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of all advertising run in New York newspapers in the 


i eel 70 








month of June appeared in the Daily News—a mere 
222,458 agate lines out of the total 12,990,742 lines 
run in all papers. 


Yet, the Daily News ran fairly 
tight during June and had 
some overflow days. 


This 1.7% advertising in the 
Daily News had the largest 
morning circulation in New 
York City—more than 400,000 
copies. 


other morning newspaper be- 
cause the pictures and features 
keep the Daily News alive 
after its news is dead. Day- 
time sale, after 9 A.M.—35,000 
copies. 











It had /arge home circulation. 
Sold in the morning the Daily 
News is once read, folded up, 
tucked in the pockets and 
purses, carried home in the 
evening and read there. 





It met with more Spain atten- 
tion—because of the tabloid 
size page which is wholly 
visible at a glance. 


It enjoyed more reader interest 
because the Daily News can 
be and is thoroughly read 
within the limitations of any- 
one’s time. 


It had the /owest cost per agate 
line per thousand—.149 cents 
—of all New York newspapers. 


It was the least expensive, 


most effective newspaper ad- 
vertising bought in New York. 


but 
If you prefer to be one of 
**fewer accounts—more advertised’’ immediate 
action is advisable. Specific facts await your 
application. 


ADVERTISING OFFICES 


512 FIFTH AVENUE 25 PARK PLACE 


It had /omger /:fe than any 





There is still room for your advertising in the Daily News; 
there may not be place for you by fall. 
“Ebay gNewseyf, OUT 
moe a ARMS Ao ms 
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SS et 
THE GREAT 


SOUTHERN MARKET 











The amazing agricultural wealth is rapidly 
being fully equalled by industrial and 
‘now the whole South thrills with vigor 
and life. 


The South is producing all the bauxite. 
barytes, fullers earth, sulphur and phos- 
phate rock of the entire country. 


It is producing one-half of the timber cut 
in the United States and is turning much 
of this into finished products. 


The South, rich in tradition, rich in natu- 
ral resources, rich in industries, is now 
developing faster and progressing more 
rapidly than any other part of our land. 


Advertise all merchandise of merit 
in this list of southern dealers 

















2,500 10,000 

ALABAMA. Circulation lines lines 
*Birmingham Age-Herald ....(M) 22,664 .08 .08 
*Birmingham Age-Herald ..... (S) 25,486 -10 -10 
*Birmingham News .......... (E) 59,019 15 .15 
*Birmingham News .......... (S) 59,479 15 15 
*Mobile News-Item ........... (E) 10,653 .05 .05 
*Mobile Register ............ (M) 21,508 .07 .07 
*Mobile Register ............ (S) 33,863 .085 .085 

FLORIDA. 

*Jacksonville Metropolis ...... (E) 18,355 .07 .07 
*Florida Times-Union, Jackson- 

SE star idtvare epioeke (M&S) 33,439 08 (9cS) .08 (9cS) 
*Pensacoia Journal .......... (M) 3,978 .025 025 
*Pensacola Journal .......... (S) 5,396 .025 .025 
eo TT (E) 5,282 .03 .03 

GEORGIA. 

§$Augusta Chronicle .. ...... (M) 10,254 .045 .045 
$Augusta Chronicle .......... (S) 9,734 .045 045 
*Augusta Herald ............ (E) 12,701 .05 .05 
*Augusta Herald ............ (S) 11,884 .05 05 
*Columbus Ledger ........ (E&S) 8,294 .04 .04 
*Macon Telegraph ........... (M) 20,144 .06 .06 
*Macon Telegraph ............ (S) 20,439 .06 .06 
*Savannah Morning News . .(M&S) 20,891 .055 .05 
KENTUCKY. 
*Lexington Leader ........... (E) 16,252 .05 05 
*Lexington Leader ........... (S) 16,220 .05 05 
Louisville Herald ........... (M) 46,429 09 09 
Louisville Herald ........... (S) 56,206 09 09 
NORTH CAROLINA. 
“Asheville Citizen ............ (M) 11,322 .045 .045 
*Asheville Citizen ............ (S) 9,973 .045 045 
*Charlotte Observer ......... (M) 20,328 .055 05 
*Charlotte Observer .......... (S) 22,270 07 06 
Greensboro Daily News ..... (M) 18,365 .05 .05 








SOUTHERN LIST 


2,500 10,000 
NORTH CAROLINA. Circulation li 


nes lines 
Greensboro Daily News ...... (S) 24,754 .06 06 
Raleigh News and Observer. .(M) 23,526 .06 06 
Raleigh News and Observer. .(S) 25,962 .06 .06 
CER SE odcccacsatssacs (E) 6,131 .03 03 
Wilmingtom Star .. .....sc0- (M) 6,191 .04 04 
*Winston-Salem Journal ... (M&S) 8,158 .04 04 


SOUTH CAROLINA. 
*Columbia Record ........... (E) 13,213 05 





.05 

*Columbia Record ........... (S) 14,130 .05 .05 

SE US in.s Sic cv cvee's (M) 21,302 .06 06 

“Columbia State ......cccccce (S) 21,857 .06 .06 

*Greenville Piedmont ......... (E) 7,290 .04 .04 
Greenwood Index Journal. . (E&S) 4,235 .025 .025 
Spartanburg Journal ........ (E) 3,670 .04 04 
Spartanburg Herald ...... (M&S) 6,012 .04 .04 

TENNESSEE. 

*Chattanooga News .......... (E) 20,154 .05 .05 
Chattanooga Times ......... (M) 22,661 .07 .07 
Chattanooga Times .......... (S) 23,046 .07 07 

§Knoxville Sentinel .......... (E) 23,687 07 .06 
Memphis Commercial Appeal (M) 84,730 -16 185 
Memphis C cial Appeal. .(S) 115,102 19 18 

*Nashville Banner ............ (E) 41,466 .07 .07 

*Nashville Banner ........... (S) 43,912 .08 .08 

VIRGINIA. 

tBristol Herald Courier... .(M&S) 6,590 04 .04 
Danville Register and Bee (M&E) 11,213 .045 .045 
Newport News Times-Herald. . (E) 10,819 .05 .05 
Newport News Daily Press (S&M) 6,109 .05 05 

*Roanoke Times .......... (M&S) 10,844 .08 07 

*Roanoke World-News ....... (E) 11,078 07 06 


Government Statements, April 1, 1921. 

*A. B. C. Publishers’ Statement, April 1, 1921. 
tIncludes Bristol, Tenn. 

§Publisher’s Statement. 
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NATIONAL ASSOCIATION OF NEWSPAPER EXECUTIVES 


Consolidated with DAILY NEWSPAPER ADVERTISING MANAGERS ASSOCIATION 


NEWSPAPER DEPARTMENT OF A. A. C. OF W. 


z 


Office of the President J 
__ -A.L. SHUMAN uly 11, 1921. 
Advertising Manager & Treas. 


STAR-TELEGRAM 
Fore Worth, Texas 


New York World, 
New York, N.Y. 


Dear Mr. Chapran: 


I wish to take this opportunity of congratulating 
the World -on winning the contest for the best exhibit of 
merchandising surveys at the last meeting of the Natioml 
Association of Newspaper Executives helc in Atlanta in June. 


This contest ws a truly notable event in com 
piling research work done by the Merchandising Departments 
of newspapers throughout the Country. The fine examples 
submitted constituted most eloquent evidence of the forvard 
steps. which have been taken by progressive newspapers 
throughout the Land, in their efforts to be of real service 
to advertisers and agencies. It speaks well for the 
World that the judges in this contest, seven in number, - 
five agency men and two newspaper men - awarded first place 
to the New York World. 


With best wishes, I am 
resident, 


NATIONAL ASSOCIATION OF NEWSPAPER 
ALS: 8 EXECUTIVES. °* 











ADVERTISERS OF THINGS ELECTRICAL 


and their Advertising Agents are invited to send for copies of the 


“Investigation of Trade Conditions Governing the Sale 
of Electrical Appliances” 


that won first place for New York’s First Newspaper. 


Advertise in Newspapers by the Y ear 


Mal ers Bidg., Chicago Pulitzer Bldg., New York 


The New York World’s Merchandising Department 


Ford Bldg , Detroit 
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City 
Population 
1,823,779 


Separate 
Dwellings 
390,000 


Seal of Philadelphia 


DOMINATE PHILADELPHIA 


If you were to ask most any intellizent Philadelphian how to make 
your advertising do you the most good in Philadelphia, the r.ply 
undoubtedly would be: 














“Put it in The Bulletin’ 


The name of The Bulletin is a household 
word in Philadelphia, and its circulation 
reaches far beyond the highest point ever 
attained by a daily or Sunday newspaper in 


$$ $$ $< —$$_$____— 








the State of Pennsylvania, and is one of the 
largest in America. 


Create maximum impression at one cost by concentrating in the 
newspaper ‘“‘nearly everybody” reads— 





Philadelphi ‘The Bulletin 


] 
nearly everybody 


re ads the Net paid daily average circulation for June: 
Bulletin 491,240 copies per day 





The Bulletin is the only Philadelphia newspaper which prints its 
circulation figures regularly each day. 





No prize, premium, coupon or other artificial methods of stimulating circulation are used by The Bulletin. 
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Issued every Saturday—torms closing at ten P. M. on the Thursday preceding the date 
of publication—by the Editor and Publisher Co., Suite 1117, New York World Build- 
ing, 63 Park Row, New York City. Private Branch Telephone Exchange, Beekman 4330 


Charter Member Audit Bureau of Circulations. 
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NEWS INTEREST FOLLOWS U. S. DOLLARS 


W. W. Hawkins On Return From Europe Says That Day of International Newspaper Interest.Has 
Really Arrived—Economic Interlocking Has Linked All Nations 


HE time is at hand when the Ameri- 

can press must assume an interna- 
tional character. This is the conviction 
of W. W. Hawkins, president of the 
United Press Associations, who has just 
returned to this country after a tour of 
Europe. 

In England, France, and Germany he 
talked with the man in the street, high 
government officials and newspaper edi- 
tors’ and proprietors and his conclusions 
are based upon certain knowledge that 
American news interest will follow our 
dollars; and everywhere he found the 
belief on the part of Europeans that the 
United States must bind herself to the 
old world economically if international 
trade and the prosperity of nations is 
to be re-established. 

Mr. Hawkins made a careful study of 
the newspaper situation in each country 
he visited and it is interesting to note 
that American newspapers are not alone 
in the scramble for crimson news. Even 
in the staid old newspapers of England, 
he says, scandal stories, such as divorces, 
and sports dominate. In England, 
he says, conditions have grown so bad 
in this respect that some of the leading 
editors are preparing to take up a cam- 
paign against such news. 

“What is America thinking, what are 
her leaders going to do?” are the first 
questions asked by Europeans in all 


walks of life, declared Mr. Hawkins. 
It is easy to understand why they 
should after one has met and talked 


with the newspaper men of both the 
countries on whose side we fought and 
those that were against us in the war. 

While the cry of the entire world is 
now for peace and for any movement 
that will lead to that desirable end, Mr. 
Hawkins says he was amazed to find 
newspaper men everywhere seriously 
discussing “the next war.” When dis- 
cussions turn to peace, however, Ameri- 
ca is the keynote. 

“America is playing a far greater part 
in the news of the world than ever be- 
fore,” continued Mr. Hawkins in an- 
swer to the question whether or not 
America often had a place in such dis- 
cussions. 

“Everywhere in Europe there is an 
intense interest in the actions and the 
attitude of the government and the Con- 
gress at Washington. European states- 
men and newspaper men are eager for 
information about the personality of the 
members of the new American cabinet. 

“In fact, everywhere I went I found 
the officials and the people looking to- 
ward America for help in straightening 
out the present world situation. In most 
cases they were frank to say that they 
looked to America because they are con- 
vinced it is the best place to look. That 
has forced them to a keen interest in 








By BEN MELLON 


American news and views, which they 
get through the newspapers. 

“Most of the publishers to whom I 
talked believe the increasing interest in 
American affairs is not a temporary 
phase in the world news balance, but 
marks the beginning of a new era in 
which the United States will take a 
prominent part in the world news situ- 
ation. 

“The general interest in the call for 
the disarmament conference at Wash- 
ington is a most conspicuous example 
of the rapidity with which America is 
taking its new place in world news. It 
seems likely that this conference, if it 
is carried out along the lines of the 
present plans, will be almost as im- 
portant from the world news point of 
view as the Peace Conference at Paris. 
Newspapermen will come to Washing- 
ton from all parts of the earth. 

“With the attention of the world al- 
ready centered on America and the tre- 
mendous interest everywhere in the 
prospective attitude and actions of the 
Harding administration, this disarma- 
ment conference seems likely to mark 
a new epoch in the changing news in- 
terest of the press of the world. The 


journalists of Europe are quick to at- 
tribute deep purposes to any govern- 
mental action and it is frequently pre- 
dicted among newspaper men abroad 
that the move for disarmament is really 
the first step in Harding’s program for 
a substitute for the League of Nations.” 

Mr. Hawkins was accompanied on his 
tour of Europe by Philip L. Jackson, 
publisher of the Oregon Journal. They 
first went to London and then re- 
turned to that city on their way home. 

In London Mr. Hawkins lunched with 
Premier Lloyd George at 10 Downing 
street and was the guest of honor at a 
luncheon given by Lord Burnham at 
which an Anglo-American newspaper 


conference in 1922 or 1923 


was pro- 
posed. He also met and discussed news- 
paper and news problems with Lord 
Northcliffe, Lord Riddell and _ other 
leaders in the publishing world. Upon 
his return to London Mr. Hawkins, as 


a member of the Committee on Com- 
munication, of which Walker D. Hines, 
former director of American railroads 
is chairman, attended the meeting of the 
International Chamber of Commerce as 
a delegate. 

Aside from meeting with the leading 





Germany may be sad. 
when we have here in one picture (left to right) John Graudenz of the Berlin Bureau of 


the United Press, W. W. 
Reichstag. 


On the other hand—but why worry about things like that 


awkins, president of that organization, and Philip L. Jackson, 
publisher of the Oregon Journal, of Portland. 


Yes, this was taken in front of the 


publishers and editors of France Mr. 
Hawkins conferred with President 
Millerand, Premier Briand, former Pre- 
mier Clemenceau and ex-President Poin- 
care. . 

While in Germany, Mr. Hawkins met, 
accidentally, a famous German well 
known in the United States whom he 
had formerly known. They entered into 
a discussion of the business conditions 
of Central Europe and America and 
then this prominent German expressed 
an opinion that may be taken as an ex- 
ample of what some leaders overseas are 
thinking even if they are not so frank. 

“The only hope of Central Europe is 
a period of business stagnation in the 
United States,” Mr. Hawkins quotes 
this man as saying, and -then the Ger- 
man continued: 

“From our point of view the sooner 
it comes the better. The average 
American citizen will not realize that 
he is personally interested in the welfare 
of the world at large until his pocket- 
book is hit by a financial depression 
resulting from the practical stoppage of 
American export trade. When he real- 
izes that the prosperity of the United 
States is linked up with the prosperity 
of Europe, he will take a more direct 
interest in European affairs. At present, 
300,000,000 consumers in Russia and 
Central Europe are entirely cut off from 
the markets of the world. Until some 
means is devised to make it possible for 
this vast number of consumers to come 
back into the markets, it is not 
sible for trade to be restored to 
thing like the pre-war conditions.” 

While in Germany Mr. Hawkins also 
met Chancellor Wirth and Minister of 
Reparations Rathenau by appointment 
and discussed with them trade condi- 
tions of the present and future as they 
will relate to news. 


pos- 
any- 


In Germany, he says, the newspapers 
are not suffering from a lack of print 
paper and are recovering fairly rapidly 
from the effects of the war and defeat. 
Taken as a whole, however, the news- 
papers of Europe have not made much 
progress since the war, according to 
Mr. Hawkins. In England they are 
still suffering from print paper troubles 
and in France there continues to be an 
enormous number of comparatively 
small newspapers with little advertising 
and large editorial opinions, he says. 

“Some rather. strange things have 
developed in old world journalism from 
the state of mind following the war,” 
said Mr. Hawkins in discussing general 
newspaper conditions in Europe. In 
England the publishers themselves are 
protesting about the amount of space 
given to sports and domestic scandals. 
With the exception of the more serious 


(Continued on page 23) 
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OPEN IMPORTANT LABOR ARBITRATION 
CONFERENCES IN CHICAGO 





First Meeting of Publishers and Typographical Union—Absolute 
_Arbitration, 44-Hour Week and Seven-Person Board 
Main Points at Issue 





T the moment Epttror & PUBLISHER 

goes to press the sub-committee on 
arbitration of the American Newspaper 
Publishers’ Association is to confer 
in Chicago with the arbitration commit- 
tee of the International Typographical 
Union in their first joint effort to for- 
mulate an international arbitration 
agreement to take the place of the con- 
tract which expires April 1, 1922. The 
meeting is being held in the offices of 
the Chicago Tribune. All mE con- 
tracts negotiated by the A. N. P. A. with 
other printing trade unions maaan 
will be based on whatever is agreed 
upon with the I. T. U. 

Since the annual meeting of the A. N. 
P. A. in New York !ast,April, the pub- 
lishers’ committee has héld several ex- 
ecutive meetings and is understood to 
have decided on the following three 
main issues of negotiation: 

—-Absolute arbitration of all differ- 
ences with union employes, including 
points of international union law which 
hitherto have not been arbitratable. 

2—Absolute opposition to the 44-hour 
working week. 

3—An international arbitration board 
of seven members, instead of the pres- 
ent body of six. 

All indications are that the Interna- 
tional Typographical Union will refuse 
to accede to the arbitration of I. T. U. 
law, which it has always made a sacred 
part of general contracts (covering such 


ratters as priority, resetting of mats, 
shop practices, ete.), and will demand 
its being recognized in any’“new agree- 


rent made. 

Also the I. T. U. is expected to insist 
on the enaction of the 44-hour week in 
tlie newspaper plants immediately on 
expiration of the present contract, fol- 
lowing the precedent laid down for job 
and commercial shops on May 1 this 
year. 

Although pointing out that there have 
been scores of instances where the 
arbitration board has gone to seven 
members to decide cases, after six had 
not been able to reach an understand- 
ing, the union has indicated that it will 
not have any serious objection to a 
standing seven-person board. 

The union goes into conference with 
the newspaper publishers in apparent 
confidence that it has won the 44-hour 
week in the job shops, while the 
A.N.P.A. committee is known to be 
thoroughly convinced that the newspa- 
per publishers of the country do not 
want and cannot stand a 44-hour week 
The job shop situation is not likely to 
influence the publishers one way or 
another. 

The 1.T.U. officials, however, on the 
eve of the conference say they do not 
anticipate any serious differences with 
the publishers, pointing out that they 
have had no trouble with the new=pa- 
pers in the twenty years that arbitra- 
tion contracts have been in force with 
the A.N.P.A. Secretary-Treasurer Hayes 
of the I1.T.U. has always taken especial 
pride in the fact that he made the mo- 
tion at the 1900 I.T.U. convention 
which brought about present relations 
between the newspapers and the union. 

The A.N.P.A. sub-committee on 
arbitration consists of the following: 


Victor H. Lawson, Chicago Daily News, -Chair- 
men. 


Irwin R. Kirkwood, Kansas City Star. 


bal mg J. Pape, Waterbury (Conn.) Repub- 

ican 

Elbert H. Baker, Cleveland Plain Dealer. 

a Lansing Ray, St. Louis’ Globe-Democrat. 

Amon G. Carter, Fort Worth (Tex.) Star- 
Telegram. 

Augustus S. Crane, Elizabeth (N. J.) Journal. 

D. B. Plum, Troy (N. Y.) Record. 


Marco Morrow, Topeka (Kan.) Capital. 

W. E. Hartmus, Portland Oregonian. 

Ervin Wardman, New York Herald and Sun. 

Charles D. Atkinson, Atlanta Journal, 

C. P. J. Mooney, Memphis Commercal Appeal. 

oe W. Peterson, Waterloo (Ia.) Courier. 
S. Jones, Minneapolis Journal. 

Charles H. Taylor, Jr., Boston Globe. 

M. F. Hanson, Duluth Herald. 

Chris. H. Re mbold, 

Roy W. Howard, 

Frank B. Noyes, Washington Star. 

Ralph H. Booth, Grand Rapids Press. 

Bradford Merrill, New York American. 

D. E, Town, Chicago Evening Post. 

Frederick I. Mobile Register. 

“—_ E. Rochester (N. Y.) 
nion,. 


Cincinnati Times-Star. 
Scripps-McRae League. 


Thompson, 


Gannett, Times- 





NEW YORK NEWSPAPERS 
SIGN NEW CONTRACTS 


Typographical Union and Photo-En- 
gravers Accept 1920 Wages for An- 
cther Year—Several Changes in 
Working Conditions 


Contracts were signed during the past 
week by the New York City Publishers 
Association with the International Typo- 
graphical Union and the Photo-Engrav- 
ers Union for the next year. Wages 
remain the same, but several changes 
are made as to standards of competency, 
office rules, working hours, etc. 

The contract with the Typographical 
Union was signed July 20, after 16 con- 
ferences aggregating a total of 49 hours, 
beginning March 29, 1921. It was mu- 

ially agreed upon to be not retroactive, 
although dating back to take effect 
April 1, which was to cover the period 
between the expiration of the former 
Newspaper Scale of Prices and the sign- 
ing of the new contract. The contract 
continues in effect until July 1, 1922. 


The changes are as follows: 


1 A contract is signed instead of an 
Newspaper Scale of Prices, as formerly. The 
publishers now agree to employ members ot 
th: union and the union agrees to furnish 
competent and skilled workmen as required by 
f h office. 

—W ork may begin on Saturdays between 
+ p. m. and 7 p. m, and continue for eight 
hours (including 30 minutes for lunch) with- 
out any overtime penalty; hours nights are 
6\p. m. to 3 a. m. 
3.—Night work on evening newspapers with- 
out morning. editions may start at 6 p. m., or 
thereafter and continue for 8 hours (including 
3J minutes for lunch), until 4 a. m. without 
overtime penalty. Formerly the shift ended 
it 3a. m. This applies in Brooklyn except on 
Saturday nights. 

.—Evening newspapers with Sunday morn- 
ing editions (Brooklyn) working double shifts 
on Saturdays will now pay $2.25 extra, instead 


ogreed 


1921 


of $2.28 and may start work at 5 p. m. instead 
of 6 p. m._ Extras may be put on between 
4 p. m. and 7 p, m. and continue work for 
seven hours (including 30 minutes for lunch) 
witout any overtime penalty. 
5.—In cases where extras are hired for three 

days in one week and put on from day io day, 
in separate hirings, the rule applies just the 
same as if such extras were put on at one 
hiring. This interpretation is in accordance 
with a ruling made by the Publishers and the 
Union under the former.Scale of Prices. 

6.—Proofreading and copyholding is not 
mandatory. If the work is done, it must be 
done by union members. Proofreaders cannot 
be held responsible for errors when copy- 
holders are not furnished. 

7.—Chapels and foremen shall provide for 
the time to go to lunch. The word foreman 
was added. If any member of the union is 
called to work at 3 p. m. on Saturday, he 
cannot be sent to lunch until after 6:30 p. 
m. without allowing a second lunch period. 
He must also be allowed luncheon before 7 
p. m. to comply with the rule, nor shall the 
foreman keep an employe more than four hours 
from -starting time before allowing lunch. 

8.—Section 36a is new and provides for the 
“Competency of Machine Operators.”” It says: 
No man shall be deemed a competent machine 
operator unless he sets a minimum of 4,500 
ems of solid nonpareil corrected matter per 
hour from straight narrative copy, free from 
intricacies and impediments, either as to short 
takes, long waits or walks. 

9.—In any contest which may arise over the 
discharge of a member by the foreman, either 
party to the contract may now raise a conten- 
tion in behalf of a member discharged and the 
contention shall be referred directly to the 
conference board without any intervening 
action. 


Some other changes were made which 
do not affect working conditions. 

Section 2 in the Newspaper Scale of 
Prices was left out. 

Section 3 was rewritten and useless 
words omitted. 

Section 15 was changed to read: “In 
no case shail less than a day’s pay be 
paid to (instead of accepted by) any 
member of the Union.” 

The I. T. U. scale is retained as fol- 
lows: 

Morning newspapers $58 per 

Evening papers, $55. 

Third shift (between 2 a. m. 
a. m.) $61. 

Members of the union employed on 
evening papers publishing Sunday edi- 
tions receive a minimum of $9.16°a day, 
with a minimum of $9.66 for Saturday 
night. Members working Saturday and 
Saturday night receive $2.25 extra, and 
Saturday night overtime is set at $2.07 
an hour. When holidays occur on 
Saturday and the paper is not published 
the rate for Saturday night is $11.21. 

Overtime on Sundays is charged at 
$2 40 per hour. 

The scale for machinists on typecast- 
and typesetting machines is set at 
25 for day work, with $5 additional 
for night or lobster shift. 

The contract with the Photo-Engrav- 
ers Union calls for retention of the fol- 
lowing wages: 

Day work—$55 per week. 

Night work—$60 per week. 

For third shift—$60 per week. 

The changes from the old contract 
follow: 


week. 


and 10 


ing 
$55. 


1.—Time for taking lunch is extended 15 
minutes on each shift. 

2. vertime clause is amended by adding: 
“On | days preceding holidays, men shall not 
be requested to work more than three hours 
overtime except in emergency.” 
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WHY NOT CO-OPERATIVE ADVERTISING? 


uzht of it, but it holds wonderful possibilities. W. 
Shaw-Thompson, of the Dry Goods Economist, has given serious thought to 
the subject and has written an article that will appear in the next issue of 


But thet is only one of the hundred good things that will be in the same 
number, which newspaper and advertising men cannot afford to miss. 


Even theugh the year is half gone, Henry W. Deming, of the Hoosier Manu- 
facturing Company, says its not too late to start your business booming by adver- 


Frank H. Williams has an interesting story on how one small city daily 
boosted nationally advertised goods and won a lot of friends in its field. 


Our boys end girls as an editorial problem are discussed by John H. Miller. 
Remember these are only a few of the good things that will be found in 


NEXT WEEK 








3.—Two more names are added—Decoration 
Day and Labor Day 

4.—Shop rasitadte rules are amended by 
adding: ‘All men shall do whatever work the 
foreman requires in plants where there is not 
sufficient work for more than four men; pro- 
vided this shall not disturb any existing work- 
ing conditions.” 


5.—Hours of work are changed so that" 


work on Saturdays may begin at 4 p. m., in- 
stead of 5 p. m., as formerly. 

The photo-engravers went on strike 
for a few days early in June, demand- 
ing an increase of $8 per week over 
what the new»contract calls for. The 
contract covers the period of June 1, 
1921 to April 1, 1922. 





NEW ENGLANDERS NAME 
HITT AS MANAGER 


Fo-mer Receiver cf Indiana Star League 
Will Have Central Office Head- 
quarters at Worcester—New 


Association Incorporates 


(Special to Epvitor & PuBLISHER) 


Boston, July 19.—The second prelimi- 
nary meeting of the new organization 
known as the New England Daily News- 
paper Association was held in Boston, 
July 11th, when the association was in- 
corporated under the laws of Massa- 
chusetts and other preliminary organi- 
zation details completed, including the 
appointment of Fred Hitt, former re- 
ceiver and manager of the Indiana Star 
League, to fill the office of paid manager 
of the central office, which will eventu- 
ally be placed in Worcester. At the 
present time Mr. Hitt is in Indianapolis 
and upon his return selection will try 
to be made of a headquarters location. 

Following the incorporation of the as- 
sociation, every member who has at- 
tended the two meetings will have to file 
application for membership and when 
sufficient applications have been received 
a meeting will be called to act upon those 
received and any other business that may 
come up in the interim. At the present 
time no action has been taken upon the 
question of membership in the Associa- 
tion by the Boston publishers. 

The ultimate aim of the Association 
is to have every daily newspaper in New 
England enrolled as a member. 

The underlying principle of the asso- 
ciation is a bureau of co-operation of 
New England publishers of daily news- 
papers. Information will be collected 
at the headquarters of the association 
on every subject dealing with news- 
paper publishing from labor problems 
to the cost of white paper. The news- 
papers affiliated will have access to any 
or all of .this information. Benjamin 
H. Anthony of the New Bedford 
(Mass.) Standard is president of the 
Association. 





Northcliffe on the Aquitania 


Lord Northcliffe is now on his way 
to America aboard the Aquitania, in 
which he sailed from London, July 16. 
He proposes visiting Washington and 
then proceeding to Canada, where he 
will investigate emigration opportunities. 
From Vancouver the party will go to 
Honolulu, the Fiji Islands and thence to 
New Zealand and Australia, where the 
question of emigration will again be 
studied. After leaving Australia he will 
journey to the Philippine Islands. Lord 
Northcliffe will then enter on a thor- 
ough examination of the Japanese and 
Chinese questions. The great problem 
of the Pacific will form the chief part 
of his work while away. After Korea 


and China a visit will be made to the 
Straits Settlements and then to Burma 
and India. 
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FIGHT OVER 44-HOUR PRINTERS’ WEEK 
GOES ON UNABATED 





Poll by Editor & Publisher’s Correspondents Throughout U. S. and 
Canada Indicate Gains by Employers, but Union 
Claims to Be Winning 





Yictory is still claimed by organi- 

zations of employing printers and 
by the International Typographical 
Union in the fight to establish the. 44- 
hour working week for compositors in 
many cities throughout the United 
States and Canada. Since Epitor & 
PUBLISHER presented its last summary 
of the struggle, June 4, the employers 
have waged several winning battles, the 
union campaign being hampered by the 
slump in business, which, being even 
greater this year than is usual in the 
summer, has cut down demand for print- 
ing and increased unemployment among 
all classes of printers. The strongest 
foothold obtained by the 44-hour move- 
ment is in the Middle West. 

The statistics issued by the National 
48-Hour League of Employing Printers 
and those of the International Typo- 
graphical Union are at variance as to 
the strike situation. 


Secretary-Treasurer J. W. Hays of 


the I. T. U. said to Eptror & PusLisHER 
July 20: 
“The International Typographical 


Union is gaining daily in the 44-hour 


week controversy. The ‘open shop’ 
printing office composing room is an 
impossibility. They must be either 


union or non-union, Between seven and 
eight thousand members are on strike. 
Struck offices are doing practically no 
work, International receipts for strike 
expenses are nearly a million dollars a 
month.” 

The National 48-Hour League stated 
the same day that 11,576 printers 
went on strike May 1, of which 1,701 re- 
turned to work, 3,918 were replaced by 
non-union men and 518 plants have gone 
to the “open shop” basis. The 48-hour 
League is urging job printers to refuse 
to talk settlement with the union. The 
League points out, in considering the 
present strength of the I. T. U., that in 
many important centers the union has 
lost the support of affiliated unions— 
pressmen, binders and assistants having 
gone back to work—and that the stereo- 
typers’ and electrotypers’ unions are ap- 
parently on the verge of financial diffi- 
culties, according to President Freel’s 
annual report in Toronto. Many breaks 
in the ranks of the union all over the 
country are claimed. 

Within the past month, the conven- 
tion of the American Federation of 
Labor placed itself on record as “une- 
quivocally endorsing the campaign be- 
ing made by the printing trades unions, 
affiliated with the American Federation 
of Labor, to make the forty-four-hour 
week universal in the printing industry, 
and instructs the executive council to 
grant all assistance within its power to 
assist, in making the forty-four-hour 
week in the printing industry an estab- 
lished and universal condition, to the 
end that complete victory may come to 
printing trades unions and such advan- 
tages as it may have may shortly be en- 
joyed by workers in all industries.” 

In a letter to members of the I. T. U., 
appearing in the July issue of the Typo- 
graphical Journal, President John Mc- 
Parland urges the absolute necessity of 
supporting with money the striking 
printers and also anticipates a possible 
effort of New York employing printers 
to force the 48-hour week back into ef- 
fect again when the present 44-hour 
agreement expires in October. He sees 


no end to the 44-hour struggle and points 
out that the utmost conservation of the 
strike fund is necessary. In this con- 
nection the I. T. U. executive committee 
has decided that no further financial aid 
can be given to allied printing trades 
union strikers. 


President McParland says in part: 


“The struggle continues with unabated de- 
termination and shows no signs of nearing its 
end. While the strike list has been decreased 
by victory in some towns or by capitulation 
of individual offices, a net increase in the 
number of men affected has been occasioned 
by the termination of negotiations in Toronto, 
St. Paul and Minneapolis. We have now upon 
our strike roll 7,104 men and women members 
and 944 registered apprentices, making a total 
of 8,048. Contracts have been signed and for- 
warded to this office for approval by 327 sub- 
ordinate unions. The total number of towns 
affected is 215. 

“At no time has the organized labor move- 
ment been the object of such a concentrated 
and vigorous onslaught as that which it is now 
enduring. We are the only union now engaged 
in a movement of aggressive character, and 
upon our heads is poured the full force of the 
rancorous opposition stirred up and organized 
by the open-shop propaganda. We need be 
under no illusions as to our position nor the 
aims of our adversaries. The shorter work- 
week is not the issue with them—their objec- 
tive is the crushing of union spirit and the 
installation of the open shop. 

“Were we to withdraw our demand for the 
forty-four-hour week, the fight would still con- 
tinue and with redoubled ardor on the part 
of the union-hating societies. But one thing 
can prevent a finish fight—a termination of the 
industrial depression, Wanting this, the fight 
may last till fall, and if it does we must face 
the fact that the contracts in New York, Chi- 
cago, Indianapolis and Cincinnati will expire 
at that time. These cities are now operating 
under the shorter work-week, but in each of 
them there are not wanting employers who have 
expressed an intention to revert to the forty- 
eight-hour week, and more or less veiled inti- 
mations to that effect have appeared in enemy 
circulars. 

“Your officers are bound to take these things 
into consideration. Trouble in these cities may 
well cause a large increase in the strike pay- 
roll, and it would be criminal folly on our 
part to neglect the proper financial precautions 
to safeguard our interests. At present our 
strike assessment leaves but little after the 
strike disbursements are made, and while due 
economy is being observed, demands and neces- 
sity unite in increasing a tendency to greater 
expenditure per head of the men affected. It 
is essential that the man on the street be cared 
for adequately, and he will be if the man at 
work realizes in full the potentialities of the 
situation.”” 


The actual local existing conditions 
on July 19, as reported by Epitor & Pus- 
LISHERS correspondents in the U. S. 
and Canada, follow: 


NEW ENGLAND 


Bripcerort, Conn.—The 44-hour week situa- 


tion is practically unchanged. All the bigger 
plants are operating open shops, with strong 
support to maintain their position. Three fair- 
sized and six smaller shops are -unning 44 
hours a week, but are not busy. The open 


shops are fairly busy. 
are unemployed. 

Hartrorp, Conn.—-Both newspaper plants and 
job shops are working capacity on the 48-hour 
basis, except in two or three union job shops. 
No demand for the 44-hour week is now pend- 
ing. 

Newport, N. H.—The 44-hour week has 
made no impression in New Hampshire, neither 


From 25 to 35 printers 


1921 


has the open shop plan. There has been no 
agitation, except in Portsmouth, where the 
printers went on strike recently for 44 hours. 
The matter was compromised there by a 46- 
hour agreement. Other cities are normal. 

PortLanp, Me.—Conditions remain exactly 
the same in the strike of printers here. No 
other shops have gone to 44 hours, which was 
granted by three employers at the time of the 
strike. he 48-hour arrangement is in effect 
in all other shops, all of which are open. Not 
more than three or four, if any, printers un- 
employed. Business is generally quiet and the 
printing trade is practically normal. 

Provipence, R. I.—Less than 25 printers are 
out for the 44-hour week and these are em- 
ployed in one-man shops. Three shops signed 
last week, employing several men. Shops which 
have not yet agreed with the union, are being 
negotiated with by the union committee, which 
expects an early agreement. The union had 
apparently: little trouble in gaining the 44-hour 
week in the majority of shops throughout 
the state. 

Worcester, Mass.—There has been_ little 
change in the printers’ strike in this vicinity. 
Neither side reports gains and the number of 
printers out is about the same as last month. 
The printing establishments do not seem to 
be seriously affected in production. Some of 
the striking printers have left town and are 
working in other places. Their positions have 
been filled in some instances. 


* EASTERN STATES 


New York City and other cities in the 
metropolitan district are on the 44-hour 
basis, which became effective the week 
of May 1. Members of the New York 
State Publishers’ Association say they 
have not yet been confronted with the 
44-hour week except in a few cases where 
contracts expire. Most contracts run 
until next May. A few state publishers 
who have job plants have conceded the 
44-hour week, but in general the mem- 
bers declare they will stand firm for the 
48-hour week, even if it precipitates a 
general strike. Reports from individual 
cities follows: 

Atpany, N. Y- 


All but four shops have 


granted the 44-hour week with an _ increase 
of $2. They are now paying $38 for 44 
hours’ work, pending arbitration of the wage 
queston. Four small plants are running open 
shops at nearly full capacity. About 30 print- 
ers are unemployed. Open shops are paying 
$36 for 48 hours work. 


Syracuse, N. Y.—AIl commercial shops here 
are now running “open shop”. None of the 
48-Hour League of Employing Printers has 
granted the short work week. All men who 
struck May 1, are unemployed, or have gone 
to other cities. Every shop in the city is 


working to capacity. Employers claim com- 
plete victory for American shop plan and insist 
that they have all the help they need. They 
have refused conferences with union officials 
for arbitration. 

Bincuamton, N. Y.—Two newspapers are 
operating successfully under the “open shop.” 

Lockport, N. Y¥.—The Daily Journal is an 
open shop, as the result of the 44-hour week 
demand. 

Rocuester, N. Y¥.—The commercial plants 
are operating at 95 per cent capacit a according 
to the employers, on the open shop basis. Here 
they considet the strike broken. Four news- 
papers of the city have job plants which are 
closed and will remain closed until the men 
return on the 48-hour basis. 

Geneva, N. ¥.—The pressmen’s strike here 
was called off July 19. 

Burrato, N. ¥Y.—The 44-hour week for print- 
ers has made little headway in Buffalo or 
vicinity, according to officets of the Typothatae. 
The strike is still in force, but the union is 
losing ground, with the Typothatae countering 
for the open shop, which is gaining. There 
are few unemployed printers. It is claimed by 
the Typothatae that all shops are working, but 
it is known that a few of them are handicapped 
and are behind in their work. 

HarrispurGc, Pa.—The 44-hour week fight in 
this section is a dead issue. Shops are operat- 
ing at from 50 to 75 per cent capacity, with 
about 100 printers holding out. The employ- 
ers never gave serious consideration to this 
issue or feared the outcome. Business is de- 





To Eprtor & PusLisHEr: 
my judgment, 


Empire. 


1923. 


Personally, 
representative. 





FAVORS ANGLO-AMERICAN CONFERENCE 


An Anglo-American 
be effective in more firmly establishing the close relationship 
that exists between the newspapers of the United States and of the British 
In view of current events, however, 
conference be held as early as practicable, and not be deferred until 1922 or 
The renewal of the British-Japanese alliance, the question of disarma- 
ment, the funding of war indebtedness, arid other questions of today are too 
vital to be passed along until 1922, if they 
the aid of a patrietic press of both nations. 
I cannot promise to attend, 


The future of the world lies in a better 

between the editors of newspapers who speak and print the same language. 
E. E. BRODIE, 

President, National Editorial 


Orecon City, July 7, 1921. 
Press Conference would, in 


I would suggest that such a 
can sooner be determined with 
but would endeavor to send a 


and a permanent understanding 


Association. 
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clared to be rapidly picking up. 
shop issue is also at a standstill. 

PittspurGu, Pa.—Two hundred printers 
still on strike, out of 1,000. Ninety-one 
cent of the industry is open shop, and 
other 9 per cent are working union with the 
44-hour week. A majority of the shops are 
working 60 per cent capacity, with some at 
100 per cent. The fight is still on and em- 
ploying printers state that everything is mov- 
ing toward the open shop. No compromise is 
in sight. 

PHILADELPHIA.—Open shop gaining decidedly 
here. Strike declared off by pressmens’ and 
feeder’s unions, but compositors are still out. 
Twenty-five hundred is a conservative estimate 
of unemployed printers in this city. Shops are 
doing only forty per cent of normal business, 
so output would be less even under normal 
conditions. 

WILMINGTON, 
tion remains 


The open 


are 
per 
the 


Del.—The 44-hour week situa- 
unchanged. Of the 11 closed 


shops which became “open” when the strike 
started, 10 are still “open” and working 80 
per cent capacity. Printers who went out 
claim to be employed, some here, but mostly 


in other places. The open shop gain resulting 
from the strike continues without prospect of 
change. Newspapers are not affected. 
Battrmore.—Three hundred and seventy 
five of the 400 members of the Typographical 
Union who are employed in job shops are still 
out at the opening of the 12th week of the 
44-hour week strike. Employers claim that 
they have employed about 200 printers to take 
their places and that Baltimore, from having 


been one of the strongest closed shop towns 
in the country, will henceforth be an open 
shop town. Members of the Typothatae in- 
cluding most of the big printers, have pub- 
lished advertisements pledging themselves to 
stand out for the 48-hour week and for the 
open shop. They have.established a joint 


employment bureau for the whole 
and say that they are able to take care of all 
the business they have, that there is not as 
much work to do now as there was a year ago, 
the printing business having suffered a slump 
like everything else. 

George Nicholas, running the strike for the 
union, says that the employers could be run- 
ning full blast if they’d settle the strike, that 
there’s business enough. he Manufacturers’ 
Record, ee here until the strike began 
on May 1, has been printed since that time in 
Richmond. 

Pressmen and _ bookbinders, adding 
600 to the typographical union’s 400, 
strike with them, but are now going back to 
work. Two or three hundred of these have 
been unable to find placegy it is said. 

The employers have their profits insured for 
a year and are determined ig their stand against 
the 44-hour week and for the open shop. 


NORTHERN STATES 


Cuicaco is also solid for the 44-hour 
week, the book and job employers hav- 
ing compromised with their men during 
the first week of the strike for a 44-hour 
week. The men went back to work and 
there has been no trouble since. The 
short week was granted and the pay re- 
duced by about half the amount paid for 
the four additional hours at the old rate. 
Other cities report as follows: 


Sprinerieip, Ill.—Thirteen job shops are all 
on 44-hour week, with a scale of $41. The 
“open shop” has not gained a foothold in this 


Ty pothatae 


about 
went on 


section and few, if any, printers are unem- 
ployed. Shops are working full capacity. The 
employers accepted the 44-hour week a few 
days after the recent strike started. 

Granp Rapips, Mich.—Printing  establish- 


ments here are running about 40 per cent ot 
normal, Binders andastitchers are drifting 
back to work. Strike benefits are reported de- 
creasing. The compositors still have funds. 
Several firms have petitioned for an injunc- 
tion against picketing, but the union men reply 
that the picketing charges are false and that 
the only issue is the 44-hour week. The action 
will come up for trial July 25. 

CLEVELAND, Ohio.—Pressmen, feeders and 
book-binders returned to work on the 48-hour 
basis in open shops, the pressmen accepting 
a $6 wage cut. There is no change in the 
printers’ strike situation, 250 to 300 being idle. 
The Cleveland Typographical Union called oft 
picketing open shops, agfil after its action for 
an injunction against the Master Printers 
Association is heard in court. Printing shops 
running light. The open shops claim gains. 

SprinGFieLD, Ohio.—Proposals to reduce 
wages 20 per cent were placed before the 
printing crafts employed in Springfield pub- 
lishing houses last week by the two news- 
papers and the Crowell Publishing Company. 
The union rejected the proposal, whereupon 
the publishers withdrew the proposal and an- 
nounced that it would not be pressed at this 
time. The newspaper and magazine publishers 
were not interested in the recent 44-hour week 
fight conducted by the printers. The job shops 
compromised with the men, a scale of $36.66 
for a 44-hour week, the former scale being $40 
for day work and $43 for night work. The job 
shop men were to receive time and one-half 
for all over 44 hours. 


SOUTHERN STATES 
Very few Southern newspapers have 
as yet been affected by the 44-hour 
movement. No members of the South- 
ern Newspaper Publishers Associatign 
have reported signing their job depart- 
(Continued on page 30) 
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Editor 


SPACE AND COLOR GREATEST FACTORS 
FOR STRENGTH IN ADVERTISING 





For Quick Returns, Definite Response and Immediate Action News- 
paper Leads All Other Mediums Because It Is Straight 
Line Between Producer and Consumer 





By KENNEDY LEGLER 


Director of Advertising, Dayton Fan & Motor Company 


HEN a manufacturer, jobber or re- 

tailer appropriates a certain amount 
of money for advertising, what does he 
expect to get in return? The average 
advertiser considers his advertising ap- 
propriation an investment and expects 
it to pay him a good dividend. What 
then must his advertising do in order 
to prove profitable? 


There is but one answer. It must 
create a mental impression. That is 
the basic principle of all advertising. 

Hence: The effectiveness of any ad- 
vertisement is in direct proportion to 
its power to impress the reader. 

Considering the complete advertise- 
ment as a unit of impressiveness we can 
learn from psychological experiments 
the comparative values of the com- 
ponent parts that go to make up the 
finished advertisement. 


First, let us turn to color. Does the 
introduction of a second color increase 
the impressionistic value of an adver- 
tisement ? 


How it WorkKep Out 


An interesting experiment was con- 
ducted some months ago. Several 
cards bearing black and red letters were 
placed before a number of psychological 
subjects. After the cards had been ex- 
posed long enough for every one to read 
every letter the cards were covered. 
The subjects were then asked to write 
down all the letters they recalled. 

While 75 per cent of the letters on 
these cards were printed in black, the 
remainder being in red, only one-fourth 
of the total letters recalled were black 
letters; the remaining three-fourths re- 
called were red letters. 

This proves that when a reader casu- 
ally glances at the advertising pages of 
a magazine or newspaper, his eye sub- 
consciously roves along merely await- 
ing something unusual or different to 
arrest its attention. Now, if in one of 
the advertisements color is used to pro- 
duce a color spot, the eye automatically 
centers upon it. Attention is riveted on 
the color advertisement because it is a 
color spot. While all advertisers at- 
tempt to concentrate attention by means 
of catchy headlines, unusual lay-outs and 
the judicious use of white space, a color 
spot is the most effective. 


DovuBLING ADVERTISING VALUE 


The experiment confirms this and 
demonstrates the value of color in ad- 
vertising. In this particular case, the 
introduction of the second color made 
letters three times as impressive. In 
general, however, it may safely be stated 
that the introduction of the second color 
in any advertisement will easily double 
its impressionistic value provided the 
competitive advertisements are not 
printed in two colors. 

Another point to consider with regard 
to impressiveness'is the relative value of 
space. Viewed from an impressionistic 
standpoint dominant space is an impor- 
tant factor. Whenever possible domi- 
nant space should be used. When this 
is impossible the advertiser should at 
least make an attempt to secure pre- 
ferred position. The preferred posi- 
tion on any page is the upper right- 





hand corner. This is the part of the 
page upon which the eye first rests. 
In psychological tests, results demon- 
strated that an advertisement printed in 
the upper right-hand corner of the page 
was seen and remembered by twice as 
many readers as the same advertisement 


KENNEDY LEGLER 


appearing in the lower left-hand corner. 
Therefore, the upper right-hand corner 
has twice the advertising value of the 
lower left-hand corner. 

Combining these two factors (color 
and space), it is well to remember that 
a four-page color-insert in a magazine 
can be made to dominate the entire is- 
sue. In other words, an advertiser who 
properly uses color on a four-page in- 
sert can practically make that issue of 
the magazine his own particular issue. 


TRAIN THE GUN ON THE PROSPECT 


Perhaps the greatest and yet the most 
often neglected factor in advertising 
effectiveness is concentration. Just as a 
straight line is the shortest distance be- 
tween two points so should all adver- 
tising be aimed directly at the prospects, 
or the people you wish to impress. 

We hear much talk about certain gen- 
eral magazines and their dealer influ- 
ence. There may be no question as to 
the influence which certain general mag- 
azines have on dealers; nevertheless, one 
should consider that advertising rates 
are based on the total circulation of the 
periodical. Why, then, pay hundreds of 
dollars for a circulation that has com- 
paratively little value to you, merely be- 
cause you wish to influence a few of the 
readers? If it is the dealer you must 
influence, why not go straight to the 
dealer by using the mediums that are 
confined in circulation to dealers? If it 
is the general public you wish to im- 
press, then aim your advertising am- 
munition direct at them. 

Don’t forget the newspaper. The 
great organ which voices the opinion of 
the masses and which .is supported..and 
read by them is the newspaper. Adver- 
tisers can well bear in mind that for 
quick returns, definite response and im- 
mediate action, the newspaper leads all 
other advertising mediums. For after 
all, concentration is the keynote of suc- 
cessful advertising. The old maxim 
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that a straight line is the shortest dis- 
tance between two points is just as true 
in the practice of advertising as it is 
in geometry. 


We strongly urge all of our dealers to 
use newspaper advertising. While we 
supply electrotypes and mats, the dealer 
places the advertising with the news- 
paper direct. As the fan is a season- 
able article an advertising schedule in 
the newspapers cannot be profitably laid 
out in advance. Newspaper advertising 
6f fans, in order to be effective, must be 
run when the weather is propitious. 


The average local dealer is not sold 
on the value of newspaper advertising. 
For example, were we to offer to pay 
one-half of the dealers’ local newspaper 
advertising, only about one-fourth of 
our dealers would take advantage of it. 
The 25 per cent who would accept a 
50-50 proposition will advertise regard- 
less of whether or not we bear any part 
of the newspaper advertising expense. 


EpUCATE THE DEALER 


In my opinion manufacturers would 
do better to spend the money they offer 
the dealer for newspaper advertising in 
educating the dealer in the value of 
newspaper advertising. I believe the 
average dealer, once convinced of the 
effectiveness of newspaper advertising, 
does not need the 50-50 split as an in- 
ducement to advertise. In fact, this was 
proved in newspaper advertising of the 
Willys-Overland Company in 1919, at 
which time I was a member of their 
staff. But this is another story and be- 
cause of the space which would be re- 
quired for proper treatment is not in- 
cluded in this article. 


Because the campaign of The Dayton 
Fan & Motor Company exemplifies the 
truth of the foregoing statements and 
shows the value of building advertising 
from the standpoint of mental impres- 
sions, a brief outline is included here. 

The Dayton Fan & Motor Company, 
competitively considered, is a _ small 
company devoted to the manufacture of 
fans and fractional horse-power motors. 
Owing to the curtailment of its foreign 
business it found it necessary to secure 
a wider domestic distribution of its fans. 
The Dayton Fan was comparatively un- 
known while that of competing com- 
panies was well known and highly ad- 
vertised. As a result competition was 
so effectively entrenched in the field 
that it appeared as though it would be 
necessary to spend thousands of dollars 
in order to acquaint the public with the 
particular merit of the Dayton Fan. 


THE SPRAT AND THE WHALE 


Now, any advertiser will readily agree 
that the advertising appropriation of 
competitors plays an important part in 
the determining of an advertising ap- 
propriation. For example, if a com- 
petitive product is advertised to the ex- 
tent of $1,000,000 annually it would 
be gross folly to attempt to introduce a 
similar product on an advertising ex- 
penditure of $50,000. Yet, this is ex- 
actly what the Dayton Fan & Motor 
Company wished to do. 

An analysis of the fan field, however, 
disclosed that fans were purchased 
largely on the recommendation of the 
electrical dealer. Hence the problem 
was to secure dealer distribution. 


Could electrical dealers but be induced, 


to stock Dayton fans, the selling prob- 
lem would be practically solved. 

This was realized by competitors and 
they were spending hundreds of thou- 
sands of dollars yearly advertising in 
general magazines; not because of the 
direct return they expected to receive 
from the general buying public but be- 





cause of the influence that this adver- 
tising had upon the dealer. 

We could not afford to make such 
prodigious expenditure. So an adver- 
tising campaign was planned in which 
all guns were trained upon the dealer. 


THE First Gun 


The campaign opened with a four- 
page color-insert in the trade magazines. 
This was followed alternately by a two- 
page spread and a one-page display 
throughout the year. Two colors were 
used in all the advertising—blue and 
orange. Furthermore, they were used 
extravagantly. The advertisements were 
what might be termed a mass of color. 
Yet by using a stipple ray the eye was 
centered upon the product and the copy. 
The display of color caught the eye and 
the art work directed it to the product 
and the copy. In all the advertising the 
word Dayton was featured so that a 
casual glance at the advertisement left 
the impression—DaytTon FAwns. 

In addition to the magazine advertis- 
ing, an intensive direct-by-mail cam- 
paign was executed. This campaign 
comprised 25 mailing pieces, the com- 
plete mailing being made in four 
months. The mailings were what might 
be called psychological mailings. In- 
stead of posting the pieces at regular in- 
tervals, the advertising pieces were 
mailed spasmodically. At the opening 
of the campaign, one piece was mailed 
each day; then, every other day; then, 
every week; back to every other day 
again, then bi-weekly, and finally the 
campaign closed with the reversion to 
the daily mailings. 

The effect of this campaign was such 
that the dealer got the impression that 
he was receiving advertising literature 
from the Dayton Fan & Motor Com- 
pany every day throughout the entire 
four months that the campaign was on. 


OFFSET THE COLORS 


With the exception of four pieces 
every direct-by-mail piece made an ex- 
travagant display of color. The theme 
of the mailing campaign was the same 
as that run in the magazines, the pur- 
pose being to impress Dayton FAns on 
the minds of dealers so strongly that 
they could not be forgotten. The four 
mailing pieces which were excepted were 
what might be termed “quality adver- 
tising.’ Color was used sparingly and 
the art work was of a very formal 
nature. These pieces were used to off- 
set any deleterious effect that the strik- 
ing display of color might make on 
dealers who thought they were too 
bizarre. 

The result of this campaign was very 
gratifying. Inquiries came pouring in 
from dealers, and despite the fact that 
weather conditions made the year a very 
poor fan year, the entire production of 
the company was sold. This accom- 
plishment was brought about largely 
because the advertising was all planned 
to impress the dealer. Concentration 
was the rule of the campaign and all 
advertising was aimed directly at the 
dealer. 

Which goes to prove the truth of the 
statement—an advertisement or adver- 
tising campaign is resultful and effec- 
tive in direct proportion to its power to 
make a deep and lasting impression on 
the reader. 





Editorial Wage Cuts 


The salaries of the editorial staff of 
the Superior (Wis.) Telegram have 
been reduced 10 per cent as first cut in 
newspaper wages at the Head of the 
Lakes. It is reported similar reductions 
are being contemplated in the editorial 
departments in the two daily news- 


papers of Duluth, Minn. 























Editor 


RETAIL MERCHANTS HELD RESPONSIBLE 
FOR LACK OF PUBLIC CONFIDENCE 





Wild Advertisements Sought Immediate Sales of Goods Rather Than 


: of Service and 


Led Many into a Slough Difficult to Escape— 


Manufacturers Now Awakening 





By LOUIS BLUMENSTOCK 


Director of Advertising, Stix, Baer & Fuller, St. Louis 


ETAIL merchants are awakening to 

a sense of something wrong. This 
is indicated by the many conventions that 
are being held for the purpose of de- 
vising means to restore public confi- 
dence and stabilize business. And it is 
surprising to notice how many mer- 
chants blame the newspapers for present 
business disturbances and the loss of 
public confidence. 

I will admit the press did not show a 
thorough appreciation of conditions nor 
use the best judgment in presenting 
news—but we must not forget that 
prices were very high and lower prices 
were inevitable. Their coming- was- in- 
teresting news to the public, and it was 
quite natural that every break in the 
market should be heralded far and 
wide; and no doubt this precipitated 
still further breaks. 


Lack or CouRAGE 


But what was the attitude of the mer- 
chants? Did they tell their customers 
exactly what was happening? Did they 
announce reductions simply, directly and 
accurately? or did they further aggra- 
vate conditions by making the news the 
basis of advertising campaigns that 
were destructive to advertising and to 
confidence in business? 

It is my impression that many of 
them adopted the latter course, and that 
it was a demonstration that retail busi- 
ness had not been constructed upon a 
sound basis. , 

There was lack of courage on the 
part of the retailer. He was not sure 
that the public understood the character 
of the service he was rendering and 
what that service was costing. 

If any business under the sun has 
had an opportunity to tell its story it is 
the retail business. If the public does 
not understand the fundamental eco- 
nomics and the basic principles of the 
retail business the merchant may blame 
himself and no one else. And most of 
the blame may rightly be attached to 
the abuse that he has heaped upon his 
advertising. 

He has been spending all of his ad- 
vertising appropriation to sell goods and 
has failed to sell his service. Perhaps 
if he had given a little more thought 
to selling his service it might have im- 
proved in many ways and his commu- 
nity would be appreciative of what he is 
doing for it. 


Wise Ones Are Happy 


I have written about the wrong meth- 
ods in publicity and the untruth which 
makes the results inadequate for a 
number of years; but it was-a little too 
much to expect a general change in the 
viewpoint of merchants on this subject 
when things were coming too easy for 
them. The average man will not depart 
from methods when they are profitable. 

Some merchants changed their meth- 
ods because of their vision. ‘They have 
reason to congratulate themselves. 
Those who stuck to the sensational are 
beginning to lose confidence in their 
methods. 

It is my opinion that most merchants 
are today willing to admit that their ad- 
vertising has been wrong, but many of 
them do not know where to start or 


where to stop. They are actually afraid. 
They are afraid to tell the public the 
truth. They are afraid of their com- 
petitors’ claims of values and so rush in 
with greater claims to counteract them. 
They are afraid of their competitors’ 
use of space and so use larger space to 
overshadow them. They are afraid 
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fully state there is any basis of value on 


merchandise other than the selling price? 
Price quotations mean _ everything. 
Values mean nothing. Nevertheless, 


fictitious values are the basis of many 
advertising campaigns. 

I fully realize that some merchants 
will defend their policy of using com- 
parative prices, but it is evident that 
they do not look beyond to the big con- 


structive thing in advertising. They 
look merely upon the appeal of the 
moment. For day-after-day drawing 


power I prefer advertising without com- 
parative prices. We do not depend 
upon one transaction for all the profits 
in a business, so why depend upon one 
advertisement ? 

The merchant who stresses his offer- 
ings with the most flattering phraseology 





The truth is wholesome, though 
sometimes unpalatable; and if 
Louis Blumenstock, who is 
sales manager as well as direc- 
tor of advertising for Stix, 
Baer & Fuller, St. Louis, is 
right in even half his conten- 
tions, he presents a healthy 
dose for some retail merchants 
—and some newspapers as 


well. 














they are losing the confidence of the 
public on one hand, and of burning 
money on the other. And I believe they 
are doing both. 

Some of them are making money, 
with all their fears and all their follies. 
The reason is that the public has not 
had sufficient advertising education and 
is paying for all the mistakes, plus a 
profit. The question is, how long will 
the public continue to pay for these 
merchants’ mistakes? 


Some FLAGRANT ABUSES 


The development of the retail busi- 
ness during the past twenty-five years 
is remarkable. It has improved in its 
morals and morale. You can see a 
marked change in its attitude towards 
the public and towards employes. It is, 
therefore, lamentable that advertising, 
the index of progress, has not kept pace 
with the other developments in retail- 
ing. 

Simply to prove how unsound and de- 
structive some retail advertising methods 
are let me cite a few of the most flag- 
rant abuses: 

Pick up a newspaper in any com- 
munity and read the retail advertise- 
ments. Most of them are filled with 
bombast, and hundreds of meaningless, 
harmful and deceptive statements. Such 
a statement as “The greatest sale in the 
history of the city” is a common oc- 
currence, and rather mild. During the 
long period of advancing prices many 
stores were offering goods at “half 
price” every day. 

Perhaps the greatest evil in retail ad- 
vertising is the use of comparative 
prices. “$2.00 values for $1.00” is the 
magic appeal—and it means doing busi- 
ness on promise rather than perform- 
ance. Will any sane merchant truth- 


so that the values, great though they 
may be, cannot possibly measure up to 
them he taxes the credulity of the 
public and saps the strength of his fu- 
ture advertisements. 

There is also this to be considered in 
the use of comparative prices: If some 
reductions quoted are genuine they ap- 
pear quite nominal by comparison with 
other claims; and extreme reductions 
create the impression that retail profits 
are exorbitant. 

The merchant who tries to do busi- 
ness on straightforward lines and make 
a place for himself in the community 
must look beyond the results of today. 
He must not be blinded by the results 
achieved by the fake sales of other 
merchants. He must have the courage 
of his convictions and depend upon a 
discriminating and _ intelligent public. 
In the course of time he will have built 
an institution. 


IN THE SMOKER 


I had a very interesting experience 
recently during a trip from New York 
to St. Louis. Seated in the smoking 
compartment were half a dozen men 
who were discussing retail business, 
and it was evident they were not en- 
gaged in it. They discussed compara- 
tive prices and expressed in no uncer- 
tain terms their contempt for estab- 
lishments that were lying to them about 
values. I refrained from joining in the 
conversation, because I was eager to 
hear what these men had to say. There 
was a strong suspicion in their minds 
that something was wrong with the re- 
tailer; that he was just a plain, down- 
right liar. 

And most of the men were evidently 
from Indianapolis, a city that is less 
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abusive of advertising than most other 
cities. I thought to myself: 


If these men from Indianapolis are 
talking in this manner what are the men 
from Pittsburg, Chicago, Cincinnati— 
yes, and St. Louis—saying? If I were 
a preacher, I would make their remarks 
the basis of a sermon to retailers and 
my text would be, “As ye sow, so shall 
ye also reap.” 

Manufacturers also are awakening to 
the injury to their business by untruth- 
ful retail advertising. For their own 
protection and the stabilization of their 
business they are going to demand 
Truth. It will enable them to deal 
fairly with legitimate and trustworthy 
merchants who do not destroy, business 
and confidence by extravagant adver- 
tising claims. 


THe Business BuILpER 
If retail merchants will put into 
operation a constructive plan for the 


conduct of their advertising depart- 
ments they will not only build business, 
produce better results, but they will 
build character, improve their business 
and eliminate, to a large extent, unfair 
competition. 


My suggestions are: 


Chart your advertising course. 
Establish sound principles. 
Adhere to them. 


It requires courage and determination 
to carry out such a policy, but it can be 
done. 

The fundamental element of adver- 
tising is Truth. We must avoid su- 
perlatives because they lead to exag- 
geration. We must avoid the use of 
comparative prices because as a rule 
they are untrue; besides, they are de- 
stroyers of public confidence. Promis- 
ing more than the public has received 
has been the weakness of advertising. 
To strengthen advertising, give more 
than you promise. 

Dignity is perhaps the greatest asset 
in business. It is not necessary to lose 
poise in announcing a special sale. and 
it is possible to maintain afi extremely 
aggressive merchandising policy and not 
lose any of the poise or dignity of the 
establishment. It is wisdom to mer- 
chandise in a manner so that you will 
depend less upon your present promise 
than upon your past performance. 

At present some newspapers cannot 
take up this subject of the Untruth in 
advertising in their news columns, for 
a very good reason. They are deluded 
in the idea that they must have a tre- 
mendous volume, and that competitive 
lying and tremendous use of space go 
hand in hand; which means to them, 
revenue. If they endeavored to make 
their lineage more productive by guar- 
anteeing the statements of their adver- 
tisers they would not have such tre- 
mendous white paper problems, because 
advertising would be  curtailed—and 
they would get as much or more rev- 
enue, because their service would be 
more valuable by reason of greater 
public confidence. 





5,336 Columns of Convention News 


St. Louis newspapers gave 1,600,092 
lines or 5,336 columns to convention 
news in the two years ending June 30, 
according to statistics compiled by the 
St. Louis Convention, Publicity & Tour- 
ists’ Bureau, as follows: Globe-Demo- 
crat 421,764 lines; Post-Dispatch, 420,- 
035 lines; Star, (six days until June 26), 
402,700 lines; Times, (six days), 355,593 
lines. Figures for last year were: 
Globe-Democrat, 241,632 lines ; Post-Dis- 
patch, 243,615; Star, 213,545 and Times, 
199,634. 
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Editor 


EDITORIAL AMBASSADOR CAN HOLD 
HARD WON CIRCULATION 





Give Good Reporter Automobile and Establish Personal Contact 
with Poimts of Importance in Your Trading Territory— 
Field Editor is Official Title 





By MASON H. DOBSON 


Eprtor1aL Note—Mr. Dobson is managing editor of the Beloit (Wis.) Daily News and 
writes about the Field Editor from personal experience that resulted in success. 


THE flivver, hard roads and circula- 
* tion men who have come to see that 
permanent growth of a newspaper lies in 
the keeping of subscribers and not in 
the getting of them, have together re- 
sulted in the installation of a new desk 
in the city room and have created a 
man of the staff whose 
duties are matyy and whose opportunities 
are hig. 

For want of a better description the 
newcomer in the“éditorial room may be 
called the “field “editor.” Progressive 
newspapers in cities of from 15,000 to 
500,000 population are discovering that 
there is a definite field to be covered by 
: field editor and are learning that a live, 
likeable, energetic.and efficient man on 
the new but important job means a 
stronger paper, more circulation, satis- 
fied subscribers, and that sometimes in- 
definable but none-the-less tangible asset 
called “allegiance” on the part of their 
patronage. 


handy news 


It has been a Weakness of newspapers 
fighting for ciréulation that they spend 
much time, money and effort in ill-ad- 
vised circtlation-getting campaigns while 
at the same time giving practically no 
attention to the more important problem 
of holding subscribers once they have 
been obtained. 


No small part of the circulation of 
newspapers in cities of from 10,000 to 
150,000 population, and larger, is in ad- 
jacent villages, towns and cities. Vil- 
iages and towns that are legitimate trad- 
ing territory of’ ®ities having modern 
daily newspapers aré littered with ther- 
mometers, sets of dishes, rubber aprons 
and what not that energétic if not always 
truthful subscription solicitors have be- 
stowed with munificent largess in return 
for signatures on the dotted lines 
of ninety-day prescription blanks. The 
solicitor stays a few days in the hamlet, 
gets what he can and betakes himself to 
fresher and greener fields. The news- 
paper he represents puts on a few score 
or a few hundred subscribers in return 
for the same number of premiums and 
in ninety days the majority of the 


former withdraw. The dishes, being of 
sterner stuff, abide for a while but in 
time even they disappear. 

The reason that too often circulation 
in outside territory is a “will o’ the wisp” 
and a thing of the moment only is that 
the newspaper does nothing to make it 
difficult for the premium-prodded sub- 
scriber to give it up. 

To prevent this silly waste in the cir- 
culation department is the duty of the 
field editor. But the field editor has 
other duties. 

Managing editors of daily newspapers 
have grown grey-haired cajoling country 
contributors into an appreciation of the 
time element in news. They have read 
day after day in the “jottings” jotted 
daily by their rural correspondents that 
so-and-so “Sundayed” in the city and 
that Hiram Jones’ store is receiving 
its annual application of paint. But 
let a wreck or a fire or a murder occur 
in the correspondent’s town and the 
whole city room spends a frantic hour 
trying to get the facts. (I can hear a 
loud chorus of ayes from weary edi- 
tors.) The description is deplorable but 
it is true. The reason is that there is not 
the live, personal connection between the 
newspaper and the correspondent that 
gives the latter pride in his, or her work 
and that develops initiative and pep in 
the handling of news events. 

To relieve this situatioii many news- 
papers are finding it a profitable proposi- 
tion to add the field editor to their staffs. 
They provide the field man, who is first 
of all a trained capable reporter and a 
good mixer, with a serviceable automo- 
bile. They choose a good reporter 
rather than a mediocre one for the new 
assignment. Their managing editors 
say to this man: 

“Here’s a car. Keep it busy. Cover 
every town and village and country 
cross-roads in our territory as you would 
cover a city run. There are countless 
good yarns to be dug out of every vil- 
lage. There are feature stories without 
number. Go get them. Make them in- 
teresting to the people they concern and 
they will be interesting also to those of 
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cur subscribers here at home. Bear 
down on human interest. Get acquaint- 
ed with every person you can in every 
town you cover. You are the ambas- 
sador of this newspaper to a score of 
communities that will be tickled to death 
to meet you. Hook this newspaper up 
by personal contact to the whole coun- 
tryside, villagers, townspeople, farm- 
ers and all. You have a real job—an 
interesting but not an easy one. Give 
it all you’ve got.” 

The largest city in any definite ter- 
ritory is the city in which the big busi- 
ness of the surrounding country is 
transacted. It is also the place where 
the retired folks settle down to the en- 
joyment of the successes they have 
achieved in communities less advantage- 
ously situated. A story from any of 
the neighboring smaller towns delights 
rot only the people of that town but is 
like a visit back home to many of the 
newspaper’s nearer at hand subscribers. 
Stories of this nature deliver the goods 
at both ends of the line. 

The field editor sees in any commu- 
nity what the country correspondent can- 
not see. He has training and he also has 
a ‘freshness of viewpoint that discloses 
the unusual features, the problems and 
sorrows and happinesses of the com- 
munities whose interpreter he becomes. 
He is welcomed with enthusiasm wher- 
ever he goes. If he is a real reporter 
he above all else does not “write down” 
to his new-found constituents. He sees 
in the small town merchant the blood 
brother of the big city banker and busi- 
ness prince. Both have the same trials. 
One is as sensitive as the other. Neither 
is a fool. Both respond to intelligent, 
courteous treatment and both are human 
in that good publicity pleases them. 

Addition of the field editor to the 
staff does not mean the abandonment of 
the country correspondent. The country 
reporter is retained because it would be 
manifestly impossible for the field man 
to get the little personal news that is 
handled by the rural representative. But 
the field man supplements this inconse- 
quential, though important personal mat- 
ter with the big stuff from every com- 
munity. He gives small town news the 
dignity and strength of big city treat- 
ment, which is no more than it deserves. 

Collection and treatment of local news 
in city rooms is highly specialized and 
remarkably efficients But the manner in 
which news from adjacent territory is 
collected and handled has been notor- 
iously inefficient, wasteful of time and 
money and effort, and conducive of 
much trouble because it has not been 
over accurate. All this will be remedied 


by the field editor system, provided the 


same ability, organizing genius and pep 
is put into play on the new job. 

No man of all the employes of a news- 
paper has the power to make friends for 
his “sheet” that the field editor possesses. 
If he has diplomacy, a nose for news, 
energy, a smile and a long-headed man- 
aging editor he is certain to become a 
profitable fixture on the staff and a 
mighty important one. 

Not a few even of the smaller daily 
papers have found it wise to take on the 
new staff man and it appears a certainty 
that the scientific development of outly- 
ing territory as a source of news through 
application of the new movement is to 
become one of the most important and 
fruitful tendencies in American news- 
paperdom in the near future. 

The field editor will become more and 
more the right hand man of the manag- 
ing’ editor and more and more will he 
“kick in” with big stuff on page one 
from territory hitherto untapped. 





SCRIPPS FORMING NEW SERVICE 


W. H. Porterfield Back Home to Join 
W. B. Colver and H. N. Rickey 


After four months of travel in Great 
Britain, Switzerland and France, W. H. 
Porterfield, president and publisher of 
the San Diego (Cal.) Sun and interest- 
ed in the Sacramento Star and. other 
Scripps Pacific newspapers, returned to 
America, last Saturday on the Saxonia. 
He was accompanied by Mrs. Porterfield 
and their daughters. 

Mr. Porterfield plans to return home 
via the Canadian Rockies by August 7, 
after which he will immediately start 
back east again to take up work in 
Washington, D. C., with William B. Col- 
ver and Harry N. Rickey, in the organ- 
ization of the Scripps Newspaper Alli- 
ance, a special Washington news service 
which is being established by Edward 
Scripps for the exclusive use of the 
Scripps newspapers. As the result of 
his observations in Great Britain during 
the recent labor crisis, in which he 
became intimately acquainted with J. H. 
Thomas and other of the British labor 
leaders, Mr. Porterfield blames the un- 
settled British conditions on the fact 
that no one wants to work, the least pos- 
sible production seeming to be the aim 
of everyone. He also believes that Pre- 
mier Lloyd George is the smartest man 
in Great Britain today. 





Wall Paper Report Discontinued 


By order of the Federal Trade Com- 
mission the Wall Paper Printers’ Spe- 
cial Monthly Report to the Federal 
Trade Commission has been stopped. 











NEARLY 100 NEW ENGLAND ADVERTISING AGENTS WERE GUESTS OF THE WORCESTER TELEG 
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Editor 


NEWSPAPERS MUST FIGHT TENDENCY TO 
CLASS THEM AS LOCAL MEDIA 





Advertising Round Table—Agencies Contend They Provide Most 
Economic Channel for Newspapers to Develop National 
Business—Another Thought on Surveys 





By FRED MILLIS , 


66¢7F.OO few manufacturers think of 

newspapers in terms of national 
advertising. They will say: ‘Yes, I am 
going to do some local advertising in 
Baltimore,’ for example, ‘this fall,’ or, 
‘No, I am not ready at the present time 
to take up any local advertising in your 
territory, rarely ever thinking of news- 
papers except in that connection,” says 
Frank D. Webb, assistant general man- 
ager of the Baltimore News and Ameri- 
can. 

“This is a high tribute to the sales- 
manship. employed by other forms of 
advertising, particularly the representa- 
tives of periodical publications, who 
have presented their wares so effectively 
that the terms ‘National Advertising’ 
and ‘Magazine Advertising’ have come 
with very many advertisers to be syn- 
onymous. Just as most buyers of hand 
cameras have been so sold by the ad- 
vertising of one concern that the terms 
‘Camera’ and ‘Kodak’ with then mean 
the same thing. 

“But newspaper advertising is na- 
tional—amazingly, constructively, pro- 
ductively national. “Schedules for news- 
papers can be released by wire, no 
physical requirements compelling them 
to be made up weeks or months in ad- 
vance. Likewise, by wire, as:trade con- 
ditions change, these schedules may be 
shifted, varied, or cut out. The entire 
appropriation can be thrown into a 
single section of the country, accessible 
via motor truck in time of strike, for 
example. : 

“Tt is possible to take advantage even 
of weather conditions, North, South, 
East or West. Newspapers offer the 
most amazing flexibility of all forms of 
advertising. There is no channel of ad- 
vertising more truly national than the 
newspaper.” 

* * * 
HAT the advertising agency is eco- 
nomically sound and that it provides 
a channel through which the newspaper 
publisher secures “national” business at 
much less selling expense than he could 
secure it directly is the argument of 
James O’Shaughnessy, executive secre- 
tary of the American Association of 
Advertising Agents, who for three suc- 





Mr. Millis conducts in Epitor & 
PvuBLISHER each week (under the aus- 
pices of the National Association of 
Newspaper Executives, the newspaper 
department of the A.A.C.W.) a round 
table discussion on matters of inter-rela- 
tion to the newspaper advertising de- 
partment and the user of newspaper 
advertising space. Criticism of or com- 
ment on any views expressed and con- 
tributions should be sent to Fred Millis, 
News Building, Indianapolis. 











cessive years has addressed the annual 
meetings of the National Association of 
Newspaper Executives. 

“Consideration of the public is prop- 
erly first in every survey for advertising 
made by the proficient advertising 
agency,” according to Mr. O’Shaugh- 
nessy. “The bond between the advertis- 
ing agency and the advertiser and the 
bond between the advertising agency 
ord the publisher is that of service to 
the people who compose the reading and 
consuming public. 

“The place of the advertising agency 
in the scheme of commerce is of such 
national importance that the exact re- 
lations of the advertising agency to 
business should be more widely under- 
stood. 

“The purpose of the advertising 
agency and the reason for the advertis- 
ing agency is to reduce cost of distribu- 
tion. Upon the demand of that reason 
it came into being. There it lodges and 
grows and will continue to enlarge and 
enhance as long as civilization con- 
tinues. 

“The mastery of the prob'ems of dis- 
tribution which have been the chief im- 
pediments of human progress since the 
world began is the especial study of the 
advertising agency. No other profes- 
sion concerns itself solely with these 
manifold, intricate and interlinked prob- 
lems in all their bearings. 


“This profession, whose importance 
to high social order is now so well 
fixed in the minds of forward think- 
ers in business, operates commercially 
in serving the advertiser at one end of 


the transaction and the publisher at the 


other. 


“Advertising must have a commodity 
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or a service to advertise, hence the 
necessity for the advertiser. 

“Advertising, to complete its function, 
must have a place to appear, therefore 
the radical need: for the publisher. 

“Advertising must properly promote 
the distribution of the commodity or 
service to the benefit or advantage of 
the consumer and the public at large 
and to the advertiser and to the pub- 
lisher—consequently advertising must 
have the requirements which only profi- 
cient advertising agency 
supply. 

“The publisher stands in the com- 
manding position in the transaction, 
however, because the advertiser and the 
advertising agency -must come to the 
public. Three of the four elements in 
the advertising quantity depend directly 
upon the fourth, which in the processes 
of operation is the third, i. e¢., the pub- 
lisher. 


service can 


“These relationships are thoroughly 
known by -the advertising agency and 
they are thoroughly appreciated. There 
is perhaps no profession so peculiarly 
circumstanced, so difficult at times for 
others to fully understand or so thor- 
oughly understood by itself. 

“The ‘advertising agencies of the 
United States having advanced more 
than they have advanced elsewhere have 
given a learned profession to the world. 
While it is a profession of the highest 
social service, those who practice it 
realize that it lives solely because of its 
economic value to the publisher, to the 
advertiser and to the public. 

“It is by mastering the intricacies of 
distribution and thereby lessening waste 
that the advertising 
costs throughout the 


agency reduces 
length of the 
processes of commerce. The agency 
delivers to the columns of the publica- 
tion the agate line at a smaller cost 
than the publisher could secure it to his 
columns by other means. It makes the 
agate line stay in the column at less 
than the competing cost. It makes the 
agate line multiply in the page as no 
other force can, at any. bearable cost 

“The advertising agency does these 
three things for the publisher and there- 
fore it enjoys with the publisher the 
relation of helpful co-worker which can 
not be impaired. Improvement of the 
intimacy of that relation in closer co- 
operation, is the profitable concern of 
either of us.” 


. * « 


HAT the agencies and large national 
advertisers of the country should 
separate, at least in<their own minds, 
the surveys of market conditions pre- 
pared by the “real” merchandising de- 


1] 


partments of the country from those 
prepared by papers that have not gone 
into the merchandising work on an or- 
ganized basis is the contention of L. R. 
Jalenak, manager of the trade exten- 
sion bureau of the New Orleans Item. 

“T have just read with interest in the 
July 2d issue of Epitor & PUBLISHER 
comments of the various agency men, 
covering market analysis and surveys 
prepared by the average newspapers,” 
says Mr. Jalenak. 

“T am only familiar with the mer- 
chandise service and surveys furnished 
by ten or twelve of the big metropolitan 
newspapers, and judging from the thor- 
oughness of their work in comparison 
with some of the questionnaires re- 
ceived from some of the advertising 
agencies, including some of the largest 
agencies in America, I am of the opin- 
ion that these so-called research depart- 
ments of agencies are in a position to 
learn a great deal from the metro- 
politan newspapers that I have in mind. 

“We appreciate the fact that our sur- 
veys are just as vital to us as they are 
to the agency or manufacturer. and we 
endeavor to procure the full informa- 
tion for our own benefit, as well as to 
fulfill our desire to serve agencies and 
others in a way that will make them 
think of the Item when they think of 
New Orleans. 

“I believe that the surveys prepared 
by the real newspapers of America 
should be segregated from those pre- 
pared by small papers, because I do not 
believe there are over 25 or 30 real mer- 
chandising departments in America.” 


REAL CITY ADVERTISING 


Second Series $50,000 St. Louis Cam- 
paign Appear This Week 

Sr. Lot Is, Mo., July 18 The second 
series of advertisements that form a 
part of this year’s $50,000 municipal ad- 
vertising campaign is appearing this 
week in 90 newspapers in 18 states. 
Each newspaper. will run two insertions. 
One stresses the advantages of St. 
Louis’ central location in terms of 
freight rates and the other sets forth 
the advantages that accrue to merchants 
who buy in the St. Louis’ market by 
reason of the excellent package car serv 
ice maintained. 

Announcement of the opening of the 
campaign is made in Greater St. Louis, 
the official publication of the Chamber 
of Commerce, which is conducting the 
campaign. The advertising is being 
placed by the John Ring, Jr., 
ing Co 


Advertis 








GAZETTE AT AN “OLD TIME” PARTY, JULY 12. DID THEY HAVE A GOOD TIME? WELL, JUST LOOK! 
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Save Money 


By Eliminating the Wastefulness of Duplicating 
Services and by Installing the Eight-hour 
Wire of the Consolidated Press 


HOUSANDS OF DOLLARS a 

year already have been saved by the 
leading newspaper of the country through 
the Consolidated Press service. For years 
these newspapers spent large sums in tele- 
graph tolls to get the specialties in the 
day’s news—daily financial dispatches, 
interpretive dispatches from Washington, 
special foreign cables and other tele- 
graphic news features. Not only did they 
pay heavily for these specials but much 
of the news value of the dispatches was 
often lost through delayed or irregular 
delivery. The leased wire service of the 
Consolidated Press has the merit of reg- 
ular transmission as well as substantial 
economy. It is the inevitable answer to 
the congestion of commercial wires and 
high press tolls. The economies of the 
Cons lidated Press wire vary in saving 


thirty to seventy-five per cent of the cost 


of telegraph tolls for a similar total of 
special dispa'ches. 


HOUSANDS OF DOLLARS a year are 

still being wasted not only in telegraph 
tolls but on duplicating services. The waste 
baskets of telegraph editors everywhere bear 
testimony daily to the overlapping of ser- 
vices. Space and composition are too costly 
nowadays to print two stories giving the same 
set of facts. The best test after all of the value 
of a service is the proportion used as compared 
with the proportion thrown away. 


The Consolidated Press service is 100 
per cent supplementary. Everything in it is 
useful because the dispatches are distinctive 
and well written. They are especially de- 
signed to strengthen the principal depart- 
ments of a paper from the front news pages 
to the sport and financial columns. The Con- 
solidated Press wire added to any one of the 
existing news association reports means a 
complete newspaper—and that with a saving 
of money besides. 


“Today’s Specials Today’’ 


JAY JEROME WILLIAMS, Eastern Superintendent 
Eleventh Floor, World Building, NewYork 


For details address: ROBERT B. 


Consolidated P 


Executive Offices —Commercial 
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By Building the Kind of Newspaper that no Present 
or Would-be Competitor Can Hope to 
Rival Even at a Prohibitive Cost 


ILLIONS OF DOLLARS have been 
made by publishers because they have 
believed in building complete, thorough and 
information-giving newspapers. These pub- 
lishers have armed themselves effectively 
against competition. They have made them- 
selves solid with advertisers by convincing the 
latter that the purchasing power of the Amer- 
ican people does not reside in the frothy kind 
of circulation but in the home folks who read 
newspapers for news and information. That 
is exactly why some of the largest and best- 
paying newspapers in America are using the 
Consolidated Press service. 


ILLIONS OF DOLLARS will be made 

by the publishers who appreciate the 

fact that readers of today are not satisfied 
with fragmentary dispatches but demand 
stories with substance and background, giving 
impartially and comprehensively the meaning 
of the day’s news throughout the world. The 
Consolidated Press service covers every capi- 
tal of importance in America, Europe and 
Asia and answers daily the questions people 
are asking about national affairs, interna- 
tional events, finance, business and industry, 


sports, fashions, and the whole field of human 
interest and endeavor. No press association 
covers the field of finance, for example, as 
thoroughly as does the Consolidated Press. 
None devotes as much wire time to the distri- 
bution of dispatches about business or signed 
specials in the realm of sport. The news asso- 
ciations naturally must cover all the “‘spot”’ 
news developments of the day and cannot af- 
ford to specialize on telegraphic features with- 
out sacrificing valuable time needed for the 
speedy distribution of news bulletins. The 
Consolidated Press has entered not a new field 
but one that has hitherto been expensive to 
cover without the aid of a distributing organi- 
zation. Among the present wire clients of 
the Consolidated Press are some of the most 
successful and influential newspapers in the 
United States. 
eight-hour leased wire is a consolidation of 
special services that have for years been an 
Now 
for the first time, are these combined special 
services offered in a well rounded eight-hour 
report. The Consolidated Press leased wire 
means a complete newspaper—and a prosper- 


The service sent over our 


integral part of American newspapers. 


ous one. 


ce 
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‘‘Today’s Specials Today”’ 


McCLEAN , Business Manager 


ress Asso ciation HORACE EPES, Western Superintendent 


Fourth Floor, Daily News Building, Chicago 
Bank Building, Washington, D.C. 
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ALPHABETICAL AND DIVISIONAL SYSTEM 
FOR THE GENERAL LEDGER 





Financial Statements Should Be Comprehensive, Yet Easily Read— 
How to Make Them Out—Three More 
Workable Forms 
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This Comparative statement 
can be made after the system of account- 
ing has been in use a year. 

The Advertising receipts are divided 
into three parts. If the Advertising 
Record, Form H, (page 11, issue of 
July 2) has been properly divided into 
classes as outlined under that head, the 
division is easily made in the Compara- 


1921 


crease. 








expenses are had from the Cash Jour- 
nal. 


Receipts AND ‘Costs 


The figures in this statement are 
shown in the Comparative statement 
and are brought down as shown in order 
to bring out clearly the sources of profit 
or loss by, departments, in dollars and in 
percentages. 
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) This store will have: 
Seven floors and basement 
Restaurant 
Barber Shop 
Beauty Parlor 
Children’s Play Room 
Emergency Hospital 
Shower Baths 
School Room 
Roof Garden 
Four-story Escalator 
252,000 square feet of 
floor space 
} 
| 
The South's Largest Department Store 
made possible by 
The South's Greatest Newspaper 
\ F better illustration of Birmingham’s rapid and continued growth, of the remarkable 
prosperity the city has enjoyed during the last decade, can be given than the tremen- 
dous development in retail business so effectively demonstrated by the erection of the 
new store of the Louis Pizitz Dry Goods Company. 

From a small one-room store in 1899 to a magnificent seven-story building with basement 
in 1921, the store’s development is no more conspicueus than the fact that 80 per cent of its 
annual advertising appropriation is spent with The Birmingham News. 

, The story of the rise and progress of this mammoth department store epitomizes the history 
of Birmingham’s phenomenal advancement from a town of 32,000 population in 1900 to “The 
Third City in the South” in 1920, with an area of 49 square miles and a population of 
i 178,270. 


To know that Birmingham’s normal industrial pay roll exceeds $2,000,000 weekly is to 
realize the principal factor in the city’s onward march of progress, and the reason for the 
unparalleled 1920 record of The Birmingham News (among all six-issue and seven-issue-a- 
week newspapers), of being fifth in America in volume of national advertising. 


Che Bumingham News | 


The South’s Greatest Newspaper 
New York—Kelly-Smith Co., Foreign Representatives—Chicago. 


Circulation Nearly THREE TIMES LARGER Than Any Other Alabama Newspaper 
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WHAT AFFECT HAVE CLASSIFIED ADS 
ON CIRCULATION? 





No One Seems to Know Just How Much, Yet the Idea That Amount 
Is Large Is Universal—Several Examples 
of Estimates Put on Them 





By C. L. PERKINS 


Executive Secretary, National Association Newspaper Classified Managers 


PUBLISHERS of the United States 


are almost unanimous in possessing 
an idea that the classified advertising 
columns of a newspaper create a great 
quantity of circulation. True, there 
does not seem to be any very definite 
notion of the exact amount of circula- 
tion created by Want-ads—yet the idea 
that the amount is large is almost uni- 
versal. 

Classified advertising managers fre- 
quently grasp this notion and use it as 
a reason for the existence or creation 
of a Want-ad department, just as 
though the possible direct money profit 
from the operation of the department, 
together with the economic service 
rendered readers and advertisers, were 
not sufficient reasons for its existence. 

Circulation managers on papers with- 
out a large volume of classified have 
frequently been known to alibi their 
own failures by statements that circu- 
lation could only be increased when the 
classified department 


secured a_rep- 
resentative volume of Want-ads. 
INTERESTING FAcTS 
Therefore the making of the state- 


ment that Want-ads do not create any 
great amount of circulation might be 
considered untrue. For that and other 
reasons no such statement will be made. 
Yet the following interesting facts are 
offered for consideration. 

The Chicago Tribune, at the time 
these figures were compiled, was print- 
ing an average of 20,000 classified ad- 
vertisements per week and 25 per cent, 
of them had blind addresses. 

The number of replies received to 
“blind advertisements” at the Tribune 
office then averaged about 75.000 per 
week, which was at the rate of 15 per 
advertisement. With 15 replies per ad- 
vertisement, the total of 20,000 adver- 
tisements produced 300,000. This is as- 
suming that the number of persons 
reading but not answering advertise- 
ments is offset by those answering more 
than one advertisement. So the 300,000 
replies represent 300,000 readers. 

Added to these 300,000 readers are 
the 20,000 advertisers who read their 
advertisements. Allowing another 30,000 
as a margin of safety, the total classi- 
fied readers of the Tribune number 
350,000 per week, which is not more 
tnan 10 per cent of the total number 
of readers of the Tribune each week. 

No doubt on many other newspapers 
this calculation would produce a figure 
much less than 10 per cent, since the 
Tribune is not only an_ exceedingly 
highly developed and result producing 
Want-ad medium but because it carries 
an unusually high percentage of “blind 
advertisements.” 


CEMENTS PAPER AND READER 


However, regardless of the amount of 
circulation created by classified adver- 
tising, it does have a great effect on a 
newspaper’s circulation. It cements the 
relations between paper and_ reader. 
For example—years ago a certain Can- 
adian lad ran away from home, as a 
stowaway on a schooner bound for the 
port of Boston., He landed there with a 
few cents in his pocket. A job was im- 
perative. He asked an old man on the 





This is one of a series of articles 
Mr. Perkins, who is executive secretary 
of the National Association of News- 
paper Classified Managers, is writing for 
Epitor & PusiisHer on the possibilities 
of classified advertising—treating the 
subject from the viewpoints of both the 
space seller and the advertiser. Every- 
one is invited to bring classified prob- 
lems and individual views to Mr. Per- 
kins’ attention. 











wharf how to get work. He was told to 
read the Want-ads in a certain Boston 
newspaper. Instructions were followed 
and a position quickly secured. 

That was thirty years ago. During 
that time, the newspaper which found 
the boy his first job has changed own- 
ership and policies several times. It 
has gone from success to failure and 
back to success. In the same period the 
boy, long since grown up, has hecome 
a well known advertising man who has 
been employed on various Boston news- 
papers, other than the one which first 
served him through its Want-ad_ col- 
umns. Yet in spite of his affiliations 
with other newspapers, in spite of this 
paper’s varied career. he has always reed 
it—always considered it as “his paper.” 
Certainly there can be no doubt about 
the value of such an attitude 
a newspaper’s readers. 

Frank McCabe, classified advertising 
manager of the New York World. iv 
sneaking of the relation of classified 
advertising to circulation, says: “Classi- 
fied advertisers and readers have an at- 
tachment for their favorite newspaper 
which amounts to personal. affection. 
This high regard is generally based on 
solid reasoning. We esteem very highly 
those to whom we are indebted for help 
and favors and if the poor washer- 
woman, the seamstress, and the laborer 
can secure work through the ‘Situation 
Wanted’ advertisements or by reading 
the ‘Help Wanted’ columns, shou!'d they 
not reverence the newspaper that en- 
ables them to secure work and to live? 


among 


Story oF JosEPH PULITZER 


“Tn support of this statement I am re- 
minded of an incident that occurred 
several years ago in the World’s Up- 
town Office. The late Joseph Pulitzer 
called to consult the files. While he was 
reading, a good natured Irish washer- 
woman handed the counter clerk a Situ- 
ation Wanted advertisement. She had 
been in the office before and the clerk 
knew her. After being greeted by him 
she familiarly asked, ‘How is Joe Pul't- 
zer, anyhow?’ ‘He is surely getting rich 
off my quarters.’ She stopped for a sec- 
ond and then added. ‘But God bless him; 
every time I advertise in his paper I 
get enough work to last for two or 
three weeks.’ After the woman left the 
office Mr. Pulitzer turned to the clerk 
and said, ‘I like to hear people talk as 
that woman did. I want the World’s 
advertisers to get results.’” 

The Want-ads of every newspaper 
render a valuable service to advertisers 
and readers which from a circulation 
standpoint make them worthwhile re- 
gardless of the number of readers they 
create—a number which it is impossible 
to determine. 


1921 
PRES. HARDING PROMISES TO HELP 


Will Co-operate in Entertainment of 
Disarmament Conference Scribes 
(Special to Epitor & PustisHer) 


WasHINGTON, July 21.— President 
Harding has given informal assurances 
of his desire to co-operate in every man- 
ner possible for the proper entertain- 
ment in Washington of the foreign cor- 
respondents who will be sent here for 
the disarmament conference in Novem- 
ber. It is the President’s purpose to 
use his best efforts to have the Govern- 
ment render any reasonable aid in the 
housing and officing of the visiting writ- 
ers. Details are to be worked out as 
soon as official plans for the conference 
take on more definite outline. 

Suggestions that the conference be 
held in the Senate Office Building find 
favor among the newspaper men, as the 
facilities of the press gallery of the Sen- 
ate would be available and it is an easy 
matter to install wires and other equip- 
ment in the office building itself. 


WILL HONOR HERMAN LAUE 


Banquet in N. Y., July 28, in Appreci- 
ation of Ship Board Work 
(Special to Epitror & Pustisner) 

WASHINGTON, July 21.—A tribute to 
the value of Government advertising and 

to a practical newspaper man who di- 

rected it will take the form of a banquet 


at the Waldorf-Astoria, New York, 
Thursday, July 28, in honor of Herman 
Laue, advertising manager of the United 
States Shipping Board. It is expected 
that close to 300 representative men in 
advertising, publishing, and writing lines 
will be present. Addresses are sched- 
uled by Admiral William S. Benson, 
Herbert Houston, Murray Hulbert and 
others. 


Among the men who are arranging 
the New York dinner are: 


Avery C. Marks, Jr., managing editor Wash- 
ington Times and president of the National 
Press Club; James O’Shaughnessey, general 
manager Advertising Agencies’ Corporation; 
Percy Howard, president New York Press 
Club; Hugh Gallagher, advertising manager, 
The Admiral Line; E. A. Quarles, advertising 
manager U. S. Mail Steamship Company; 
C. H. Pope, vice-president, Munsey Trust 
Company, Washington, D. C.; E. Alexander, 
business manager Munsey publications; George 
Auer, New York American; C, H. Jones, Ship 
News; O. H. Blackman, former president of 
the Advertising Agencies’ Corporction; Rowe 
Stewart, former president Poor Richards Club, 
business manager of the Philadelphia Record; 
H. Vernon Rogers, business manager New 
York Tribune. 





Sanger Going to Melbourne 


J. W. Sanger, trade commissioner of 
the Department of Commerce, has been 
appointed resident trade commissioner 
at Melbourne, Australia. He expects to 
take his new post in September. Mr. 
Sanger has been engaged in making 
surveys in foreign lands for the De- 
partment of Commerce with special ref- 
erence to the opportunity for advertis- 
ing by American exporters. 
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ESPITE every opposition the Sunday baseball games and the Sunday 
NEWS have been amazingly popular in Baltimore ever 


the NEWS every Sunday! 
paper as on week days, with no additional features, and pay 
more for it but they buy it, nevertheless, and read it from cover to cover. 
Multiplied by the average number of persons to a family, say four or five, 
this number of buyers runs it up to something like four or five hundred 
thousand people who read the NEWS every Sunday. 
idea of the extent to which it covers the city. 

In combination, the Sunday afternoon NEWS and the Sunday morning AMERI- 


CAN offer an intensified circulation of approximately 190,000 and reach practically 
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The Biggest Feature of the Day 
Dealing with International Affairs 


Raymond Poincare, former President of France, 
Writes for American Newspapers 
exclusively through 


THE UNITED NEWS 























M. Poincare’s Cabled Dispatches will appear Weekly in THE UNITED NEWS Wire 
Report beginning July 22d. His first article, under a new contract just 
signed, will deal with the Coming Disarmament Conference 
called by President Harding 


The United News Special.News and Feature Wire 


Report for Morning or Afternoon Newspapers 


United Press Headquarters 


World Building, New York | 
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CONFERENCES ON 


Editor & Publisher 
AGENCY PAYMENTS 


OCCUPY THE SUMMER MONTHS 





Working Along Lines Suggested by Editor & Publisher with Possi- 
, bility That Autumn Will Bring Preparation for Big 
Get-together Meeting of All Parties at Interest 





EY EN during the hot months of the 
summer, when many important 
matters which require united action by 
varied interests are deferred frequently 
until after the vacation period has 
passed, interest in Eprror & PUBLISHER'S 
suggestion that conferences be held to 
discuss the vital question of agency 
commissions has not flagged. 

Next to the advertising agencies them- 
selves—perhaps co-equal with them—the 
Association of National Advertisers is 
the organization most closely involved 
in the question of the abrogation of the 
commission system for a direct fee sys- 
tem. It is but natural, therefore, that 
committees from other bodies should 
consult with its: representatives first and 
then report to their own organizations 
with a view to more intimate and de- 
cisive discussions. That is what has 
happened. 

Up to now the A. N. A. has held sepa- 
rate conferences on the question with 
the representatives of the following 
groups: Periodical Publishers’ Associa- 
tion, National Publishers’ Association, 
Six Point League, Standard Farm Pa- 
pers, Associated Business Papers, Inc., 
National Association of Newspaper Ex- 
ecutives, the Quality Group and N. W. 
Ayer & Son. 

Practically, only two other groups re- 


main. They are the Newspaper Pub- 
lishers’ Associations and the American 


Association of Advertising Agencies. It 
is hoped that these will take up the mat- 
ter early in the fall. It is probable, also, 
that not until fall will the individual 
groups which have already conferred 
with the A. N. A. through their repre- 
sentatives give to the question the seri- 
ous thought and discussion it merits and 
demands. 

A correspondent has asked Epitror & 
PUBLISHER to define a program for con- 
ferences. The plan already being fol- 
lowed is exactly along the lines urged 
by Epiror & PusBLisHER from the very 
beginning of the agitation. Nothing 
could not be more specific than the sug- 
gestion made before in this paper, that 
all parties at interest first discuss it in- 
dividually and then all get together in 
one general committee which should de- 
termine finally and positively what 
change, if any, should be made and how 
it should be brought about with the least 
disturbance to business, with special ref- 
erence to the best interests economically 
of the advertising agencies. 


Acencies Must Not Go 


That the agencies must continue in 
business ought to be accepted. There 
is a legitimate field for their activities 
with both advertisers and publishers. It 
ought to be unnecessary for Epiror & 
PUBLISHER to say this now, since its po- 
sition in that respect was defined at the 
outset. Still, some correspondents have 
proceeded along the idea that the de- 
sign of advocating a change in the meth- 
od of agency compensation was to dis- 
pense with the agencies altogether. 

So let it now be made a matter of 
record that Eprror & PusiisHer believes 
that the present system of agency com- 
pensation is economically wrong; that 
agencies should receive compensation 
only from those they serve, on the basis 
of the value of their services, and that 
evolution to this system of payment 
would work to the business advantage 


of agencies, advertisers and publishers. 

How both advertisers and publishers 
stand on the question has been well set 
forth in letters that have been published 
previously in these columns. Not all 
the writers agree with Eprror & Pus- 
LISHER, but in this, as well as in all other 
matters, this paper believes in expression 
and not suppression, and so is glad to 
aid discussion by printing thoughts on 
both sides of the question. Here are 
2 few more of the many communications 
that have been received at this office: 


*x* * * 


(HAS T. HUTCHINSON, manager, 
Mining and Scientific Press, San 
Francisco: 

“You have opened up‘a question upon 
which a great deal of nervous energy 
has already been expended. The fact 
that it is receiving so much attention 
now is a healthy indication that in the 
opinion of many people something is 
radically wrong with the present method 
of compensating advertising agents. 

“The Mining and Scientific Press 
does not give any commission to ad- 
vertising agents, nor has it done so for 
a great many years. The custom is 
probably the outgrowth of a condition 
that existed in the past, but no longer 
exists, viz; that the advertising agent 
at one time was the direct representa- 
tive of the publisher, and in exchange 
for the agent’s services in soliciting 
business for the publisher he was com- 
pensated for his trouble through a grant 
to him of a commission oan the busi- 
ness that he thus obtained. 

“Now all is changed. Practically no 
advertising agents represent any pub- 
lisher. The agent is a professional man 
who stands in a professional relation to 
his clients, just as a doctor, a lawyer, 
an engineer or an architect does. He is 
a technical adviser and a specialist who 
has made a study of the complex sub- 
ject of merchandising in all it phases 
and serves his clients in aiding them to 
distribute their goods. The plea has 
been advanced quite often by advertis- 
ing agents that they should be regarded 
as a jobber of advertising space. In 
other words, as a business man who 
purchases advertising space for resale 
to the ultimate’ consumer. 

“It has been our contention, and the 
contention of a great many others, that 
the advertising agent stands in a pro- 
fessional relation rather than a com- 
mercial relation to his client, and that 
therefore he should be compensated for 
his services by his client and not by the 
publisher from whom he purchases ad- 
vertising space in behalf of his client. 

“The commission system is open to a 
great many serious abuses. It is just as 
wrong ethically for an advertising agent= 
to accept a commission from any one 
from whom he buys anything for some- 
body else’s account as it is for a pur- 
chasing agent to do the same thing. 
The advertising agent is human. He is 
in business for the sake of making 
money. Say what he likes, he cannot 
help but be influenced in placing busi- 
ness with the publisher who pays the 
largest commission. 

“For instance; by way of a hypo- 
thetical case—suppose that publisher A 
charges $5,000 a page for space in his 
publication and offers a commission of 
15 per cent. The advertising agent 
then would be compensated with the 


for July 23, 1921 
sum of $750 for each page of advertis- 
ing copy that he inserted in A’s paper. 
Publisher B charges $100 per page and 
gives no commission to the advertising 
agent. If the advertising agent were 
the only factor concerned in the pur- 
chase or sale of space the publisher, 
whose space costs $100 per page and 
who either did or did not give a com- 
mission, would soon be out of business. 

“Since advertising is fast becoming a 
recognized profession, we believe it 
would be well for those engaged in this 
complex and ‘highly technical calling to 
further the consummation of a _ uni- 
versal recognition of this fact by 
adopting a truly professional method of 
obtaining proper compensation to them 
for their trouble. 
~ “We hope that the day may soon come 
when there will be.nothing but net rates 
for all space in all publications, which 
will thus automatically cause the adver- 
tising agent to consider the distribution 
of his client’s appropriation solely from 
the standpoint of the client’s best inter- 
ests, and where accordingly he will be 
compensated by his clients in a manner 
determined by the amount of work on 
his part regardless of how he places the 
business.” 

oi -~ 


E. W. PARSONS, advertising man- 
ager, Chicago Tribune: 

“I think the advertiser should pay the 

agent for his services. In fact, in- 

directly he does when he uses most of 


the newspapers of the United States, 
because the national rate has been in- 
creased so that in most cases it is with 
agent’s commissions deducted—the same 
as the local rate. 

“The question of agent’s commission 
is one that we think is deserving of con- 
siderable thought. We are of the opin- 
ion that it is worth to us the commis- 
sion paid by us to agents. If we did 
not think so, we would not pay it. 
Nevertheless, agents in their own way 
are disposing of any thought of compen- 
sation on the part of the publication by 
charging a stipulated commission on the 
net expenditure. This, however, might 
not be so easy to accomplish for every 
agent, and if publications ever tried to 
enforce a no commission rule, it might 
do some agents considerable harm. 

“I think the publication policy is to 
pay for work done, and I must say we 
cheerfully pay the 15 per cent because 
we believe it is earned.” 





State of Siege in Montreal 


MontTREAL, Que., July 19—La Presse, 
Canada’s greatest French daily, has been 
in state of near siege for the past few 
days following on a family quarrel be- 
tween Arthur Berthiaume, on the one 
side and his brothers Eugene and 
Edouard the other. The police and 
courts have been called in to keep peace. 
Arthur Berthiaume controls the com- 
posing and press rooms, and it is under- 
stood La Presse will appear as usual. 
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A Complete Composing Room 
at the Operator’s Elbow 











This advertisement is composed entirely of LiNoTYPE material 
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AN UNLIMITED NUMBER OF DISPLAY 
WITH LINOTYPE F 








One operator can, on one Display Linotype, set as much large 
display type as six hand-compositors—with instant command of 
an almost unlimited variety of faces and sizes. In from 15 to 30 
seconds he can change to any face or size, so that it is entirely 
practical to make such changes to set even one line of type. 
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AY FACES ON DISPLAY LINOTYPES 
7 MAGAZINES 











36 Point Elzevir No. 2 | 


36 Point Cheltenham Bold 
36 Point Bodoni 

30 Point Gothic No. 13 

30 Point Cheltenham 

30 Point Caslon Bold Condensed 
Dae - 30 Point Title No.5 

-_ 309 Point Bodoni Bold 

— —— 30 Point Cheltenham Bold 
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— 24 Point Old Style No. 7 
—— 24 Point Elzevir No. 3 
om : 24 Point ascent Bold 


—or any other variety of faces and sizes, the assortment and range being limited only by the 
number of the split magazines carried on the revolving rack or racks at the operator’s elbow. 

Think how this Display Linotype equipment will speed up and economize your display composi- 
tion. Ninety newspapers are already finding this the only satisfactory method of display com- 
position. A complete display composing department at one man’s elbow! 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn, N.Y. 


SAN FRANCISCO CHICAGO NEW ORLEANS 
Canadian Linotype Limited, Toronto 
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Set the Big Type on the 
Linotype too 


98 per cent. of the paper should now be set on 
the LinoTyPE, everything but a few lines of 
inch-high-or-over type 


MORE THAN 41,500 IN USE 
Ne, 


| ~~ L_ INOTYPE mance | Display Linotypes reduce composition time 


i 2 re 











| 
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| THE MACHINE THAT ware 3 five-sixths, and save type distribution, hours of 
i make-up, floor space, type storage, and invest- 
| ° . 
ment in type, metal, and storage cabinets. 


The modern newspaper form is practically 
entirely cuts and slugs. In so far as a news- 
paper uses the one-type-at-a-time system, that 
newspaper misses the modern method. 

There are four Display Linotype Models. 
E The nearest agency will be glad to help you de- 


cide which model is best suited to your needs. 


MERGENTHALER LINOTYPE COMPANY 
| 29 Ryerson Street, Brooklyn, N.Y. | 

















SAN Francisco, 646 Sacramento St. Curcaco, 1100 South Wabash Ave. New Or.eEAns, 549 Baronne St. 
CANADIAN LinotyPeE LimiTeD, 68 Temperance St., Toronto 
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NEWS INTEREST FOLLOWS 
U. S. DOLLARS 


(Continued from page 5) 





journals, the British newspapers this 
summer have gone wild on the subject 
of sporting news. In fact, the average 
3ritish mewspaper recently has _ been 
made up almost entirely of sporting 
news and reports of divorce cases. 
Americans have complained of the large 
amount of space given to divorce stories 
in the American papers were astonished 
this summer on their arrival in London 
to find the London newspapers filled 
with small scandal stories. The reports 
of the divorce cases are devoted not 
only to affairs of prominent people but 
to people living ordinarily in obscurity. 
There was no such story in England as 
the Stillman suit, yet I believe I saw 
more divorce court news in the London 
papers than the American papers have 
carried this summer despite the fact 
that American papers have broken all 
their past records in this particular line 
of exploitation. 

“Perhaps as a reaction from the ser- 
ious days of the war and the subsequent 
serious developments, the British people 
apparently have taken up sports almost 
to the exclusion of any other interest, 
if the newspapers of London are a fair 
criterion. Several publishers to whom I 
talked said that they were determined to 
cut down on the amount of space de- 
voted to cricket, golf, tennis, polo and 
track, field and water sports. It was not 
at all unusual this summer to find one 
of the large afternoon or morning pa- 
pers devoting every column of its first 
page to sporting events of various 
kinds. The London papers gave solid 
pages to the Dempsey-Carpentier fight. 
Several articles appearing in the British 
press recently have charged that the pub- 
lic has gone ‘sport mad’ but the publish- 
ers believe it is only a passing phenom- 
enon. 

“The newspapers of Europe have no 
idea that the days of war news and the 
war correspondent have passed. In all 
the capitals I visited they freely talked 
about ‘the next war.’ 
up the phrase that ‘all Central Europe 
has been Balkanized.’ They point out 
that there has never been a time since 
August 1914, when a war of some sort 
had not been under way somewhere in 
Europe. The old intrigues and secret 
diplomacy are hard at work. Most of 
the newspaper men to whom [I talked 
consider it only a question of time until 
there is another general upheaval and re- 
arrangement of national boundary lines. 
For this reason, there is all the more 
interest in the disarmament conference 
in Washington and greater speculation 
as to the possibility of its accomplish- 
ments. 

“At the same time, the disarmament 
conference and other developments are 
causing a constantly increasing demand 
for important foreign news on the part 
of American papers. During the last 
twelve months, the American interest 
in foreign affairs reached the low level 
which marked the direct reaction fol- 
lowing the tremendous volume of Eur- 
opean stuff published during the Peace 
Conference and the subsequent events. 
Now there is a distinct revival of inter- 
est in international affairs on the part 
of the American Press. 

“In fact, it appears that the long pre- 
dicted day when the American press 
would inevitably assume an international 
character is at hand. This time it will 
be a case of reciprocal interest and the 
newspapers of foreign countries here- 
after will be as much interested in news 
of American affairs as American news- 


They have taken * 


Editor 


papers will be in the important events 
in foreign countries.” 

Mr. Jackson who accompanied Mr. 
Hawkins on the entire tour is visiting 
relatives in Virginia before returning to 
his home in Portland, Oregon. 





LEE SCHOOL ENDORSED 


Virginia Publishers Told Their Rates 
Are Below Other States 
(By Telegraph to Epitor & Pus LisHER) 


OcEAN View, Va., July 21—Resolutions 
endorsing the reviving of the R. E. Lee 
School of Journalism at the Washing- 
ton and Lee University were adopted at 
the opening session today of the thirty- 
third annual convention of the Virginia 
Press Association. The resolution was 
presented by Walter E. Addison, editor 
of the Lynchburg News. The meeting 
will end tomorrow night at a banquet 
given by the Norfolk Chamber of Com- 
merce. 

More 
present. 

Featuring the opening session was the 
address of James Wright Brown, editor 
of Eprror & PusLisHerR, who by statis- 
tics showed that the advertising and 
subscription rates of Virginia newspa- 
pers as a unit are below those of neigh- 
boring states, or any group of states. 
Carol Dixby, of Cecil, Barreto & Cecil, 
advertising agents of Richmond and 
New York, emphasized the need of 
weeklies and dailies maintaining adver- 
tising rates, making the point that ad- 
vertising rates were not inflated during 
the war period. 

E. F. Keister, publisher of three 
weeklies in the valley section, stressed 
the need for editorials in weekly news- 
papers, stating that if editorials are 
good for dailies they are helpful to 
weeklies. Applications for membership 
were received from twenty-one pub- 
lishers. The roll has increased from 
27 to 92 since 1919. 

Saturday there will be a meeting of 
state members of the Associated Press, 
at which L. C. Probert, southern super- 
intendent, will present a plan for trac- 
ing all wire members on one circuit. 


than sixty publishers are 





Major Berry Must Pay $165,000 


Lexincton, Ky., July 19.—The Inter- 
national Printing Pressmen and Assist- 
ants’ Union of North America is entitled 
to recover $165,000 and costs from 
George L. Berry, president of the Inter- 
national, and his four associate members 
on the board of directors, by a ruling 
today of Federal Judge A. M. J. Coch- 
ran in the case instituted by W. L. Haag, 
president of Chicago Union, No. 3. 

Judge Cochran also decided Chicago 
Union, No. 3, was a member of the In- 
ternational in good standing. It was 
the contention of the plaintiffs that 
money has been improperly diverted 
from the International’s funds. A. C. 
Dore, of Knoxville, was appointed re- 
ceiver to collect the $165,000. 


Zone Law Changes Opposed 
(Special to Epttor & Pustisner) 
Tacoma, Wash, July 16.— 
of its annual convention today, the 
Washington State Press Association 
elected Chapin D. Foster, editor of the 
Grandview Herald, president for the en- 
suing year. Other officers were: First 
vice-president, Grand C. Angle, Mason 
County Times; second vice-president, 
A. F. Hilliar, Sunnyside Sun; secretary- 
treasurer, N. Russell Hill, Lincoln 
County Times (re-elected). Choice of 
the meeting place for the 1922 conven- 
tion was left to the executive committee. 
Vigorous protest was recorded against 
proposed changes in the 
class postage system 
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Buyers!! 
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TIMES-UNION 


Is Your Best Buy 


' in 


ROCHESTER 


Let the manager of our Merchandising 
Service Department tell you what he has 
accomplished for many of our advertisers 











Rochester 
Times-Union 


First in Its Field 


Circulation (A. B. C.) 64,018 


J. P. McKINNEY & SON, Representative 
334 Fifth Ave., New York—122 S. Michigan Ave., Chicago 


305 Crocker Bldg., San Francisco 
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PREMIER EXPLAINS HIS 
BAN ON TIMES 


Declares Only Special Privileges Are 
Withdrawn from Northcliffe Papers, 
All Official Information Being 
Available as Always 


Premier Lloyd George of Great Brit- 
ain, in the House of Commons, July 18, 
explained the ban proclaimed by his 
order against representatives of the 
London Times throughout Government 
departments for an editorial attacking 
the Premier and Foreign Secretary Cur- 
zon as suggested delegates to the W ash- 
ington conference on disarmament. He 
said that only special privileges which 
the Times had enjoyed were affected 
and that the Northcliffe papers have full 


right to official information through 
regular channels, as they always have 
had. 


Commander Kenworthy having asked 
what was the reason for this discrimina- 
tion against particular newspapers seek- 
ing official and semi-official information 
issued for the benefit of the public and 
not for the benefit of certain selected 
newspapers, the Premier replied: 


“Official information is rendered available 
to newspapers in two ways. Announcements 
of Government departments and communiques 
are distributed by the news agencies as a mat- 
ter of routine, but now for some years it has 
been customary for facilities to be given to 
represe ntatives of newspapers to visit Govern- 
ment offices and make inquiries on their own 
behalf. This courtesy has been normally ex- 
tended to all newspapers without regard ‘to 
their attitude to the Government of the day. 

“The Times took full advantage of the cour- 
tesies, but courtesy should beget courtesy. On 
Wednesday the Times published an attack of 
a peculiarly offensive and mischievous charac- 
ter on the Foreign Secretary, with special ref- 
erence to the momentous and delicate negotia- 
tions in which he was engaged in pursuance of 
the policy of representing not only the Gov- 
ernment of the English United Kingdom, but 
the dominion Premiers and India. Such refer- 
ence seems to us to violate all normal stand- 
ards of English journalism. I pass over the 

question of taste, but it is difficult to pass over 
the attempt to create personal prejudice in 
foreign countries against a British public ser- 
vant of high repute at a time when he was 
charged with the most responsible negotiations 
on behalf of the whole empire. 

“It is not too much to say that no reputable 
journal of any party would publish such an 
attack. Fortunately it is entirely without pre- 
cedent. In spite of its record the Times still 
is supposed in many circles abroad to repre- 
sent both educated and official opinion in this 
country. Here we know it has long ceased 
to hold that position, The fact is only gradu- 
ally becoming known abroad and it is there- 
fore essential that the British Government as 
a whole should mark strongly its disapproval 
of such an attack upon the Foreign Secretary 
at such a critical moment. 

“Official information is, of course, available 
to the Times as before, but the special favor 
accorded to it in the past by tradition is en- 
tirely withdrawn.” 


At the close of the Premier’s state- 
ment J. H. Thomas asked him whether 
the Government had not taken the worst 
possible course in showing its disap- 
proval in that manner, as it conveyed 
the impression that official information 
was only given in return for newspaper 
support, to which the Premier replied, 
“There was no distinction drawn by the 
Government between journalists who 
supported and opposed it but this was 
a grave attack, going far beyond the 
limits of ordinary fair criticism.” 





KERR IN JOURNALISM 


Sir Philip Reported to Be Going with 
United Newspapers 


Reports reach America that Sir 
Philip Kerr has been invited to join the 
board of the United Newspapers, Ltd., 
of Great Britain. He was until recently 
one of Premier Lloyd George’s private 
secretaries, concerned especially with 
questions ‘of foreign affairs and Ire- 
land. It has been reported that Sir 
Philip would become editor of the Lon- 
don Times, especially since it became 
known that Wickham Steed would sail 
for America with Lord Northcliffe. 

The United Newspapers, Ltd., is the 


Editor 


& Publishe 


title of the company of which Lord 
Dalziel of Kirkaldy, better known as 
Sir Henry Dalziel, is managing director 
and which contols the London Daily 
Chronicle, Lloyd’s News and a number 
of other weekly and bi-weekly news- 
papers. The Daily Chronicle is a 
strong supporter of Lloyd George. 





SYSTEM FOR GENERAL 
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information about the operating of the 
business. 

The Comparative statements shown on 
Form O of Circulation Pages printed, 
Advertising and News Inches, per cent 
of Total Space and per cent of Circula- 
tion, are all obtained from total figures 
shown on Statistical Record, Form J, 
and are easily copied. The statement of 
Receipts and Costs as shown on Form 
O, is the final cost finding, bringing the 
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cost finding to the Unit basis which is 
the Column Inch for advertising and 
News matter, and the single paper basis 
for circulation. 

Divide the total operating receipts and 
total operating expenses as shown on 
P & L statement, Form M, by the total 
papers printed as shown on Form O, 
and the receipts and costs per paper, 
total print is obtained. 

Divide the total receipts of subscrip- 
tions and the total expenses of both 
city and mail circulation by the numbers 
of paid subscribers and the receipts and 
costs per paper, paid circulation, is had. 
The City circulation proper and the Mail 
circulation proper, are both figured in 
the same manner. 

Divide the advertising receipts and 
costs by the gross inches and the paid 
inches of advertising, and the receipts 
and costs of advertising are shown. 

Divide the total subscription receipts 
and total subscription costs by News 
inches, and the costs and receipts of 
news matter are obtained. 
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It is always important to know the 
financial conditions of a concern, and the 
form in which such statement is rend- 
ered should be comprehensive, yet simple 
and easily read. Many banks have 
their own auditors to make a financial 
statement when loaning money to a 
client, for the reason that few financial 
statements are easily read. In FORM 
P is given a simple and yet a very com- 
prehensive idea for a Financial State- 
ment, with assets and liabilities grouped 
under proper heading. This statement 
is copied from the trial balance. 


FINANCIAL STATEMENT 


The statements are shown by Form 
M, N, O and P, should always be made 
and filed as a permanent record of the 
business, because all the information 
about the business is shown by these 
statements. If information regarding 
any point in the business is desired for 
a period of months, add the figures 
shown on the statements for each month 
and divide by the number of months. 

The system of Accounting and Cost 
Finding as described in this series of 
articles, covers every phase of the news- 
paper publishing business and is suitable 
for the smallest or the largest paper. 
It is Newspaper accounting solely and 
has no reference to job printing or a 
job department in a newspaper. The 
job department should be kept entirely 
separate and the paper should pay the 
job department for all work. The loss 
or gain from the job department will 
enter into the profit or loss of the paper 
through the Non-operating items. 

If there is a Syndicate department, it 
should be treated in the same manner 
as the job department. 

If there is an Art Department used 
by the paper alone with no syndicating 
of matter, it would be best to divide 
the expenses of such art department, on 
the basis of the number of inches pro- 
duced for the Advertising and News 
matter. 

To those who have not gone into 
higher and more modern principles of 
accounting, the system of Newspaper 
Accounting and Cost Finding described, 
may appear to be too complicated and 
¢00 burdensome. But nothing of value 
can ever be accomplished without labor, 
and the results obtained by the opera- 
tion of this system is worth the labor. 

If the ideas advanced and the princi- 
ples involved in this system are thor- 
oughly understood, it will be found to 
be far from a complicated system, and 
that it is not a burdensome, but a labor 
saving system. 





New Dominion Copyright Laws 


Greater protection for their works 
than ever before is now enjoyed by Ca- 
nadian writers, as a result of the adop- 
tion by Parliament of amendments to 
the Copyright Bill, which has had a 
chequered career. Largely as a result 
of the activities of the recently-organ- 
ized Canadian Authors’ Association, 
writers, song composers and others will 
be able to protect their products in Can- 
ada and the United States. 





Michigan Home Dailies Meet 

(Special to Epitor & PuBLIsHER) 
ManisteE, Mich., July 16—The Michi- 
gan League of Home Dailies held its 
midsummer meeting here yesterday and 
today as guests of Harry Musselwhite, 
publisher of the News-Advocate. The 
chief function was a banquet and ball 
given Friday evening. This was the 
first gathering having any social fea- 
tures. Heretofore meetings have been 


strictly business, in accordance with the 
principles upon which the organization 
was established. 
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GOVERNMENT MAY SEND 
NEWS BY RADIO PHONE 


New Radio Service Commission and 
Post Office Department Plan to 
Inform Farmers and Business 
Men in Isolated Sections 


(Special to Epitor & Pus isHer) 


WasuincTon, D. C., July 20—A wire- 
less telephone, daily bulletin news ser- 
vice for the benefit of the country gen- 
erally, and particularly the agricultural 
regions, is to be considered by the newly 
appointed National Radio Service Com- 
mission, which met and organized today 
in the Office of Postmaster General 
Hayes. The commission was appointed 
by the Post Office Department, acting 


with the Department of Agriculture, 
and is composed of R. B. Howell, 
(chairman), of Nebraska; Courtland 


Smith, (secretary), of New York; Wil- 
liam A. Wheeler, Bureau of Markets, 
Department of Agriculture; and James 
C. Edgerton, radio expert of the Post 
Office Department. 

Market reports and other Government 
information have been sent daily by 
wireless telegraph from Washington to 
agriculture communities since April, but 
they are now considering the practica- 
bility of putting this service and bulle- 
tins of general news through by means 
of the wireless telephone, so that the 
farmer, or other business man, more or 
less isolated, who could not profit by 
the dot-and-dash message, may be able 
to listen to the spoken message. 

The Commission’s work of investiga- 
tion will be divided with Mr. Howell in 
charge of ways and means, Mr. Wheeler 
in charge of news copy and service, 
and Mr. Edgerton in charge of appar- 
atus, stations and operations. 

The plan proposed is to utilize the 
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major radio stations of the air mail 
service, each about 400 miles apart, and 
stretched across the United States, as 
stations from which to disseminate this 
news by wireless telephone. Each sta- 
tion will serve approximately 125,000 
square miles of territory. Wireless 
telephone stations may be established 
and maintained in homes and. places of 
business at approximately the small out- 
lay of $35 for the receiving set. There 
are no wires to bother with. A very 
simple antenne may be made from a 
single strand of wire stretched from the 
top of a house to another nearby build- 
ing. 

Amplifiers may be used so that large 
audiences, if desirable, can hear what is 
spoken. Several banks, farm houses, 
and county agents have signified a de- 
sire to install receiving wireless tele- 
phones. From these stations, informa- 
tion may be relayed over co-operative 
farm land wire telephones. 

The plan is to have a certain class 
of information sent out at a certain 
hour, on a regular time schedule, in order 
that those wishing it may be advised of 
the hour to expect it. 

The British Government has just ap- 
pointed a similar commission, composed 
of Winston Spencer Churchill, Secre- 
tary of the Colonies, as Chairman, with 
one representative each from Canada, 
Australia, New Zealand, South Africa, 
and India, which is to consider practi- 
cal means available for the develop- 
ment of imperial communications by 
land, sea, air, radio telegraphy, and 
radio telephony. 


Mr. Howell leaves in September to 
visit London, Paris, Budapest, and Ber- 
lin, at his own expense, to study the 
question, which has been of great in- 
terest to him as a civil engineer, in its 
possible use throughout the Western 
farming communities. 
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NOT A LEGAL PAPER 


N. Y. Court of Appeals Hands Down 
Important Ruling 


Arpany, N. Y., July 14—The Court 
of Appeals today handed down a de- 
cision holding that the Legal Daily of 
Buffalo is not a newspaper within the 
meaning of the law, entitled to the de- 
signation as the official city paper of 
Buffalo and to do the city printing. 

Charles A. Finnegan, publisher of the 
Buffalo Commercial, instituted a tax- 
payer’s action and obtained a tempor- 
ary injunction from Justice Pooley re- 
straining the city council of Buffalo 
from making the designation of the 
Legal Daily as the official paper. The 
Appellate Division, Fourth Department, 
reversed Justice Pooley but its decision 
was reversed by the Court of Appeals, 
with Judge Andrews writing the opinion 
of the court to the effect that there 
should be a trial of the facts regarding 
the status of, the Legal Daily. 

The trial was had before Justice 
Woodward at the Erie Special Term, 
beginning April 18, and he decided the 
Legal Daily was not a newspaper within 
the meaning of the law as it did not 
publish local, general or current news, 
had no general circulation and was not 
sold or read generally or designed to 
be by the public. The Appellate Di- 
vision sustained his ruling and is now 
upheld by the Court of Appeals on the 
second appeal. The bid of the Buffalo 
Commercial for the city printing was 
$40,500 and that of the Legal Daily 
$29,850. The circulation of the Legal 
Daily was conceded to be but 350 and 
published court calendars and legal 
notices. It received no notice of the 
proposals for city printing from the city 
clerk who claimed to have no knowledge 
of its existence, as it maintained no 
printing office. 
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E. W. Booth Undergoes Operation 


Granp Rapips, Mich., July 19.—Ed- 
win M. Booth, manager of the Booth 
Publishing Company, was operated upon 
July 16 for gastric ulcer. A_ blood 
transfusion also was performed, Paul O. 
Sergent, circulation manager of the 
Grand Rapids Press, of which Mr. Booth 
is editor and publisher, giving a pint of 
his blood. 


lowan Starts Texas Paper 


W. S. Clark, formerly of Rack Rapids 
and of Pocahontas, has started a news- 
paper in Taft, Tex. 


MISS 
LULU BETT 


ZONA GALE 
The Most Talked 
About Book of the 
Season will be re- 
leased in Nine Illus- 
trated Full Page 
Installments 


Beginning August 28'h 


VIVID REALISM 


A Cross Section of 
American Life 





Wire for Option 


McClure Newspaper Syndicate 


373 Fourth Avenue New York 
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n to Chicago! — 


AN INVITATION 


General Offices, 


Middle Western Branch - - - 

Southern Branch - - - - 

Pacific Coast Branch - - 
Toronto Type Foundry Co., 


Toronto Montreal 








Ltd., 





Printers and Publishers attending The Graphic Arts Exhibition, in The Coliseum, Chi- 
cago, July 23d to 30th, are cordially invited to visit the Intertype Exhibit. There to inspect 
a working demonstration of Intertype Model C-s.m. and the New Model D-s.m. and other 
Intertype features. 

“Barney” Chittick, Manager of the Chicago 
several members of his staff will be present to greet those visiting the exhibit. 
ident G. C. Willings of New York and F. A. Hill, Manager of the Southern 
also be on hand. 


INTERTYPE CORPORATION 


50 COURT STREET, BROOKLYN, N. Y. 


Rand-McNally Building, Chicago, Ill. 


160-162 Madison Avenue, Memphis, Tenn. 


86 Third Street, San Francisco, Cal. 
Canadian Representatives : 
Winnipeg and Regina 


3ranch of Intertype Corporation, and 
Vice Pres- 
3ranch, will 
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WHY? 


N the matter of agency compensation, which 
‘ Epiror & PuBLISHER believes should be changed 

from the commission to the fee system, a num- 
ber of good friends have written letters to this office 
which they have marked “Not for publication.” 
Some of these letters strongly commend the posi- 
tion taken by this paper; some condemn it. All have 
been welcome and all have been read with interest 
and an open mind. 

Some of these letters, as well as some of the 
letters that have been written for publication and 
so have found place in this paper, declare that a 
change to the fee system would drive many agencies 
out of business; others say that this is not the time 
to even agitate for a change. 

To both Eprtror & PusLisHER presents the query: 
Why? 

No reason, cogent or otherwise, has been adduced 
in defence of either statement. The nearest ap- 
proach is where one correspondent urges that busi- 
ness is now difficult to get and it would be better 
to wait for normal times. 

Against this lonely argument it is not amiss to- 
point out that no reformation*ever was begun, and 
certainly none ever achieved, when conditions 
affected by it were normal. Only abnormal condi- 
tions direct and focus attention upon matters that 
need correction. Indeed, many a movement to cor- 
rect undesirable conditions, conceived in abnormal 
times simply because abnormal times displayed and 
emphasized that they were undesirable, has died, 
still-born, because times or conditions returned to 
normal before it was fully developed and men said, 
“We're doing well enough and can stand this evil; 
let. it alone while things are going smoothly.” 

Epitor & PusLisHEeR has seen no serious argu- 
ment calculated to change its position on agency 
compensation, though it has sought assiduously for 
reasons in advocacy of the opposition. On the con- 
trary, every reason—not simply statement—that has 
been given in writing or verbally has confirmed the 
conclusion, reached originally only after rigid in- 
vestigation and close examination, that the com- 
mission system is economically wrong and should 
be changed to the direct fee system. 

Conferences to discuss the change have already 
been held, as is told in another column. This is as 
it should be. That any radical change should be 
accomplished in a short time is not to be contem- 
plated. Indeed, Eptror & PusLIsHER would strive 
to be the first to combat an abrupt move. Nothing 
fruitful of good in the matter can be achieved 
without due thought and consideration for all in- 
volved, and certainly it is not a matter for one ele- 
ment alone even to attempt. It requires consulta- 
tion by all and harmonious action by all parties at 
interest for lasting good to be the outcome. 





THE IDEAL EDITOR 
EORGE G. BOOTH, president of the Détroit 


News, describes an ideal editor as follows: 

“He must bear on his countenance char- 
acter. He must be strong, courageous, clear-eyed, 
active, hopeful, kindly, helpful, useful, interested 
in his own endeavor and that of others. He must 
have a real sense of justice; must always be ready 
to help the weak, to counsel and lead all when 
leadership is called for; must be ready and willing 
to make personal sacrifices when such are neces- 
sary to the object sought. He must be eager for 
knowledge. He must crave wisdom and use it 
well. He must be strong of will, a believer in the 
might of right, fearless in a worthy cause, ready 
to acknowledge and quick to correct a fault, un- 
ceasing in labor, unselfish in thought, noble in the 
loftiness of his guiding principles, and ambitious 
to serve mankind.” 


Surely Mr. Booth has portrayed the kind of an 
editor we would all like to see in-control of every 
newspaper in the country. We are sincere in our 
belief that there are many editors in the United 
States who measure up to Mr. Booth’s ideal although 
not one would admit that he possesses all the quali- 
fications enumerated. 

The real editor, the one who wields a strong 
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There can be no successful development of 
business that does not carry the employees 
along with it. Comnsciously or unconsciously, 
we must all aim at the common good of all 
engaged in any productive enterprise -—Lorp 
LEVERHULME. 











influence in the community, whose newspaper 
stands for decency in public and private life; 
who fears fio party boss, no political clique, and 
does not hesitate to tell the truth even though it 
will hurt somebody; who endeavors to be as just 
and fair as a magistrate sitting in court, and who 
champions the right of the underdog, is not so rare 
that he needs to be tagged and placed on exhibition 
in a museum. You can find him on nearly every city 
and country newspaper. 

There are editors who are a disgrace to the posi- 
tion they hold, but their number is few when com- 
pared with the many who follow the Golden Rule. 





LLOYD GEORGE SHOWS HIS TEMPER 


HE London Times will not suffer permanently 
because of Premier Lloyd George’s display of 
temper which has resulted in his order to de- 

prive that newspaper of Government news at its 
source, to which it is entitled. 

Premiers are with us today and gone tomorrow, 
but great newspapers go on forever and grow rather 
than shrivel under official displeasure. 

Intimidation of a legitimate agency of public in- 
formation, such as the London Times, by a public 
servant has usually brought a re-action in public 
opinion that has caused the offender to right-about- 
face. 

The news boycott of the Times has had no effect 
upon that newspaper’s news of Government activi- 
ties and it is not likely that it will. Lloyd George 
explains this by saying that he has not cut the Times 
off from agency news, but from having its own men 
gather news at its source. Lord Northcliffe says it 
is because other editors and proprietors came to his 
relief. 

The press of England generally has pronounced 
the action of the Premier childish. If that be true, 
then like other children he will have to learn that 
politicians cannot live without newspapers, but news- 
papers can get along very well without politicians. 
We wonder if his temper would be improved if the 
Northcliffe newspapers now decided to cease men- 
tioning his name? 
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HORSE RACE GAMBLING 


HE stand taken by the New Orleans Times- 

Picayune in opposing the Breazeale bill pro- 

hibiting the publication or dissemination of 
horse race news was severely criticised by some of 
its esteemed contemporaries, who charged it with 
catering to the rack track crowd. 

In a letter to Eprror & PustisHer, D. D. Moore, 
editor and manager of the Times-Picayune, gives 
the reason for its opposition as follows: 

“Our reason for this action was not a desire to 
publish race-horse news but the conviction that action 
of this kind should be by the National Congress 
instead of by a single state. We realize that one 
of the great evils of this country is the hand-book 
that takes bets on the horse races. They are usually 
operated in secret, because they are prohibited by 
law in most states. Few people realize how wide- 
spread is this great gamble, with clearing houses in 
all of the principal cities, and its lines reaching out 
into even the smaller towns. Most of its business is 
carried on through the mails and by telegraph and 
telephone. If it confined its activities to people who 
attend the race tracks there would be no reason for 
complaint, but the hand-books reach into homes, the 
schools, the business offices and banks, and demor- 
alize all elements. 

“We believe that the only way to destroy the great 
evil is for Congress to enact a law prohibiting the 
transmission by telephone, telegraph or mail of such 
race-track information as is essential to the opera- 
tion of hand-books. We opposed the Breazeale reso- 
lution because we felt it was primarily a step toward 
muzzling the press of Louisiana and not a cure for 
the evil at which it is aimed.” 

It is quite clear that the passing of a law by one 
state or by several states individually forbidding the 
transmission of race news would not stop the form 
of gambling which it aims to suppress. The 
“bookies” would get the information somehow as 
long as it was available in any one of the states. 

The country at present is sport crazy. Little papers 
in small, out-of-the-way places are demanding box 
scores by telegraph from the news associations. The 
money spent in reporting the Dempsey-Carpentier 
fight amounted to millions of dollars. No one of 
sense condemns sport per se. It is a developer of 
strong, virile manhood, a tonic to flagging spirits, 
and a promoter of beneficial competition among the 
youth of all nations. 

But when sport becomes the servant of gamblers, 
then it becomes more of an evil than a benefit to 
the community, and action should be taken by the 
authorities to strip it of its notorious incumbencies 
and restore it to its legitimate position. 

While it is not probable that any action will be 
taken by Congress during the present session, be- 
cause its attention is taken up by the tax problem, 
the tariff bill, and several other measures affecting 
the nation’s relations with foreign countries, when 
the regular session begins in December a bill for- 
bidding the transmission or publication of horse-race 
information will undoubtedly receive consideration. 





THE government is contemplating sending weather 

news and market reports to farmers daily by 
means of wireless telephone. How long will it be 
before merchants and manufacturers will grasp the 
idea and apply it to their advertising? Think of it. 
By establishing radio centres the merchants of a 
town or city can call up all the people in the sur- 
rounding district and tell them in a few words just 
what bargains will be exposed that day. For a 
follow-up of newspaper advertising what could be 
better than to tell the people: “Watch Page 8 in the 
Gazette tomorrow and note the things we are offer- 
ing. We are sure you will want some of them. 
Telephone your order and it will be attended to 
promptly.” 





THE newspaper is a mirror in which are reflected 

the good and the evil deeds of men. The gath- 
erer of news must go everywhere, see everything, and 
hear everything and then report what he hears and 
describe what he sees so accurately that the reader 
will have as clear a conception of these things as 
the reporter himself. 
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DOLPH S. OCHS will complete his 
quarter-century of ownership of the 
New York Times on August 18. 
Frank B. Noyes, publisher of the 
Washington Star, was in New York for 
a short time this week, after a motor 
trip in Maine. He has gone to Chi- 
cago before returning home. 


W. W. Hawkins, president of the 
United Press Association, was host at 
a dinner at the Hotel Pennsylvania 
Roof Garden last evening in honor of 
Hon. Hoshio Mitsunaga, founder and 
president of the Nippon Dempo Tsushin 
Sha, the Japanese news agency. A 
number of representative American edi- 
tors and publishers also were Mr. Haw- 
kins’ guests. 

Milie Bunnell, publisher of the Du- 
luth (Minn.) News-Tribune, and Mrs. 
Bunnell have returned to Duluth after 
spending the winter in Santa Barbara, 
Cal. 

Senator Arthur Capper, publisher of 
the Capper Publications, has been ap- 
pointed a member of the joint agricul- 
tural commission, composed of five 
members from the House of Represen- 
tatives and five from the United States 
Senate, which will attempt to gather 
sufficient data in ninety days to enable 
Congress to remedy the present exist- 
ing evils affecting the agricultural in- 
dustry of the country. 


Eric W. Allen, dean of the depart- 
ment of journalism at the University of 
Oregon, also is in charge of a similar 
department at the University of Cali- 
fornia. George Turnbull, assistant in 
the department at Oregon, is doing 
summer newspaper work in San Fran- 
cisco. ; 

William Barnard, superintendent of 
the Olean (N. Y.) Times, almost had 
a vacation this summer. Just as he was 
boarding a train for Silver Lake he was 
served with a summons to appear as a 
juror. Instead of enjoying cool breezes 
for two weeks he is now engaged in 
hearing evidence presented in liquor 
cases at Little Valley, N. Y. 

H. D. Kitson, professor of psychology 
in the University of Indiana, and at 
present teaching, in the New York Uni- 
versity School of Commerce, has pub- 
lished a “Manual for the Study of the 
Psychology of Advertising and Selling.” 

Joseph Henry Zerbey, editor and pub- 
lisher of the Pottsville Daily Repub- 
lican, has been appointed by Governor 
Sproul as a delegate to represent Penn- 
sylvania at the Press Congress of the 
World to be held at Honolulu, Octo- 
ber 4. 

William J. Pape, publisher of 
Waterbury (Conn.) Republican 
president of the Publishers’ Buying 
Corporation, had his entire family 
around one table over the last week end 
at Asbury, N. J., for the first time in 
several months. The reunion was made 
complete by the presence of Mr. Pape’s 
two sons, one of whom is a West 
Pointer and the other a cadet at the 
Annapolis Naval Academy, who were 
On short leaves. 

Harry I. Cohen, publisher of the Gal- 
veston (Tex.) Tribune, is in New York 
on business. 


the 
and 


Cyrenus Cole, editor of the Cedar 
Rapids (Ia.) Republican, has been 
elected to represent the Fifth District 
in Congress. In 10,000 votes, Cole’s 
majority will be approximately 3,000. 

Milt F. Amrine, editor of the Coun- 
cil Grove (Kan.) Daily Guard, has 
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been made warden of the Kansas state 
prison. Mr. Amrine was superintendent 
of the state reformatory at Hutchinson 
a number of years ago. 


Bert P. Walker, owner of the Os- 
borne County Farmer, has been ap- 
pointed state printer of Kansas, succeed- 
ing the late Imri Zumwalt, of Bonner 
Springs, Kan. Mr. Walker was for- 
merly on the Topeka Capital. 


W. E. Miller, editor of the St. Marys 
(Kan.) Star, has suffered a stroke of 
paralysis. Last spring Mr. Miller was 
made city manager of St. Marys. His 
two sons are carrying on the paper. 

Mrs. William Allen White, wife of 
the editor of the Emporia (Kan.) Ga- 
zette, has been elected president of the 
Emporia City Club. She succeeds Miss 
Laura French, former city editor of the 
Gazette. 


W. L. Reid, editor and publisher of 
the Fayette (Mo.) Advertiser, who has 
been ill for some time is improving. 
His daughter has been in full charge 
of .the paper. 


Mr. and Mrs. Joe Sims, of the Medi- 
cine Lodge (Kan.) Index, are parents 
of a new baby girl. Mr. Sims, an 
ardent Republican, had the expected ar- 
rival named Warren G. Allen Sims but 
was forced to change her name to Betty 
Joe. 

Charles C. Rosewater, until recently 
general manager of the Kansas City 
(Mo.) Journal, has been appointed ad- 
vertising and sales manager of the 
“Bonnie B” Company, New York, manu- 
facturer of hair nets. 


David Blumenfeld, son of Ralph 
Blumenfeld, who is publisher of the 
London Express, has come to America, 
as his brother recently did, for a period 
of newspaper training. He is already a 
member of the staff of the United 
Press. 


Floyd B. Scott. who, following years 
of service on the Kansas City Star 
staff was assistant manager of the Or- 
pheum theater in Kansas City, is now 
publicity director for the Orpheum cir- 
cult. 


John S. Bentley, late of the Hutchin- 
son (Kan.) Gazette reportorial staff, is 
now on the Lincoln (Neb.) State Jour- 
nal. 


Don Maclvor, former Wichita (Kan.) 
and Hutchinson newspaper man, has re- 
signed as secretary of the Great South- 
west Association at Dodge City and is 
now engaged in Chamber of Commerce 
work. 

M. F. Hanson, publisher of the Du- 
luth (Minn.) Herald and his family will 
take up their permanent home in 
Duluth on August 14, moving west 
from Philadelphia. 





IN THE EDITORIAL ROOMS 

RACY H. LEWIS, associate editor 

of the New York Morning Tele- 
graph, a son of William E. Lewis, edi- 
tor of the same paper, is the father of 
a son. Mr. Lewis’ wife was Miss Esther 
Tufts. The boy was born at the sum- 
mer home of Mr. and Mrs. Leonard 
Tufts, at Meredith, N. H. 


J. W. T. Mason, American corre- 
spondent of the London Express, with 
his wife and daughter, has gone to Eu- 
rope for three months. 


Barry Faris, news editor of the In- 
ternational News Service, is spending 
two weeks’ vacation in Kansas City, Mo. 
During his absence Mr. Faris’ place in 
New York is being filled by George 
Holmes, manager of the Washington 
bureau. 





FOLKS WORTH KNOWING 











ANDOLPH W. MADISON, one of 

the best known editorial and ad- 
vertising men on the Pacific Coast and 
for the past two 
years western 
representative of 
Epitor & Pus- 
LISHER, has be- 
come manager of 
the merchandis- 
ing service de- 
partment of the 
San Francisco 
Examiner. 

Mr. Madison 
has been in 
newspaper work 
on the Pacific 
Coast for the 
past fifteen years, starting as a cub re- 
porter on the Los Angeles Record. 
Later he was San Francisco manager of 
the Newspaper Enterprise Association 
for six years. At the outbreak of the 
war he joined the Fcod Administration 
staff in. California and then was called 
to Washington to handle the illustra- 
tions and plate section of the national 
organization. 

Following the armistice, Mr. Madison 
was drafted by the Treasury Depart- 
ment and in addition to assisting in the 
reorganization of the savings division 
he also acted as assistant director of 
pubticity, in which work he was directly 
in charge of some of the biggest 
“stunts” put over during the last Lib- 
erty Loan. -After that Mr. Madison 
came to New York as advance news 
editor of the International News Ser- 
vice and on going back to the Coast 
again handled both the advertising and 
editorial work for Eprror & PUBLISHER. 

















R. W. Maprson 


Allen G. Straight, former Olean 
(N. Y.) newspaper man, has heen ap- 
pointed a member of the secret service 
staff attached to the White House as a 
personal bodyguard of President Hard- 
ing. 

Allen B. MacMurphy has resigned as 
telegraph editor of the Ann Arbor 
(Mich.) Times-News to join the staff 
of the Springfield (Mass.) Republican. 

Thomas C. Stowell, an Albany 
(N. Y.) newspaper man, has been ap- 
pointed publicity specialist of the new 
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state tax commission at a salary of 
$3,000 a year. Mr. Stowell was a mem- 
ber of the staff of the Knickerbocker 
Press for several years. 

Charles F. Hamlyn, a former Wood- 
stock (Ont.) newspaper man and lat- 
terly resident editorial representative in 
Toronto for the publication of the In- 
dustrial & Technical Press, has resigned 
to work independently as a_ special 
writer. He has been succeeded by 
A. R. R. Jones, late of the head office 
of the publishers at Ste. Anne de Belle- 
vue, Que. 

Eleanor Chatham has resigned as 
feature editor of the Albany (N. Y.) 
Knickerbocker Press and has opened 
“The Green Parrot,” a tea room .at 
56-58 Maiden Lane, Albany. 

George H. Adams, managing editor 
of the Minneapolis Journal, has re- 
turned to his desk after a ten-days’ out- 
ing at Chicago Lake, Minn. 

Miss May S. O’Connell, society edi- 
tor of the Duluth (Minn.) Herald, is 
on a lake trip to Detroit, Buffalo, and 
Toronto. 


Edward J. Hunter, city editor of the 
Philadelphia Public Ledger, has been 
named executive secretary of the Voters’ 
League. 

Charles S. Mitchell, editorial writer 
of the Washington (D. C.) Herald, 
and Mrs. Mitchell are visiting Duluth, 
Minn., where Mr. Mitchell was for- 
merly editorial writer on the News 
Tribune. 

F. M. Marter is now editing the Win- 
nipeg Manitoba Weekly Free Press, 
taking the place of, George Belton, who 
has gone into the insurance business. 

Miss Eunice Bretherton, formerly so- 
ciety editor of the Duluth (Minn.) 
News Tribune, has resumed her posi- 
tion with that newspaper. 


W. T. Marlatt, editor and publisher 
of the Kenosha (Wis.) Evening News- 
Telegraph Courier, and Mrs. Marlatt 
have completed a trip on the Great 
Lakes on the steamer North American. 


Alexander L. Gardiner has resigned 
from the city staff of the Hartford 
(Conn.) Times to become managing 
editor of the Poughkeepsie (N. Y.) 
Star, where he will succeed Willard 
Cooper, who goes to the American 
Legion Weekly. 

George W. Seymour, formerly real 
estate editor of the New York Evening 














The following papers have signed contracts 
for the Haskin Service for one year: 


‘The Canton Daily News 

‘The Peoria Evening Star 

‘The Illinois State Register 

‘The Rockford Morning Star 

‘The Janesville Gazette 

‘The Mansfield News 

‘The Sheboygan Press 

‘The Fond du Lac Daily Commonwealth 




















28 


Post, has resigned to’ become advertis- 
ing manager for Bryan L. Kennelly, 
real estate auctioneer, New York. 
Leonard Loos has joined the editorial 
staff of the Springfield (Ohio) News. 


Stephen Golembeski, formerly a car- 
toonist on the Worcester (Mass.) Tele- 
gram and New York papers, is dan- 
gerously ill at a Worcester hospital. 
He is unable to speak and his right side 
is paralyzed. 

Miss Ruth H. Friedrich, formerly of 
the Holyoke (Mass.) Transcript, and 
Raymond S. Fuller, both of Holyoke, 
Mass., were recently married. 

Paul M. Young has been appointed 
Sunday editor of the Pittsburgh Dis- 


patch, succeeding A. Howard Carroll, 
now news editor and assistant to the 
president. 


Miss Margaret McCarthy has joined 
the staff of the Lynn (Mass.) Telegram- 
News covering society news. 

Miss Olive McGuire, of Cambridge. 
of the Boston Sunday, Herald staff, and 
Harold F. Wheeler, editor of the Sun- 
day Herald, were married last week. 
Following a honeymoon in Canada, Mr. 
and Mrs. Wheeler will spend the sum- 
mer in Swampscott, Mass., after which 
they will reside in Cambridge. 

Albert F. Higgins has joined the staff 
of the Lynn (Mass.) Telegram-News. 

Russell Wilson, editorial writer on 
the Cincinnati Times-Star, who has 
been on a leave of absence since the 
nrst of the year, returned this week 
after a six months’ sojourn abroad in 
which he visited nearly all of the coun- 
tries of Europe, north Africa, and 
made a trip down the Nile. 

Sallie E. Spicer, feature writer on 
the Cincinnati Commercial-Tribune and 
author of several books under the nom 
de plume of English Norman, sailed 
for Europe last week. She will be 
gone for about six weeks. Lucie Car- 
penter, formerly of the Times-Star and 
the Post, is “filling in.” 

Charles Dean, veteran court house 
reporter of the Cincinnati Enquirer, has 
been suggested to the Internal Revenue 
department for appointment as_ the 
deputy for the southern Ohio district. 

Jack Koons, who for several months 
has been in the Texas oil fields, has re- 
turned to Cincinnati, and is back at his 
old job on the Cincinnati Enquirer. 
Allison Stanley, another of the old 
guard, who has been engaged in social 
service work in Middletown, Ohio, also 
returned this week. 

Max Kohnop of the Cincinnati En- 
quirer editorial staff has taken 
himself a_ bride. 

George Collinwood, of the New Or- 
leans Item copy desk, has been appoint- 
ed telegraph editor for The Item, vice 
Calvin G. Stith, resigned. Mr. Collin- 
wood was formerly connected with the 
Minneapolis Tribune. 


unto 


Fred C. Coburn, long connected with 
the Minneapolis Journal, has been ap- 
pointed assistant city editor of the New 
Orleans Item. 


E. C. Comfort, formerly telegraph 
editor of the Mobile Register, has re- 
signed to take a position on the New 
Orleans Item copy desk. 

James M. Miller has gone to the 
New Orleans Item copy desk from the 
New Orleans Times-Picayune desk. 

Nat Gold has left the New Orleans 
Item copy desk to be relay editor for 


‘the Associated Press at New Orleans. 
Myron Crawford, automobile editor 


of the San Francisco Call, and Miss 
Mayre Schoenman were recently mar- 
ried at Long Beach, Cal. 


C. T. Coffey, publisher and owner of 


Editor & Publisher 


the Cloverdale (Cal.). Reveille for the 
past 19 years, has sold the paper to 
Clem Bradshaw, who has been conduct- 
ing the Cloverdale Enterprise. 

Jacob H. Lowry of the Philadelphia 
Public Ledger local staff, has secured a 
three-months leave of absence for a 
vacation trip to Europe. 

Campbell Goldrick, court reporter for 
the Springfield (Ohio) News, is spend- 
ing his vacation in Elkhart, Ind. 

R. W. McNeil, business editor of 
the Boston Herald, is the author of the 
book, “Beating the Stock Market,” the 
second printing of which will be placed 
on sale this week. 





THE BUSINESS OFFICE 
A. GASCON has resigned as ad- 


* vertising manager of the Houston 
(Tex.) Post to take charge of national 
advertising for the Dallas Journal. 

G. L. Caswell of Ames, field secretary 
of the Iowa Press association, has been 
visiting his son in Minneapolis and will 
join the Northern Minnesota Editorial 
association in its annual outing. 


John Paul Keefe, who has been press 
agenting and free lancing, has‘taken a 
seat at the copy desk of the St. Paul 
Pioneer Press. 

Fred H. Strong, city editor of the St. 
Paul Daily News, is putting in his sum- 
mer vacation canoeing on the St. Croix 
and Mississippi rivers. 

Gus U. Klemme, formerly automobile 
editor of the St. Louis Republic, and 
lately of the Times is now in the auto- 
mobile advertising department of the 
Post-Dispatch. 

George M. Burbach, advertising man- 
ager of the St. Louis Post-Dispatch, has 
gone to Eagle River, Wis., on a vaca- 
tion. 

Raymond W. Watts, George S. Stin- 
son and Ralph L. Gilbert of Lockport, 
N. Y., have incorporated to conduct a 
new publishing enterprise under the 
name of the Advertisers’ Press. 

Miss Louise Gladney, recently a stu- 
dent in advertising at the University of 
Texas, has accepted a position with the 
advertising department of the San An- 
tonio (Tex.) Express. 

W. C. Stewart and Carl Mader have 
closed a deal whereby they become 
owners of the Electra (Tex.) Star, a 
weekly newspaper. 

Ivan Long has become bookkeeper for 
the Springfield (Ohio) News, succeed- 
ing Miss Bertha Long, who was trans- 
ferred to the Dayton News. 

H. Serkowich, former associate of the 
humorist J. S. Hastings (Luke McLuke) 
recently deceased, has become connected 
with the recently organized Hands 
Newspaper Syndicate, New York City. 

E. O. Syman has been appointed busi- 
ness manager of the Kansas City (Mo.) 
Journal. He has been connected with 
the Philadelphia Bulletin. 

C. E. Krehbiel, business manager of 
The Herold, a German Mennonite news 
and_ religious ‘publication at Newton, 
Kan., has been made general field sec- 
retary for the General Mennonite Con- 
ference of the U. S. and Canada. 


George B. Gallup, formerly for ten 
years New England manager for the 
Cosmopolitan Magazine, is now on the 
business staff of the New York Tribune 
looking after the development of na- 
tional and local electrical advertising. 
Recently Mr. Gallup has been in the 
motion picture business in New York. 

Ben Franklin of Albany has been 
named advertising manager of the Al- 
bany Evening Journal, to succeed 


Charles H. Willoughby, who resigned a 


for July 23, 1921 

short time ago, has been connected with 
the Journal advertising staff under Mr. 
Willoughby’s management. 





WITH THE AD FOLKS 


RANK IRVING FLETCHER, for- 

merly advertising manager of R. H. 
Macy & Co. Saks & Co. Franklin 
Simon & Co., and other New York de- 
partment stores, and now free lancing 
in advertising, is reputed to have re- 
ceived $10,000 for ten pieces of advertis- 
ing copy recently written on Long 
Beach real estate. 

Norman M. Parrott, secretary-treas- 
urer of the Baltimore Advertising Club, 
has been elected president of the Club 
Secretaries’ Association of the A.A.C.W. 
for the sixth consecutive time. 

Clifford Elvins, advertising manager 
of the Imperial Iife Assurance Com- 
pany of Canada, Toronto, has been ap- 
pointed chairman of the board of di- 
rectors of the Association of Canadian 
Advertisers to succeed B. H. Bramble, 
who has resigned. 

Ernest F. Clymer, who was in the ad- 
vertising business several years ago and 


who has been in the financial district 
meanwhile, is now associated with 
Hornblower & Weeks, 42 Broadway, 


New York. 

Miss Nora Wright, until recently on 
the San Francisco Argonaut, has joined 
the editorial staff of the New York Ad- 
vertising Club News. 

J. W. Carlin, for eight years adver- 
tising manager for the Goldstein-Migel 
Company, one of the largest department 


stores in Waco, Tex., has resigned, 
effective August 1 and will become ad- 
vertising manager for the Bly-Block 


Mercantile Company, Memphis, Tenn. 

Herbert S. Houston, vice-president of 
the Doubleday-Page Co., and a former 
president of the A.A.C.W., is now a 
trustee of the vigilance work of the 
A.A.C.W., succeeding S. C. Dobbs, of 
Atlanta, whose many business activities 
prevent him from continuing the work. 





AMONG THE AD AGENCIES 
THE William H. Rankin Company, 


New York and Chicago, has opened a 
branch office in Akron, Ohio, in charge 
of E. S. Tibbitts, recently of the Good- 
rich Tire & Rubber Company, whose 
territory will cover Ohio, Western 
Pennsylvania, Western New York and 
West Virginia. 

The James Advertising Agency of 
450 Fourth avenue (C. C. Green, presi- 
dent) has been recognized by the New 
York City Publishers’ Association. 

The Alfred Austin Advertising 
Agency has been started at 244 Fifth 


avenue, New York, as a result of the 
merger of the interests of Alvin Austin 
Silberman, Lawrence C. Gumbinner and 
other former executives of the L. S. 
Goldsmith Agency with those of the 
Alfred J. Silberstein Advertising 
Agency, formerly located at 18 West 
34th street. 

Many compliments over the success 
of the Advertising Agency Departmental 
session at the recent Atlanta convention 
of the Associated Advertising Clubs of 
the World have been received by Daniel 
A. Ruebel, vice-president of the Chap- 
pelow Advertising Company, St. Louis, 
from officers of the American Associa- 
tion of Advertising Agencies. Mr. 
Ruebel, who is president of the adver- 
tising Club of St. Louis, served as 
chairman of the program committee 
for the departmental and was respon- 
sible for the selection of the speakers 
and their subjects. 

M. S. Rippey, long with Nelson 
Chesman & Co., St. Louis, has been 
elected secretary of the Schiele Adver- 
tising Company, St. Louis, with whom 
he has been connected for several 
months, 

The United Advertising Agency of 
Sioux City, lowa, contemplates open- 
ing a branch at 408-9 Essex building, 
Minneapolis, to be in charge of Herman 
Abraham, the vice-president. 

S. G. Hagen has joined the copy de- 
partment of the O’Connell-Ingalls 
Agency, Boston. 

J. Carroll Grauer, formerly with Cole 
& Freer, Chicago, has been placed in 
charge of the New York office of the 
McCutcheon-Gerson Service, located at 
19 West 44th street. 

The Brandt Advertising Company, 
Tribune Building, Chicago, has _ en- 
larged its capital and appointed Charles 
T. Beall, formerly of the Solarine Com- 
pany, as secretary-treasurer. 

Albert Frank & Co., have elected 
John Watson Wilder a_ vice-president 
and general manager of the Chicago 


office, succeeding the late Willard 
Record. Robert Wesley Dawson is 
made assistant manager in Chicago. 


Messrs. Wilder and Dawson and Ren- 
wick Wylie Abbott have acquired stock 
interests in the firm. William Ross 
Shattuck, formerly with Erwin & Wasey, 
Chicago, has become associated with 
Albert Frank & Co. in Chicago office 
as art director. ‘ 

E. E. Brazier has left the Steven, Wal- 
lace and Brazier Agency at Salt Lake 
City to go with the Capital Electric 
Company, local distributors for the Gen- 
eral Electric, as general salesmanager. 
The agency will be known in future as 
the Stevens & Wallace Advertising 
Agency. 
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CANADA ASKS SCHOOLS 
IN JOURNALISM 


Weekly Newspaper Association Con- 
vention Urges a Course in Each 
Province—V. C. French of 


Alberta, President 








The second annual convention of the 
Canadian Weekly Newspapers Associa- 
tion, held at Vancouver, was the largest 
press gathering ever held in Canada. 
There were over 400 persons from all 
parts of the Dominion. Officers elected 
follow: V. -C.. French, Wetaskawin 
(Alta.) Times; immediate past presi- 
dent, W. R. Davies, Renfrew (Ont.) 
Mercury; vice-presidents, A. R. Bren- 
nan, Summerside (P. E. J.), Journal, 
and J. A. Fortin, Beauceville (Que.) 
L’Eclaireur; general manager, E. Roy 
Sayles, Toronto, Ont. 

The convention recommended to the 
universities of each province that they 
add a course in journalism to their 
curriculum, as already initiated in the 
provinces. of Ontario and Manitoba and 
general in the U. S. A. 

Recognizing that an accurate knowl- 
edge of individual plant costs is essen- 
tial to the prosperity of the weekly 
newspaper business, the directors were 
authorized to take active means to pro- 
mote the adoption of a uniform system 
of cost finding by the entire member- 
ship. 

The association declared that under 
existing conditions it is inadvisable to 
make any movement towards shorter 
hours, with consequent decreased pro- 
duction. 

The association urged its members to 
pay the license fee of $2 and the sales 
tax of 3 per cent on job printing, but 
recommended that the manager continue 
his efforts with the powers at Ottawa to 
see that the newspapers are placed in 
the same classification as business of a 
similar nature with respect to this tax. 

The board of directors were author- 
ized to inaugurate a nation-wide pub- 
licity campaign in the interests of great- 
er business to manufacturers, paper 
dealers, printers and publishers of Can- 
ada by and through the appointment of 
a joint committee composed of repre- 
sentatives of the Manufacturers, the 
paper rage the C. W. N. A., the C. 
D. N. A., the C. N. N. & P. A. and the 
patel job printers and publishers. 

The coming year’s effort will concen- 
trate on bringing the membership up 
to 100 per cent by this time 1922. 

The report of general manager E. 
Roy Sayles, showed a membership about 
touching the 500 mark, and the finances 
in good shape. The concluding para- 
graph of his annual report reads: 


“Prospects for all our members, from 
a business. standpoint, look good. It is 
admitted by weekly publishers generally 
that 1920 was a good year. Credit is 
given to our association by members 
for much help in boosting the weekly 
publishing business. But there are many 
things which must be carried on and 
planned for, among them: 


“(1) Extension of ‘District Associa- 
tion’ idea. 

“(2) Further establishment of the 
$2.00 rate. 

“(3) Continued effort, to improve ad- 
vertising rates. 

“(4) Membership extension 
fhe membefs. 

“(5) Efforts to have increased rates 
and standards of Practice of the Dor- 
ion King’s Printer adopted by all the 
Provincial King’s Printers. 

“(6) The complete elimination of 
‘Free Publicity.’ 


through 
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“(7) Efforts to have each member bet- 
ter acquainted with costs in job estimat- 
ing. 

“(8) Improved Newspapers.” 


Each of the topics brought forth in- 
teresting and instructive discussions. It 
was the opinion of the publishers that 
the $2 subscription rate would prevail 
and become the standard for weekly 
newspapers. 

Newsprint costs were reported a very 
small item in the making of weekly 
papers. Much good has resulted from 
the job printing price lists of the various 
district associations. 

Local advertising had been extremely 
good, the increased activities of the 
weekly publisher in assisting the local 
merchant with his advertising has result- 
ed in a steady flow of profitable busi- 
ness. 

Reports showed that nearly every Can- 
adian weekly enjoying larger business 
and better business conditions. 

The extension work of the Central 
office will be steadily continued, the con- 
vention pledging itself to assist in ob- 
taining a 100 per cent membership. 

Halifax was suggested by the gather- 
ing for the convention of 1922. The 
final selection, is however, left with the 
board of directors. 

W. R. Davies, of the Renfrew Mer- 
cury, presided over the sessions. There 
were 162 persons from Ontario, Quebec 
and the Maritime provinces, 





WEEKLIES FAVOR PUBLICITY 





New York Publishers Want to Make 
Government Circulation Statements 


Onewa Lake, N. Y., July 16—At its 
summer meeting today the Central New 
York Press Association passed unani- 
mously a resolution favoring the pub- 
lication semi-annually by weekly papers 
of their sworn paid circulation. Though 
the Association is composed solely of 
weekly papers, the publishers believe 
there is no reason why the integrity of 
their figures should not be officially 
vouched for the same as those of the 
dailies. President C. H. Skelton of the 
Canastota Courant presided. 

Secretary M. V. Atwood gave some 
figures obtained from a questionnaire 
sent to readers of a country newspaper 
showing, among other things that 85 
per cent of the subscribers read the ad- 
vertisements. 





N. E. A.’s Press Congress Delegates 


The National Editorial Association’s 
delegates to the Press Congress of the 
World, to be held in Honolulu, in Oc- 
tober, follow: 


W. W. Aikens, Franklin (Ind.) Star; John 
P. Herrick, Olean (N. Y.) Breeze; Dietrich 


Lamade, Williamsport (Pa.) Grit; i 
Bailey, Princeton (Ill.) Republican; _. = 
Hale, East Hartford (Conn.) Gazette; W. Jj. 


Smith, Waukegan (Ill.) Sun; Homer Har- 
wood, Warren (Mich.) Watchman; H. R. Rip- 
ley, Tipton (Iowa) Advertiser; Fred Hadley, 
Winnshoen (Minn.) Enterprise; Mrs. a 3 
lotte Woodring, Peru (Ind.) Journal; Geo. B. 
Dolliver, Battle Creek (Mich.) Moon- Journal; 
we. odges, Pigg 44 Eye. (Minn.) Herald- 
Dispatch; John C. Rogers, Dretere (Tenn.) 
Gazette; pm Fr. Black Igin (Ill.) Daily News; 
E. S. Bronson, El Reno (Okla.) American; 
¢. Af Baum, Perkasie (Pa.) Central News: 

Spivey, Kas 1. Louis (Ill.) Daily Jour- 
ay "Joseph H. Jr., Pottsville (Pa.) 
Daily Republican ; ‘lon *k. Grondahl, Red Wing 
(Minn.) Dail Republican; George ‘A. Nichols, 
Estherville (lowa) Vindicator and Republican. 





Charles E. Morris Missing 


Mrs. Charles E.. Morris, of New York, 


has requésted thé police to locate her 
husband;“a reporter for the New York 
Times, who disappeared from his home 
February 18. Morris is 25 years old, 
weighs about 150 pounds, is of medium 
height and has blue eyes and light hair. 
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WISCONSIN 


A sure sign of industrial growth is the 
increase of capital invested. Year after 
year Wisconsin industries have been 
showing a large steady growth in 
business that is reflected through the 


increased capitalization of every line of 
endeavor. 








The variety of growing industries keeps 
pace with Wisconsin’s development. 
Wisconsin has turned from the more 
primary production and industry to the 
fabrication of products. 


Where one primary industry existed 
previously, diversified products are 
now produced. 


This territory is receptive to advertising. 
Sales are assured, co-operation given 
through this list of daily Wisconsin 
newspapers. 








Circula- Rate for 
tion 5,000 lines 
*Appleton Post-Crescent ............ (E) 7,760 .035 
CE ca nedadsseccdccuwwwat's (E) 7,937 .045 
Eau Claire Leader-Telegram...... (ME&S) 8,603 .035 
*Fead du Lac Reporter... ...cccccecs (E) 5,538 03 
*Green Bay Press Gazette............ (E) 10,183 04 
PUENEE 2c4 LG des ed cbésiacuwes (E) 5,858 .03 
La Crosse Tribune and Leader-Press. . (E&S) 12,423 .05 
Madison (Wis.) State Journal....... (E&S) 15,119 05 
SE NOE cas ccccécinccs wes (E) 111,156 20 
Siiliwaulkes Journal .......c2scceecs (S) 87,447 .20 
Milwaukee Sentinel .............. (M&E) 76,611 14 
Milwaukee Sentinel ................. (S) 74,398 14 
Racine Jourmal-News ..............--- (E) 8,113 .045 
*Superior Telegram ...........+++++- (E) 17,973 .055 
ttSuperior (Wis.) Sunday Times...... (S) 10,000 .055 


Government Statements, April 1, 1921. 

*A: B. C. Publishers’ Statement, April 1, 1921. 
t{Publishers’ Statement, April 1, 1921. 
{Publishers’ Statement, July 1, 1921. 
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44-HOUR WEEK FIGHT CON- 
TINUES UNABATED 


(Continued from page 7) 








ments on. the 44-hour basis. Contracts 
submitted to publishers do not call for 
the 44-hour week, though many demand 
seven and one-half hours six days per 
week. Opinion of many Southern pub- 
lishers is that the 44-hour movement is 
lost and the open shop appears to be 
gaining, especially in commercial print- 
ing offices. Very few good printers are 
unemployed in the South and there is a 
constant call for operators, indicating a 
demand for men. The shops that were 
temporarily embarrassed by walk-outs 
are now coming back in good shape. 
Officers of the Southeastern Typothatae 
advise that they have won the fight 
“hands down.” Every large city and 
many smaller ones of the Southeast are 
now operatnig on an open shop basis in 
the printing industry. 
Reports by cities follow: 
Ala.—With 


BIRMINGHAM, the exception of 


four of the largest job shops, all Birmingham 
plants have signed the 44-hour schedule. Two 
of these offices announce that they have full 


forces and are operating full capacity as “‘open 
shops.” There are only about 25 idle printers 
as a result of the strike, most of the men find- 
ing jobs with the offices in agreement with the 
union, Seven men have been expelled from the 
local union for working in open shops. 


Rocky Movnt, C.—Little success has 
attended the striking a in seven cities 
of North Carolina seeking to enforce the 44- 
hour week, and only a partial yielding in 


Charlotte is claimed by an official typographical 
union bulletin issued recently. Employers in 
Raleigh, Asheville, Greensboro, Wilmington, 
Winston-Salem, and Rocky Mount are reported 
standing firm. Help seems generally available 
and practically all shops are receiving and 
turning out work with forces from 60 to 100 
per cent normal. Many union printers are 
seeking work in smaller unorganized towns or 
in other states. Strike benefits are being paid. 
The Evening Telegram at Rocky Mount, the 
only daily newspaper in the state against 
which a strike was called, is working with a 
fuil force and did not miss an edition, although 
its full force struck May 2. Regular sized 
editions have been issued by the aid of friends 
among the weekly press in the northeastern 
part of the state. ' 

LovisviLte, Ky.—There is no outstanding 
development in the 44-hour week deadlock in 
Louisville. Open shop job printers claim they 
are taking all work offered and the largest shop 
in the city says last month’s business is greater 
than the same month last year. Approximately 
50 printers are on the strike payroll. Twenty 
strikers have left the city and others found 
work in newspaper plants. Three union shops 
report record business and necessity for addi- 
tional help. 

New Orveans, La.—Twenty-two of the 33 
union printing plants have refused to meet 
the 44-hour week and other demands of print- 
ers here, The city, 70 per cent non- -union 
before the strike, is now estimated to be 85 
per cent non-union. It is estimated that 150 
printers are out of work. Majority of shops 
working full time. 


MIDDLE WEST 


The 44-hour week seems to have 
secured its strongest foothold in the 
Middle Western states. Reports by 
cities follow: 


Fort Corzins, Colo.—The 44-hour week was 
definitely accepted here at the beginning of the 
strike by the-job printers, but the . Express- 
Courier is open shop, becoming so when the 
papers consolidated over a year ago. The Ex- 


press was open shop several years before. No 
change is expected. ; ; : 
CEDAR Rapips, Ia.—The situation is un- 


changed here. - One or two shops are operating 
on the open dua basis. 

Des Mornes, Ia.—There is very little change 
in the situation here. The job printers granted 
the 44-hour week and an increase of 7 cents 


per hour. The newspaper printers are work- 
ing 48 hours on the same scale as last year. 
Only one shop has turned to entirely non- 
union, Few frinters are unemployed. 
InpIANAPOLIS.—The 44-hour week will not 
become an issue here until the fall. 
Wicuita, Kan—There is no change here. 


Wichita is practically an open shop town and 
employers are standing pat. Most job shops 
are working full time. Newspapers are not 
affected. 

Toreka, Kan.—Job shop owners are holding 
firm, despite union claims. So far none has 
signed the 44-hour schedule. It is reported 
that the Lawrence (Kan.) Journal-World has 
not signed, but that the job shop is under the 
new agreement. 

Satina, Kan.—The open shop prevails here, 
a refusing to sign the 44-hour scale. 

Doravo, Kan.—The El Dorado Times has 

£0 ue declined to sign the 44-hour scale and 
is working as an open shop. 

Fort Scott, Kan.—Open 
still prevail here. 


shop conditions 
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St. Paut, Minn.—The open shop is gaining 
here. The bookbinders have called off their 
strike, employers taking back only those who 
gave up cards. The pressmen are reported 
likely to take same step within fortnight. 
Offices are 75 per cent manned and will take 
back only such pressmen as quit union. About 
400 men are out in the twin cities. Business 
is quiet and shops are having no difficulty in 
taking care of all business, About 150 com- 
positors are idle and composing rooms are work- 
ing about 25 per cent of capacity. * 

Great Farts, Mont.—The 44-hour week 
prevails here, with scale reductions of $1 for 
printers; $2.75 for bookbinders; and 50 cents 
for pressmen. 

Hevena, Mont.—Industry here is on 44-hour 
basis, with 48-hour pay. 

Butte, Mont.—The 44-hour week has been 
accepted here, with 44-hours pay, pending wage 
arbitration. 

Bittincs, Mont.—This city is largely open 
shop in the printing industry. 

Missouta, Mont.—The short work week has 
been adopted here. 

Lewistown, Mont.—The employers have 
granted the 44-hour week, with 48 hours pay. 
Shops are working below capacity, with many 
situations vacant. 

Oxranoma City, Okla.—Seventeen shops, in- 
cluding all but one of the largest in the city, 
are operating under the open shop plan. 
Twelve union shops are operating, but the 
“open shop” appears to be gaining rapidly. A 
number of printers are unemployed and are 
doing picket duty. Many have left the city 
and others are working as harvest hands. All 
shops are working up to demand. “Open shop” 
owners say that they can operate at 100 per 
cent capacity and are rapidly attaining normal 
efficiency. 

Satt Lake City, Utah—One shop has 
granted the 44-hour week. Shops are working 
from 80 to 100 per cent of capacity, with aver 
age of about 90 per cent. The “open shop” 
is gaining. Forty-one journeymen and nine 
apprentices are unemployed. Incompetent help 
is causing employers some trouble. The bind- 
ers’ strike, which started May 1, ended July 13, 
the men agreeing to- work under the open shop 
plan. Many of the strikers’ places had been 
filled and unemployment is forcing them into 
other fields. Only two compositors have quit 


the union. 

Mapison, Wis.—Printers in Madison and vi- 
cinity and the Fox River .Valley have won 
their fight for the 44-hour week. The majority 


of plants are closed shops. Half of the print- 
ers in Milwaukee are striking for the closed 
shop and the 44-hour week. Most of the small- 
er cities of the state are on open shop basis. 

CHEYENNE, Wyo.—All unionized shops in this 
state are on the 44-hour basis. There is no 
open shop movement, Wyoming has few towns 
sufficiently large to support a typographical 
union. No printers are unemployed. 

Omana, Neb.—44-hour week has lost in 
every shop. “Open shop” has gained tremend- 
ously. Many big shops formerly “closed” are 
now “open” as result of strike. There are not 
many unemployed printers in city and men are 
rather hard to get. Shops are working full 
capacity. 


PACIFIC COAST 


The larger cities on the coast, with the 
exception of the Washington group and 
Los Angeles, are working on the 44-hour 
basis. Portland, San Francisco and Sac- 
ramento printers granted the short week 
at the beginning of May. Los Angeles 
is largely an open shop city and the 
printers’ union movement has made no 
headway. Other cities report. 


SeaTTLe, Wash—Ninety per cent of all the 
printing establishments in Seattle, Tacoma and 
other western Washington cities are now oper- 
ating on the “open shop” basis with the 48- 
hour week, according to H. H. Horowitz, 
president of the Northwest Employing Print- 
ers League. Shops are working normally with 
full crews. There are many union printers 
unemployed. 


CANADA 


The Canadian Daily Newspapers Asso- 
ciation reports: There has been no gen- 
eral movement to inaugurate a 44-hour 
week in the offices of Canadian dailies. 
London, Lethbridge and Prince Albert 
are the only cities which have granted 
the demand. Strikes in Regina and 
Peterboro to enforce it were unsuccess- 
ful. Demands were made for 44 hours 
but not granted in Brandford, Brandon, 
Halifax, Nanaimo and St. John. Job 
departments of a few newspaper offices 
have granted 44-hour week, while others 
are working 44-hours at same hourly 
rate as when working 48 hours with no 
overtime rate until 48 hours are worked. 
There has been practically no change in 
number of open shops among daily news- 
papers. 

E. Roy Sayles, manager of the Cana- 
dian Weekly Newspapers Association, 
states that the association went on record 
in its convention at Vancouver as op- 
posed to any further reduction im the 


hours of the working day for the primt- 


for July 23, 1921 


ing trades. A few weekly newspapers 
in British Columbia have been affected, 
he says, and so far these offices have 
been operating successfully on the open 
shop basis. In the other provinces there 
is no demand on the weekly newspaper 
offices for a change in hours. The strike 
so far for the 44-hour week are con- 
fined to Toronto, Hamilton, Ottawa, 
Montreal and Winnipeg. Summaries 
from these sections follow: 


Toronto, Ont.—The strike situation shows 
little change. The pressmen and _ bookbind- 
ers have returned to work under the condi- 
tions prevailing when they struck. About 700 
compositors, are still out. The remaining 300 
are distributed among the nearly 100 shops 
which have conceded the 44-hour week. $111,- 
000 in strike pay has been paid out by the 
union to its members within the past six 
weeks. The weekly check from the Interna- 
tional is $16,000 and from the local assess- 
ment $2,500. Only two cards have been lost, 
mae union reports, since the strike began, 
une 

At the office of the Typothatae, Epitor & 
PuBLIsHER was informed that practically all 
members are operating their plants, 48 hours, 
some at normal capacity. Apart from the 
Southam Press, the Industrial and Technical 
Press and the Ontario Press, already recorded, 
no further defectons are reported from the 
ranks of the employers. 

At present the straight matter for many 
publications is set out-of-town. To meet the 
demand for trained compositors the Typothatae 
are starting a central school and equipping it 
with nine monotypes, five keyboards, four cas- 
ters and six linotypes, besides sufficient ma- 
terial for 20 students in hand composition. 
Two classes are to be taught, morning and 
evening. Applicant musts have at least high 
school training. A fee of $50 is charged each 
pupil for upkeep, though it is expected that 
this will be refunded to him at the end of his 
course by the firm employing him. In a resolu- 
tion adopted last week, the Typothatae recom- 
mending “that no member patronize any plant 
operating on the 44 hour basis and conceding 
union demands.” No reason was divulged for 
the move, though it is believed to be aimed at 
certain. small firms operated by union men, 
who supply machine composition to the trade. 

‘ew, if any, suspensions of the numerous 
local publications are reported. One _ semi- 
monthly periodical has combined ‘its two July 
issues into one, while a magazine of large 
circulation contemplates, issuing its August 
number by the typewriter-engraving process. 
Meanwhile, negotiations between the Typo- 
thetae and the typographical union have been 
definitely severed, though classified and display 
help wanted advertisements carry daily re- 
quests for linotype operators and hand com- 
positors. Not all vacancies are in city offices. 
A few of the advertisements are from outside 
points. 

Montreat, P. Q.—Many secessions from the 
ranks of union printers are reported during the 
past week. General business depression, added 
to the normal summer slackness is strengthen- 
ing the position of employers. Shops are work- 
ing only about 30 per cent of capacity. Em- 
ployers are conducting a joint newspaper ad- 
vertising campaign to educate public in situa- 
tion. 

Ortawa, Ont.—Nineteen out of 23 local print 
shops are now operating on open shop plan and 
paying the scale in effect prior to strike. 
Only tour shops have signed the 44-hour week 
agreement and these are small. Employers 
have no difficulty in operating and claim that 
help available in the majority of lines is in 
excess of demand. ‘The French daily paper, 
Le Droit, refused to sign but a French weekly 
met the demands. The strike has failed here. 

Winnipec.—The fight over the 44-hour 
week which has been on in Winnipeg job shops 
since July 1, shows no sign of a break, The 
union claims that half of its members are em- 
ployed in shops which have signed up for the 





44-hour week, twenty odd shops having come 
te terms. Under a previous agreement the 
men had the 44-hour week from May 1, but 
on the yearly contract expiring the employers 
refused to renew it, holding out for the 48-hour 
week. The men argue that the previous agree- 
ment made the 44-hour week permanent, but 
the employers maintain that such was not the 
intention. The shops which have agreed tw 
the 44-hour week are small, with one exception 
In the meantime the Manitoba Joint Council 
of Industry, acting under legislation which 
gives it power to attempt to settle industrial 
disputes, has been trying to effect a settlement. 
Two conferences have been held, and further 
meetings have been arranged. The men are 
receiving $22 a week strike benefit and claim 
they can hold out indefinitely. There has been 
no trouble in the newspaper offices. The old 
hours and scale have been renewed for another 
six months, ending December 31. Day men 
work 46 hours and night 43%. Day men get 
$48 a week and night men $51. 





“I. P.” MILLS RESUMING 


Strikers Returning to Work on Basis of 
1919 Wage Scale 


The mills of the International Paper 
Company are gradually getting back into 
operation again, striking employes at 
four plants having agreed to return to 
work on the basis of the 1919 wage 
scale. Agreements have been reached 
at Turners Falls, Niagara Falls, the 
Milton Mill and Glens Falls. 

President Philip T. Dodge, in a new 
statement on the position of the Inter- 
national Company in the controversy 
with its workers, says: 

“The wage readjustment proposed by 
the International Company management 
calls for what is known as the 1919 
scale. At the utmost this is a readjust- 
ment of not over 17 per cent and does 
not approach the 30 per cent cut which 
has been incorrectly referred to except 
as relates to unskilled labor. 

“The necessity for such a move can 
readily be understood with the knowl- 
edge that paper which was sold for $130 
per ton in 1920. is now put on the mar- 
ket with difficulty at $95 per ton and 
finds comparatively few takers in view 
of the Scandinavian and German papers 
which are offered in New York at $80 
per ton and less. While the Interna- 
tional sells f.o.b. at mill the freight rate 
from many points in New England to 
New York exceeds that from the Eu- 
ropean countries which makes to the 
purchasers an additional burden to carry 
in the use of the American manufac- 
tured article.” 





M. C. A.’s Visit Linotype Factory 

Fifty-five members of the Machine 
Composition Association of New York 
City, headed by their president, How- 
ard O. Bullard, were the guests of the 
Mergenthaler Linotype Company July 
12. 
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ALL THE WORLD 
SCOOPED THE RECORD 


Staid Old Congressional Journal Beat 
on Biggest Go Since Dempsey K.-O.’d 
Carpentier—Only Press Gallery 
of Senate Saw and Reported 


By Rosert Barry 
(Washington Correspondent of Evittor & 
PuBLISHER) 

Wasuincton, July 14—One of the 
most notorious instances of “faking” by 
responsible American newspapers and 
press associations in modern journalism 
occurred here a few days ago. A highly 
colorful story was served at every 
American breakfast table which is 
graced by a morning newspaper. It 
presumed to report an event of na- 
tional importance in Washington. It 
appeared to be a rather circumstantial 
statement of facts. But, in truth, it re- 
ported something which did not hap- 
pen—take it from the Congressional 

Record. 

On Saturday morning, there appeared 
in every morning newspaper served by 
the Associated Press, the International 
News Service, the Universal Service, 
the United Press, the United News, the 
Public Ledger Service, the New York 
Times, the Chicago Tribune, or by spe- 
cial correspondents in Washington, a 
story of a near fist fight on the floor 
of the Senate. There were statements 
that Senator McCumber, of North Da- 
kota, had invited Senator Reed, of 
Missouri, to step outside to settle a 
question of veracity. There were al- 
leged quotations of a_ statement by 
Senator Reed that he “never knew a 
blackguard who did not want to go out- 
side to settle something.” In some of 
the stories there were references to a 
violent electrical storm crashing above 
the Senate skylight to give a Wagnerian 
touch to the scene. ‘ 

And, yet no such thing happened— 
Oh, no! 

The official reporter of Friday’s de- 
bates—the Congressional Record—the 
source to which historians must turn 
for estimates of senatorial temper, of 
senatorial dignity, of senatorial - man- 
ners, contained not one line of any such 
violent discussions in the Senate. 

True, there were a few testy ex- 
changes here and there, but nothing 
about Mr. McCumber inviting anyone 
outside or Mr. Reed mentioning black- 
guards. So far as that official reporter 
of. events was aware Mr. McCumber is 
a most mild mannered man who pre- 
fers the scenery of the Senate chamber, 
and Mr. Reed never even heard of a 
blackguard much less one who wanted 
to go out into a storm to risk being 
struck by lightning or an embryo 
Dempsey. 


Tue Press GaLLery WRONG 


The press gallery has done the Senate 
a great wrong. The American people 
were misled into believing senators had 
tempers as of the common herd. News- 
paper men peevish still because they have 
been denied the privileges of the Senate 
lobbies in order that the chamber may 
properly become a rich man’s club, 
have. maligned the Senate. They have 
sought to have it appear more combative 
than deliberative, in spite of contrary 
evidence from Mr. Wilson. 

The incident is interesting for its 
eloquent condemnation of the Congres- 
sional Record as a reliable reporter of 
Senate history. The press gallery, not 
the stenographers’ bench, becomes the 
true historian. While senators always 
have reserved the right to edit their re- 
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marks, it is not recalled that “revision” 
is so broad a term as to embrace dele- 
tion of an entire series of colloquies. 





Obituary 


Epwarp T. Tusss, one of the old- 
fashioned country editors, died in Balti- 
more, where he was state editor of the 
News, July 14. He began newspaper 
work in Caroline County, continued it in 
various county seats and went to Balti- 
more 35 years ago. Thin, wiry, always 
with a big black cigar or a corncob pipe 
in his mouth, he worked without 
thought of hours and was young until 
the day of his death. He had a tooth 
drawn ard it was impossible to stop the 
hemorrhage resulting. 


G. F. McKim, for thirty-five years 
publisher and proprietor of the Smith’s 
Falls (Ont.) Record-News, died sud- 


denly at his summer home, Rideau 
Lake (Ont.), aged 62. 
Horace W. Huvrisurt, a _ retired 


newspaper publisher, is dead at Auburn, 
Cal., aged 77 years. Mr. Hurlburt for 
20 years published the Georgetown 
(Cal.) Gazette and in 1902 established 
the Glendale (Ore.) News. He retired 
four years ago. 


Mrs. Epcar L. Suave, wife of the 
sporting editor of the St. Paul Daily 
News, died July 14 after several 
months’ illness. 


James CALVERT, advertising manager 
for the Wichita Falls (Tex.) Times, 
died recently. 


HucH P. McNALLy, assistant editor 
of the Pilot and one of the best known 
newspaper men in Boston, is dead. 
Previous to Mr. McNally’s 19 years’ 
service on the Pilot he was an editor 
for twenty years on the Boston Herald. 


Guy R. Pritcuarp, forty-two, traffic 
department representative of the Asso- 
ciated Press at Omaha, Neb., and a 
veteran employe of the organization, 
died July 20 of apoplexy. 


WiLtiaAM H. Ferrett, employed in the 
mechanical department of the New York 
Sun from 1866 to 1898, died July 19 in 
East Rutherford, N. J., aged 87. He 
fought throughout the Civil War. When 
he left the Sun he was pensioned. 





H. W. Seymour in Family Plot 


The body of Horatio W. Seymour, 
former publisher of the Chicago 
Chronicle and editorial supervisor of 
the New York World, who died De- 
cember 17 last, was buried beside that 
of his mother, Mrs. H. W. Winslow, in 
the family lot at Cuba, N. Y., July 9. 
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ILLINOIS 











holds an enviable place in industry, 


agriculture and every field of endeavor 


where achievement is possible. 


Illinois has more banks than has any 
State in the Union, 1,339 of her banks 


are organized, 470 as National Banks, 


869 as State Banks. 


While only 35 


per cent of the organized banks are Na- 


tional, yet the total resources of the 


State and National are almost identical. 


Everything considered Illinois is one of 


the wealthiest States in the Union. 


The daily newspapers listed below are 


able and willing to co-operate in open- 


ing new sales territory. 


Use them first. 














Bloomington Pantagraph ....(M) 
tChicago Evening American .. .(E) 
Chicago Herald-Examiner ....(M) 
Chicago Herald-Examiner ....(S) 


tChicago Daily Journal ....... (E) 
*The Chicego Daily News...... (E) 
Chicago Evening Post ....... (E) 
*Chicago Tribume ........... (M) 
*Chicago Tribume ........... (S) 
*Lincoln Courier-Herald....... (E) 
*Moline Dispatch ............ (E) 
*Peoria Journal-Transcript. . (M&E) 
| ee eee eee ,- (E) 
Rock Island Argus .......... (E) 
ar (E) 


Circu- 
lation 


17,774 
364,769 
335,331 
709,966 
116,243 

412,304 

44,021 

460,739 
787,952 
1,967 
9,899 
29,743 
22,585 
9,174 
4,790 


Government Statements, April 1, 1921. 
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tGover. 





t, October 1, 1920. 


Rate for Rate for 
2,500 10,000 
Lines Lines 

.05 .05 
-60 -60 
55 55 
-75 .75 
-26 .24 
.65 -65 
.25 12 
-70 -70 
1.00 1.00 
.02 02 
.04 .04 
abe 09 
.075 06 
.04 .04 
-03 .03 


*A. B. C. Publishers’ Statement, April 1, 1921. 
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WHAT OUR READERS SAY 





One Editor’s View of the Dempsey- 
Carpentier Episode 
Sterunc, Itx., July 12, 1921. 


To Epitor & PusiisHer: Now that the 
Dempsey-Carpentier fight is finished perhaps 
you will permit an old-time newspaper man 
the privilege of once more asking why the 
newspapers should deyote so much | so-called 
“news space” to “clear quill advertising” of 
a business proposition that brought to the pro- 
moters something over a million and a half 
cold cash. Every other line of business enter- 
prise must pay cash for its advertising except 
sporting lines. Dempsey and Carpentier and 
Tex Rickard and all the other dignitaries of 
the fight received probably two million or three 
million dollars worth of advertising, free ad- 
vertising, and it was this free advertising that 
made the event such a financial success. _ 

Our community is just an average American 
community. It contains the average percent 
of people interested in sporting events, prob- 
abiy no more and no less. We tried an ex- 
periment the day of the prize fight. We an- 
nounced the returns, blow by blow, each move- 
ment of the fighters to be given through a mega- 
hone at our office as it came over the wires. 
ft is safe to say that from twenty to twenty- 
five thousand people are within thirty minutes’ 
auto ride of The Gazette office. They were all 
invited to come and_hear the report of the 
fight read over our United’ Press wire as fast 
as it came. How many do you suppose re- 
sponded? A _ conservative estimate said 300. 
In order to be liberal The Gazette said 500 
people had responded to the call. In other 
words one person in fifty living in close prox- 
imity to The Gazette was sufficiently interested 
to come to the office and hear the results as 
they came over the United Press wires. That 
would be two percent of the public. 

As a matter of fact this prize fight had 
everything backed off the boards—was the main 
feature of the daily newspapers through the 
country for six weeks before the fight. Ever 
movement of the fighters was snapshotted, 
written about, pictured in detail and the coun- 
try flooded with this free advertising for an 
event which we understand is against the laws 
of every state in the union, yet in our com- 
munity, and we have traveled enough to know 
it is an average community, only. two percent 
of the people were sufficiently interested to 
spend a few minutes time going to The Ga- 
zette office to avail themselves of a free service 
that would give them the details of the fight 
at the ringside as fast as it occurred. 

A big sporting event of this character gets 
more and more publicity, each year makes 
more and more money, pays larger and larger 
purses to the principals, leaves a great margin 
of profit to the promoters—but without the help 
of the newspapers such events would flatten 
out with a dull sickening thud. f 

The sporting element of the country brings 
nothing to the newspapers but expense. The 
sporting pages of the newspapers are cash dis- 
sipators, not cash accumulators, for all the 
newspapers. There is no excuse for this waste. 
It is not fair to other interests who pay their 
good money for advertising. 

But that is not all. We receive and read 
from time to time newspapers from all over 
the United States. We see much talk of the 
character of the editorial policy and the busi- 
ness policy and the general policy of these 
papers in the interest of the public. Yet here 
was a prize fight, outlawed as we understand 
it in practically every state in the union and 
it probably received more approval, more pub- 
licity, more space, was made more of a matter 
of so-called human interest, than the birth of 
Christ has received from all the newspapers of 
the world in the two thousand years since it 
happened. 

I have studied and read the newspapers from 
the days of Horace Greeley, Whitelaw Reid, 
Charles A. Dana, Col. McClure, Gen. Felix 
Angus, Murat Halstead, Joseph Medill and 
Henry Watterson, and cannot conceive that 
any of these master minds in high class jour- 
nalism would editorially give approval to gn 
exhibition so palpably and plainly overthrowing 
the laws of the land. pak 

In my judgment a single page of any big city 
Newspaper can be made to contain every item 
of legitimate sport news that ought to be pub- 
lished free as news. More than that the news- 
papers of the country making such strong pre- 
tenses of serving the public should not give so 
much free advertising space to a prize fight 
that is outlawed in every state in the union. 

ow can our editors expect that small cul- 
prits, anarchists, bolshevists, I, W. -s and 
similar types will observe and obey the laws 
of the land, in fact why should they, when the 
newspapers hand on a silver server the bi 
law breakers like Dempsey, Carpentier on | 
Rickard an unlimited amount of free space, 
adorning them with all the glamour and laurels 
of world heroes. 

We newspaper people boast of our integrity 
and patriotism, our fearless and unfettered 
service to the public and we permit the sport- 
ing departments of our papers to make our 
pretensions ridiculous. 


D. W. GRANDON, 
Editor of the Daily Gazette. 





Sims Blames ‘‘Turn of a Phrase” 


Navat War Coriece, Newport, R. I., 
July 18, 1921. 

To Epitor & Pusiisner: Referring to an 
editorial in your issue of July 2d, entitled 
“Admiral Sims,” you seem to be under the 
impression that I attempted to avoid respon- 


sibilty for the speech that I made in London 
on June 7, by claiming that the reports that 
were published in the American papers were 
to a certain extent garbled. 

A reference to the press of June 24th will 
show that on June 23d Secretary Denby called 
upon me to state in what respects I had been 
misquoted, and my reply, which was quoted 
in the press, made it clear that I had been mis- 
quoted in certain respects. It was all done, as 
frequently happens in such cases, by the turn 
of a phrase, which made me say that those peo- 
ple in America who now sympathize with the 
Irish cause had thé blood of American and 
British seamen on their hands; whereas what 
I did say was that those Sinn Feiners in Ire- 
land during the war, and those Sinn Feiners in 
America who supported the Sinn Feiners in 
Ireland during the war, were the ones that 
were responsible. 

This was the essential mistake in the trans- 
mission of my speech to this side. In all other 
respects the speech was substantially as re- 


ported. 
WM. S. SIMS, 
Rear Admiral, U. S. Navy. 





Free Space for Campbell Soups! 


Superior, WIs., 


To Epiror & PusLisHer: Every once in a 
while you take a rap at the free publicity fel- 
lows. What to us seems to be one of 
most flagrant cases has just come to our at- 
tention in the shape of a circular sent us by 
the F. Wallis Armstrong Advertising Agency 
asking space in our news columns for the 
Campbell Soup people. If the Campbell Soup 
veople were a advertisers we 
Rad not heard of it in Superior. They seem 
to have even more nerve than some of our 
advertisers of long standing. You and readers 
of Epitor & PuBLISHER may be interested in 
seeing our reply to the Armstrong Agency: 


F. Wallis Armstrong Agency, 
16th & Locust, 

Philadelphia, Pa. 

Gentlemen: 


We hope that your circular to the news- 
papers enclosing proposed article concerning 
Campbe]l Soup prices indicates a tendency 
on the part of the Campbell people to adopt 
a newspaper advertising campaign. The fact 
that these people have been such liberal ad- 
vertisers in other ways, and yet have never 
offered us any of their advertising, has often 
been a cause of wonderment to us. 

Perhaps this firm has already started news- 
paper advertising in other sections of the 
country and plans to reach Superior and 
Upper Wisconsin in due time. If so we 
do not wish to indulge in criticism of their 
policy in sending out this statement request- 
ing free space in the news columns. With- 
out more definite information from you to 
this effect, however, we do not feel disposed 
to give consideration to the suggestion. As 
a matter of fact we are against the free pub- 
licity idea but realize that there are occa- 
sions when the publicity has such real news 
value that we are willing to use it. In using 
such publicity naturally we do not wish to 
connect it with the name of a concern which 
is distinctly antagonistic to newspaper ad- 
vertising. 


THE SUPERIOR TELEGRAM, 
Clough Gates. 





Joy of Being “It’”’ Editorially 
JACKSONVILLE, Fia., Jury 14, 1921. 

To Epitor & PusiisHer: I read with a great 
deal of interest and benefit the article by Ir- 
ving Brant, chief editorial .writer of the St. 
Louis Star, on “The What, Why and How of 
the Editorial’ in your issue of July 9th. He 
treats the subject admirably, so well in fact 
that I have pasted his rules on the ‘“dash- 
board” of my typewriter, where I may check 
them off as they are broken. P 

Mr. Brant discusses the problems and short- 
comings of the editorial writers on the metro- 
politan dailies, such as the Star, and the han- 
dicaps of the editor of the small daily, who, in 
addition to acting as general manager, me- 
chanical superintendent, city editor, advertis- 
ing’ solicitor and reporter is chief editorial 
writer and associates. But for some reason 
Mr. Brant fails to comment on the one-man 
editorial staff. This kind of staff, I daresay, 
is employed on the majority of American dai- 
lies that pretend to editorialize on current 
events. 

By the one-man editorial staff I mean an 
individual who writes editorials but who has 
nothing to do with the other departments of 
a newspaper. He usually has charge of the 
entire page, which includes letters to the edi- 
tor, features, etc. the gods are kind he 
ranks the title of associate editor. Otherwise, 
he is just the editorial writer. 

I have no figures at hand, but I venture the 
assertion that the average American newspaper 
circulation is less than fifty thousand; and the 
average American newspaper with a_circula- 
tion less than fifty thousand only employs one 
editorial writer. Of course—in rare instances, 
however—the editor or the genera] manager 
or whatever the “big mogul” happens to call 
himself “comes across” with an itorial on a 
subject in which he is particularly interested, 
or the managing editor may do it, or even the 
city editor—but the editorial writer doesn’t 
figure on these “contributions” and plugs away 
to fill those yawning columns. He may feel 


inspired or his stomach may be out of order— 
those columns confront him daily to be filled. 
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The appeal of scissors stirs within, but pride 
closes them—and those columns cry for their 
regular diet of lead. 

Pardon a personal reference. I write two 
and a half columns of editorials daily and a 
half column of paragraphs, and I know any 
number of editorial writers who equal or beat 
this. Naturally they are not editorials that 
rock the universe, nor do the paragraphs pro- 
voke unrestrained laughter, but occasionally I 
break into a national digest and have even had 
paragraphs on the screen. A man who wades 
around in ideas and words is bound to kick up 
something now and then he isn’t expecting. 

The one-man editorial staff handles local, 
state, national and international subjects. He 
is not a genius; more often he is an ordinary 
newspaper man who appreciates his own nerve 
and, in his own heart, admits “you must give 
me, credit for doing it and getting away with 


This staff does not confine itself to comment- 
ing on the news. “It” grinds out columns of 
“boost stuff.” “It” tells why the old home 
town is the original Eden, praises the ladies 
for starting a campaign to have their lawns 
mowed, urges the men to contribute to some 
worthy cause. “It” proposes civic improve- 
ments, takes up the suggestions of others for 
civic improvements—and, incidentally, accom- 
plishes more in “‘its’? small way than any met- 
ropolitan staff in its big way. “It”? doesn’t 
hesitate to show the President how to run the 
Republic, advises De Valera, points out the 
next move for Obregon, offers suggestions to 
Lloyd rge, kids the Princess Fatima, smiles 
at Edison, at the same time admitting that “it” 
cannot answer one-tenth of his questions. 

Now: the one-man editorial staff must have 
a source of supplies, as it were. He cannot 
depend entirely upon the news associations. 
Necessarily their reports are brief. We receive 
the Associated Press, United..Press, Interna- 
tional News Service, Universal Service, which 
I think practically covers the field, yet, except 
in the case of an extraordinarily big and im- 
portant story, I wait for the metropolitan 
dailies to read their “specials.” These enter 
into the minute details. Don’t misunderstand 
me: I do not wait for the editorials—they gen- 
erally appear in the issues following the publi- 
cation of the story, especially on morning 
papers, and afterwards t compare the view- 
points taken, 

Except in rare instances, the one-man edi- 
torial staff does not follow the policy of an- 
other paper; he grabs an opinion and fires 
point-blank at the subject, sometimes splitting 
the bull’s eye, sometimes missing the mark. 
He is not always sure of his bead—but the 
man who shoots at the birds on the ground 
seldom comes home with a bag entirely empty. 

State papers, however, are the specialty of 
the one-man editorial staff. He—or “It”—al- 
ways gets action when he tosses a bomb through 
his neighbor’s window. And when there is 
nothing at home to editorialize on he—or “It” 
—tells Denby how to run the Navy, instructs 
Admiral Sims in the use of naval tongues, 
calls George Harvey a dirty bum, gives the 
Republicans (or the Democrats, as you like 
it) hell, sermonizes, practises medicine, poses as 
a scientist, plays humorist, tutor, psychologist— 
anything he happens to think about—and, by 
comparative circulation, receives more letters 
of appreciation and condemnation than any 
editorial staff on earth. 

The philosophy of the one-man editorial 
staff is: Never mind about waiting to see the 
whites of their eyes—fire away. We'll have 
just as much ammunition tomorrow. 

How many of Mr. Brant’s rules I have 
broken I do not know. They are pasted on 
the machine in the repair shop—suffering from 


a hot box! AL HARRIS, 
An “It.” 


Montana Newspaper Circulation 


Lewistown, Monrt., July 12, 1921. 

To Epitor & PustisHer: In glancing over 
our files of the Epiror & Pustisuer for the 
month of May, we notice an item regarding 
circulation of Montana newspapers, which we 
believe works a hardship on the daily papers 
of the State. 

This item stated that no daily paper in Mon- 
tana had a circulation of over 2,500. By 
glancing at Barbour’s Rate Sheets, or any 
other of the standard rates, you can ver 
easily see that this is a gross error. The Lew- 
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istown Democrat-News has a circulation of 
nearly 6,000 in this territory, while some of 
the papers in the northern part of the State 
have a larger circulation than that. We hope 
you will make correction of this in your next 
issue. 

Thanking you, we are 


DEMOCRAT-NEWS CO., Inc., 
Earl F. McGinnis, Advertising Department. 





ENDORSES WORK OF N. A. N. E. 


Texas Daily Press League Also Re- 
elects All Old Officers 


Waco, Tex., July 14—The Texas 
Daily Press League today re-elected 
the following officers: President, W. 
C. Edward, Denton, Record-Chronicle; 
vice-president, Lowry Martin, Corsi- 
cana Sun; C. E. Palmer, Texarkana 
Four States Press, and secretary and 
treasurer, S. E. Miller, Mineral Wells 
Index. The executive committee con- 
sists of W. S. Spotts, Bonham Favorite ; 
George Neu, Brenham Banner-Press; 
Houston Harte, San Angelo Standard. 

The delegates to the annual meeting 
of the World’s Press League to be held 
in Honolulu next October are Messrs. 
Spotts and Neu. 

Resolutions were adopted expressing 
appreciation of the selection of a Texas 
man as president of the national news- 
paper executives, A. L. Shuman of the 
Fort Worth Star-Telegram. The work 
that is being done by the association 
was approved and the support of the 
Texas Daily Press League was pledged 
to the National Association of News- 
paper Executives in the development of 
their work. 

There was also a round table discus- 
sion of the railway mail service, in 
which S. M. Gaines of Fort Worth, 
superintendent of the railway mail ser- 
vice, participated. 

Another meeting will be held at Ft. 
Worth, September 9. 





Call Underwood Bill Futile 


Toronto, July 16—Canadian com- 
ment on the United States Senate’s 
resolution authorizing President Hard- 
ing to appoint a commission to nego- 
tiate with Canada for the cancellation 
of pulpwood regulations is that the 
effort is futile. It is pointed out that 
there are two erroneous impressions at 
Washington, one that the Canadian 
Government can control provincial 
regulations, and second, that American 
license holders have any rights of own- 
ership in the Canadian Crown lands 
they operate on. 





Mrs. Agnus Very Ill 
Mrs. Felix Agnus, wife of the former 
editor of the Baltimore American and 
Star, is very ill at her Baltimore home. 
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FORUM OF FEMININE FRATERNITY OF 
FOURTH ESTATERS 


Conducted by MILDRED E. PHILLIPS 





Epitor1aL Norte: 


The director of this column in Epitor & PustisHer is Sunday 


editor of the Syracuse (N. Y.) Post-Standard. Miss Phillips announces her program 


as follows: 


“Everyone knows there are newspaper women, but unless one knows 


and reads all the newspapers in the world there’s no way of knowing who’s who in 
feminine newspaperdom. Where is there a better place to learn than in the biggest 


and best newspaper magazine published? 
and unusual of its kind. 


I hope to make this column the most popular 
It will be purely a newspaper woman’s feature—all masculine 
members of the fourth estate being excluded. 


Of course, unless some one happens 


to write something unusually clever, then in payment we shall allow them to have 


their little say.” 


669T’S a peach of an idea,” writes 
Ruth Abeling, of the “Colyum.” 

Many thanks, Ruth. We’re glad you 
like us, for a word of commendation 
from a person so important in jour- 
nalism as the 
woman's editor 
of the Newspa- 
per [Enterprise 
Association cer- 
tainly means a 
great deal to the 
“colyum,” and to 
the “colyum’s” 
editress. 

But in spite of 
her “big job” 
Ruth Abeling 
isn’t a formid- 
able person at 
all. She’s just 
a sweet, bright littke woman who had a 
chance to do something really big and 
worthwhile because she was equipped 
for doing big things. Ruth Abeling’s 
career is just another example of the 
world old truth that great opportuni- 
ties gravitate toward the people who 
can grapple with them successfully. 

After her graduation from the Con- 
vent of St. Mary’s-in-the-Woods, she 
taught piano and harmony one year, and 
then, tempted by the life of adventure 
“broke into” the game. Her first job 
on the Terre Haute Post was that of 
joint society reporter and “morgue” at- 
tendant. Later she became managing 
editor and the next thing she knew she 
was in Cleveland as the head of the 
women’s feature department of the 
N. E. A. 

And yet we everyday folks insist that 
the days of magic and fairies are past! 

Miss Abeling’s first assignment for 
the N. E. A. was early last winter 
when she was asked to go to Danville, 
Ill., to cover the widely circulated Har- 
rington case wherein the wife imposed 
upon herself a forty-three days’ fast in 
the faith of converting her husband to 
the better life. On this occasion Miss 
Abeling’s special stunt was to pictorially 
scoop several experienced men reporters 
from various sections of the country. 

The fair aspirant for these prizes 
consumed fully five hours or more in 
competitive persuasive eloquence which 
was carried on in both the home and 
shop of Mr. Harrington. Upon arriv- 
ing at the former, following the two 
hours’ hurried trip from Terre Haute, 
there was a warm welcome for the 
young stranger from the mother and 
two friends of the fasting woman who 
took it for granted that she had come to 
join them in prayer. All went well un- 
til finally her courage rose to the crucial 
test—the moment of mildly suggesting 
art in furthering the cause. 

Instanter she was “bawled out’ by one 
of the Job-like comforters of: the 
Church of God: “I know what you're 
ug? to; you’re one of ’em reporters.” A 
hint to the wise being sufficient, Miss 
Abeling proceeded to act on the funda- 
mental old principle that self-preserva- 
tion is the first law of nature through 
following the injunction of Lady Mac- 





Rutu ABELING 


beth. She stood not upon the order of 
her going, but went at once, the erst- 
while comforters in hot pursuit. In 
this, the first round, she won. 

The next lap of the journey was the 
aggressive against the subject of the 
fasting and prayers, Mr. Harrington. 
There in the grim little shop several 
hours later she and the local reporter 
partook of the hospitality of their for- 
mer reluctant host who cooked and 
served the supper—there was calves 
liver, fried eggs and coffee. 

Finally coming off victorious, Miss 
Abeling beat a hasty retreat and hur- 
riedly called a taxi, lest the decision of 
the Master of Harrington House be re- 
versed and he demand the return of the 
family gallery. Thus it was that the 
faces of the newly-made celebrities 
were reproduced for the edification of 
the curious from coast to coast. 

It is recalled that the day following 
Miss Abeling’s visit to Danville was 
followed by that of a Chicago reporter 
bent on the same mission who received 
country-wide publicity through being so 
badly pummeled by the “big burly 
giant,” Harrington, that it was necessary 
for him to spend some time in a hos- 
pital. 

When Miss Abeling was asked how 
she succeeded in the face of such stu- 
pendous odds, she said that she scarcely 
knew except that she had and retained 
the one idea that she must not, could 
not return to Terre Haute without those 
pictures for the N. E. A., and that to 
this day she retains a horrible “brown- 
taste” memory of lies and chicanery in 
thus stooping to conquer. 


* * * 


Y heart warmed up considerably the 
other day when I received infor- 
mation from an unnamed source about 
“one of the best and cleverest little 
newspaper women in Texas.” 

If the rules and regulations for the 
Forum did not forbid it we’d shout a 
lusty “good work” and “long life to 
you” to the e— we mean person—who 
sent out the good word. 

The name of this bright young person 
is Helen Brown, and she is really clever, 
even though she doesn’t claim relation- 
ship with our much admired publisher. 

Helen Brown, according to song and 
story, was developed in war time when 
reporters were scarce. And think of it, 
Helen, who voted this year for the first 
time, covers police, city hall, and under- 
takers without a bottle of smelling salts 
or a weep. She has been writing special 
features for the Dallas Dispatch for the 
past year. 

“She is good-looking and happy” says 
Helen’s press agent, “She has a way 
of making herself welcome by every- 
body, creates an extremely favorable 
imptéSsion, possesses a wide acquaint- 
ance, and is very original in the develop- 
ment of stories.” 

If you want a definite sample of 
Helen’s. originality, read. the second 
story, column two, page 45, Epirror & 
PuBLisHER, May 14. You may find the 
germ of an idea for a story of your own 
along the same line. 


Uy 
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West Virginia people, 1,463,701 
(1920) are almost all native white. 
The foreign born white population 
number only 6,906, constituting 4.2 
per cent of the total population in 1920. 


The distribution of the population according 


color in 1920 was: 


White 


Negroes 


1,377,235, 
86,345, 
7, Indians 
98, Chinese 
10, Japanese 
6, All Others 


to 


A market composed of such a large percentage 


of native white population means ready response 


to advertised worthwhile articles. 


Are you getting your share of West Virginia 











business? Put these dailies on your payroll. 
Rate Rate 
for for 
Circu- 5,000 Circu- 5,000 
lation lines lation lines 
Bluefield Martinsburg 
tTelegraph ...(M) 5,673 .025 *Journal ..... (E) 4,336 .03 
Charleston Parkersburg 
tGazette ..... (M) 17,079 .05 S00eD «cs cons (M) 5,258 .02 
tGazette .....(S) 20,007 .05 
+Daily Mail (E&S) 13,034 .05 NEED on v0.00 s< (S) 6327 02 
. *Sentinel ..... (E) 5,740 .024 
Clarksburg : 
tExponent .(M&S) 8,304 .03 Wheeling 
“Telegram ...(E) 7,874 .035 ‘Intelligencer (M) 9,180 .04 
*Telegram ...(S) 9,541 .035 *News ....... (E) 13,235 .06 
CMewe ..éivwx (S) 17,328 .06 
Fairmont 
“West Virginian (E) 5,240 .03 
@FImeS ..berce M 5,633 .03 
‘pose — tGovernment Statement, Apr. 1, 
Huntington 1921. 
tHerald-Dispatch 
(M) 12,521 .035 *A. B. C. Report, Apr. 1, 1921. 
+Herald-Dispatch 
(S) 12,521 .035 +Publisher’s Statement. 
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Newark Morning 
Ledger 


NEWARK, NEW JERSEY 


25,298 families enjoying annual incomes 
of $1,800 and over 


Average daily circulation for June 
| 30,638 


Only 495 in the Country 
A. B. C. MEMBER 


| 
| 
| 
| Alone in morning field in a city having 
| 
| 
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Foreign Representatives: 


CONE, HUNTON & WOODMAN, Inc. 
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Total Lines, 1918... 21,769 
e a 1920. ..233,609 
- Buy Space in 
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FIRST 


In six months of this year The New 
York Times -published 1,186,844 
agate lines of Financial advertising, 
more than other New York 
and exceeding the com- 
bined volume published by the New 
York newspapers second and third 
in financial advertising. 


Che New York Times 


any 
newspaper, 








Insure your 


FALL FEATURES 
by ordering NOW—ser- 


vice to begin at such later 
time as you say. 





The International Syndicate 
BALTIMORE 








Advantage 


Publication of news is not restricted, 
but the element of reliability is given 
when it is read in 


The Pittsburgh Post 


This atmosphere of dependability is 
communicated to the advertising col- 
umns of the paper which has served 
and promoted the interests of Pittsburgh 
for more than three-quarters of a 
century. 


DAILY AND SUNDAY 




















TIPS FOR ADVERTISING MANAGERS 








Arrow Company, 1718 Cherry street, Phil- 
adelphia.—Reported to be preparing a news- 
paper campaign for the Scott Paper Company, 
Chester, Pa., on “Sani-Tissue.’ 

J. D. Bates Agency, 292 Main street, 
Springfield, Mass.—Fall list now being made 


up for Hendee’ Manufacturing Company, 
Springfield, Mass., on the “Indian Motorcycle.” 
George Batten Company, 381 Fourth 


avenue, New York.—Goodall Worsted Com- 
pany, of Sanford, Me., is reported to have 
placed its advertising with Batten | Agency; 
company makes ‘‘Palm Beach Cloth.’ 

Campbell, Blood & Trump, Penobscot 
Building, Detroit.— Placing orders with 
newspapers for Ray Battery Company, Ypsi- 
lanti, Mich. 

Carlton & Hovey Company, Lowell, Mass. 
—Make up lists in August for coming se ason’ s 
advertising on “Father John’s Medicine.’ 

Cecil, Barretto & Cecil, Mutual Building, 
Richmond, Va.—Have taken over account of 
Buffalo Lithia Springs Company. 

Chambers Agency, Maison Blanche Build- 
ing, New Orleans, La.—Reported to have ac- 
quired account of Standard Oil Company of 
Louisiana. 

Nelson Chesman & Co., 1127 Pine street, 
St. Louis.—Expected to make up newspaper 


list in August for Goodform Manufacturing 
Company, 1110 Locust street, St. Louis, maker 
of the ‘“‘Goodform Reducer Supporter.” 


E. H. Clarke Agency, Steger Building, 
Chicago.—Reported to be planning a news- 
paper campaign for the Somerset Hotel, Chi- 
cago. 

Corman Company, 19 West 44th street, 
New York City.—Understood to be making 
newspaper list now for Lionel Corporation, 48 


East 21st street, New York, on line of electric 
toys. 


Dorland Agency, 9 East 40th street, New 
York City.—Dictator Fountain Pen Company, 
342 Madison avenue, New York, is a new ad- 
vertiser. 


John H. Dunham Company, 


Wrigley 
Building, Chicagro.- 


-Has been appointed ad 


vertising agent for the Eddy Paper Company, 
Three Rivers, Mich. 

Federal Agency, 6 East 39th stre-t, New 
York City.—Again placing copy in news- 
papers for Weingarten Brothers’ “W. B. Cor- 
sets,” 6th avenue and 34th street, New York 
City 

R. A. Foley Agency, Terminal Building, 
Philadelphia. Pa.—Placin< 


” orders with news- 


papers for Hotel Traymore, At- 


lantic City, 


Albert Frank & Co., 14 Stone street, 
York City.—"as obtained account of B. G 
Corporation, New York, manufacturer of aero 
plane and automotive spark plugs; trade pa- 
pers and consumer organs ts used first 
30 Church 

New account 
Noxon Chemical 
a cleanser, 70 Mor 


advertising of 
_ ae & 


New 


Stanley E. Gunnison, Inc.. 
street, New York City. 
handled by this agency is the 
Company, manufacturer of 
ris avenue, Newark, 


C. S. Hallowell. Inc., 103 Park avenue, 
New York City. Ag y orders with news- 
napers in New York City and vicinity for the 
New Republic Magazine, 421 West 21st street, 
New York. 


Hannah-Crawfor’? Cor-nany. Mayer Build- 
ing, Milwaukee, Wis.— 
campaign for the West 
pany, West End, Wis. 
E. T. Howar4 Companrv. 
street, New York City.—Placing newspaper 
advertising in certain sections for the Com 


monwealth Finance Corporation, 100 Broadway, 
New York City. 


James Agency (C. C. Green, president) 450 
4th avenue, New York City. Placing copy 


Revorted preparing 
End Aluminum Com 


117 West 46th 


in newspapers for American Grocers’ Society 
on “A, Mayonnaise;” plan is to adver- 
tise in 18 metropolitan cities where society has 
warehouses, those so far selected including 
Pittsburgh, Washington, New Orleans, Boston 
and New York. 

This agency is also placing advertising for 
“Alcorub,” a bathing and massage preparation 
made by the U. S. Industrial Alcohol Com- 

any, in metropolitan newspapers, including 
Gen York, Boston and Philadelphia. 

Martin V. Kelly Company, Second National 
Bank Building, Toledo, O.—Understood will 
make up newspaper list in August for Lexing- 
ton Motor Corporation, Connorsville, Ind. 

H. K. McCann Company, 61 Broad street, 
New York City.—Reported about to prepare 
newspaper lists for Chesebrough Manufacturing 
Company, 17 State street, New York, on ‘‘Vas- 
éline” products. 


McCutcheon-Gerson Service, 64 West Rari- 
dolph street, Chicago.—Understood to have 
acquired account of National Dairy Association, 
910 South Michigan avenue, Chicago. 

Mumm-Romer Sone 314 East Broad 
street, Columbus, —Pinciag newspaper 
copy ‘generally for a Air Friction Carbu- 
retor Company, Dayton, O. 

Lamport-MacDonald Company, 
Building, South Bend, 
Universal Tire Company, 
new one for this agency. 


Lockwood-Shackelford Company, 22 Kear- 
ney street, San Francisco, Ca!l.—Reported 
will handle national advertising campaign for 
the Los Angeles Chamber of Commerce In- 
dustrial Bureau. 


National Board of Fire Underwriters, 76 
William street, New York. Conducting edu- 
cational advertising campaign in New York 


J. M. S$. 
Ind.— Account of 
Philadelphia, is a 


dailies; copy is column “reader” style and 
headed “Giving a Thought to Fire Insurance.” 
John B. Norton is president of the board. 


Northern Navigation Company is placing 
30-inch advertisements on Great Lakes trip 
with newspapers near the Great Lakes region. 
F. . Geoghegan, general passenger agent of 
Ont., in charge of publicity. 

O’Connell-Ingalls Agency, Boston. — 
Tubular Rivet and Stud Company, Boston, 
shortly will use large space in newspapers and 
business papers, 


company, Sarna, 


Porter-Eastman-Byrne Company, 22 West 
Madison street, Chicago.—-Has obtained ac- 


count of H. M. Hooker Paint & Vaftnish Com- 
pany, Chicago, manufacturing “‘Delesco” prod- 
ucts. 


Philip Ritter Company, 185 Madison ave 
nue, New York.—Reported to have obtained 
account of Mme. Berthé, 562 Fifth avenue, 
New York, maker of “Zip,” a hair remover. 

Medley Scovil & Co.. 


25 Broadway, New 
York City. 


-Merchants Shipping Corporation 
and United American Lines are reported to 
have placed advertising authorizations with this 
agency 

Superior National Forest Outing Company, 
Elv, Minn.—Placing 6-inch advertisements 
with newspapers in Great Lakes cities on the 
vacation advantages of northeastern Minne- 

ta. 

Tuthill Agency, 1133 Broadway, New York. 

Placing advertising with Pacific coast news- 
paners fo 1 the Cosmopolitan Book Corporation, 
119 West 40th street, New York. 

Van Petten, Inc.. 
avenve, Chicago. 
Laundry Soap” 


30 North Michigan 
Placing “Green Olive 
advertising in Iowa news- 
naners for the Palmolfve Company, Milwaukee 
Wis Lord & Thomas places advertising on 
all other products of this company. 
Wetherald Agency, Boston. 
ensuing year’s advertising 


“Lydia Pinkham Remedy,” 
this agency, 


Reported that 
appropriation of 


to be placed by 
will total $1,000,009. 





Protestant Churches to Adver*ice 


Use of the advertising columns of 
the daily press for general church ad- 
vertising, as well as for evangelistic 
purposes, has just been unanimously en- 
dorsed by two important conferences of 
the Protestant Fpiscopal Church in the 
United States. To give immediate ef- 
fect to this action, the Headquarters 
News Bureau of the Church in New 
York was requested to add at once to 
its staff an expert in advertising te co- 
operate in prenaring and suggesting ad- 
vertising copy for the use of the various 
dioceses and parishes of the Church 
throughout the country. 





Nerth Dakota Names Agent 


The State of North Dakota has placed 
its advertising in the hands of the Matte- 
son-Fogarty-Jordan Company, Chicago. 
State bonds are being sold by newspaper 
advertising, page copy being used in the 
Chicago papers. The campaign will be 
transferred to New York this month. 
The Bank of North Dakota has opened 


an office for the sole of bonds in the 
Equitable building, 120 Broadway. 





Fund to Boost Southern Colifornia 


The All-Year Club of Los Angeles is 
engaged in a drive to raise an annual 
fund of $300,000 to carry on an exten- 
sive advertising campaign on Southern 
California in Eastern newspapers and 
magazines. The Times, the Examiner, 
the Herald, the Express and the Record 


each have subscribed $1,000 annual to the 
fund. 





Universalist Church Buys Space 


The Congress Square Universalist 
Church of Portland, Me., of which 
William H. Dow, business manager of 
the Evening Express Publishing Com- 
pany, is one of the most active workers, 
has decided to advertise the church and 
Universalism. This course was adopted 
et a recent church meeting. It was ar- 


renged to edvertise in the Saturday is- 
sues each week of the local papers five 
special sermons to be preached. 


Roger Babson 


SAYS that Indianapolis is 
one of the best markets in 
the country at this time for 
merchandising effort di- 
rected at the consumer. 
That’s News advertising. 


FRANK T. CARROLL 
Advertising Manager 


New York Office 
DAN A. CARROLL 
150 Nassau Street 
Office 

LUTZ 


First DNntionad Bank. Bidg. 











THe 1920 lead of 
the Detroit Sunday 
News is one more 
proof that adver- 
tising volume fol- 
lows the route of 
largest circulation. 








Their Own Newspaper 
Our readers continue because they 


get all the news daily and know just 
when to find it. 


Che 
Pittsburg Dispatch 


Pittsburg’s Best Advertising Medium. 
Branch ee 
Wallace G. Broo 
Brunswick Building, ol York 


e Ford-Parsons Co., 


Marquette Building, Chicago, II. 











In LOS ANGELES the 





gained 33,698 lines of local display ad- 


vertising in May, 1921, over May, 1920, 
while its afternoon competitors LOST 
147,042 lines. The Evening Herald cir- 
culation averages 143,067 daily. 


Representatives 
New York 


H. W. Moloney 
604 Times Bidg. 


Chicago 
G. Logan Payne Co. 
432 Marquette Bidg- 











The amalgamation of the two leadin 
owe Jewish newspapers o 
ew York 


THE DAY 


AND 


THE WARHEIT 


brings into being the most powerful 
advertising medium in the Jewish field 





The National Jewish Daily 
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PROMOTION IDEAS 











THE Florida Metropolis, of Jackson- 

ville, issued a “Bridge Edition” a 
few days ago, which worked in splen- 
didly with its city’s celebration of the 
opening of the St. John’s River Bridge 
connecting Jacksonville and South 
Jacksonville. The editorial and illus- 
trative contents of the edition were es- 
pecially appropriate and the business 
carried evidently made the Metropolis 
effort well worth while. 


The Kingston (Ont.) Daily Standard 
on Tuesday, July 12, published in co- 
operation with over 65 leading mer- 
chants of the city a big “Kingston Dol- 
lar Day” edition setting forth the bar- 
gain offerings of the local merchants 
for July 14, which was the day in King- 
ston when the “Dollar came into its 
own.” The Standard says this was the 
first distinctively “Dollar Day” edition 
ever put out in Kingston. The Stand- 
ard provided triangular pennants for 
every store participating in the sale as 
well as a “Mysterious Miss Dollar” for 
the’ occasion. The merchants them- 
selves offered numerous special prizes, 
and as a consequence of the wide pub- 
licity the event proved to be a big win- 


ner for the participating stores, which 
report a banner butiness. 
Merchants of Hibbing, Minn., have 


instituted an extensive co-operative ad- 
vertising campaign for a “Million Dol- 
lar Sale” of the goods of retail mer- 
chants, which are to be sold before 
moving into new quarters. The Oliver 
Iron Mining Company of the “richest 
village in the world” needs the iron 
ore underneath the stores, as a result 
of which many of the establishments 





(ROME, GEORGIA) 


THE ROME NEws 


The Leading Newspaper of Northwest Ga. 


LEADS in circulation 
LEADS in local advertising 


The News covers the 
local field thoroughly 


Representatives 


FROST, LANDIS & KOHN 


NEW YORK CHICAGO ATLANTA 








“The African World”’ 
& 
“Cape-to-Cairo Express” 


Published 


every Saturday in 
London. 


AMERICAN OFFICE 


No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 








IN NEW ORLEANS 
io 


THE NEW 
ORLEANS ITEM 

















Editor 


& Publisher 


have already moved or are making ar- 
rangements to go to other locations. 
Special sections advertising huge sales 
have been placed with the daily news- 
papers of Duluth. 


\ “dollar day” bargain sale has been 
organized in Duluth, Minn., through 
the efforts of the city’s two newspapers, 
which have arranged for special layouts 
for advertisers on those days. Special 
bargains will be offered for sale in a 
co-operative effort on the part of the 
stores to increase the number of pur- 
chases and bolster trade. 


The Dallas (Tex.) Morning News has 
launched a campaign to educate its read- 
ers as to what Dallas really has, and has 
adopted the slogan “It’s In Dallas”. As 
part of its effort the Morning News and 
the Dallas Journal, the afternoon Belo 
publication, are publishing a series of 
display advertisements in exploitation 
of the slogan. Aside from the display 
edvertising, the News is also publish- 
ing news stories to promote the same 
idea. Last Sunday, the date on which 
the first of the series of “It’s In Dallas” 
ads appeared, the News published a news 
story of what it is trying to do. 


Outing news sections are being pub- 
lished in the Duluth News Tribune and 
the Duluth Herald. They contain news 
of the attractive spots of 
country. Advertisers in the section be- 
sides the tent makers and sport 
stores are steamship 
prietors of inns, 


siirrounding 


coods 
companies, pro- 
and railroads. 

The Brenham (Tex.) Banner-Press is 
sending with its compliments a 
of “Sketch of the Brenham Banner- 
Press, a Storv of Success.” a hooklet 
that was distributed pon the occasion 
of the opening of their new building on 
Tuesday. March 29th. The booklet was 
dedicated to the business men of Bren- 
has, by the Banner Publishing Com- 
neny. of which George New is 
Ruby 
The booklet is very interesting. 


copy 


vener | 


manager and Rohinson, editor 





NOTES OF THE CLUBS AND 
ASSOCIATIONS 








HE Oregon State Editorial 
tion opened its 
Bend, Ore., 


Associa- 
annual meeting at 


yesterday. 


Charles Henry Mackintosh, the new 
president of the A.A.C.W., will be 
the guest of the New York Advertising 
Club at luncheon July 26. Mr. Mack- 
intosh will speak on “Program for the 
Year.” The first golf tournament of 
the members of the Advertising Club 
of New York will be held at the White 
3eeches Golf and Country Club. Ha- 
worth, N. J., on Wednesday, July 27. 

The First District Ben Franklin Club 
will hold its fall meeting at Albert Lea, 
Minn., September 23 and 24. 


Editors of Southern Minnesota re- 
cently held their annual meeting at Fair- 
mont, where they were in session three 
days. The Fairmont Sentinel devoted 
considerable space to the meeting and 
to sketches of some of the 
state editors in attendance. 


prominent 


The first annual meetirg of the Asso- 
ciated Dailies of Florida will be held 
August 13 and 14 at DeLand, Fla. Dis- 
cussions at the business session will be 
upon the following subjects: Adver- 
tising. E. S. Wadsworth, Thomas Ad- 
vertising .Service; Collections, D. H. 
Conkling, Palm Beach Post; Subscrip- 
tions, Goode M. Guerry, Palatka News; 
How to Get Business, Major Quimby 
Melton, Jacksonville Metropolis; Labor, 


R. B. Brossier, Orlando Reporter-Star; 
A. Elliott, Jacksonville 


Newsprint, W. 


for July 23, 1921 
Times-Union; Legislatuve — Jack E. 
Worthington, Lake Wales Highlander. 
A trip to DeLeon Springs will follow 
the business session and a banquet and 
theatrical performance will be given in 
the evening at DeLand. Sunday’s pro- 
gram will be held at Daytona Beach. 


The word “Truth” in a circle with a 
picture of Birmingham’s Sky line, sur- 
rounded by the name “Advertising Club 
of Birmingham, Ala.,” is the slogan 
adopted by the recently reorganized Ad 
Club, of which John Sparrow, head of 
the Sparrow Advertising Agency is 
president. The other officers are: W. T 
Nivens, vice-president; J. H. Edmon- 
son, secretary; Baxter Eastburn, treas- 
urer. 


The annual clambake and outing of 
the Association of New York City Hall 
Reporters will be held on the field of 
the Rocky Hill Athletic Club, Broad- 
way and Bell Avenue, Bayside, L. I., on 
Sunday, July 31. 


An automobile trip and picnic lunch 
at Whitefish Lake; a motor trip for 
lunch at Kalispell and a steamer trip 
around Flathead Lake, the largest body 
ef inland water in the United States, 
w:th the exception of the Great Lakes, 
and a motor trip to Lake McDonald, in 
Glacier National Park, will be the en- 
tertainment 
of the 


features of the convention 


Montana State Press 


associa- 
tion at Whitefish July 21 to 23. In ad- 
dition an automobile jaunt through 


Glacier Park from its eastern entrance 


is planned to follow the convention 


The columns of the daily newspapers 
were pointed to as the one great medium 
of national advertising by R. J. 
in an address before the Dallas 
tising League. “The national 


Roemer 
Adver- 


dvertiser 


who neelects the newspaper is flirting 
with fate.” the speaker declared. “His- 
tory should not be merely a chronicle of 


wars and statesmanship, but should in 
cude industrial 


the national 


Some of 
campaigns now 
are revolutionizing in- 
He explained the value of ad- 
vertising in helping manufacturing con- 
cerns to maintain leadership 
ents on their products have expired. 
Year Book for 

published by the Associ- 
ted Advertising Clubs of the World in 
the fall under the direction of Herbert 
S. Houston. It will be a digest of the 
proceedings of the Atlanta convention, 
containing the spirit and content of the 
addresses and papers psresented, both in 
the general sessions and in all depart- 
~entals. 


development 
advertising 
being carried on 
dustry.” 


after pat- 


“The Advertising 
1921” will be 


SAVE $3,000 BY CO-OPERATING 


Ken-as Publishers’ Organization—F. W. 
Parrott President 

ToreKaA, Kan., July 20.—F. W. Par- 

rott, editor of the Clay Center Repub- 

lican. was elected president of the 

Kansas Publishers’ Buying Corporation 


ot their annual meeting: here. Ralph 
Tennell, of the Sabetha (Kan.) Her- 
ald, was re-elected secretary-manager ; 
Gecerce Harmon, of the Valley Falls 


Vindicator, treasurer; and John Red- 
mond, editor of the Burlington Repub- 
lican. and Sam Osterhold, of the Holton 
Sieral, were chosen directors. 

Reports to the association showed the 
89 members of the association saved 
some $3,000 on $20,090 worth of busi- 
ness done in the past eleven months. 
The organization purchases print paper 
direct from mills and sells it through 
a Topeka paper house. By purchasing 
in large lots a big saving is effected. 
The next meeting will be held at the time 
f the meetng ofi the Kansas Editorial 
\sseciation. 


a 








The North Jersey Shore is enjoying un- 
equalled - prosperity. Advertising in this 4 
section places your product before a re- 
sponsive audience drawn from all parts of 
the country. 


The North Jersey Shore is dominated by 
one paper, 


The Asbury Park Press f 


(Evening and Sunday) 
FRANK R. NORTHRUP 
Special Representative 
350 Madison Avenue, New York City 
Association Building, Chicago 
J. LYLE KINMONT H, Publisher, Asbury Park, N. J. 

















For Evening and Sunday Newspapers 








Infernafional News Service 
| World Building ,New York. L 











Famous Wits of 
History 


A short magazine page feature 
twice a week. 


NEWSPAPER FEATURE 
SERVICE 


241 W. 58th ST., NEW YORK 








FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 30 
years’ experience recently stated 
that his records show that for 
the money expended the results 


produced by the Washington 
Star placed it FIRST IN 
AMERICA among a _ thousand 
newspapers. 

Western Representative, J. E. Lutz, 


First Nat’l Bank Bldg., Chicago, Ill 
Eastern Representative, Dan A. Carroll. 
Tribune Bidg. New York, » 2 








Buffalo Evening News 


again leads in national field first four 
months, 1921, six-day evening papers. List 
of leading six-day publication figures com- 
piled by Indianapolis Evening News: 


Lineage 1921 


Buffalo Evening News .......... 785,118 
Indianapolis News ............. 727,572 
Minneapolis Journal ........... 640,766 
SD RSS whan & ono e' a eed bee'ee 633,500 
Brooklyn Daily Eagle .......... 631,676 
Chicago Daily News ............ 629,187 
PE TF WOER ss sick wae ucded 605.108 
ROR HON ais cakes aamde neces 568,628 
PRORGIOO EDM ccicucesasceees 550,039 
Cleveland Freee ccc cccacscestede 499,072 


Newark Evening News did not furnish 
separate foreign display lineage figures. 











The 
Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C. 


Foreign Advertising Representatives 


Metropolitan Tower, Wrigley Bldg. 
I. A. KLEIN GLASS & IRVIN 





New York Chicago 
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UPHOLDS ARTIST’S 
RIGHT TO CREATIONS 


N. Y. State Court of Appeals Approves 
Verdict of Lower Courts in Favor 
of “Bud” Fisher in Suits with 
Hearst Newspapers 


(Special to Epitor & PuBLIsHER) 


ALBANY, N. Y., July 14—Harry C. 
Fisher, known as “Bud” Fisher is en- 
titled to the ownership and exclusive 
control of his characters “Mutt” and 
“Jeff”, the Court of Appeals today hand- 
ing down a decision affirming the lower 
courts in all three actions involving his 
litigation with William R. Hearst’s Star 
Company, publisher of the New York 
American. There were three actions for 
injunctions begun in 1915 and the Star 
Company was the loser in all of them 
in the trial court, the appellate division 
and now the Court of Appeals. 

Fisher originated the character “Mutt” 
in a cartoon published in the San Fran- 
cisco Chronicle, November 15, 1907, 
which was copyrighted in his name and 
he continued the series later in the San 
Francisco Examiner until March 27, 
1908, when “Jeff” first appeared in con- 
nection with “Mutt” and they were 
thereafter published together until May, 
1909, when Fisher went to New York 
and worked on the American as a staff 
cartoonist, drawing the “Mutt and Jeff” 
cartoons. 

In 1910 Fisher made a five-year con- 
tract with the Star company drawing the 
cartoons as daily features at $300 a 
week. Before the expiration of his con- 
tract he made an agreement with the 
Wheeler Syndicate giving the syndicate 
the exclusive right to sell the cartoons 
for a period of three years, for which 
he was to receive $1,000 a week. Be- 
fore the expiration of his contract the 
Star company, without Fisher’s consent, 
removed his titles from the cartoons 
and substituted the words “Mutt and 
Jefi” as a trade mark and had them 
copyrighted in its name. 

Fisher protested and after leaving its 
employ the Star company continued the 
cartoons drawn by other artists and ad- 
vertised as the original Mutt and Jeff 
cartoons. The Star company claimed 
Fisher had drawn the cartoons as its 
employe and that its exclusive publica- 
tion, without copyright by Fisher, was a 
dedication to the public and gave it the 
right to publish imitations by. other ar- 
tists and call them by their true names 
and characters. 

Fisher contended the publication of 
certain cartoons without copyright dedi- 
cated only those specific cartoons to the 
public but not the characters and the 
public only obtained the right to re-pub- 
lish the specific cartoons but not imita- 
tions of the characters in other cartoons. 

The first action was that of the Star 
company against the Wheeler Syndicate 
in which an injunction was sought re- 
straining the syndicate from using the 
name or characters “Mutt” and “Jeff” 


fr \ 
Established in 1912 to sell and 
equip Newspaper Plants 





PECKHAM MACHINERY Co. 


MARBRIDGE BLDG. 
34TH & BWAY 
NEW YORK CITY 


WANTED IMMEDIATELY 


An 8-page Newspaper Press or a Small 
Magazine Press using curved plates. Give 





Editor & Publisher 


in any cartoons offered for sale, in 
which Justice Greenbaum dismissed the 
complaint. The other actions were 
brought by Fisher and the Wheeler 
Syndicate against the Star company in 
each of which Justice Greenbaum grant- 
ed injunctions restraining the Star com- 
pany from using imitations of the char- 
acters “Mutt” and “Jeff”. 





Warsaw Union Changes Owners 


The Warsaw (Ind.) Union, owned 
and published by E. A. Gast, has been 
sold to a corporation which is to be 
managed by Ralph W. Bartol, present 
advertising manager of the Warsaw 
Times, and who has been connected with 
that publication for the past 22 years. 
Ralph O. Nusbaum, city editor of the 
Times for the past 12 years, will be 
editor of the Warsaw Union after Aug- 
ust 1. The entire plant will be remodeled 
and improved at once. 





Decision for the Monotype 


In a decision dated July 13, 1921, 
Judge Morris of the District Court of 
the United States, for the District of 
Delaware, upheld the Lanston Monotype 
Machine Company in its claim against 
the Pittsburgh Type Founders Com- 
pany, distributor of the Elrod Machine, 
that the Elrod process of making contin- 
uous strip leads, rules and slugs is an in- 
fringement on Monotype patents. 





New Gauge for Platen 


E. R. Bradley, a Hood River (Ore.) 
printer, has just received patents on a 
gauge for platen presses. The device 
has already attracted considerable atten- 
tion from manufacturers of printing ac- 
cessories. 


1921 


HAS PAPER CONVERTING 
PLANT AT ITS DOOR 


Chicago Daily News Guarantees to Take 
7,500 Tons of Made-over News- 
print Annually from New 
Chicago Enterprise 


for July 23, 


(Special to Epitor & PuBLiIsHER) 


Cuicaco, July 20.—Chicago’s 
newsprint plant will be 
soon. 


first 
in operation 
It will turn much of the city’s 
waste paper into newsprint, primarily 
to furnish a reserve supply for the Chi- 
cago Daily News, although there will be 
a surplus for sale to other consumers. 
Some wall paper also will be produced. 

The Waterway Paper Products Com- 
pany is the name of the organization 
formed to build and operate the mill, 
and details of its plans were disclosed 
this week following announcement that 
financing of the project had been com- 
pleted. At the head of the company as 
president and general manager is Wal- 
ter A. Strong, of the Daily News busi- 
ness office staff, and Emanuel M. Men- 
delson is vice-president and treasurer. 
In addition to $500,000 worth of pre- 
ferred stock and 10,000 shares of com- 
mon stock without par value, there is 
$450,000 in 7 per cent first mortgage 
bonds, the whole issue of which has 
been taken over by the Fort Dearborn 
Trust and Savings Bank. 

With a probable total production at 
the start of 10,000 tons of newsprint, 
the company has a twenty-year contract 
with the Chicago Daily News under 
which the News guarantees to take a 
minimum of 7,500 tons annually. In 





turn, the company is to utilize the waste 
paper of the Daily News. 

Mr. Strong said today that while it 
was no innovation to turn waste paper 
into newsprint, so far as he knows no 
newspaper heretofore had enjoyed the 
advantage of a converting plant at its 
very doors. 

The new company, an Illinois corpo- 
ration, has purchased 300,000 square feet 
of land at Thirty-second street and 
Kedzie avenue, having a frontage of 
450 feet on Kedzie avenue, 400 feet on 
the west fork of the south branch of 
the Chicago river and 761 feet on the 
drainage canal. The site is in the heart 
of one of the best industrial sections. 
Railroad switch tracks and private docks 
will furnish adequate shipping facili- 
ties. 

Buildings already are going up on the 
property and in a few weeks the first 
machine, a 132-inch Black-Clawson 
Fourdrinier, will be installed. The plant 
will include the paper plant building, a 
1,000-horsepower steam power plant, a 
beater building and a wrapping and 
shipping building. 





Press Club Hearing August 2 


Hearings in the New York Press Club 
suit on July 19 were put over until Au- 
gust 2 after H. Francis Dyruff, attorney 
for the petitioners, Who ask a court in- 
quiry of the club’s financial condition, 
and Charles M. Beattie, counsel for the 
club and its board of trustees, had met 
in the office of Referee Peter A. Hen- 
dricks and had agreed upon the premises 
upon which the proceedings will be con- 
ducted. Mr. Hendricks agreed to hold 
hearings five days a week during August. 
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SUPPLIES and EQUIPMENT 


NEWSPAPER 


MAKING 














all particulars in first letter. 
Denithe y, 


FOR SALE 


WORD for advertisements under this 
Cash with order. 


6c * 


classification. 








Printers’ Outfitters 


Printing Plants and Business bought and sold, 
American Typefounders’ products, printers and 
bookbinders machinery of every description. 
Conner, Fendler & Co., 96 Beekman St., New 
York City. 





For Sale 


One Goss Monitor press, prints up to twelve 
pages. In splendid condition. Can be seen 
running. Sale due to combination of news- 
yapers. Write or call for price and terms. 
Must move quickly. Herald Publishing Com- 
pany, Anderson, Indiana. 





For Sale 


Practically new series Cheltenham Bold type, 
full fonts 18 to 72 point; Walter Scott drum 
cylinder press; thirty-inch Paragon paper cut- 
ter; full-page flat casting box; several series 
job type; quantity all size wood type; other 
miscellaneous newspaper and job _ printing 
equipment. This equipment can be bought 
a Address, The Journal, Martinsburg, 
W. Va. 


i 





We can increase your business—you 
want it increased. 


You have thought of press clippings 
yourself. But let us tell you how 


press clippings can be made a busi- 
ness-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City | 


Established a Quarter of a Century | 


7 














FOR SALE 


Goss Straight Line Quadruple Four- 
Deck Two-Page Wide Press. Prints 
4, 6, 8, 10, 12, 14 or 16 page papers at 
24,000 per hour, 20, 24, 28 or 32 page 
papers at 12,000 per hour, folded to 
half page size. Length of page 22%”. 


This Press May Suit You. 


WALTER SCOTT & COMPANY 
PLAINFIELD, NEW JERSEY 








Take It To 


POWERS 


Open 24 Hours out of 24 


The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bldg. 
New York City 





NEWSPRINT 


Reasons for 
buying from us 


Quality of paper 
always uniform. 
Regular deliveries. 
Shipments made in 
from five to six weeks 
at prices below pres- 
ent contracts. 


J. & J. SCOTT, Ltd. 


33 W. 42nd St., 
New York City 














Phone 
Vanderbilt 1057 








For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 





Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San Francisco 
Atlanta Sc. Lowis 
Buffalo ee al 
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| Introduction to Employer and Employee 








SITUATIONS WANTED 


3 A WORD for advertisements under this 
C Classification. Cash with order. For 
those unemployed one insertion (adv. not to 
exceed 50 words) FREE. 


A Young Man 

Wishes to get a start in newspaper advertising 
or publishing business. Hard work, ambitious, 
a leaning towards writing and a high school 
education are his chief assets, No talk about 
salary, a foothold only is desired. Address 
Box A-727, Care of Epitor & PuBLisHeER. 


Advertising or Business Manager 

1 have had fifteen years’ experience building 
newspapers. Eight years on small daily, five 
years in Metropolitan daily, one and a _ half 
years as special representative. I want con- 
tract with the publisher who needs a man to 
put it over. Married. Want permanent 
connection. Box A-728, Epitor & PuBLisHeER. 
Advertising Man 

Experienced in newspaper work and with some 
department store training desires connection 
with agency or publication where future is 
unlimited and ability, originality and perse- 
verence will be appreciated. Understands 
booklets, catalogs, letters, etc., as well as lay- 
outs and copy writing. College educated, ex 
service man, married. Write me Box A-718, 
Epitor & PUBLISHER. 


Advertising ‘and Service Man 

Young man, Two years’ successful record, Ad- 
vertising Manager Manufacturing Co. Thor- 
ough knowledge agency and newspaper service. 
Can handle copy, layouts and close contracts. 
Four years’ college and university, specializing 
in Journalism and Advertising. Desire connec- 
tion with live Daily. Middle West preferred. 
Salary secondary to opportunity offered. Box 
A-719, Epitor & PuBLisHeER. 








Classified Advertising Manager and Solicitor 
Now employed, for good reasons desires to 
connect with a large progressive newspaper 
in wide awake ‘city where hard work would be 
appreciated. Six years’ experience Thorough- 
ly competent to take over entire charge of de- 
partment. Address Box A-731, Epitor & Pus- 
LISHER. 


Classified Advertising Manager 

with long experience, twelve years on three 
metropolitan papers, wants connection with 
live wire medium on either coast. Classified 
advertising studied and known from every 
angle. Reason for desiring change, climatic 
conditions on present position. Best of refer- 
ences, proof and ability. Address Box A-715, 
Care of Epitor & PuBLISHER. 


Classified Advertising Manager 

For two years Assistant Classified Manager of 
one of the leading Want Ad mediums o 
the country and recently Classified Manager 
of a large Southern newspaper, wants connec- 
tion with progressive newspaper, preferably in 
the Northwest. Thoroughly familiar with the 
fundamentals of Classified Advertising, and 
capable of building up an organization that will 
achieve a permanent success for your Classi- 
fied Section. Strictly a high-grade man, of 
good appearance, well educated and qualified 
to meet the business men of your city on an 
equal basis. References are the best in the 
entire Classified Advertising field. Address 
Box A-730, Epitor & PUBLISHER. 


Do You Want to Teach a Reporter 

the advertising game? I have been with the 
largest New York dailies and have also done 
publicity work and written for nationally 
known magazines. Can furnish references. 
like aa & and want to make it my life's 
work. -736, Care of Epitor & Pu BLISHER. 











Editor, Copy- Reader, Reporter. 

29, married; college graduate; eight years city 
daily, have handled desk city of 200,000; 2 
years editor and manager weekly; strong ref- 
erences, past and present employer; come short 
notice; accurate, reliable steady. Write H. G. 
Rhawn, Parkesburg, Pennsylvania. 


General Management 

Desired by an experienced, reliable and highly 
successful newspaper man who understands 
how and is big enough to manage any news- 
paper property. Good organizer, capable ex- 
ecutive, constructive developer and result pro- 
ducer. Address Box A-726, Epitor & Pus- 
LISHER, 


Managing Editor—News Editor 

Editor in chief of morning daily in eastern 
community of 100,000 has gone as far as he 
can in present position. Choice now between 
getting in rut or seeking wider field. Is deter- 
mined on latter course. Has directed editorial 
policy, written leaders and gone through news 
and mechanical mill. Signal Corps photograph- 
er during war, knows new photography back- 
ward. Has worked under same publisher six 
years, two in present position. College educa- 
tion, married. For more detailed information, 
write Box A-666, Care of Eptror & Pus isHeEr. 
Position Wanted 

Managing editor or assistant with twenty years’ 
experience editing, making up and reporting on 
great and small city dailies, seeks permanent 
post. Has unusual record, can give best refer- 





ences; not less than sixty. Box A-711, Care of 
Epitor & PuBLIsHeER. 

Reporter—Rewrite Man 

21 years—Capable rewrite man, able news 


gatherer, good writer of general news and fea 
tures; three years’ experience on_ large city 
daily; seeking connection with Metropolitan 
paper or in small town. Box A-729, Eprtor 
& PuBLisner. 


SITUATIONS WANTED 


7 A WORD for advertisements under this 
C classification. Cash with order. For 
those unemployed 4 a (adv. not to 
exceed 50 wor is) FR 


Profit Building Manager 

with successful experience in every business 
and editorial department, as gene ral manager, 
and as owner of western daily, wishes to build 
another property to profitable leadership. As 
executive in large eastern newspaper am now 
breaking all records and am permanently situ- 
ated if I desire, but wish to change to where 
there are larger possibilities. References as to 
ability, accomplishments and character from 
present and all former connections. W illing to 
go to any part of the country where there is a 
real opportunity to do big things and chance 
for commensurate reward. Will consider salary 
and bonus proposition and might invest after 
connection has proved satisfactory. Replies 
treated confidentially if desired. Box A-725, 
Care of Epitor & PusLisHeER. 


Reporters Make Good Advertising Men 

I am a reporter who would like an opportunity 
to show what I can do in the advertising game. 
Have had experience on the largest New York 
dailies and have also done publicity work and 
magazine writing. Best of Sr oe " nees from all 
three fields above. Box A-7 ‘are of Epitor 
& Pupiisner. 


Thoroughly Experienced Newspaperman 
Desires position as telegraph editor in city 
of over 25,000. Miller, 2252 Haddon Avenue, 
Chicago. 





The More I See of Advertising 

the better I like it. I have been a reporter on 
New York dailies,-also have done extensive 
publicity work and articles for well known 


magazines. I want an opportunity to make 
Advertising my life’s work. References from 
the largest metropolitan dailies. Box <A-734, 


Care of Epiror & Pustisuen. 


Young V Woman 


Editorial assistant and writer on class maga- 
zine, desires connection Middle West or Pa- 





cific Coast. College graduate, good corre- 
spondent, adaptable, energetic. Operates 
typewriter. A-712, Care of Epttor & Pus- 
LISHER, 


Rathom Vindicated by Report 


John R. Rathom, editor of the Provi- 
dence (R. I.) Journal, who made charges 
of improper conditions existing at the 
Naval Training Station at 
R. I., during the war, 
clared untrue by the Navy Department 
administration at the time, has been 
vindicated by the majority report of a 
sub-committee of the U. S. Senate com- 
mittee on naval affairs, just made pub- 
lic. “The charges have been proven to 
the satisfaction of the committee,” ac- 
cording to the report, which is signed 
by Senators Ball of Delaware and Keyes 
of New Hampshire, the two Republican 
members. 


Newport, 
which were de- 


Prizes in New Bedford 


Hubert D. Bliss was the recipient of 
“Charles E. Chaplin’s Story” and the 
compliments of the managing editor 
for the most notable newspaper achieve- 
ment of a member of the staff of the 
New Bedford (Mass.) Standard the 
last month. Mr. Bliss’s reports of labor 
troubles won him the distinction. Miss 
Dorothy King took a copy of Chaplin’s 
story for the best headline of the month, 
and Earle D. Wilson received a copy of 
Leon Nelson Flint’s “The Editorial” 
recognition of his editorial page para- 
graphs. 


Ridatini tie to ‘Exhibit 
The Mergenthaler Linotype Company 
will have an extensive exhibit at the 
Craftmen’s Convention and Graphic Arts 
Exposition, soon to be held in Chicago. 


Portland W nts 1925 World’s 


Portland (Ore.) newspaper and ad- 
vertising men are active in committees 
organized to exploit a world’s 
tion in Portland in 1925. 
directors includes 


Fair 


exposi- 
The board of 
Edgar B. Piper, edi- 


HELP WANTED 
6c A WORD for advertisements under this 
classification. Cash with order. 
Advertising Salesman 


We would like to get in touch with an advertis 
ing salesman of proven ability to represent 
our newspaper, in a city of 100,000. The op- 
portunity is there for a man who can get the 
business. The field is an excellent one and the 
right party will find every advantage necessary 
to achieve big results. If you are interested 
and wish to make a connection give us a suffi- 
ciently clear statement of your ability (cover- 
ing any points you may wish) and we will 
arrange interview. Box A-723, Epitor & Pus 
LISHER. 

Two Advertising Solicitors 

To call on manufacturers in Eastern and Mid 
dle West cities. To secure advertising for 
special pages and special editions of news 
papers, young and married men of good ap- 
pearance and hard workers; commission basis 
with drawing account to cover expenses. Our 
solicitors earn between $75.00 and $150.00 
weekly. All replies held confidential. John 
B. Gallagher Co., 52 Vanderbilt Avenue, New 
York City. 

Young Man Wanted 

To work on paper in city of 36,000 near New 
York in Advertising Department. Must be 
aggressive, good appearance, thoroughly expe 
rienced, Steady position to right party State 
age, salary required and give complete refer 
ences in answering. Address 171 Madison 
Avenue, New York City. 

Wanted 


Advertising manager-salesman for growing 
morning daily in Kansas. Good opportunity 
for young producer. Box A-720, Care of Ep 
ror & PuBLISHER. 


tor the Oregonian; Captain Phil Jack- 
son, associate publisher the Journal; J. 
KE. Wheeler, publisher Telegram, and 
Fred L. Boalt, editor News. On the 
advisory publicity committee are W. J. 
Hofmann, Marshall N. Dana, D. M. 
Botsford, D. C. Freeman and Thomas 
L. Emory. 


Urged to Hold Down Expenses 
The Chicago Tribune has made a 
direct appeal to its employes to practice 
economy to meet the situation caused by 
increased circulation without an advance 
in advertising rates. “All of us have 
heard of concerns which have been 
forced to cut salaries and lay off men,” 
says the appeal. “The Tribune has not 
done this, and has no intention of doing 

but it dogs ask its employes to keep 
expenses down to the lowest figure con- 
sistent with good work.” 


Inquiries About J. C. Hubbirt Co. 

Herbert C. Hotaling,. executive and 
field secretary of the National Editorial 
Association, reports that he is constantly 
receiving inquiries regarding the John 
C. Hubbirt Company of Des Moines, 
lowa, which is conducting an extensive 
magazine supplement 
weekly newspapers in 
so'a and Indiana. No officer of the Na- 
tional Fditorial Association will indorse 
the Hubbirt scheme, Mr. 


campaign among 
northern Minne- 


Hotaling says. 


Getting After the Steck Swindlers 

The Rochester and the LeRoy 
Chambers of Commerce have decided 
to wage a publicity campaign against 
the sale of worthless stocks and other 
securities. The Rochester Chamber 
has installed a bureau of investigation 
equipped to obtain correct information 
on all stocks offered in the local mar- 
ket. This information will be available 
to the citizens of LeRoy 
pense. 


without ex- 





Call for Brantford Reunion 
A reunion of newspapermen, formerly 
attached to Brantford (Ont.) 
pers, will be a feature of 
Cld Home Week, held 
to 6. A. T. 


newspa- 
srantford’s 


to be August 1 


Whitaker, 


news editor of 


$10,000 


cash for first payment on a news- 
paper property in a city of 10,000 
or more. Locations in or near 


Kansas preferred. 


Proposition W. F. 


Charles M. Palmer 


NEWSPAPER PROPERTIES 
225 Fifth Ave. New York 








Unusual (pportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 


Established 1910 


16-PAGE POTTER 


FOR SALE. Will print papers of 4, 6, 8, 
10, 12 or 16 pages all folded as one. Type 
length, 21 in. Complete stereotype equip- 
ment, including 19 extra roller stocks, 5 
extra spindles, 12 seven col. chases, and 15 
h. p. D. C. motor. This press is in A-1 
condition, invites immediate inspection, and 
offers delivery within two months after 
date of sale. 














Wire or write> 


Southern Publishers Exchange, iis 


Newspaper Properties and Equipment 
Carneal Bldg. Richmond, Va. 











The Exposition, 
rangements. He 
vitations to all 


is in charge of the ar- 
has sent personal in- 
former scribes whose 
whereabouts are known, and so far their 
replies have been most encouraging. 
Allege “‘S. O.”” Owned Leslie-Judge Co. 
United States 
begun an 


Attorney Hayward has 
investigation to ascertain if 
Federal laws have been violated by the 


Leslie-Judge Company, of New York, 
in an alleged failure to make known 
that $740,000 of its bonds and _ stock 


were held by the Standard Oil Company 
for nearly twelve years. 
cial history of the 


A secret finan- 
Leslie-Judge Com- 


pany, claimed to have been unearthed 
by the New York World last week, is 
said to reveal that the concern, now 
about to be discharged from _ bank- 


ruptcy after a creditors’ -compromise 
for 25 cents on the dollar, was 
dominated by the Standard Oil Com- 


pany, as holder of 430 out of 490 


shares. Bonds and notes of a par value 
of more than $600,000 also were owned 
by the Standard it is charged. 


Summer Course in Advertising 
University, New York, is 
conducting a summer course instruction 
in advertising, under the direction of 
Robert F. Degen, advertising manager 
of George Borgfeldt & Co. The sub- 
jects include advertising copy, commer- 
cial art, typography, display, layouts, en- 
gravings, etc. Blanchard’s 
cf Advertising” will be the 
used. 


Fordham 


“Essentials 
text bo« ik 


Keystone View Cicnuuhe Moves 


The Keystone View Company moved 
July 1 from 142 West 23d street, New 
York, to the Evening Telegram Build- 
ing, 91 Seventh avenue, New York. 








THE WORLD AND 
THE EVENING WORLD 
ARE NEW YORK’S 
NEWSPAPERS 


and sell the most pres- 
tige, and the most circula- 
tion for the least money. 








Million 
Dollar 
Hearst 
Features 


The World’s Greatest Circulation 
Builders 


International 
Feature Service, Inc. 
New York 








OF THE SHAFFER GROUP 





The Star League of Indiana offers to 
discriminating advertisers the most 
effective and least expensive method of 
covering Indiana. The Indianapolis 
Star, The Muncie Star, and The Terre 
_ Haute Star compose 


THE 
STAR LEAGUE OF 
INDIANA 


Thoroughly Covers Indiana 


OF NEWSPAPERS 











Perth Amboy, N. J. 


Purchased Nearly 100% 


More Automobiles 


during the first five months of 1921 
than during the some period of 1920. 
National advertisers please note. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 











SHOWALTER 


Advertising Promotion Service 
Founded by W. D. Showalter 


Carried on by E. J. Craine 
51 Irving Place 
For Newspapers and Magazines 


Menthly promotion copy for use in build- 
ing up classified and store advertising. 
A Service that educates readers to read the 
advertisements and stimulates merchants to 
advertise adequately. 

Write for particulars and rates on four 
month’s trial service. 








Editor & Publisher 


for 1921 


July 23, 


UNCHE 


Managing ‘editors and city editors are always on the lookout for news and 


feature ideas that can be used locally. 
each hunch published under this head. 
worked successfully in your 


city does not 


Epitor & PuBLisHER will pay $1 for 
The fact that the hunch is now being 
bar it from this department. 


Address your contributions to the Huncu EpirTor. 


The St. Louis Globe-Democrat devotes 
a page in its rotogravure section to 
“How News Gets into Print, Told by the 
Camera Man.” The titles are: “The 
newspaper reporter receiving an assign- 
ment from the City Editor ;” “The Copy 
Desk gets the Story;” “Then the lino- 
type operator puts the copy into type;” 
“The printers’ ‘devil, who takes the 
proof;” “The make-up man who puts 
the type into ‘forms’ ;” “The plates from 
the stereotype room are clamped to the 
cylinders of the press;” “The mail room 
gets the printed papers.”—E. 


The Springfield (Ohio) Sun is attract- 
ing considerable attention with a weekly 
“cartoon contest.” Cartoons are pub- 
lished once each week and a prize of $5 
is awarded to the person who sends in 
the most suitable title. The hundreds 
of responses which are received each 
week indicate the popularity of the con- 
test—B. A. T. 


The Chicago Journal publishes as a 
daily feature story a short yarn about 
the oldest employee of some corporation. 
Generally a one column or half measure 
cut is used and because they are well 
written and often tell of incidents oc- 
curing in Chicago thirty or forty years 
ago, are very interesting—H. L. McL. 


A quarter section of an issue of the 
Hibbing (Minn.) Daily News is each 
week a miniature high school newspaper. 
Over this section appears the name 
“Central High School News.” All copy 
is written by a staff of students and 
edited by them. The newspaper is com- 
pensated for the space allowed. This 
arrangement saves the students the trou- 
ble of having their weekly high school 
paper printed in a shop, saves circula- 
tion costs, and in many other ways is 
superior to the average high school pub- 
lication —S. K. D. 


The Winnipeg Free Press is publish- 
ing a column of bird news once a week; 
inviting correspondence, observations, 
etc. An official of the local naturalists’ 
club is conducting the column.—McR. 


Following the murder of the husband 
of a prominent New York woman and 
the suicide of the caretaker who com 
mitted the crime it was found that there 
were no pictures of the men available 
for the newspapers. It was the big story 
of the day and the Brooklyn Eagle over- 
came this difficulty by having the repor- 
ter on the story make photographs of 
the dead men. The art department did 
the rest from clothes to eyes on descrip- 
tions furnished by persons who knew the 
men. Excellent results were secured 
with none of the disagreeable features 
that usually mark such efforts.—G. 


A way to “intrigue” (apologies to 
Jay House) feminine readers is a sur- 
vey of the school teacher list or school 
enrollment. Learn whether Mary is still 
Marye and Ethel, Ethyll. Interviews 
with owners of the ornate names adds 
interest. A little history as to how the 
names have changed in their spelling will 
go good in the yarn. The same idea can 
be carried out at the vital statistics 


counter—what names predominate now 
among the boys and girls lately distribut- 
ed by the stork.—R. B. 


Prominent local doctors’ advice on 
what to eat, drink and wear in hot 
weather should make a good feature 
during a heat wave—A. H. McC. 


A small paper without a columnist can 
secure good material for a humorous 
column by having a box to receive the 
quips and jokes of its staff. With this 
as a start, contributions will soon be 
augmented by the paper’s readers.—A. 
H. McC. 


A reporter intimate with outdoor life 
can gather material for an interesting 
series of outdoor stories for a paper lo- 
cated near summer resorts and good 
fishing and hunting grounds. These 
make particularly good reading during 
the summer and also serve to provide 
publicity for the district—A. H. McC. 





The Washington Times is giving each 
week a first prize of $5.00, a second 
of $2.50 and a third of $1.00 for the 
best letters giving actual experiences 
with the use of their Want Ads. The 
winning letters are published each Sun- 
day on the Want Ad pages.—A. P. McP. 


The Washington Post gave theatre 
tickets for one of the leading movie 
houses to people who found their name 
in the Want Ad columns of their paper. 

A. P. MeP. 


“Fair Women Among Our Neigh- 
bors” is the headline over a full page of 
women of neighboring cities which has 
been running Sundays in the Duluth 
(Minn.) News-Tribune. Pictures are 
procured at photographers by staff cor- 
respondents. The name of the subject 
is the only information given.—S. K. D. 








Hot? Pick out the hot spot of your 
city’s downtown and try to fry an egg 
on the sidewalk. Well framed picture 
should include local notable—C. L. M. 





A “Tiny Tots Corner” is a two-page 
section devoted to small children which 
appears every Sunday in thé Duluth 
(Minn.) News Tribune. Contributions 
average 100 words-in length and are pub- 
lished “with the names of the writers. 
To add attractiveness to the page, pho- 
tographs of children are reproduced. 
“Aunt Betsy” edits the section and 
gives advice to the children—S. K. D 


The Milwaukee Sentinel offers a prize 
of $5 each week to the person who sub- 
mits the best snap shot for the Outing 
and Vacation page. The outing and va- 
cation page, conducted by a reporter, is 
filled with live news from the various 
resorts in the state. Big “fish” stories 
with others give the page just enough 
humor to make it popular.—J. S. P. 


Boyhood ambitions of prominent citi- 
zens in your town would provide enter- 
taining features—G. H. D. 








The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 

This is an _  acknowledg- 
ment of its power that the 
advertiser should heed, if 
desirous of reaching the 
people of Mount Vernon. 


GEO. B. DAVID & CO. 


Foreign Representative 


171 Madison Ave. NEW YORK 








The Best Paper 


New Orleans— 


New Orleans States 


Watch for next ABC 
Statement from New Or- 
leans Papers. 








Nearly every person in Richmond reads 


te NEWS-LEADER 


The News-Leaper’s circulation in 
Richmond is greater than that of all the 
other Richmond papers combined. 

The News-Leapgr’s circulation in Vir- 
ginia is greater than any other Virginia 
newspaper. 

The sworn statements of the Richmond 
papers show the News-Lzapsr has a 
daily circulation in Richmond which is 
more than three times greater than its 
nearest competitor. 

Foreign representatives 
The Kelly-Smith Co., Kelly-Smith Co. 
Marbridge Building Lytton Building. 
B’way at 34th St. Chicago, Ill. 
New York City. 
J. B. Keough, Candler Bldg., Atlanta, Ga. 








Few Papers—(if any)—surpass the 


TRENTON TIMES 


NEW JERSEY 
AS 


A Food Medium 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 


Times. 
Circulation 30,237 Member A. B. C. 


KELLY-SMITH CO. 


Marbridge Bidg. . Lytton Bidg. 
New York Chicago 











NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 


ica. 
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NEW YORK STA 


Figures of the automobile growth in New York State 
during 1920 show that more cars were registered than 
in 1919. 

The automobile bureau showed that there was a total 
of 682,894 motor vehicles in use throughout the state. 
Passenger cars represent 524,257, trucks 125,394. 




















New York State leads all other territories in total number 
of cars in use. 


Advertise in New York.State, here business can be 
developed to the highest degree and at a minimum of 
expense. These daily newspapers will carry your 
message into the homes and sell your product. 








Circu- _ 2,500 10,000 Circu- 2,500 10,000 
lation Lines Lines lation Lines Lines 
*Albany Knickerbocker Press........ (M) 32,235 09 .09 *New York American ................(S) 1,045,959 1.25 1.25 
*Albany Knickerbocker Press......... (S) 45,278 11 -11 "New York Globe ...... oe Se Par (E) 164,429 45 .45 
PNG GE on cc che ccccsscedece (E) 6,926 .04 .035 New York Evening Mail .......... . (E) 155,148 41 .40 
*Brooklyn Daily Eagle ............. (E) 56,487 .20 .20 *New York Evening Post ..........(E) 38,596 32 .25 
*Brooklyn Daily Eagle .............. (S) 70,493 .20 .20 Oe Pee Wee PI bc ccciccccuces (M) 198,527 .50 45 
| *Brooklyn Standard Union ........... (E) 65,939 .20 .20 *The New York Herald .............. (S) 218,642 50 .45 
*Brooklyn Standard Union .......... (S) 44,017 .20 .20 OF PU CUE o dccicccceceaans (E) 189,384 .50 .45 
*Buffalo Courier and Enquirer.... . (M&E) 84,478 18 18 CFR Ue ENED a vc accisecceccess .(M) 327,216 .65. .636 
Se GED cc ccctedecccvenwous (S) 117,634 .27 .22 SE I 6 no cededsdiendsseds (S) 505,023 .75 .727 
. See eeraerre espa ror: (M) 36,065 12 10 we ee (M) 142,310 .40 36 
*Buffalo Express .............-.+e++ (S) 62,747 18 14 oe ..(S) 142,835 40 36 
*Buffalo Evening News .............. (E) 104,221 21 21 Pe I INS, vtec Cedeccceee . (M) 346,626 .60 56 
Buffalo Evening Times ............ (E) 75,176 15 15 A Ee eee ee ee ee (S) 621,489 .60 56 
Buffalo Sunday Times ............. (S) 82,717 15 -15 ee I wa waka ve cakeoceass (E) 313,143 .60 .56 
**Corning Evening Leader............ (E) 7,478 .04 .04 Niagara Falls Gazette ............... (E) 12,292 .05 .05 
“Himsiva Star-Ganette ......cccesccese (E) 24,451 .08 .07 - ©) oA SPIRAEA (E) 5,021 .025 .025 
*Glens Falis Post-Star ........,.+-+: (M) 7,323 .03 .03 *Poughkeepsie Star and Enterprise... . (E) 10,819 0S .05 
Gloversville Leader-Republican ..... (E) 6,126 .03 .03 PE I 6 ccvtcewdeiees aon (M) 27,757 .08 .08 
Gloversville Morning Herald ........ (M) 6,129 .035 .03 *Rochester Times-Union ............ (E) 64,031 .20 .18 
Hornell Tribune-Times ............. (E) 6,553 .035 .035 Schenectady Union Star ............ (E) 13,442 .06 .05 
*Ithaca Journal-News ............... (E) 7,133 .04 .04 *Staten Island Daily Advance......... (E) 7,140 .05 .04 
POE BENE 6 bc cc cicccsusece (E) 6,821° .025 025 WE DEE ad a dca Ktoees ances (E) 43,844 .09 .05 
*Jamestown Morning Post .......... (M) 9,248 .05 .03 SI PONE So fee baad Hc cavcseccds (M&E) 22,794 .05 .05 
* % 
Seenheay Meg...) wan ae fe Government Statements, April st, 1921. 
“Newburgh Daily News .............. (E) 10,726 .05 05 *A. B. C. Publishers’ Statement, April Ist, 1921. 


*New York American ............... (M) 299,703 .60 .60 **A. B. C. Auditor’s Report, April Ist, 1921. 
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Let Business Go Forward 











UR American newspapers have it in their power so 

to mold public opinion that the wheels of business 

and commerce will go forward with a bound with the 
coming Fall season. 


Let us all temporarily accept the theory that present 
prices will prevail for the next six months and let us func- 
tion on that basis. Dealers who will not stock up for fear 
of a later slump in prices will find themselves sadly up 
against it in competition with those who will play the 
game and do their part. 


Let manufacturers scale down their margin of profit 
and spend the money to advertise and institutionalize 
their products. It will pay them in the long run. 


Let us eliminate small, petty bickerings in business 
and get down to hard work in the full confidence that we 
are the richest nation on earth and that business condi- 
tions among us today are more largely a state of mind 
than a serious situation. 


Editorially our newspapers can help us get back on a 
basis of real prosperity, while manufacturers and retail- 
ers can by the use of our advertising space intensify direct 
selling. 




















The New York. Globe 


Member ; Member 
JASON ROGERS, Publisher 
A.. B. Al A, B. of 


LORENZEN & THOMPSON, INC. 








Special Representatives 


New York Chicago 
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Newspapers Which Dominate in 
P 


rosperous Eastern Canada Where 
Business is Always Good 


N Eastern Canada, from Quebec to the Sydneys, 
: there are two dominant newspapers; one 
dominant advertising combination. 


The Halifax Herald in the morning, The Even- 
ing Mail in the evening, are read in this territory 
every day by more people than any competitor; 
the combination by vastly more people than any 
competing combination. 


This is the presently existing condition which 
advertisers should know. It is the condition 
which should govern advertising appropriations 


based on strict NET PAID circulation compari- 


sons, and directly toward this fruitful territory. 


Subscription rates for The Halifax Herald and 
The Evening Mail are fifty per cent higher than 
the rates of their nearest competitors. More 
people buy and pay for these newspapers because 
more people want them. 








In the 
Public 














Service 








The people. of the Canadian Maritime Provinces 
are thrifty, discerning and prosperous. The staple 
industries are farming, mining, lumbering and 
fishing. The territory depends largely upon im- 
ported manufactured goods. 


Their occupations and their investments are well 
founded. Temporary industrial depressions do 
not impair their buying power. They are regular 


~ and worthy customers for good merchandise. 


You can reach them more readily, more com- 
pletely and more economically through The 
Halifax Herald and The Evening Mail than 


through any other medium. 


Turn to Page XV of this issue of Editor & Pub- 
lisher and compare the NET PAID circulation of 
The Herald and The Mail with the NET PAID 
circulation of the other daily newspapers pub- . 
lished in the same territory. You will see for 
yourself that The Herald dominates the morning 
field and The Mail the evening. Rate card and 


A. B. C. statement on request. 


THE HALIFAX HERALD 
THE EVENING MAIL 


Dominant in Eastern Canada 
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National advertisers can well 
profit by department store prac- 
tise: In Jacksonville the regular 
combination is Evening Metrop- 
olis during the week and Times- 
Union on Sunday. The Metrop- 
olis has no Sunday paper. 


Department stores check results. 


(Lineage figures supplied upon 
request. ) 


Che Florida Metropolis 


Florida’s Greatest Newspaper 








The reason the Jacksonville Metropolis 
produces the greatest results in the local 
field is because of the quality of its news, 
editorial and feature service. 


Editorials 
Daily 2% columns written by trained edi- 
torial writers. 

Paragraphs 
Clever paragraphs daily by a paragrapher 
who was widely quoted long before he 
came to Florida. 


National Digest 


Daily column quoting at least 25 nation- © 


ally known newspapers on current events. 


Foreign Comment 
A full column daily of excerpts from the 
European press. 

The Haskin Service 


The Metropolis subscribes to the well- 
known Haskin Information Bureau Serv- 


ice in Washington, and publishes daily a 
typical Haskin article of national signifi- 
cance. 

Information Bureau 


Half column daily of subscribers’ ques- 
tions and authoritative answers from The 
Metropolis’ Information Bureau. 


Local News 


The Metropolis has by far the best local 
service in Florida. 


Special Features 


The Metropolis offers a splendid array of 
some of the best features in America: 
Frank L. Stanton, poet laureate of the 
South, a Poem-a-Day; George Matthews 
Adams, daily inspirational article, “Bits of 
By-Play,” Luke McLuke; “Bugs Baer,” 
the brightest nut in the world; The Horo- 
scope—What do the Stars say?; “The 
Rhyming Optomist,’ and Editorialettes, 
the best humorous paragraphs from the 
national press. 





E. KATZ SPECIAL ADVERTISING AGENCY 


ESTABLISHED 1888 


CHICAGO 


KANSAS CITY NEW YORK 








ATLANTA 
SAN FRANCISCO 
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CITY, COUNTRY, SUBURBAN, BULK, NET PAID AND 
UNPAID, AS SHOWN BY A.B.C. REPORTS 





A Complete List of Daily Newspaper Members of the Audit Bureau of Circulations, with an Analysis 
of Each Paper’s Circulations as Given on the First Page of Its Report to the Bureau for the 
Six Months Ending March 31, 1921 


EWSPAPERS have been putting in 





the last few months getting circu- 
lation, an activity which was checked | 
by the war and delayed by the news- 
print stringency which prevailed through 
late 1919 and practically all of 1920. 
They are justifying the increased adver- 
tising rates which were forced upon 
them by the rising operation costs of 
last year by making their service 
worth the higher rates to the advertiser, 
adding new readers to their clientele 


, 1921, comparative tables are given on 
this page for the A. B. C. circulations 
as of October 1, 1920, and April 1, 1920, 
and in the upper left hand corner of 
the next page is given the A. B. C. cir- 
culation totals as of April 1, 1921. 
Comparison of the latter three tables 
shows that city circulations of all A. B. 
C. papers were on April 1, 1921, as fol- 
lows: Morning, 5,112,356; 


evening, 

and thereby decreasing the advertising 9,711,212; Sunday, 8,850,455; against 
rate computed on the basis of per line city totals on April 1, 1920, of : Morning, 
per million circulation. 4,392,316; evening, 9,127,689; Sunday, 
Newspaper members of the A. B. C. 7,963,605; and against city totals on Oc- 
have increased in almost every classi- tober 1, 1920, of: Morning, 4,955,073; 


fication since Epiror & Pus LisHER last 
presented a tabulation of this kind as a 
part of its INTERNATIONAL YEAR Book 


evening, 9,216,584, and Sunday, 8,151,240. 
Suburban circulation on April 1, 1921, 


was: Morning, 1,862,426; evening, 2,371,- 
on January 22, 1921, and circulations 455; Sunday, 2,835,624; on April 1, 1920, 
generally show decided gains. The fig- Morning, 1,777,244; evening, 2,268,780; 


ures are analyzed to such an extent that Sunday, 2,534,745; on October 1, 1920, 


it is possible to tell the total A. B. C. Morning, 1,866,037; evening, 2,306,861; 

circulation in any given state, nationally, Sunday, 2,720,933. 

for both the United States and Canada, Country circulation totals of April 1, 

morning, evening and Sunday, and as 1921, were: Morning, 2,561,862; even- 

to city, country, suburban\and bulk sales. ing, 2,241,647; Sunday, 5,580,924; on 
In addition to the general statistics April 1, 1920, Morning, 2,585,209; even- 


for the six months period ending April ing, 2,289,583; Sunday, 5,237,308; on Oc- 


tober 1, 1920, Morning, 2,640,551; 
ing, 2,288,494; Sunday, 5,276,315. 

Total net paid circulations were, 
April 1, 1921: Morning, 9,572,260; even- 
ing, 14,385,124; Sunday, 17,277,390; 
against the following on April 1,° 1920, 
Morning, 8,763,258; evening, 13,713,522; 
Sunday, 15,744,102; increases of : Morn- 
ing, 809,002; evening, 671,602; Sunday, 
1,533,288. 

Arrears, service copies and unpaid 
circulation have also increased though 
in a smaller proportion in the past year. 
These classes on April 1, 1921, were: 
Morning, 189,596; evening, 313,099; 
Sunday, 220,772; on April 1, 1920, these 
classes were: Morning, 157,042; 
ing, 258,122; Sunday, 196,820; 
ber 1, 1920, they were: 
799; evening, 272,485; 200,978. 

Total distribution of all A. B. C. 
newspapers on April 1, 1921, was: 
Morning, 9,761,856; evening, 14,698,223; 
Sunday, 17,498,162; on April 1, 1920, 
Morning 8,922,010; evening, 13,971,634; 
Sunday, 15,940,922; on October 1, 1920, 
Morning, 9,640,984; evening, 14,105,455; 
Sunday, 16,355,294. 


even- 


on 


even- 
on Octo- 
Morning, 174,- 


Increases in the membership among 
newspapers of the A. B. C. is shown to 
be 8 morning newspapers, 23 evening 
newspapers and 11 Sunday newspapers 
since October 1, 1920, reports were 
printed and 10 morning, 44 evening and 
14 Sunday newspapers since the reports 
of April 1, 1920. 

While these total figures and compara- 
tive analyses are interesting material for 
the buyers and sellers of newspaper 
space, the details of each paper’s circu- 
lation presented on the succeeding pages 
will be of constant value to all. 

To those who read these figures with 
the eye of a merchandiser, they tell in a 
line details that could be made to fill a 
column. They give an idea of the sell- 
ing problems to be met in each city. 
Many of the newspapers are seen to 
have a larger circulation in the country 
or suburban districts than they have in 
the city, indicating that the cities con- 
cerned must look to the surrounding 
country for much of their business. 

The real meat of the Audit Bureau 
of Circulations audit, the Bureau has 
pointed out to advertisers muny times, 
is found in the inside pages of the re- 
port. 





Annual Average Net Paid and Total Daily Circulations of 
All “A. B. C.’”? Newspapers as of April 1, 1920 
Distribution 518 Evening 769 Total M. & E. 


251 Morning 288 Sunday 


City Circulation 4,392,316 9,127,689 13,520,005 7,963,605 
Suburban ......... 1,777,244 2,268,780 4,046,024 2,534,745 
ee 2,585,209 2,289,583 4,874,792 5,237,308 
hte See eee 8,489 27,470 35,959 8,444 
Net Paid ....... 8,763,258 13,713,522 22,476,780 15,744,102 
i, MECC 18,220 18,701 36,921 6,128 
Service Copies 59,806 102,389 162,195 78,435 
"ea See 80,726 137,022 217,748 112,257 
Total Circulation . 8,922,010 13,971,634 22,893,644 15,940,922 


Circulations of U. S.—“A. B. C.”—Dailies 


Distribution 229 Morning 467 Evening 696 Total M.& E. 277 Sunday 
City Circulation 4,109,177 8,305,159 12,414,336 7,533,366 
A 1,659,015 2,109,075 3,768,090 2,471,108 
CANES 35 csatadags 2,338,522 1,940,443 4,278,965 5,046,886 
ere Pree 8,296 26,762 35,058 8,394 
Net Pa: . oc ciccs 8,115,010 12,381,439 20,496,449 15,059,754 
el OP re 7,547 11,531 19,078 3,719 
Service Copies 51,076 86,211 137,287 75,911 
i Renee 71,920 120,820 192,740 108,559 


Total Circulation . 8,245,553 12,600,001 20,845,554 15,247,943 


Circulations of Canadian “‘A. B. C.”’ Dailies 


Distribution 20 Morning 27 Evening 67 Total M. & E. 6 Sunday 
City Circulation 165,280 642,615 807,895 164,966 
WONGRDON ci canccas 101,283 145,123 246,406 39,476 
re 191,020 257,907 448,927 45,026 
eee 193 692 885 50 
8. a ae 457,776 1,046,337 1,504,113 249,518 
P| a ae 8,746 7,083 15,829 467 
Service Copies 8,244 15,623 23,867 1,519 
eee 7,952 15,154 23,106 1,820 
Total Circulation. 482,718 1,084,197 1,566,915 253,324 

Circulations of Foreign Language “‘A. B. C.”’ Dailies 








Distribution 253 Morning 


. 


Circulations of U. 


Distribution 228 Morning 


Total Circulation . 


Distribution 





Distribution 2 Morning 4 Evening 6 Total M. & E. 5 Sunday pee ae eee 5 Eveni 9 Total M E 7 Sunda 
City Circulation 117,859 179,915 297,774 265,273 Pigg nensons ae. ia a | Se 
Suburban ......... 16,946 14,582 31,528 24,161 ay “wemation pr ae > Mey 
Countrv 55,667 91 233 146.900 145 396 SON. ickaskces 19,979 13,902 33,881 35,146 
oe — a "16 —T COUN © <incecsas. 78,288 81,726 160,014 179,513 

heed Rachelle OR STR Gn. Ny PE ecddélsiwdusc,| “) wcowds l | eee 
re ee enka ae EE Net Paid ....... 264,634 257,315 521,949 559,520 
Arrears ........... 1,927 87 2,014 1,942 ey 
Service Copies 486 555 1,041 1,005 Arrears, Service, | 3,488 1,912 5,400 4,997 
i ee ee 854 1,048 1,902 1,878 Unpaid ...... , : 
Total Circulation . 193,739 287,436 481,175 439,655 Total Circulation . 268,122 259,227 527,349 564,517 


Average Net Paid and Total Daily Circulations of All 
“A. B. C.”’ Newspapers as of October 1, 1920 


539 Evening 


City Circulation 4,955,073 9,216,584 14,171,657 8,151,240 
i 1,866,037 2,306,861 4,172,898 2,720,933 
COMME 255 sews 2,640,551 2,288,494 4,929,045 5,276,315 
A ee 4,524 21,031 25,555 5,828 
a a 9,466,185 13,832,970 23,299,155 16,154,316 
Arrears, Service, 174.799 272,485 447,284 200,978 
Unpaid ...... § 
Total Circulation . 9,640,984 14,105,455 23,746,439 16,355,294 


S.—“A. B. C.”—Dailies 


486 Evening 


City Circulation 4,594,100 8,454,829 13,048,929 7,704,946 

Suburban ...... 1,745,701 2,156,092 3,899,793 2,657,436 

ed ene Ee kt ne 2,381,881 1,952,965 4,334,846 5,068,847 

a eee 4,445 20,722 25,167 5,814 

oe rrr 8,724,127 12,584,608 21,308,735 15,437,043 

Arrears, Service, 143.016 228,526 371,542 192,594 
URE ison’ § 


8,867,143 12,813,134 


Circulations of Canadian “A. B. C.”’ Dailies 


21 Morning 48 Evening 69 Total M. & E. 3 Sunday 

City Circulation 194,606 600,019 794,675 101,427 
ee ae 102,357 136,867 239,224 28,357 
CINE? 6 camden 180,382 253,803 434,185 27,955 
DUN iask caavaabua as 79 308 387 14 
See We wis aiede 477,424 991,047 1,468,471 157,753 
Arrears, Service, | 28,295 42,047 70,342 3,387 

aS ee 

Total Circulation . 505,719 1,033,094 1,538,813 161,140 


Circulations of Foreign Language “A. B. C.”’ Dailies 


792 Total M.& E. 291 Sunday 


714 Total M.& E. 281 Sunday 


21,680,277 15,629,637 
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AUDIT BUREAU OF CIRCULATIONS TOTALS FOR UNITED STATES AND CANADA | 








Average Net Paid and Total Circulation of All “‘A. B. C.” 
Newspapers as of April 1, 1921 


Distribution 261 Morning 562 Evening 823 TotalM.& E. 302 Sunday 
City Circulation 5,112,356 9,711,212 14,823,568 8,850,455 
Saburban ......... 1,862,426 2,371,455 4,233,881 2,835,624 
LET civecesice 2,561,862 2,241,647 4,803,509 5,580,924 
DE arscbennbon se 9,795 22,870 32,665 10,387 
"Met Pale 22s... 9,572,260* 14,385,124* 23,957,384* 17,277,390 
Arrears; Service, | 189,596 313,099 502,695 220,772 


Total Circulation . 9,761,856 14,698,223 24,460,079 17,498,162 
Circulations of U. S. “A. B. C.” Dailies 


Distribution 236 Morning 505 Evening 741 Total M.& E. 291 Sunday 
City Circulation .. 4,790,137 8,880,451 13,670,588 8,321,306 
Suburban ......... 1,752,588 2,207,513 3,960,101 2,759,719 
Os ee 2,309,963 1,921,428 4,231,391 5,363,710 
WE. Stctcnkoktud 9541 22,035 31,576 10,335 
*Net Paid ...... 8,888,050* 13,069,367* 21,957,417* 16,455,070 
Ae: * wrgres: t 157,993 258,563 416,556 209,012 


Total Circulation . 9,046,043 13,327,930 22,373,973 16,664,082 


*NOTE—The Net Paid and Gross Circulation figures include 25,821 
Morning, 37,940 Evening, 63,761 total Morning and Evening; repre- 
senting net paid circulations of American Tribune (Dubuque, Iowa) ; 
The Commercial, The News-Record and Women’s Wear (New York 
City); and Metal Trade (Cleveland, Ohio)—not distributed under 
City, Suburban, Country or Bulk 


Circulations of Canadian “A. B. C.’’ Dailies 


Distribution 21 Morning 51 Evening 72 Total M. & E. 4 Sunday 
City Circulation .. 152,965 655,664 808,629 165,922 
Saberban ......... 90,431 148,688 239,119 39,773 
NEY, 2c5 cs e0a05s 171,820 252,799 424,619 53,549 
SMO cunes bcookys 254 835 1,089 52 
2 |) re 415,470 1,057,986 1,473,456 259,296 
Arrears, Service, “ = - 

Unpaid ...... 29,314 49,537 78,851 5,278 


Total lOO . 444,784 1,107,523 1,552,307 264,574 
Circulations of Foreign -Language “‘A. B. C.”’ Dailies 


Distribution 4 Morning 6 Evening 10 Total M. & E. 7 Sunday 
City Circulation .. 169,254 175,097 344,351 363,227 
Suburban ......... 19,407 15,254 34,661 36,132 
Os LCT 80,079 67,420 147,499 163,665 
RRS Bt te Suge s il esate: 8A CE smes lacie Series | eebiaeus 
GE PAR osc 268,740 257,771 526,511 563,024 
se esate 2,289 4,999 7,288 6,482 

Unpaid ...... ‘ : : 
Total peaanes . 271,029 262,770 533,799 569,506 











A. B. C. SUMMARY—MORNING, EVENING, SUNDAY 











Total 
Number Total of Arrears Total 
of Total Total Total Bulk Net Paid Service&  Dis- 
Papers City Suburban Country Sale inc. Bulk Unpaid tribution 
Alabama—Morning ; 29,195 19,543 13,245 110 62,093 1,514 63,607 
Evening ...... 58,708 22,904 16,344 12 97,968 2,804 100,777 
EN eee 0.50% 3 87,903 42,447 29,589 122 160,061 4,319 164,379 
a a 5 80,156 41,483 34,879 76 156,594 3,047 159,641 
Arizona—Morning. 2 10,150 6,032 1,907 24 18,113 642 18,755 
Evening ...... 2 7,872 4,371 1,527 61 13,831 1,374 15,205 
, ae 4a 18,022 10,403 3,434 85 31,944 2,016 33,960 
Sunday ....... 3 13,567 7,300 2,794 52 23,713 806 24,519 
Arkansas—Morning 2 16,316 3,347 31,329 22 51,014 2,014 53,028 
Evening ...... 2 14,525 3,108 11,127 23 28,783 701 29,484 
Total or. 30,841 6,455 42,456 45 79,797 2,715 82,512 
Sunday 3 24,678 6,744 41,411 11 72,844 2,342 75,186 
California— 
orning 246,701 143,871 119,515 693 510,780 6,763 517,543 
Evening . 401,218 113,425 61,614 870 577,327 11,017 588,344 
Total ... 647,919 257,296 181,329 1,563 1,088,107 17,780 1,105,887 
Sunday 447,573 226,627 231,259 704 906,163 9,470 15,633 
Colorado—Morning 4 26,099 4,661 13,987 100 44,847 1,928 46,775 
ee ere 5 87,112 6,928 78,305 263 172,608 3,087 175,695 
\ eee 9 113,211 11,589 92,292 363 217,455 5,015 222,470 
x Sanday ....<ss 5 105, 730 12,559 119,408 255 237,952 3,723 241,675 
Connecticut— 
Morning ...... 5 48,697 21,532 6,241 1,048 77,518 1,990 79,508 
Evening ...... 11 114,880 29,488 4,752 136 149,256 3,709 152,965 
eee 16 163,577 51,020 10,993 1,184 226,774 5,699 232,473 
Sunday ....... 3 45,478 22,223 4,678 54 72,433 1,076 73,509 
Delaware— 
Morning ...... 1 7,431 1,521 1,023 13 9,988 458 10,446 
Evening ...... 2 23,920 6,164 2,335 3 32,422 1,023 33,445 
SE skate oe 3 31,351 7,685 3,358 16 42,410 1,481 43,891 
Sunday ....... 1 12,463 1,386 385 o° 14,234 334 14,568 
District of Columbia— 
Morning ...... 2 79,934 5,529 11,200 7 96,670 993 97,663 
Evening ...... 2 129,039 9,400 6,387 474 145,300 1,471 146,771 
J 4 208,793 14,929 17,587 481 241 ‘970 2,464 244,434 
BAe & 202,887 22,713 24,089 153 249,842 2,193 252,035 


























Number 
of Total Total Total 

Papers City Suburban Country 
Florida—Morning. 5 35,240 16,145 15,784 
Evening ...... 4 32,516 528 5,218 
ED ede as & Sta ue 67,756 23,673 21,002 
GY nceecs st 5 45,287 21,845 19,511 
Georgia—Morning. 6 50,498 35,356 21,363 
Evening ...... 7 86,599 44,196 29,756 

Se astisigee 13 137,097 79,552 51,119 

Sunday ....... 12 133,916 78,643 135,501 

Idaho—Morning. . 1 3,899 4,945 5,472 
Ewemieg «2... 1 1,284 857 104 
| ee 2 5,183 5,802 5,576 
Sunday ....... 1 4,316 4,600 5,722 
Illinois—Morning. 10 503,326 132,656 245,504 
Evening ...... 44 870,532 178,287 114,194 
, | RPE 54 1,373,858 310,943 359,698 
eee 17 84,735 206,987 688,439 
Indiana—Morning 12 87,847 101,387 40,119 
EVO 2.4.20. 2 209,685 87,718 42,506 
| SPR 33 297,532 189,105 82,625 
4 ob wu0's 12 145,092 76,738 35,140 
lowa—Morning .. 8 23,558 46,837 67,297 
Evening ...... 27 172,969 5.441 104,682 
Ss 35 196,527 142,278 171,979 
Sunday oan wee 10 96,506 69,123 88,487 
Kansas—Morning. 3 30,538 31,570 37,811 
Evening ...... 11 49,046 37,685 24,359 
EL acckh aces 14 79,584 69,255 62,170 
Sunday ....... 3 34,755 34, 40,878 
Kentucky—Morning : 49,593 17,136 48,421 
Evening ...... 81,975 15,35 27,926 
Re 1 : 131,568 32,492 6,347 
Bee 8 92,697 24,036 47,987 
Louisiana—Morning 2 53,831 474 39,114 
Evening ...... 79,600 236 633,911 
re ie 5 133,431 710 73,025 
Sunday ....... 4 137,758 673 104,876 
Maine—Morning.. 3 14,768 13,751 3,307 
Evening ...... 2 22,176 9,7 4,215 
. eere 5 36,944 23,453 7,522 
Sunday 1 13,708 5,427 3,716 
Maryland—Morning 3 118,638 18,116 37,405 
Evening ...... 3 198,125 8,657 16,419 
See 6 316,808 26,773 53,824 
Sunday 3 271,279 17,359 42,192 
Massachusetts— 
Morning 366,554 120,834 234,777 
Evening 55,32 145,888 128,28 
Total ... 1,021,878 266,722 363,061 
Sunday 583,773 244,122 541,237 
Michigan— 
Morning .. 91,733 13,641 30,542 
Evening 451,665 125,965 75,499 
eee 543,398 139,606 106,041 
Sunday 298,097 76,453 96,511 
Minnesota— 
Morning 87,692 14,429 44,657 
Evening 234,354 26,112 193,876 
BONER ss vce 322, 541 238,533 
Sunday ... 211,310 23,085 198,467 
Mississippi— : 
Morning .. 1,579 1,240 779 
Evening 6,147 3,846 1,255 
i. oer 7,726 5,086 2,034 
Sunday 7,565 5,322 2,054 
Missouri— 
Morning 242,689 67,173 194,304 
Evening 491,557 80,99 195,014 
Total 734,246 148,163 389,318 
Sunday 503, 215 103,230 430,799 
Montana—Morning 5 23,343 9,536 16,257 
Evening ...... 5 17,559 x 3,815 
c; ae 10 40,902 12,191 20,072 
Sunday ....... 5 33,882 11,981 26,575 
Nebraska—Morning 3 20,789 17,197 58,143 
VOM cccccs 9 105,815 27,322 63,638 
OEE. newas tue 12 126,604 44,519 121,78 
eee 5 101,122 28,227 104,541 
Nevada—Morning : ine Seas ose 
Evening ...... 1 2,936 883 1,617 
See 1 2,936 883 1,617 
ere ~ iarere ey i ose 
New Hampshire— 

ar 2 2,320 4,753 7,523 
Evening ...... 2 13,569 1,455 583 
EE Sp Wawa ces 4 15,889 6,208 8,106 
re see hehe ot's 

New Jersey— 

SE B3i55:0% 2 31,330 7,527 677 
Evening ...... 16 297,387 76,590 16,294 
> AR Ee 18 328,717 84,117 16,971 
BORNE 666 200 5 79,638 29,689 3,428 

New York— 
Morning ...... 24 1,420,079 332,149 250,281 
Evening ...... 27 «1,940,019 326,457 155,442 

ere 71 3,360,098 658,606 405,723 

EE Sc cieannon 18 1,801,826 545,397 978,837 
North Carolina— 

ee, ee 30,401 33,359 29,995 
Evening ...... 6 23,415 12,321 3,916 

> Reiepss = 13 53,816 45,680 33,911 
MORON. bwicns aie 10 45,753 40,797 37,313 

North Dakota— 
Morning ...... 2 4,534 8,329 9,621 
Evening ...... 3 9,054 6,613 7,790 

EE, ta taneies 5 13, 14,932 17,411 

Saba > cowrees 2 6,1 8,606 9,923 


Bulk 
Sale 


387 
249 
636 


503 
42 
3 


45 
136 


33 
5,118 
5,151 

285 


- Aue 


264 
768 
1,032 
317 


140 
303 


56 
545 


1,029 
335 


Total 
inc. Bulk 


107,259 
160,554 
267,813 
348,196 


14,31 8 
16,563 
14,638 


881,506 
1,170,482 
2,051,988 
1,680,319 


229,401 
340,112 
569,513 
257,107 


137,846 
384,934 


22, "855, 


174,207 


471, 123 


146,811 
459,460 


14,941 


504,430 
768,329 
1,272,759 
1,037,561 


49,276 
24,332 
73,608 
72,494 


96,674 
197,259 


293,933 
234,225 


Total 


of Arrears Total 
Net Paid Service& Dis- 


Unpaid 


~—— 
Seve Navy 
Yt SSS 
a—- © 
Cavio 2Ov— 


ow 
sw 
ww 


- 


$000 = 
33 


POON 


NaNN 
os 


ARH 


563 
5,439 
6,002 
1,436 


tribution 


890,895 
1,191,064 
2,081,959 
1,692,839 


235,160 
345,913 
581,073 
261,712 


140,947 
398,793 
539,740 
261,932 


103,081 

1933 
218,014 
114,917 


116,549 
127,476 
244,025 
167,399 


94,328 
115,238 
209,566 
245,701 


35,428 
37,386 
72,814 
23,569 


*' 


177,202 
226,597 
403,799 
334,559 


726,581 
938,207 
664,788 
374,464 


— 
- 


137,107 
663,017 
800,124 
474,102 


148,457 
465,754 
614,211 
440,080 


114,211 


2,059,974 
2,476,220 
4,536,194 
3,352,722 


97,389 
44,611 
142,000 
131,258 

















Editor & Publisher 





Total 
Number Total of Arrears Total 
of Total Total Total Bulk Net Paid Service& Dis- 
mes 4 City Suburban Country Sale inc. Bulk Unpaid tribution + 
Ohio—Morning. 10 135,827 67,260 44,606 1,370 249,063 4,018 253,081 
Evening ...... 41 450,145 148,408 71,405 1,050 676,330 20,688 697,018 
, Perr 51 585,972 215,668 116,011 3,420 925,393 21,706 950,099 
ee eee 15 351,455 120,148 144,667 1,825 619,085 8,099 626,184 
Oklahoma— d 
Morning ...... 5 40,612 13,475 52,240 305 106,632 2,513 109,145 
Evening ...... 4 40,250 7,633 32,517 152 80,552 2,221 82,773 
BONNE és Seccvdus 9 80,862 21,108 84,757 457 187,184 4,734 191,918, 
Sundog 6.0.cie 6 60,073 16,613 65,030 506 142,222 4,348 146,570 
Oregon—Morning. 2 39,340 13,530 .31,680 .... 84,850 2,038 86,78 
Evening .....-.- 8 99,056 25,742 43,508 132 168,438 3,144 171,582 
BO esticsous 10 138,396 39,272 75,388 132 253,188 5,182 258,370 
Sunday ....0.+ 8 91,098 25,594 68,581 me's 185,273 3,802 189,075 
Pennsylvania— 
Morning ...... 21 452,452 219,832 241,839 136 914,259 17,669 931,928 
Evening ...... 32 518,792 210,534 78,394 874 808,595 24,414 833,009 
> AP 53 971,244 430,366 320,233 1,011 1,722,854 42,083 1,764,937 
Sunday ....... 11 655,144 291,351 424,072 |... 1,370,567 14,576 1,385,143 
Rhode Island— 
Morning ...... 1 18,350 9,832 3,182 10 31,374 587 31,961 
Evening ...... 6 104,811 32,428 5,953 20 143,212 2,470 145,682 
Per RA 7 123,161 42,260 9,135 30 174,586 3,057 177,643 
ee eee ee 3 45,900 19,129 3,835 30 68,894 777 69,671 
South Carolina— 
Morning ...... 5 17,332 17,594 17,279 2 52,207 3,652 55,859 
Evening ...... a 23,238 ,698 4,134 7 35,077 2,465 37,542 
» | 9 40,570 25,292 21,413 9 87,284 6,117 93,401 
eee 6 31,019 17,713 22,426 12 71,170 3,721 74,891 
South Dakota— 
Morning ...... 3 2,543 6,806 3,458 7 12,811 1,879 14,690 
Evening ...... a 9,900 10,343 6,650 20 26,913 1,316 28,229 
| ee = 12,443 17,149 10,108 24 39,724 3,195 42,919 
BE. & hie 6 00 4 8,033 10,803 5,542 31 24,409 2,303 26,712 
Tennessee— 
Morning ...... + 67,786 39,674 49,277. .... 156,737 3,099 159,836 
Evening 5 81,342 43,693 19,415 180 144,630 3,750 148,380 
Total a, 149,128 83,367 68,692 180 301,367 6,849 308,216 
Sunday 5 103,365 58,928 70,793 12 233,098 4,219 237,317 
Texas—Morning.. 12 90,378 23,715 117,134 163 231,390 6,980 238,370 
Evening ...... 12 126,423 25,152 101,839 391 253,805 6,698 260,503 
WEEE, wcerenes 24 216,801 48,867 218,973 554 485,195 13,678 498,873 
Sunday ...... 19 204,828 43,034 262,423 314 510,599 12,152 522,751 
Utah—Morning . | 17,420 5,085 19,434 4 41,943 1,682 43,625 
Evening ...... 3 29,342 8.466 22,391 77 60,276 2,491 62,767 
rr 4 46,762 13,551 41,825 81 102,219 4,173 106,392 
ee 3 46,944 13,523 47,919 44 108,430 3,167 111,597 
Vermont— 
Morning ...... 2 5,688 5,303 8,662 8 19,861 960 20,821 
ee ee 1 2,357 3,575 1,100 3 7,035 250 7,285 
> eee 3 8,045 9,078 9,762 11 26,896 1,210 28,106 
pS eee ak =i Lae hee avai cade eaeel . leaewie’ .eneet /* dedeud 
Virginia— 
Morning ...... 7 42,146 21,809 28,620 102 92,677 2,466 95,143 
Evening ...... 7 96,599 12,097 9,900 48° 118,644 2,769 121,413 
| RIES 14 138,745 33,906 38,520 150 211,321 5,235 216,556 
Senday ...... 6 70,739 22,430 29,755 99 123,023 2,339 125,362 
Washington— 
Morning ...... 5 56,887 26,808 31,382 366 115,443 4,009 119,452 
Evening ...... 9 150,642 45,987 27,995 141 224,765 5,710 230,475 
1 oer 14 207,529 72,795 59,377 507 340,208 9,719 349,927 
Sunday ...... 7 139,637 49,087 63,392 440 252,556 6,529 259,085 
West Virginia— 
Morning ...... 4 17,090 14,199 12,074 433 43,796 2,076 45,872 
Evening ...... 7 35,210 16,559 4,991 71 56,831 2,915 59,746 
+ | se 11 52,300 30,758 17,065 504 100,627 4,991 105,618 
Sunday ...... 7 38,171 28,932 14,338 48 81,489 3,189 84,678 
Wisconsin— 
Morning ...... 2 26,939 12,900 11,296 7 51,142 685. 51,827 
Evening ...... 21 215,749 90,023 55,857 331 361,960 8,791 370,751 
., Rare 23 242,688 102,923 67,153 338 413,102 9,476 422,578 
Sunday ...... 5 110,010 44,169 39,900 90 194,169 2,070 196,239 
Wyoming— 
Morning ...... a wae idl ond waite Sete, Padecess er "| eteaeus 
Evening ...... 2 6,013 627 2,475 36 9,151 823 9,974 
: | ree 2 6,013 627 2,475 36 9,151 823 9,974 
ee ee RS ee eoen cane ees Mien wade 


for July 23, 1921 V 
Total 
Number Total of Arrears Total 
of Total Total Total Bulk Net Paid Service & Dis- 


Papers City Suburban Country Sale inc. Bulk Unpaid tribution 
Prince Edward ae 





















































A. B. C. CANADIAN SUMMARY—MORNING, EVENING, 
SUNDAY—BY PROVINCES 








Total 
Number Total of Arrears Total 
of Total Total Total Bulk Net Paid Service &  Dis- 
Papers City Suburban Country Sale inc. Bulk Unpaid tribution 
Alberta—Morning. 2 8,133 10,395 1,241 4 19,773 2,785 22,558 
EVGOMEG 6c cee 5 33,360 17,032 3,143 91 53,626 2,748 56,374 
| are ¥ 41,493 27,427 4,384 95 73,399 5,533 78,932 
Sunday | .\..... ne Pree enue Sawe aes |) ane aeas 0 halwhes 
British Columbia— 
Morning ...... 3 19,460 8,326 6,913 80 34,779 4,155 38,934 
Evening ...... 3 40,657 22,193 26,176 203 89,229 4,194 93,423 
ME éaccn eu 6 60,117 30,519 33,089 283 124,008 8,349 132,357 
SOG skeen 2 26,018 7,939 8,121 52 42,130 4,223 46,353 
Manitoba— 
Morning ...... 1 8,497 123 16,389 23 25,032 543 25,575 
Evening ...... 2 55,091 2,274 34,375 28 91,76 888 92,656 
:.. Sana e 3 63,588 2, wae 50,764 51 116,800 1,431 118,231 
eee pal - abeeae oa ciom — “eevee ef - ee r 
New Brunswick— 
Morning 1 4,078 roe 9,145 13,226 1,385 14,611 
Evening seas. 13,066 oeve0 1,542 2 14,610 98 15,308 
BO. coves a 17,144 eoee 10,687 5 27,836 2,083 59,919 
Sunday Se 0 SVaaed. As wee. pee akew (* whens, “Sues” bavans 
Nova Scotia— 
Morning ...... 3 6,671 1,655 16,851 55 25,232 3 29,104 
Evening ...... 3 15,579 669 10,296 5 26,549 3,553 30,102 
eee 6 22,250 2,324 27,147 60 51,781 7,425 29,206 
eS Satins: Zu) “cec'ede é. thew “eeehnal “eae deawue 
Ontario—Morning. 6 71,964 56,919 100,206 83 229,172 11,510 240,682 
Evening ...... 24 293,549 51,655 45,420 397 391,021 16,789 407,810 
EE. + see s.0% 365,513 108,574 145,626 480 620,193 28,299 648,492 
Sunday ...... 2 139,904 31,834 45,428 .... 217,166 1,055 218,221 








Morning ...... 957 cane 6,260 7,217 1,476 8,693 
Evening ...... 548 eaee 866 ean 1,414 419 1,833 
. ee 2 1,505 cece 7,126 «eee 8,631 1,895 10,526 
SE «aches he 80=«_s whee aa ee aeep aede- | wecdhes > euew |  seeene 
Quebec—Morning. 2 26,733 1,673 7,312 6 35,724 2,848 38,572 
WOMENS ccccce 8 186,687 33,869 125,912 100 346,568 17,319 363,887 
Dade xkhacee 10 213,420 35,542 133,224 106 382,292 20,167 402,459 
Sunday ...... ea) | wade Rr: eee » Gauaeee ouleake® vee 
Saskatchewan— 
Morning ...... 2 6,472 11,340 7,503 —' 25,315 740 26,055 
Evening ...... 4 17,127 20,996 5,069 9 43,201 2,929 46,130 
‘We 4abes ces 6 23,599 —— 12,572 9 68,516 3,669 72,185 
Sunday ...... nies Ge dees ‘eat ainded asset saacke 
Tota tal 
Number Total of je Total 
of Total Total Total Net Paid Service & Dis- 
Papers City Suburban Country inc. Bulk Unpaid tribution 
Illinois—Morning. 1 16,920 550 17,173 34,643 130 34,773 
Evening ...... 1 35,672 4,878 5,729 46,279 475 46.754 
ee ‘chwaa den 2 52,592 5,428 22,902 80,922 605 81,527 
Sum@ay ......; 2 44,047 3,713 22,470 70,230 505 70,735 
Massachusetts— 
DE acaaee 26. “Seeatad woh Gésweea’ © weetwecl ” Oba eee 
Evening ...... 2 4,782 199 271 5,252 428 5,680 
on btn ne 2 4,782 199 271 5,252 428 5,680 
SOE nc cece misc by Meaceeas dine. sedekwen- - . @aeees (C(O ” cee 
New Hampshire— 
DE iacess 45  eadade avee, | , e@@eak, elem. Seer) > Vecu ae 
Evening ...... 1 3,172 636 633 4,44 230 4,671 
WD Aiscanare 1 1 636 633 4,441 230 4,671 
DOR cdascs . Pease posh. eae BM Tica | ack ene 
New York— 
Morning ...... 3 152,334 18,857 62,906 234,097 2,159 236,256 
Evening ...... 2 131,471 9,541 60,787 201,799 3,866 205,665 
rar 5 283,805 28,398 123,693 435,896 6,025 441,921 
Se wetuen 5 319,180 32,419 141,195 492,794 5,977 498,771 
Total 
Number Total of Arrears’ Total 
of Total Total Total Bulk Net Paid Service & Dis- 
Tina Papers City Suburban Country Sale inc. Bulk Unpaid tribution 
otal— 
Morning ... a 4,790,137 1,752,588 2,309,963 9,541 8,888,050 157,993 9,046,043 
Evening ... 505 8,880,451 2,207,513 1,921,428 22,035 13,069,367 258,563 13,327,930 
.: | UO 741 13,670,588 3,960,101 4,231,391 31,576 21,957,417 416,556 22,373,973 
Sunday ... 291 8,321,306 2,759,719 5,363,710 10,335 16,455,070 209,012 16,664,082 
Total 
Number Total of Arrears Total 
of Total Total Total Net Paid Service & Dis- 
Total Papers City Suburban Country inc. Bulk Unpaid tribution 
otal— 
Morning ...... 4 169,254 19,407 80,079 268,740 2,289 271,029 
Evening ...... 6 175,097 15,254 67,420 257,771 4,999 262,770 
, 10 344,351 34,661 147,499 526,511 7,288 533,799 
pe ee 7 363,227 36,132 163,665 563,024 6,482 569,506 
Total 
Number Total of Arrears’ Total 
of Total Total Total Bulk Net Paid Service & Dis- 
Papers City Suburban Country Sale inc. Bulk Unpaid tribution 
Total— 
Morning ...... 21 152,965 90,431 171,820 254 415,470 29,314 444,784 
BOGE 6ccé<< 51 655,664 148,688 252,799 835 1,057,986 49,537 1,107,523 
eee 72. 808,629 239,119 424,619 1,089 1,473,456 78,851 1,552,307 
eee 4 165,922 39,773 53,549 52 259,296 5,278 264,574 
Total 
Number Total of Arrears Total 
of Total Total Total Bulk Net Paid Service & Dis- 
Papers City Suburban Country Sale inc. Bulk Unpaid tribution 
Total— 
Morning ... 261 5,112,356 1,862,426 2,561,862 9,795 9,572,260 189,596 9,761,856 
Evening ... 562 9,711,212 2,371,455 2,241,647 22,870 14,385,124 313,099 14,698,223 
Total ..... 823 14,823,568 4,233,881 4,803,509 32,665 23,957,384 502,695 24,460,079 
Sunday .... 302 8,850,455 2,835,624 er 10,387 17,277,390 220,772 slaneenartete 





EXPLANATION OF KEY LETTERS ON PAGES VI- XVI 








“(A)"—Every morning. “(1)"—Morning except Sunday and 
“(B)”—Morning except Sunday. Monday and evening except Sunday. 
“(C)”—Morning except Monday. “(M)”"—Sunday exclusively. 
“(D)”—Morning except Sunday and “(Q)”—Every evening. 
Mondav. “(R)”—Evening except Sunday. 
“(E)’—Morning and evening week- “(S)”—Evening except Sunday and 
days. Sunday morning. 
“(F)”—Morning and evening week- “(T)"—Evening except Saturday 
days and Sunday morning. and Sunday. 


“(G)”—Morning except Monday and 
evening except Sunday. 

“(H)”—Morning except Monday and 
evening except Saturday and Sunday. 


“(U)"—Evening except Saturday 
and Sunday and Sunday morning. 
“(Y)”"—Saturday exclusively. 





A. B. C. Reports Classified by States and Cities Follow on 
Pages VI-XVI, Inclusive 








VI Editor & Publisher for July 23, 1921 
‘*There is no substitute for Circulation’ 


“THE analysis of the San Francisco Examiner's circu- 


lation on the opposite page will interest careful 
buyers of advertising space. 
















The statement below shows clearly the decided preference adver- 
tisers have shown for [he Examiner in the first six months of the 
year. 


Sustained Supremacy 


8,010,926 af eNe 


| Statement of Advertising—San Francisco Daily Newspapers 
| | —FIRST SIX MONTHS 1921— 


EXAMINER Chronicle Call-Post Bulletin 


The Examiner 
Printed in First Half of 1921 











Local Display ........ 4,267,984 3,029,068 2,615,984 2,485,504 
Foreign Display ....... 1,258,096 881,244 649,208 565,166 
ee eee 2,484,846 1,389,080 335,160 384,440 

oe eee 8,010,926 5,299,392 3,600,352 3,435,110 


City and County advertising is not included in the above statement. The Examiner does not bid for this class of business 











The Examiner’s enormous lead over its competitors 
is explained fully in the following slogan: 


“There Is No Substitute for Circulation”’ 


Our Merchandising Service Bureau, in charge of Randolph W. Madison, formerly 
Western representative of Editor and Publisher, is prepared to give advertisers 
complete information regarding the San Francisco market. 











Fan Sraicises < Lxaininer 


Monarch of Zl HIN the Bailies 








W. H. WILSON W. W. CHEW 
Western Representative Eastern Representative 
909 Hearst Bldg. 1834 Broadway 


Chicago New York 





























CITY, COUNTRY, 


SUBURBAN, BULK, NET PAID, ARREARS, SERVICE COPIES AND 


Editor & Publisher 


for July 23, 


1921 


“A. B. C.” REPORTS 


Vil 


UNPAID, AS SHOWN BY 








ALABAMA CONNECTICUT—Continued 
Key Total Total—Arrears Total Key Total Total—Arrears Total 
Let- Total Total Total Bulk NetPaid Service Copies Distri- 4 « 
City Paper ter City Sub’ban Country Sale inc. Bulk and Unpaid bution City Paper G Ss Sub'ban cay Sale i Bulk Sand Uspala” bution 
Strmdughem Age-Herald (b) 11,658 6,967 3,961 77 22,663 279 331 23,273 | New London The Day (r) 6,108 3,889 498 83 10,578 90 185 10,853 
Sun. Edition (m) 11,166 9,429 4,887 +4 25,486 376 360 26,222 | Norwalk Hour (r) 3,456 414 83 14 3,967 -—. 4 4,035 
News (r) 39,564 11,518 7,811 7 58,900 78 355 59,333 | Stamford Advocate (r) 6,247 1,322 290 «5 7,864 115 113 8,092 
Sun. Edition (m) 37,826 12,907 8423 61 59.217 84 420 59,721 | Waterbury “American (r) 6, 1,917 278 3 8,863 4 184 87 9,138 
Gadsden Journal (r) 1,526 2,423 254 » 4203 452 115 112 4,882 Democrat (r) 7,442 277 7 7,726 118 120 7,964 
Times-News (r) 2,076 3,258 273 "5,607 436 77 422 6,542 Republican (b) 8,057 2,655 443 11,155 130 72 = 11,357 
Mobile News-Times (r) 9,813 710 130 10,653 88 193 10,934 Sun. Edition (m) 9,981 2,049 242 12,272 82 56 12,410 
Register (b) 12,058 5,962 3,488 21,508 99 159 21,766 " . , 
Sun. Edition (m) 17,692 8,109 8,062 33,863 102 282 34,247 DELAWARE 
Montgomery Advertiser (b) 5,479 6,614 5,796 33 17,922 439 207 18568 |. . 
Sun. Edition (m) 6,472 6,617 6,353 6 19,448 572 251 20,271 | Wilmington Evg. Journal  (r) 15,027 3,292 768 19,087 247 267 19,601 
Journal (r) 5,729 4,995 7,876 5 18,605 85 391 19,081 Every Evening (r) 8,893 2,872 1,567 3 13,335 55 236 218 13,844 
Sun. Edition (m) 7,000 4,421 7,154 5 18,580 118 482 19,180 News (b) 7,431 1,521 1,023 13 9,988 110 193 155 10,446 
Sunday Star (m) 12,463 1,386 385 14,234 13 158 163 14,568 
ARIZONA (3 months March 81, 1921) 
Phoenix Ariz. Gazette (r) 4,721 3,432 870 14 9,037 1038 32 139 10,246 CT MB 
Ariz. Repub’n (b) 7,576 5,078 1,545 22 14.221 136 272 14,629 bin oe DISTRI OF COLU IA 
Sun. Edition (m) 8,117 5,302 1,613 10 15,042 166 293 15,501 | Washington Herald (b) 32,134 2,525 4,094 38,760 413 178 39,351 
Tucson Arizona Star (d) 2,574 954 362 2 3,892 33 201 4,126 Sun. Edition (m) 25,263 3,335 3,114 H 31,716 408 168 32,292 
Sun. Edition (m) 2,651 996 377 4,024 34 152 4,210 Post (b) 47,800 3,004 7,106 57,910 256 146 58,312 
Citizen (r) 3,151 939 657 47 4,794 24 141 4,959 Sun. Edition (m) 61,785 5,859 13.066 80,710 297 139 81,146 
Sun. Edition (m) 2,799 1,002 804 42 4,647 24 137 4,808 Star eid (r) 81.539 5.591 3,767 $30 91.427 436 218 91.878 
Sun. Edition (m) 74, x . x 3 7) 
ARKANSAS Times (r) 47,500 3,809 2,620 144 54.073 572 248 54,893 
Fort Smith Southwest Am. (d) 4,260 3,347 3,514 18 11,139 838 103 307 12,387 Sun. Edition (m) 41,752 3,963 2,011 15 47,741 484 199 48,424 
Sun. Edition (m) 4,324 3,475 3,800 11 11,610 847 107 300 12.864 FLORIDA 
Times-Record (t) 4,339 3,108 1,244 23 8714 7 118 146 8,985 . 
Sun. Edition (m) 4,234 3,269 1,416 8,919 7 143 151 9,220 | Jacksonville Fla. Metropolis (r) 12,576 3,048 2,707 24 18,355 296 358 19,009 
Little Rock Ark. Democrat (r) 10,186 9,883 4 20,073 223 207 20,503 Fla. Times-Un’n (b) 17,098 8,502 6,961 22 32.583 327 246 33,156 
Ark. Gazette (b) 12,056 27,815 39,871 354 412 40,637 Sun. Edition (m) 20,353 9,953 8,178 90 38.574 462 357 39,393 
Sun. Edition (m) 16,120 36,195 52,315 380 407 53,102 | Miami Herald we (b) $491 1,783 1,796 , 9.078 173 106 9,349 
Sun. Edition (m) 26 1 12 l 11, 193 106 11,98. 
CALIFORNIA Metropolis (r) 7,439 1445 1037 11 91932 127 154 10.213 
i fee 6 ee 729s aia «(OS netes “Sen, Edition (> ioe 48 th 2578 30 63 Zr 
cho , , y , > 
Sun. Edition (m) 2/448 1679 371 4 4,502 @ we args | Tesenccls Journal) im se Ot Cte ee ete 
Chico Enterprise (r) 1,268 554 — 4 1,907, 10 132 193 2,242 ice ition (m) 4003 68? “7S S282 147 87 320 5 836. 
Eureka Humboldt Times(d) 1,844 1,772 783 2 4,401 159 268 4,828 Yr Timer (r) "498 2.428 07 209 11'942 411 228 12'581 
See, Sabin Ce) Soe ee oe ke Cas. =i Tribu > 8385 4660 6018 328 IS aRe 122 282 19,692 
Fresno Republican (b) 10,323 10,456 9,249 19 30,047 289 300 30,636 _ un, Edi P (b 12402 8352 7937 22 28.915 216 282 29413 
Sun. Edition (m) 10,585 10,728 9,503 23 30, 839 300 308 31.447 Sun. Edition (m) 12,402 8,352 224 , 
Long Beach Press (r) 9,799 bor 6 10,351 4 2 602 
. Telegram (r) 10,748 36 11,195 12 169 124 11,500 GaOeaeA 
Los Angeles Examiner (b) 48,627 23,223 24,884 96,734 352 511 97,597 | Athens Banner (d) 1,119 723 1,941 1048 67 107 3,163 
Sun. Edition (m)113,722 46,292 58,790 218,804 655 469 219.928 Sun. Edition (m) 1,158 723 138 1,996 1050 68 109 3,223 
Express (r) 38,915 17,065 4,811 23 60,814 167 883 61,864 Herald (t) 1,243 1,710 220 3,173 35 159 3,367 
Herald (1)120:476 17,746 4,845 143,067 131 345 143,543 Sun. Edition (m) 1,246 1,728 224 3,198 32 137 3,367 
Times (b) 52,109 22,607 15,015 82 89,813 141 592 90,546 (3 months Dec. 31, 1920) 
Sun. Edition (m) 81,521 31,382 23,305 32 136,240 112 352 136,704 | Atlanta Constitution (b) 24,636 16,019 9,998 34 50,687 277 726 51,690 
Modesto Heral .. <d) 968 2,044 38 2 3,172 101 187 3,460 Sun. Edition (m) 24,433 16,581 17,484 118 58,616 387 787 59,790 
Natt “Edition (m) to —_ = 17 reo 7. 7 ry Georgian (r) 22,707 12,442 12,113 47,262 45 564 47,871 
Jew, r jl ,862 4, s 5 4.4 arst’s 
Oakland Post. ( 13,526 11,378 47 66 25,017 81 312 25,410 _— yn (m) 25,754 14,382 71,025 111,161 109 835 112,105 
(3 months March 31, 1921) Journal (r) 29,388 19,019 10,135 58,542 941 1381 60.864 
(The Post circulation in combination with San Francisco Call and Post) Sun. Edition (m) 31,549 21,982 27,297 80,828 1040 1684 83,552 
—— ® (r) 41,201 4,623 4,100 186 50,110 837 882 Po \ugusta Chronicle _ (b) 4439 3,669 1,243 2 9,353 112 366 9,831 
San it aa 4,766 “11 51,006 817 1517, $3,34 Sun. Edition (m) 4.573 3,128 1,096 6 8,803 114 379 9,296 
} » 192 erald 807 4,77 35: Y 5 292 .32 
Pasadena Post (r)* 5,021 4,970 15 10,006 189 141 = 10,336 => Edition (m) 2490 31392 138 tele 109 387 228 
“ (The Post os in combination = a les E “yee _ — Columbus Enquirer-Sun (b) 3.166 1,168 219 4.553 39 181 286 5.059 
Star-: 2 4 Ss 0 5 2? 2 5 
Pomenn Progress (r) 2355 534 98 7 2904 95 105 3.194 — Gann 2.4 -_—s.s- a le 
- ‘ > ¢ 2 ” , . s 
Riverside Press (r) 3,889 489 441 2 4,821 65 123 5,009 ‘Sun. Edition (m) 6492 110 418 8.038 50 249 «8.337 
Gamremente. Dee (t) 15,827 9,644 12,600 38,071 526 105 38,702 | y)_ tra. (r) 7309 3695 § "30 2 445 
s Edit. (y) 15,776 9,933 13,592 39,301 644 144 40,089 | Macon . 2 oe a oe et ao Ae 
§ tte has? étegven . ite Cy a , , , 4 , 7a" Edition (m) 6,786 3,230 5,780 15,796 222 742 16,760 
2€Tnarc x - = elegraph (b) 7,173 4,47: 8,492 6 0,144 172 229 20,545 
svg. Index (r) 1,306 193 1042 1605 58 72 340 2,075 Sun. Editi ) 71964 3.589 8881 § 20439 171 293 20.903 
Sun (b) 3,201 1,713 316 7 5,237 29 72 263 Ceo") a a ee ae cr , + 
= nO die sea oe Se eee NS ae oe ee — +2 a 
San Diego Sun (r) 12,090 1,023 1,788 167 15.068 148 228 15.444 a oe oo oe ' "302 
Tribune (r) 13,302) 1,142) 11423) 26) 15.893 67) 390) 16,350) si as :6)6©— — = 5 
Union (b) 14,9025 9835 2221 8 is 11; 89§ 256f 18,459) IDAHO 
Total Daily (e) 28,204 2,125 3.644 34 007 156 646 34,809 : 
Sun. Edition (m) 21,502 1,576 2,950 21 26,049 90 330 26,469 | Boise Idaho Statesman (b) 3,899 4,945 5,472 2 14,318 203 164 14,685 
San F ranciscoBulle tin (r) 41,739 22,995 16,128 299 81,161 584 786 82,531 | Sun. Edition (m) 4,316 4,600 5,722 14,638 205 154 14,997 
all and Post (r) 61,071 30,087 11,806 102,964 866 568 104,398 | Twin Falls News (r) 1,284 9857 104 2,245 178 92 60 2,575 
Chronicle (b) 35,969 29,813 24,321 87 90,190 499 1085 91,774 : 
Sun. Edition (m) 44,950 36.575 34.578 74 116177 482 1086 117.745 ILLINOIS 
Examiner (b) 67,984 44,148 41,344 462 153,938 698 305 154,941 | 1, Telegraph (r) 3.728 1,085 200 170 5,180 57 78 82 5.367 
Sun. Edition (m) 115,321 82,638 94,585 500 293,044 938 273 294,255 Time y 2589 Loe 8 
San Jose Mercury Hrld. (b) S831 5.471 858 14 15,174 160 211 15,545 “Ganutitioaoniin '“-“ mmen wa 
Sun. Edition (m) 9,417 5,667 1,071 19 16.174 172 234 16,580 ys . Gan aan = * 
Santa Ana Register (r) 3,743 2,089 28211-6125 68-183 213 «6,589 | Avrora Beacon News (r) 9.076 5,950 S82 215,610 = 2 “ame 
(Six months audit, Marclr 31, 1921) Belleville 4dvocate (r) 2,953 > 110 3,747 61 76 3,884 
Vita Times” Md Cr) 4017 S71 669-8 «S.065 174 75 202 —§,516 | Bloomington Bulletin (t) 3,385 2.568 237 > tamiaom 3s 
Vista Times Ca 2 Pantagrash" “G) S197 ieee ase 7 eae 29 ee aes Bans 
< rrap ) . 5 . «Ve 4,02 ~ W hDS 
Cairo Bulletin (b) 1,416 661 81 1 2,159 157 92 §2 2,490 
COLORADO Sun. Edition (m) 1,417 656 69 5 7 : 
Sun. E 5 39 2,181 157 93 67 2,498 
Colo. Springs Gazette (b) 4,562 224 320 3 5,109 247 81 126 5,563 | . Citizen (r) 1,968 1,506 202 9 3,683 S52 70 109 3,914 
Sun. Edition (m) 7,079 177 501 8 7,765 259 145 lll 8,280 | Canton Ledger (r) 1,748 2,428 553 2 4,731 1283 151 208 6,373 
Telegraph (r) 6,152 294 273 (157 6,876 131 290 7,297 : Register (r) 1,275 1,355 322 2,952 53 107 109 3,221 
Denver Post (r) 54,277 3,640 64,282 122,199 387 278 122,864 | Centralia Sentinel (r) 3,403 1,280 148 5 4,836 55 92 4,983 
Sun. Edition (m) 60,633 5,839 88,567 155,039 892 394 156,325 | Champaign News-Gazette (t) 4,969 3,980 343 9,292 125 52 9,469 
Rky. Mt. News (b) oa eo 12,082) 96) 30,418 373) 302) 31,093) p Sun. Edition (m) 4,915 _ 3,986 34303 9,247 132 50 9,429 
Times (r) 17,506§ 1,034 11778} 106} 30:424; 32 292 31,037; | Chicago American (r)284,396 30,541 69,272 384,209 507 546 385,262 
Total Daily (e) 34,331 2,449 23,860 202 60.842 694 594 62,130 Herald and 
Sun. Edition (m) 25,622 2,398 26,407 233 54,660 340 467 55,467 Examiner (b)219,733 22,262 92,078 334,073 784 1089 335,946 
Greeley Trib-Repub. (b) 1,167 60) 1,227) 526) 27) 1,780) Sun. Edition (m)292,571 55,134 361.443 709,148 548 559 710,255 
Trib.-Repub. (r) 2,003 329 3245 656) rt} 565 62} 3,226) News (r)362,853 26,894 22.473 84 412°304 195 805 413,304 
Total Daily fc) 2,003 1,496 384 3,883 978 83 62 006 Post (r) 32,875 1,943 2,589 6614 44,021 320 584 44,925 
Pueblo Chieftain b) 4,712 1,855 1,525 1 8,093 68 95 83 8,339 Tribune (b)247,307 66,046 147,386 460,739 2277 463,016 
Sun. Edition (n> 5,500 2,308 2,042 14 9,864 143 112 = 10,119 Sun. Edition (m)385,592 84,992 317.368 787,952 4193 792,145 
Star-Journal (r) 7,174 1,631 1,648 10,453 444 100 274 11,271 | Clinton Journal (d) 1,017 = 842 186 2,045 17 11 50 2,123 
Sun. Edition (m) 6,896 1,837 1,891 10,624 497 100 263 11,484 _ Sun. Edition (m) 1,008 837 185 19 2,049 17 11 50 2,127 
| Danville Coml.-News (r) 7,482 8,111 675 12 16,280 144 315 16,739 
CONNECTICUT Decatur Herald ae (b) 6,369 7,516 374 1 15,260 136 $06 15,902 
; ; Sun. Edition (m) 2s ‘ . 128 “1 15,466 
Ansonia Sentinel (r) 6,638 203 6,841 178 83 102 Review (r) 8,900 6267 2,277 5 417.449 155 218 17,822 
Bridgeport Post (r) 27,204 2314) 3 a 31,649 329) 371) 32,349) Sun. Edition (m) 8,493 5,892 1, 7 16,260 455 197 16,612 
Telegram (b) 12,769§ 2,314 6965 6f§ 15,785 217§ 380§  16,382§ | Dixon Telegraph (r) 2,042 1,585 423 41 4,091 98 214 4,403 
Total Daily (e) 39,973 6,292 1,160 9 47,434 546 751 48,731 | East St. Louis/ournal (t) 7,395 43 224 «3 7,665 6 41 247 7,959 
“ Sunday Post (m) 18,243 2,600 405 16 21,264 211 227 21,702 | Sun. Edition (m) 9,203 48 238 9490 6 37 202 9,735 
artford Courant b) 10,496 13,366 4,479 s 28,349 391 +108 28,848 (6 months audit March 31, 1921) 
nro Edition = 17,254 17,574 4,031 38 38,897 340 160 39,397 | Elgin Courier (r) 4,395 4,158 468 9,021 447 173 9,677 
Meri imes (r) 29,613 11,258 1,642 24 42.537 895 264 43,696 | Freeport Jrnl.-Standard (r) 4,684 2.643 4733 7,803 1965 112 9% 9,974 
Meriden Journal (r) 5,171 400 5.708 5 68 74 5,855 | Galesburg Mail (r) 3,317 4,025 679 «8 8,029 232 98 180 8,539 
rey ecord (b) 4,606 1,701 240 10 6,557 40 158 6,755 Repub.-Register (r) 3,220 4,181 914 6 8,321 86 115 145 8,667 
New Britain Herald (r) 6,136 1,063 123 7,322 91 80 7,493 | Jacksonville Courier (r) 1,874 441 76 «45 2,436 100 38 2,660 
Sir thie Jel-Courier (b) 12,769 1,496 383 1024 15,672 21 212 261 16,166 Journal = =—s (d)-—s«.2,310 2,436 417. 2 5,165 100 113 64 5,442 
imes-Leader (r) 10,197 4,970 1,034 16,201 65 122 16,388 Sun. Edition (m) 2,346 2.436 417 5,199 100 113 62 5,474 








For Explanation of Key Letters, See Note on Page V 
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CITY, COUNTRY, SUBURBAN, BULK, NET PAID, ARREARS, SERVICE COPIES AND UNPAID, AS SHOWN BY 
“A. B. C.”” REPORTS 


















ILLINOIS—Continued 1OWA—Continued 
Key Total Total—Arrears Total Key Total Total—Arrears Total 
Let- Total Total Total Bulk Net Paid Service Copies Distri- Let- Total Total Total e 
j hg = rt on h, * ar rae Sale a a and oo eel City Paper ter City Sub'ban Country Sale = Bulk “sod Onoale’ buties 
oliet erald-News "3 J . 7 Dubuque Sun. Edition (m) 4,877 6,724 9 : 
Sun. Edition (m) 10,771 4,824 560 16,155 125 110 16,390 | (cont'd) (6 weeks Mareh 81," 1921) - Cee ake ee 
Kankakee Republican (r) 3,306 2,071 299 5,676 66 «668 5,810 (The Telegraph-Herald and the Times-Journal each discontinued their mornin 
Kewanee Star-Courier (r) 2,908 616 203 82 3,809 188 83 113 4,193 edition May Ist. The morning circulation has been transferred to the evenin list.) 
LaSalle Tribune (r) 1,742 a an eo S 62 2,480 | Fort Dodge Messenger- —— 
Lincoln Courier-Herald (r) 1,164 50 7 1,898 1 61 1,976 Chronicle (a) 4,286 4,069 8,35 12 
Star (r) 1,072 622 168 1 1,863 57 81 2,001 | Ft. Madison Democrat (r) 2,550 S82 ‘194 10 3336 38 ‘s to 
2,992 1,348 290 4,630 26 86 4,742 ‘i > “iti ; : ; = (ate 
Mattoon — ol oe lg ri ' Hy a a Iowa City I oe - () gg = 544 18 6,627 112 108 6,847 
Soline ispatch r K A , (5 months Marc . 
Ottawa Feembcr ines = Sens) TIS) 2.987). Se) Istoeen SOR) Las 28) 17768, | Keokuk GasCityé Coe : 
Peori Journal (r) 10,003) 7,11 937 8 ,0 11,4635 stitution Dem. (r) 3,20. 
sea Transcript (by 4.963} 4856} easy 10°680} 325} 385} 203} 20'4501 | Marshalltown rimesRepeb,” GG) ier ka dee * osaa 2999 177 tne nee 
Total Daily (e) 14,966 11,973 2,766 38 29,743 863 788 499 31,893 | Mason City Globe-Gacette ; , i : 
Sun. Jrl-Tr’pt (m) 12,947 5,780 1,336 1 0,076 37 472 226 20,811 & Times 4,14 
Star (r) 11,751 8,377 1,908 38 22,074 911 615 239 231839 | \fuscatine Journal & «) a eh. on a oe 
Sun. Edition (m) 11,708 2,541 (541 14 14,804 447 472 198 15,921 News Trib ) 3,7 
ae ae Leader (r) 1,518 1,332 382 58 3,290 104 15 3,409 | Newton — O18 vs 1,006 i S035 $8 50 as F248 
Quincy Herald (r) 5,489 5.644 465 14 11,612 135 397 = 12,144 | Ottumwa Courier (r) 5,297 5,173 1,903 12.373 39 158 42.590 
Whig-Journal (t) 4,347 9,415 565 4 14,331 22 146 331 14,830 | Sioux City Journal (b) 3,768) 18,544) 28) 22.340 103) 522) 22.965 
Sun. Edition (m) 5,305 9,535 567 38 15.445 22 152 535 16,154 Journal (r) 39} y } i 7 
154 u r) 11,02 17,0025 40f 28,071 124§ 563§ 28,758 
Rockford Reg.-Gazette (r) 9,316 2,458 490 12,264 37 215 241 12,757 Total Daily (e) 14,797 35,546 68 50.411 227 1085 51,723 
Republic (r) 7,040 1,036 150 11 8,237 109 55 8,401 Sun. Edition (m) 15,620 16,850 104 32.574 269 952 33,795 
Star (d) 6,032 3,821 600 2 10,455 71 163 218 10,907 Tribune t ; 1 ry 
oe 455 6 Tribune (b) 580 6,103) 2) 6,685 28 6,713 
Sun. Edition (m) 9,018 4,089 684 6 13,797. 4 172 259 14.232 Tribune (r) 11,280 33,889f 111f 45,280 184 4a} as'a91t 
Rock Island Argus (r) 6.741 1912 516 5 9,174 86 89 9,349 Total Daily (e) 11,860 39,992 113 51.965 184 455 52,604 
Springfield Ill, State Jour. (b) 8,982 13,779 $29 14 -23,304 1491 458 220 © 25,473 | Washington Journal — (r)_*1.280 1.249 > ata ‘2,714 20 50 46 2.880 
Sun. Edition (m) 8,952 7,319 689 16 16,976 457 497 222 18.152 | Waterloo Couric 195 6. 831 58 943 
Sun. Editio 952 7,2 6 222 152 Courier (r) 8,195 6,836 830 15,861 49 33 15,943 
Ill. State Reg’ter (r) 11,002 10,912 599 22,513 193 425 23,131 Times-Tribune (d) 3,382 6,404 186 =668 10,040 25 100 10,165 
Sun. Edition (m) 9.496 8.546 475 18,517 186 321 . 19,024 Sun. Edition (m) 3,934 6.402 184 22 10,542 2 100 10,667 
Sterling * Gazette (r) 2,785 1,626 342 37 4,790 112 177 5,079 cad < 
Streator Free Press (r) 1,795 1,000 383 3,178 25 55 3,258 K A AS 
ig Independ. Times (r) 1,908 ‘769 350 1 3,028 325 90 87 3,530 | \tchisor Globe’ ‘3 NS 
eainisin’ > teen (r) 2,966 698 245 3 3,912 156 80 224 4,372 | pfcrsen = Globe (r) 3274 2.861 6841 614 (6.990 s1 49 = 7,190 
Hlutchinnen Gane (i) 24 2123 gas 9) gai 2 490 (8848 
1s jazette d) 2. ¥ ’ "32 29 490 —- 8848 
INDIANA Sun. Edition (m) 3,047 2,141 3,569 15 8,772 30 590 9,392 
seis si () a6 se on au use (4 News” (r) 5,592 3,046 2,901 10 11,549 18 149 382 12/098 
=e anh (d) 3,087 3,343 227 6,657 27 99 «= «6,783 | fla pee fe iain. = het ; = ce 
Sun. Edition Gn) 4621 3441 337 8'289 37-86 8412 nage ty a orld (r) 2,711 1,831 575 5,117 51 88 5,256 
Connersville News-Examiner (r) 2,757 "920 220 35 «3,932 eo 6 «ani sy ) oie tee 6S 48 19 Gf = 4,515 
Crawf'dsville Journal (r) 1,716 1,275 263 «1 «= 3,255 25 88 113 «3,481 | Littsburg = Headlight Cr) S78t Sere 278 7,608 _ 2S 
Review (b) L180 2.490 335 4,005 117 125 = 4,247 | lina commas (r) 2,061 1,616 1,125 4,802 106. 87 = 4,995 
ee Revie ‘Sa: 2 Bie: 197 137 972m | Topeka Capital —(b)_ 9,995 8421 16.992 4 35,412 256° 481 36,149 
Seapets ae (b) 75083 14'580 1,343 5 23,008 69 207 23 284 Sun. Edition (m) 12,090 7,379 16,363 35,832 439 445 36,716 
Sun. Edition (m) 13,080 7.239 745 2 21,066 70 255 21,391 |... piste Journal = (r) 9,758 4,48 8,141 7 22,054 SO 340 = 22,444 
Phin ao ee 12047 93 193 277. 12'e19 | Wichita Beacon (r) 14,180 15,185 9,195 43 38,603 271 1182 40,056 
Sun. Edition (m) 6,261 3,080 136 9,477 151 146 = 9,774 Fagle dition Ce 1g29 21026 17,366 30 56,221 523 1640 58,084 
18 menthe December 81, 1508) bis Sun. Edition (m) 19,618 25,370 20,946 30 65,964 541 2304 68,809 
Fort Wayne Journal-Gazette (b) 10,363 12,628 3,995 26,986 2414 125 460 29,985 | Winfield = Courier ae 1 ee ee SS 282,239 
Sun. Edition (m) 15,540 7,711 2,427 43 25,721 345 138 1396 27,600 NT 
(3 months December 31, 1920) KE UCKY 
— & Sentinel i gird ee gee 4 we 168 4 = Ashland In age (t) 2,836 796 191 1 3,824 79 «86 3,989 
Gary ost r 7 2 s 2 7 77 2 7, Sun. Edition (m) 2,854 811 200 4 3,869 7 27 
Goshen iy Pe March Pgs aa 225 60 8 3,203 12 59 115 3,389 | Henderson Gleaner (d) 1,000 1,354 187 S41 5 117 3693 
(3 months March $1, 1921) Sun. Edition (m) 1,252 1.34 183 2,776 34 CO 3.0 3 
Huntington Herald 1) 21133 1.364 128 : 3.622 m 127 45 3,794 | Lexington Herald (b) 3.944 5.954 5,440 10 15348 210 3 S71 
ress d) 1,959 1,563 2 3,727 218 114 49 4,108 Sun. Edition (m) 4,285 5.231 5,85 5 6 027 
Sun. Edition (m) 2,113 1,737 201 8 4,059 218 112 45 41434 “=o: a 7'978 5381 3 'O89 * 1280 173 179 16,606 
Indianapolis ima Times (r) 24,814 12,352 6,352 17 43,535 80 453 44,068 Sun. Edition (m) 7.747 5,327 35124 22 ©: 16,220 175 182 16.577 
News (r) 72,250 20,536 25,408 31 118.225 546 118,771 | Louisville | Courier-Jour. —(b) 15,878 3.200 25516 31 44.625 141 328 45,094 
Sir (hb) 37,061 28.864 23,577 34 89,536 19 430 89.985 Sun. Edition (m) 31.576 3.655 24.621 3 59:855 134 420 60.409 
sun Edition (m) 65,891 22,133 23,901 72 111,997 9 159 112.165 Herald (b) 26,574 3,308 16,607 25 46.514 130 30 © 46.674 
Xskomo Tribune (r) 7,269 1,395 486 13 9.163 53 158 9.374 Sun. Edition (m) 39-881 165 56,2 7 45 
Lafayette Journal-Courier (b) 197) 6,379) 416) 4) 6.996 80) 138) 7,214) Post — pe zeae tase S799 220 37933 267 2 pape 
Journal-Courier (r) 7,388§ 2,837§ 574§ 35 10,769} 53 179§ 11,001) Times (r) 43,382 4,404 10,350 17 58.153 263 229 58.645 
‘ Total Daily (ce) 7,552 9,216 990 7 17,765 133 317 18,215 | Owensboro Inquirer (t) 2,549 1,486 200 4.235 54 76 173 4,538 
Logansport Phere +-Tribune tr) = seo 4 12 cae + a ety oe Edition (>) oo. oot 174 4.228 39 72 173 4,512 
on ou ome 9: 28: 2 40 2,48 Messenger (d) 2,197 3,320 671 6,188 59 lll 6,358 
Chronicle | {t) 4,792 1.892 266 s 6,985 21 12 7.072 i gum Edition (m) 2.377 3147 634 6.163 59 111 6,333 
Sun. Edition (m) 3,709 3/854 224 6 7'793 215 g008 | ie: OE TS en ae ae 
—; Star (b) 8,309 9,597 6,451 24,357 68 313 24.738 
ni Sun. Edition (m) 7.930 4.564 2.731 18.225 77 191 «15.493 | . LOUISIANA 
Newcastle Courier (r) 2.665 662 611 Se ae ee ae ree 8 == an a 2a 418 154 64,518 
Princeton Clarion-News (r) 1,152 482 107 1,741 71 55 1,867 .cun. Edition (m) 43,40: é 85,617 204 157 85,978 
See Sees (d) 21449 5.456 1,270 9'175 58 124 © -9°387 States (x) 30,571 7,334 2 37,907 187 348 38,442 
Sun. Edition (m) 2.794 5.507 1268 91569 71 142 9782 pun. Editien (m) 26,473 10,139 29 36,641 166 469 37,276 
Palladium (r) 6555 4.902 472 1 111930 7 47 207 12191 Times-Picayune (b) 46,255 26,046 48 72,349 109 455 72,913 
Sut Bend Tribens (r) 12,938 2'840 926 16.704 128 296 17.128 Sun. Edition (m) 57,741 33,218 19 90,978 255 682 91,915 
Terre Haute Star (b) 9,410 11,621 1,930 22,961 26 156 23,143 | Shreveport Journal (r) 6,939 236 4,725 35 11,935 189 154 = 12,278 
Sun. Edition (m) 9,820 8.229 1.164 2 19.215 19 311 19,545 Fimes co, CO) rssh «= 474 13.068 «4 = 21,122 135 158 = 21,415 
Tribune (r) 10,734 9,603 1509 9 21855 14 152 219 22'340 Sun. Edition (m) 10,141 673 19,358 20 30,192 178 162 30,532 
Sun. Edition (m) 10,005 8,181 1,964 4 20,154 11 134 138 20°437 
Vincennes Commercial (d) 3,320 1,054 156 4,530 67 =65 4.662 MAINE 
Sun. Edition (m) 3,328 1,062 152 4,542 67 62 4,671 \ugusta Kennebec Jour. (b) 2,835 5,812 1,222 9,869 280 165 10,314 
Lewiston Journal (t) 6,351 3,008 1,999 53 11,411 161 151 11,723 
IOWA Sat. Edition (y) 6,739 3,744 3,171 122 13.776 160 190 14/126 
Sun (b) 4,592 4,243 654 9 9,498 107 205 9,810 
Boone News-Republican (r) 2,610 876 204 32 3,722 78 74 3,874 | Portland Express & 
lavtineten: Gaertte (r) 6,013 3,682 509 9 40,213 121 144 10,478 Advertiser | (r) 15,825 6,694 2,216 5 24,740 431 492 25,663 
Hawk-Eye (d) 2,578 7,009 765 ° 13 10,365 149 135 10,649 Sun. Teleg’m (m) 13,708 5,427 3,716 4 22,855 289 425 23,569 
Ravide Gott, Paition (m) 1068 7,266 856 9 12799 201 180 13.180 Press (b) 7,341 3,696 1,431 13 12,481 1877 493 453 15,304 
Cedar Rapids Gazette (r) 11,191 5,595 1,613 10 18,409 199 226 170 19004 
Republican (d) 1,378) 6,228) 2,692) 22) 10,320) 48) 224) 325) 10.917) MARYLAND 
imes (t) ,577 6675 104 3,348) 184{ 123) 402} 4,057 lalti eri ) 7 7 7 7 
Total Daily (j) 3,955 6,895 2,796 22 13008) 232° 347° 7 ete | nore heeriom (rp107, 107} i's03} 13'379} 35,149} eset 693k 26.498} 
Sun. Repub. (m) 3,776 6,971 2,812 1 13,560 232 349 597 14°73 ” Tor ai )145,039 12008) ay 03° lense Se ise aes 
= Sun. R 6 2 3 2 597 '738 Total Daily (e) 145,039 12,004 27.403 184,446 1222 1220 186,888 
Clinton Advertiser (r) 2,647 4,266 917 3% 7,866 48 96 8,010 S \ (m) 80,122) 6,398) 8,999 95.519 0 "ar 
Herald (r) 3776 3365 <4 3 7808 40 68 156 sare Sem. Amer, m) 8 763 . . } 5,51 844) 309) 96,672 
a aii 7 6 0 8 154 070 un. News  (m) 76,763§ 2,382§ 10,222 4 89371 366§ 5655 90.302 
Council Bluffs Nonpareil (t) 5,078 5,126 4,050 5 14,259 302 47 177 14,785 Total Sunday (m)156,885 8,780 19,221 7 
Sat. Edition (y) 4,976 1,842 ‘513. 5 7,336 74 20 110 7,540 “a eee "7 a 3) lil’ese eiun tose 
Sun. Edition (m) 5,018 4.955 3,948 13,921 305 21 51 14,298 Sun (r) 87'823} Perot 27819} 23} 93,636 rin} 118s 95238, 
(6 month audit March 31, 1921) a ser sa. "13 : i F are de 
Davenport Demo. & Leader (t) 6,056 6,086 2,740 11 14,893 260 94 296 15.543 un, Edie (Outi ae an ee ori sits tate 
Sum. Edition / 4,593 94 2 5,5 Sun. Edition (m)114,394 8,579 22,971 2 145,946 521 1118 147,585 
un ition (m) 8,187 6,140 2,738 7 17,072 260 153 309 17,794 . 
— (7) 66 fee tin ue on 17 Hagerstown Herald (b) 1-436} eee a ert $5} 166) 125) 4,000 
sisiiiiaaines Sees 626 7,93 ‘ 3 3 24,655 Mail (r) 3,196§ 1,024§ 221 4,441§ 96 193; 13a} a'se4h 
p (r) 18,672 13,674 17.430 17 491793 321 740 50,854 Total Daily 
Sun. Edition (m) 16,955 6,531 9/346 130 32.962 230 395 33,587 é ass, coh Dae — a 
Register (b) 11,505)14,121) 36,629) 18) 62.273 269) 342) 62.884) a 
Tribune (r) 27,272§ 11,3885 10.622h 3} 39-287} 417} 232} 49,986 TT. 
Total Daily (e) 38,777 25,509 47,251 23 111,560 686 624 112870. MASSACHUSETTS 
Sun. Edition (m) 27,993 15,780 48.948 40  92°761 601 570 93,932 | Attleboro Sun (r) 3,835 1,134 0: 2 
wear am de ad 5 320 11,834 | Boston Sener Adeeb’ = atte? oo 
= eligious Daily American (m) 109,399 52,763 218,518 380,680 127 493 381,300 
Tele.-Herald  (d) 74) 7,216) 1,478) 3) 8,771 31) 85) 8,887) American (r) 140,107 37,136 88,763 266,006 291 215 266,512 
Tcle.-Herald (t) 5,459 1,145f (380f 25 6.986 91f 219f 7.2964 Globe (b) 46,637) 14,709) 47,333) 1) 108,680 50) 44 9,17 
Total Daily (j) 5.533 8361 1,858 5 15,757 122 304 16.183 Globe (1156-4965 19.569 10.889t 14} 186.938} 33} 346 187/539 
pour: Edition (m) 5,478 8.354 1874 $15,711 91 280 16,082 Total Daily (e)203,133 34,278 58,192 15 295.618 105 992 296.715 
Times-Journal (d) 293} 5.859} 900 zas2) 436) 88) za) 7,767) Sun. Edition (m) 162,738 48,814 98.448 15 310.015 144 699 310,858 
imes-Journal (t) 4,5545 854 32 5,440§ 321f 1235 204 6.0885 Herald (b) 1.518) 14,498 35,325) 24) 114,306 309) 114,615) 
otal Daily (j) 4,847 6,713 932 12,492 737 211 415 13.855 Traveler (r)110,822§14,518f 12,385{ 22§ 137.747 449} 138, 196§ 





For Explanation of Key Letters, See Note on Page V 
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CITY, COUNTRY, SUBURBAN, BULK, NET PAID, ARREARS, SERVICE COPIES AND UNPAID, AS SHOWN BY 
“A. B. C.” REPORTS 








MASSACHUSETTS—Continued MISSOURI—C ontinued 






































































Key Total Total—Arrears Total Key Total Total—Arrears Total 
Let- Total Total Total Bulk NetPaid Service Copies Distri- Let- Total Total Total Bulk NetPaid Service Copies Distri- 
City Paper ter City Subd'ban Country Saie inc. Bulk and Unpaid bution City Paper ter City Sub’ban Country Sale inc. Bulk and Unpaid bution 
Boston Total Daily (e) 175,340 28,957 47,710 46 252,053 758 252,811 | Kansas City + Sun. Edition (m) 75,523 15,986 74,758 45 166,312 105 955 167,372 
(cont’d) Sun. Herald (m) 57,217 18,228 37,061 143 112,649 368 =113,017 (cont'd) Star (b) 122,991)21,036) 72 1968) 201) 217,196 20) 253, 217,469) 
Post ; (b) 209,162 58,937 140,690 408,789 530 116 409,435 Star (r) 128,0355§21,067) 72,875) 201f 222,178} 143} 509) 222,830) 
Sun. Edition (m)170,787 87,928 174,234 432,949 555 84 433,588 lotal Daily (e)251,026 42,103 145, 843 402 439,374 163 762 440,299 
Transcript (r) 28,081 2,976 5,955 37,012 456 324 37,752 Sun. Edition (m)123, - 20,859 78,292 201 223,260 20 232 223,512 
Clinton item (r) 2,404 224 55 2683 6 54 61 2,804 | Maryville  Democrat-Forum (r) 1,881 203 2,828 346 41 80 3,295 
Fall River Hicrald (r) 10, O81 680 274 11,035 101 161 11,297 Irs. Joseph Gazette (b) aces 5,877 2,929 14,839 166 512 15,517 
News (r) 4,323 1,729 288 6,340 86 885 6,511 : Sun. Edition (m) 8,056 2,825 1,568 12 12,461 178 511 13,150 
} itch>urg Sentinel (r) 8,001 1,419 261 + 9,685 ll 87 43 9,826 News-Press (r) 18,262 9,122 10,298 11 37,693 12 268 37,973 
Clouecster ] "s (r) 4,948 924 611 6,483 60 122 6,665 £t: Louis Globe-Democrat (b) 89,363 17,039 90,962 18 197,382 523 147 198,052 
Ilaverhill Gasette (r) 12,448 2,249 272 14,969 14 104 239 15,326 Sun. Edition (m) 81,166 11,282 88,041 6 180,495 466 144 181,105 
Lawrence Eagle (b) 1,631 153 25) 1,809) 52) 87) 1,948) Post-Dispatcl (r)137,062 8,662 13,223 1 158,948 244 741 159,933 
Tribune (r) 11732} 1.708 252 13,692) 139} 138) 13,969) Sun. Edition (m)179,321 18,332 155,678 38° 353,369 74 230 353,673 
Total Daily (e) 13,363 1,861 277 15, 501 191 225 15,917 Star (r) 76,936 8,720 16,127 101,783 373 508 102,664 
Telegram (r) 4,933 2,779 228 7,940 71 «(121 8,132 Times (r) 32,177 2,792 12,958 123 48,050 481 281 48,812 
Lynn Item (r) 14,398 1,286 478 3 16, 165 110 221 16,496 Springfield Leader (r) 10,121 2,199 2,762 18 15, 100 29 135 15,264 
: Telegram-News (r) 15,391 1,371 444 17,206 108 17,314 Sun. Edition (m) 9,716 2,258 2,857 14,831 29 227 15,087 
Sun. sae (m) 11,854 508 150 12,512 100 12,612 Republicar (d) 3,794 2,679 4,461 12 10,946 64 162 11,172 
Yew Bedford 3 rie (b) 4,435) | 287 164) l 4,886) 16) 120) 104, 5,126) Sun. Edition (m) 3,660 2,528 4,886 11,074 64 168 11,306 
mdard (r) 18,838§ 3,171 932 1 22,942 8} 208) 454 23,612) 
aI Daily (c) 23273 3498 (1.096 L27'828) 24) 398 888 28.738 MONTANA 
e _Sun. Edition (m) 17,027 3,415 3,511 ete 7 M8 338 (24,446 | Anaconda Standard (b) 7,092 925 3,166 11,183 216 323 = 11,722 
vewburyport .\ ews (r) 3,469 1,403 358 230 88 108 5,426 (City circulation includes 4,303 copies delivered in B ~~ ) 
No rth \dams Transcript (r) 4,391 3,429 490 l4 8.324 16 163 97 8,600 Sun. Edition (mu) ¢ 051. 1.445 5.662 7 16,165 206 309 16,680 
Northampton Ha shire G’te (r) 4,061 1,890 159 6,110 135 74 6,319 (City ‘circulation includes 6,545 copies delivered in ihe itte) ; 
s ales m ‘ (r) 9,890 9,263 665 19,818 105 213 20,136 | Billings Gazette (b) 2,144) 2 333} 3,417) 16) 7,809) 110) 113) 8,032) 
Springfield ws (r) 22,485 16,767) 683) 14) 39,949 405) 276) 40,630) Ga (r) 2174 , 2635 f 2'812} 95/ 93) 3,0005 
Republican (b) 4,491§ 5,253) 4,445) 3) 14,192) 368) 113) 14,673) I ew Daily (e) 4.318 3.680 16 10.621 205 206 11.032 
otal Daily (e) 26,976 22,020 5,128 17 = 54,141 773 389 = 55,303 Sun. Edition (m) 3,569 4,150 10,274 167 137 10,578 
Sun. Edition (m) 8,830 7,876 5,077 1 21,784 262 139 22,185 (3 months March 31, 1921 , ‘ 
Union (b) 12,270) 16,012) 2,765) 6 31,053 514) 233) 31,964) lutte Miner (b 7.32 2 ¢ 5 875 ‘ . 82 2 
Union (r) 12,1205 7,5065 2,846) 2} 22474 a) 326) 198§ 23,096) ar’ ity eiveiiaiaen mt. i 4 PO 9 hag ey ” mis 
otal Daily (e) 24,390 23,518 . 5,611 8 53,527 840 431 55,060 Sun. Edition (m) 12,718 2,894 11,510 8 . 27,130 743 180 298 28,351 
Sun. Edition (m) 17,217 14,252 1718 24 33,211 508 312 181 33,912 (City circulation includes 1,063 copics delivered in Anaconda) 
Taunton Gazette (r) 7,303 588 224 8.115 38 101 46 8,300 Pest — (r) 8,753 1,193 422 183 10,556 427 247 190 11,420 
Worcester Gazette (r) 24,040) 9,523) 345) 71 = 33,915) L 143) 365) = 34,423) (City circulation includes 1,252 copies deljvered in Anaconda) 
Telegram (b) 23,410)11,0445 4,030/ § 38,484{ 94§ 264{ 802§ 39,6444 | Great Falls Leader (r) 2,210 432 "224 74 2,937 20 «683 3,040 
Total Daily (e) 47,450 20,567 4,375 7 72,399 94 407 1167 74,067 Tribune (b) 4,786 3,100 4,131 30 12,047 19 84 12,150 
Sun. Edition (m) 28,704 10,338 2,520 41,562 19 229 736 42,546 Sun. Edition (m) 5,571 3,098 4,417 41 13,127 37. — 999 13,263 
Post (r) 20,727 2,646 37343 23,789 97 145 24,031 Helena Record-Hera (r) 2,599 469 2.839 40 5.947 617 145 163 6,872 
Missoula Missoulian (b) 1,995) 1,554) 724) 89) 4,362 77) 134) 4,573) 
MICHIGAN Sentinel (r) 1,823§ 186) 705 lj 2,080) 96) 1345 2,310f 
Total Daily e) ' 7 76 9 2 73 26! : 
Adrian Tele (r) 3,179 5,914 — 805 9,898 119 181 10,198 Sun Editiea Ga) 293 199 6 OSST90 6 183 nT 
Alpena Vews (r) 2,084 529 227 2,840 33. 127 3,000 : . ; <> : 
Battle Creek Enqg’'rand News (t) 8,037 3,112 319 11,468 45 183 11,696 R A 
Sut. Edition (y) 7,892 494 8,386 42 166 8,594 NEB 7 SKA : 
Sun. Edition (m) 7,325 2,997 316 10,638 45 166 10,849 | Fren (r) 2,176 3,027 852 6,062 42 67 103 6,274 
Bay City Times-Tribune  (r) 10,875 4,856 843 10 16,584 136 200 16,920 | (in (r) 3,222 2,305 558 6,085 196 44 216 6,541 
Detroit Free Press (b) 91,733 13,641 30,542 8 135,924 808 375 137,107 gs Tribune (r) 2,436 2,567 654 8+ 5,741 134 146 6,021 
Sun. Edition (m) 86,723 19,477 55,539 13 161,752 754 546 163,052 Neb. 5 Jrnl. (b) 6,465) 3,565) 12,212) Si 22,247) 285) 478) 23,010) 
Journal (r) 68,721 12,485 19,174 100,380 191 326 100,897 Veb. State Jrnl. (r) 9,944§ 534§ 1,215) 1s = 11,6945 274§ 191) = 12,1595 
ows (r) 190,369 23,791 14,084 18 228,262 679 380 229,321 fetal D aily (e) 16,409 4,099 13,427 6 33,941 559 669 35,169 
Sun. Edition (m) 164,717 32,504 35.744 1 232.966 506 161 233,633 wide: a ee Oe —— se 
rs > -) 21.55 > s ) 2% 702 &4 2 > 2 Star (r) IZ, 95! 2,595 7: 30,615 355 292 31,262 
“ (3 mos. audit Stank 81, isa) ee — ccahanas — Sun. Edition (m) 12,434 3,045 7,277 125 22,881 405 1% 33480 
Flint Journal (r) 20,395 6,540 588 1 27,524 215 270 28,009 | Norfolk Vex (r) 1644 3,566 3,365 = 2 8,577 155 116 8,848 
Grand Rapids \ ews (r) 4,763 2,418 5,618 12,799 222 336 = 13,357 Bee (bh) 8,345) 5,812) 22,783) 479) 37,419) 72) 94) 309) 37,894) 
Press (r) 36,675 20,373 19425 2 76,475 332 215 77,022 | Bee (r) 16,258) 934§ 1,632) 123) 18,9475 § 145§ 407) 19,4994 
Hillsdale Vews (r) “1414 3,300 (292 12 5,018 86 63 5,167 * Total Daily (e) 24,603 6,746 24,415 602 56,366 72 239 716 57,393 
Jackson Citizen-Patriot (t) 11,924 6,394 2,414 1 20,733 204 161 21,098 Sun. Edition (m) 23,524 7,152 26,067 91 56,834 64 169 722 57,789 
: Sat. Edition (y) 12,009 3,072 1,206 16,287 205 112 16,604 News (r) 27,389 6,835 39,321 112 73,657 87 419 537 74.700 
Sun. Edition (m) 11,103 6,032 2,121 31 19,287 195 145 19,627 Sun. Edition (m) 22,278 6,635 37,998 42 66,953 85 590 685 68,313 
Kalamazoo Gazette (t) 12,754 9,086 1,583 23,423 124 36 23,583 World-Herald — (b) 5,979) 7,820) 23,148) 61) 37,008) 103, 3091 37,420) 
Sat. I (y) 12,524 5,807 1,388 19,719 95 30° 19,844 7 eran (r) = 757) 2.5965 3,446) 82)  35,881f 3485 2505 36,4795 
Sun, Edition (m) 12,207 8,945 1,476 22,628 95 3 22,75 tal Daily —(e) 35,736 10,416 26,594 143 72,889 451 559 = 73,899 
Lansing State Journal (r) 14,901. 7,995 3,395 20 = 26,311 193 233 26.736 Sun. Edition (m) 33,000 9,358 24,374 73 66,805 150 794 = 67,749 
Ludington News (t) 1,711 1441 276 3,428 + 47 489 
Sun. E dition (m) 1,712 1,441 277 3.430 ia 47 or NEVADA 
Muskegon Chronic (r) 10,895 1,619 404 78 12,996 269 159 209 13,633 2 . ~acette : >¢ 7 ? R 
Pontiac Ps (r) 7,956 3,631 562 5 12,154 120 228 12.802 | **™ sara a = i = es a2 oO 
Port Huron Tin *s-Herald (r) 6,913 5,214 535 40 12,702 211 287 13,200 
Saginaw \ Courier (r) 15,222 5,310 998 12 21,542 84 121 127 21,874 , NEW HAMPSHIRE 
Sun. Edition (m) 14,310 5,057 1,038 17 20,422 71 100 103 20,696 | Concord 3 ‘att iot (b) 366) 467) 442) l 1,275) 26) 91) 1,392) 
Three Rivers Commercial (r) 1,320 690 99 2,109 39 70 2,218 | itriot (r) 2,336) 44) § 735 2.4535 43} 375 533) 
Total Daily (e) 2,702 511 442 73 3,728 69 128 3.925 
MINNESOTA | Manchester Leader (r) 11,233) 1,411) 583) 2)—-:13,229) 150) 271) 13,650) 
ion (hb) 95 > 7 os >{ 27 « 
Duluth Herald (r) 19,802 9,973 5,549 180 35,504 265 151 35,920 Total Daily  (e) 1318) S607 16648 2384. is2) 550 27 ese. 
News-Tribune (b) 9,405 6,751 2,781 5 18,942 52 30 19,024 “ y “ ‘ = eg er “ve 
Sun. Edition (m) 16,701 10,148 1,978 15 53 33 28,928 . 
Mankato Free Press (r) 2.731 2'631 53 105 5,523 | NEW JERSEY 
Minneapolis Journal (r) $5,993 1,733 43,597 187 673 102,798 | Asbury Park Press (r) 5,120 1,577 679 11 7,387 331 150 7,868 
Sun. Edition (m) 56,736 2,203 48,294 124 859 108,375 ’ Sun. Edition (m) 3,001 704 291 4 4,000 92 990 4,182 
Minnesota Star (r) 17,474 560 21,040 209 528 39,817 | Bayonne Times (r) 9,627 117 59 9,803 52 33 9,888 
Vews (r) 20,019 1,181 42,322 156 103 63,808 | Camden Courier (r) 11,629 4,272 15,901 198 147 16,246 
7 ribe ane (b) 34,032) 3,239) 25,564) 248) 504) 63,607) Elizabe th Journal (r) 13,909 3,777 468 18,154 191 87 18,432 
Tribunee (r) 36,487§ 879§ 14,8255 404§ 477§ 53,112) Hoboker H n Obs’ver (r) 39,550 1,355 765 41,670 411 100 42,181 
Total Daily (e) 70,519 4,118 40,389 652 981 116,719 | Jersey City Jersey Journal (r) 35,979 — 527 282 36,788 150 259 37,197 
Sun. Edition (m) 62,597 3,067 65,060 523 2350 133.662 | Long Branch Record r) 2,800 1,035 165 4 4,004 120 153 4,277 
St. Paul Dispatel (r) 48,145) 3,422) 24, 706} 601) 549) 77,684) | Newark Ledger : (b) 17,527 6,383 207 9 24,126 188 251 24,559 
Pioneer Press (b) 44,255§ 4,439f 16,312f 8§ 65,014) § 400§ 412f 65,826) | __ Sun. Edition (m) 13,751 5,450 135 19,336 206 220 19,762 
Total Daily  (e) 92,400 7,861 41,052 18 141,331 217 1001 961 143,510 | Views (r) 53,566 35,118 11,369 100,053 731 183 100,967 
Sun. Edition (m) 48.818 4,236 67.852 24 120,930 251 565 1257 123.003 | (6 months audit December 31, 1920 
News (r) 28,865 4,287 37,874 71,026 242 982 72,250 Star-Eagle (r) 53,171 12,827 1,250 67,248 70 216 67,534 
Sun. Edition (m) 26,458 3,431 15,283 22 45,194 156 762 46,112 Sunday Call  (m)_ 33,542 19,200 2,629 55,371 106 139 55,616 
So. St. Paul Reporter (r) 809 18 707 4234 5,768 34 «115 5,917 (6 months audit December 31, 1920) 
Winona Repub’n-Herald (r) 4,029 4,059 591 3 8,682 48 195 8,925 Passaic He rald (r) 8,861 665 147 9,673 36 67 9,776 
MISSISSIPPI ; _ (r) : 4 = _—_ 160 3 a 35 74 8,774 
*aterson Ca (b) 13,8¢€ ,144 470 5,417 71 53 15,541 
| Vews (r) 11,265 156 32 6 11,459 192 128 11,779 
Jackson Clarion-Ledger (d) 1,579 1,240 77 3,598 1864 31 252 5,745 Press-Guardian (r) 9,397 1,122 lll 4 10,634 125 215 10,974 
Sun. Edition (m) 1,512 1,360 855 3,727 2100 31 303 6,161 , Sun. Chron. (m) 10,230 924 22 s 11,181 49 «Of 11,328 
(3 mos. Dec. 31, 1920) Pertle Amboy Vex r) 5,773 2,997 4 8,774 101 202 9,077 
News (r) 2,570 1,084 897 4,551 283 25 163 5,022 | Plainfield = Courier-News = (r) 6,746 1,445 160 361 8,352 4444 8,440 
Sun. Edition (m) 2,471 1,098 821 4.390 260 25 177 4,852 Trenton Times (r) 23,553 7,539 647 10 31,749 290 304 32,343 
Meridian Star (r) 3,577 2,762 358 5 6,702 49 220 6,971 Sunday Times 
Sun. Edition (m) 3,582 2,864 378 6,824 53 297 7,174 Advertiser (m) 19,114 3,411 351 ll 22,887 242 194 23,323 
MISSOURI NEW YORK 
Cape Gir’deav So’cast Missou’n (r) 1,999 1,792 598 5 4,394 142 77 4,613 | Albany Journal (r) 8,556 2,407 1,606 12,569 284 508 228 13,589 
Columbia Missourian (r) 1,420 132 330 365 2,247 31 329 2,607 (The “suburban” circulation includes 73 Schenectady and 49 Troy circulation) 
Tribune (r) 1,636 820 182 2 2.6440 16 18 97 2,771 Knic’ nae, bE (b) aa 12,377 6,775 3 32,235 855 261 33,351 
(3 months March $1, 1921) Sun ition (m) 15,441 24,200 5,614 23 45,278 847 203 46,328 
Hannibal Courier-Post (r) 3,687 1,177 234 5,098 27 #174 5,299 (The daily “suburban” circulation includes 1,771 Schenectady and 2,188 Troy 
Joplin Globe (d) 5,949 15,756 2,096 23,801 35 326 24,162 circulation, Sunday “suburban” 6,016 Schenectady and 4,026 Troy circulation) 
Sun. Edition (m) 6,158 16,244 2,658 15 25,075 35 455 25,565 Sun. Sag legram = 7,593 15,632 1,647 24,872 140 256 25,268 
News-Herald (t) 4,367 8,043 801 13,211 125 290 13,626 1e “suburban” circulation includes 4,105 Schenectady and 7,076 Troy) 
Sun. Edition (m) 4,112 8,114 877 13,103 125 324 13,552 Times-U nion (r) 23,076 6,968 1,782 31,826 748 289 32,863 
Kansas City Journal (b) 14,559 4,786 20,888 33 40,266 53 497 40,816 fT 1e “suburban” cirtulation includes 243 oer 4 and 246 Troy) 
Sun. Edition (m) 11,595 4,802 21,184 37,581 57 487 38,125 | Amsterdam Re’der and Dem.(r) 5,285 16 242 8 6,351 32 159 52 6,594 
Post (r) 75,111 14,583 64,423 42 154,161 110 885 155,156 | Batavia Ne (r) 3 528 3,725 1,073 8,326 74 «103 8,503 








NOTE.—The St. Louis Sunday Star is omitted from list because it was not established until June 26, 1921. 


For Explanation of Key Letters, See Note on Page V 











Editor & Publisher for July 23, 1921 


Which Consumer? 


Suppose you saw two men go into a store to purchase 
merchandise. 

One of the Men Asked: ‘‘Have you anything cheaper 
than this ?’’ 

And the Other Man: Inquired: ‘‘Have you nothing of a 
better quality ?’’ | 

Which of these two men would you consider the most 
desirable prospect as a patron of your shop, store or market? 

That the legion who read the New York American are of 
the type who 

“_want the best and are willing to pay for it” 


is evidenced by the fact that 


More than a Million readers pay 10c for the New York American Sundays, 
whereas they could buy the other New York Sunday newspapers at 5c— 
And over 330,000 readers pay 3c for the New York American week days, 
whereas they could buy the other New York Morning newspapers at 2c. 


If such is the live, progressive, quality-seeking, money- 
spending elements of the community you would reach with your 
merchandising or other business offer, make sure that your adver- 
tisement is published—any day—in the 








The oh TE of a Million ews 
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Editor & Publisher for July 23, 1921 XI 


CITY, COUNTRY, SUBURBAN, BULK, NET PAID, ARREARS, SERVICE COPIES AND UNPAID, AS SHOWN BY 
“A. B. C.” | rons 











NEW YORK—Continued NORTH DAKOTA 
Key Total Total—Arrears Total 
Let- Total _ Total Total Bulk NetPaid Service Copies Distri- hed Total Total Total Bulk Net Paid wanton Distr 
City Paper ter City Sub'ban Couniry Sale inc. Bulk and Unpaid bution City Paper ter City Sub’ban Country Sale inc. Bulk and Unpaid bution 
Binghamton ae and Leader (r) 16,419 8,464 2,357 7 27,247 311 293 27,851 | Bismarck Tribune (r) 1,467 1,285 1,017 3,769 175 49 102 4,095 
(b) 6,475 5,937 1,988 6 14,406 390 204 = 15,000 | Fargo Courier-News (d) 2,509 3,818 6.455 3 12.785 164 605 13,554 
srooklyn Eagle dius & pepe 4615 2,153 56.467 aus = aise Sun. Edition (m) 3,446 3,868 6.621 32 13,967 164 344 = 14.475 
un. ition m * , , , , 
ene & oe 2 = oan 318 178 67.031 | Grand F Forum (r) 5,659 3,359 5399 16 4, 433 160 183 14,776 
1 | Un rand Forks Herak (d) 2,025) 4,501) 3,166) 4 696 192) 61 9.949 
ined oo Edition (m=) aa ‘ 3 ons 2 —— pa = Seas Herald " (r) 1,928§ 1,969f 1,374f 3 S274 187§ 56§ 5,517 
uffalo ourier A ’ . A , ota aily (i) 3,953 6470 4,540 7 14,970 379 117 5,466 
Sun. Edition (m) 59,605 19,863 38,078 88 117,634 600 191 118,425 Sun. Edition (m) 2,692 4,738 3,302 10 10,742 271 + 61 11.074 
Enquirer (r) 27,912 4,833 2,066 45 34,856 449 245 35,550 ahi : ’ : , , 
Express (b) 21,614 9,041 5,391 19 36,065 218 36,283 OHIO 
Sun. Edition (m) 31,270 11,948 19,529 62,747 248 309 63,304 
Yous () 7.31 16,087 11-993 8 106,228 1g? 319 ero Akron Beacon-Journal (r) 24,028 7,272 885 $4 32,239 244 208 32,691 
Sun. Edition (m) 41,265 13,399 24,713 79,377 -935 571 80,883 ‘Sen. Rélie tas ae ae ke E94 — o oo 
Corning Leader (r) 4,504 2,448 385 7,337 215 143 7,695 | atiance Rev.& Leader. (t) $399 3249 488 2 135 170 -134 3439 

Dunkirk Observer (r) 3,137 440 57 33,637 37 118 = 13,792 | ‘Ashtabula Star & Beacon (r) 4423 1221 211 5,855 98 106 6,059 
Elmira Star-Gazette (r) 12,160 10,976 1,109 24,245 236 193 24,674 ‘Athens Messen or 7 és) 1,742 5631 1,553 4 8930 89 «53 9.072 7 
Gaeee Times (r) 2,908 2,420 207 5,535 530 187 106 6,358 | Rots : ge , ’ , , , 
Glens Falls Post-Star PE 180 19% = 7,776 | “Green Sentinel-Tribune (r) 1,296 1,119 74 2,489 105 68 2,662 

months ecemobder ° ; , , . - 
Gloversville Herald (b) 3,316 2,064 651 50 6,081 164 181 6,426 | Cambridge = feffersonion = (r) 3,490 3573 451 8 7,462 7 = 
Leader-Repub’n (r) 5,455 331 187 4 5,977 149 85 6,211 | Canton Repository | t) 17,886 5,399 1,166 1 24,652 am 28 
Hudson Register (r) 1,442 658 145 2:245 150 50 85 2.530 a @ le oo re re P gh rod br ae 
Republican (b) 919 1,168 135 7 21229 + 2 Sele een SG , , ee 5 , 
wy, incinnati Times-Star (r) 89,671 17,655 23,107 130,433 1140 427 132,000 

Ithaca Journal-News (r) 4,506 2,047 580 7,133 125 205 119 7,582 | Cine tar 8s 17,655 
Jamestown Journal (r) 5,957 653 202 7 6,819 2 106 70 6.997 Cleveland Metal Trade (t) Total Net Paid 5,322 321 55 5,698 
: oe Post ) 5062 3.502 595 6 9.165 83 172 133 9,553 News (r) 89,591 16,229 30,689 136,409 1809 2078 140,296 

ingston reeman , , ’ News-L’der (m) 80,104 26,482 70,052 587 177,225 1135 610 178,970 

Lockport Union-Sun & Plain Deale b) 93,013 26,280 39,843 731 159°867 07 526 161, 

Journal (r) 4,384 2,395 222 63 7,064 70 38 = 7,172 Sen. Raties Colitis ie — -— a (CC 
isteeenn Ties ies (r) 3424 2°142 501 ll 6.078 400 171 105 6.754 Cat _ Sun. Edition (m) 119,196 32,472 63,742 566 215,976 1100 385 217,461 
I] »sshocton Tribune & 

Mt. Vernon Argus (r) 6,391 557 = 7,035 32 76 7,143 a cmgestige reer . 
Newburgh News and Jrnl. (r) 7,245 3,228 283 10,726 83 86 10,895 eee oa 34 = -_ i sa 
New York American (b)229,585 44,670 25,401 47 299,703 446 817 300,966 | 1, ton Herald Cr) 24224 9214-845. 180 31,163 298 368 31826 

Sun. Edition (m)469,780 184,377 391,604 198 1,045,959 1453 791 1,048,203 , Tournal (b) 14712 10405 1,928 626 27.668 330 413 28'411 
Call (b) 12,821 1,277 4,332 12 18,442 64 131 18,637 Sun. Edition (m) 24,138 11,389 3.027 291 38'845 308 156 39.3 
Sun. Edition (m) 9,347 1,200 4,376 14,123 64 131 15,118 a eee ae eee ee ’ 7 ae 
Commercial (b) Total Net Paid 11,121 341 139 480 12.081 News Eittien (2 yg pe pt 436 ovens 239 1170 40,441 
Daily News (b)309,364 22,066 4,717 2 336,149 959 1117 338,225 | aware aa = “7 26 i 267 ee = = -_ 34, as 
Daily News (b) 372,852 26,483 6,256 405,591 East ‘ens sedi ve : aos 
“ ee as covering April 1921) Liverpool Review (r) 4.596) s2ee 229 6,068) ise} a3} 6,327) 
‘obe & Commer Tribune (b) 1,859f 2,867 389; 5,015 1645 139 5,318§ 
Advertiser (r) 149,410 12,236 2,783 164,429 118 895 165,442 Total Dail (e) 6,455 4,107 18 s 5 
Herald (b) 115,015 45,579 37,933 198,527 802 930 200,259 | Elyria Chronicle-Tel. (2) 4408 2,596 ter 2 362 t2 a1 Mr S98 
Sun. Edition (m) 113,585 39,382 65,675 218,642 760 716 220,118 | Findlay Republican (b) 3,632 2.746 37413 6,765 122 78 6,965 
Journal (r)503,843 87,574 58,395 22 649,834 50 1010 650,894 | Fremont News (r) 3,075 642 92 3,809 = = 3,887 
Mail (r) 143,133 8,872 3,115 155,120 544 390 156,054 | Hamilton Journal (r) 6616 1,790 214 4 8,624 274 287 9,185 
News Record (b) Total Net Paid 14,700 1011 315 16,026 News (r) 4,603 1,587 254 6,444 750 182 253 7,629 
» (6 months, ae 31, a “es saa 8 182 P . Lima News & Times- 
ost (r) 31,885 2,295 4, 111 596 1 9,98 Democrat (r) 9,817 4,333 7 : 7 
Sen (r) 169,531 13,747 6,106 189,384 1006 921 191,311 Sun, Edition (m> 963.4588 30 idan % i ites 
Telegram (r) 93,482 8453 3,415 93 105,443 474 435 106,352 Rep’n-Gazette (d) 3,969 4,315 288 8,572 91 114 8,777 
Sun. Edition (m)104,356 10,581 10,817 87 125,841 327 472 126,640 Sun. Edition (m) 3,969 4,530 287 8,786 103 100 8,989 
Times (b)203,332 52,623 69,040 2221 327,216 959 890 329,065 | Lorain Times-Herald (r) 5.716 11087 201 7,004 89 55 7.148 
Sun. Edition (see an eo = rey 967 2009 507,999 | Mansfield News (r) 7,348 2,702 382 10.432 209 «83 10.724 
Tribune (b) 80,331 35,039 26,910 142,31 555 850 143,715 Sun. Edition (m) 6.895 2,875 446 e " 
Sun. Edition (m) 73,771 30,286 38,740 38 142,835 506 869 144,210 | Marietta Times — ir) 3,243 2'422 2538 1 My 928 128 a . rer 
Women’s W ear, (x) Total Net Paid 21,109 2206 388 23,703 | Marion Star (r) 7,070 3,328 914 34 11,346 134 125 11,605 
(6 months, December 31, 1920) Martin’s P Prer 
World (b)290,589 26,144 29,506 7 346,246 1450 1441 349,137 Ferry ° Time: 9 247 2 - 
Sun. Edition (m)428,396 78,584 114,361 621,341 1826 1511 624,678 | Massillon Independent r) oose 1363 8 1 rae ie 30 eH 
W orld (r)262,090 33,949 16,602 123 312,764 1309 1227 315,300 | Middletown News-Signal (r) 3,350 655 132 4 4.141 410 45 306 4,902 

Niagara Falls Gazette (r) 9,344 2,716 279 6 12.345 170 152 12,667 | Mt. Vernon R, publ'n-News (rt) 1,896 1,468 171 35 3,570 38 55 3.663 
N.Tonaw’nda News (r) 2,577 163 2,740 38 145 2.923 | Newark Advocate (r) 4,044 2.200 419 4 6,667 50 205 189 7,111 
Ogdensburg Repub.-Journal (b) 1,231 1,728 fon + Heo 124 «645 3,478 | Portsmouth Times (r) 7,103 4,646 880 12,629 60 153 12,842 

lez Herald (r) 2,244 766 394 144 120 77 3,735 Editio 5 7 7 
Port Chester om (r) 2,852 708 84+ 6 3,647 7 = 62 3.754 Salem oo _— “tah ro ae on 112 Sa66 1B < ses 
Poughkeepsie Star & En’rprise (r) 8,026 2,494 299 10,819 18 61 145 11,043 | Sandusky Register (d) 2,545 5,103 405 8.053 58 119 8.230 
Rochester Demo. & Chron. (b) 24,918 20,074 7,509 84 52,585 5150 63 125 57,923 Sun. Edition (m) 3,342 5,249 413 9,004 55 145 9,204 

Sun. Edition (m) 50,234 11,250 1,537 12 63,033 1962 161 125 65.281 Star-Journal (r) 5.366 1.613 195 4 7,178 100 62 7.340 

Hergld as (b) ge peo — = I 1092 725 re — Springfield News (r) 13,749 2,066 266 10 16,091 170 274 16,535 

Sun. Edition (m) 15,02 . 669 94 0,70 Sun. Editio m) 11,991 1,624 25 3,95 gz 2 252 

Times-Union (r) 49,447 11,946 2,225 63, ny 413 245 376 64,652 * Sun Ke (b) 8,311 4.132 ai6 7 i289 464 298 341 iaise 

Schenectady Gazette (b) 16,454 2,958 1,134 3 20, 240 377 21,166 Sun. Edition (m) 7,924 3,055 726 11,705 233 342 12.280 
“ Union-Star (r) 11,082 1,192 1,092 13 33 317 380 14,076 | Tiffin Advertiser (r) 2,177 206 203 3,186 77 68 3.331 

Staten Island Advance (r) a uae a 23 4 Pl <= = 7,260 | Urbana Citizen (b) 2) 349) 35) l 36} +t 10) 61) 487) 
Sy ; Herald (r) 25,657 11,7 666 .038 99 381 43,718 Democrat (r) 1,687§ 1,618 287 593 7f 98f 99 3,907 

a Sun. Edition (m) 31,682 19,307 25,948 76,937 252 459 77.648 Total Daily (e) so ay 387) us 3379 ia? 108° “ete 

Journal (r) 22,997 11,963 8849 35 43,844 276 400 44,520 | Wooster Record (r) 2,136 2.412 507 5,055 1430 38 48 6,571 
Post-Standard (b) ‘S082 14,087 16,894 50,043 245 538 50,826 | Xenia Gazette (r)) ne : 
Sun. Edition (m) 16,293 10,385 23,996 50,674 300 680 51,654 Republican * (b) § Figures not available. 
Tarrytown eens cr) +3 oe Len 2 _— 8 39 66 1,942 | Youngstown Telegram (r) 14,842 7,841 1,164 6 23,853 282 185 24,320 

‘ cord (b) 3 a f 190) 203) 423 5,816 Vindice (r) 17,495 6,0 006 ; 24,523 5 25,23 
_ ecoed (r) 11,013f Soset 2,635 17,604 191} ot) 181293; Sun. Edition (m) 17889 e403 ah : oe 776 $30 33 33°339 

Total Daily (e) 14,016 5,052 3.726 22,794 394 921 24,109 | Zanesville Siznal (r) 4,177) 3.058) 144) 7,379) 138) 79 7.596) 

Utica Herald-Dispatch (r) 11,061 8,216 716 19,993 171 364 179 20,707 Times-Recorder (hb) 7,784{11,063{  631f 19,478 130$ 93 19.701{ 

Obser: er (r) 9.933 15.637 1,232 17 16,819 yon 282 408 17,509 Total Daily (e) 11,961 14,121 775 26,857 268 172 27,297 
*ress ») el ly * 4 422 
Watertown Times (r) 5,889 6.348 2.995 15,232 363 269 15,864 OKLAHOMA 
Yonkers Herald (r) 10,253 262 “ ‘ 10,583 6 % 285 10,970 Bartlesville Examiner (d) 2,140 798 153 3,091 39 15 126 3,271 
‘Sun, Edition (m) 2290 799 154 3.243 39 15 132 3.429 
NORTH CAROLINA McAlester Capital (r) 1842 984 203 16 3.045 55 102 3.202 
, aid Muskogee P heeoke (b) 6,341 4,740 2,755 31 13,867 62 291 14,220 
Asheville Citizen (b) 4,868 4,564 1,890 11,322 112 258 189 11,881 S iti 7 + ; s'09 
Sun. Edition (m) 5,670 2,616 1,668 19 9,973 83 410 197 10,663 Timed, 2 oe eS oe inde ° sp win 
Times (r) 2,818 3,457 1,003 133 7.411 2008 57 126 9602 re ee ae Se 11,266 40 269 = 11,575 
Sun. Edition (m) 2.218 2,251 ‘971 5,440 1889 57 91 6,927 | Oklahoma 
(3 months, Sept. 30, 1920) , ’ = | City Oklahoman (b) 14,381 40,822 55,203 14 1119 56.336 
Charlotte News (r) 6,205 3,868 247 10,320 177 171 10,668 a an Co a i 14 1799 AAS 
Sun. Edition (m) 5,550 3,800 230 9,580 162 166 9,908 Jimes (r) 17, 24,843 2 42,245 914 43,159 
Observer (b) 4,942 8,992 6,374 21 20,329 120 647 21.0% Okmulgee Times (d) 2,961 1,07! 337 116 4,485 94 42 i141 4,762 
Sun. Edition (m) 5,384 9,470 7,176 40 22.070 239 537 22,846 Sun. Edition (m) 3,029 1,088 335 IS 4,517 94 39 134 4,784 

Durham Herald (d) §,112 1,062 140 6,314 16 65 6,395 |... (6 mos. audit March 31, 1921) 

; Sun. Edition (m) 5,194 1,082 140 6.416 16 74 6.506 Tulsa Tribune (r) 15,155 3,383 5.324 134 23,996 165 676 24, 837 
Fayetteville Observer (r) 1,681 711 153 1 2.546 95 12 70 2.723 Sun. Edition (m) 12,965 3,298 5,492 212 21,967 112 699 22.778 
Greensboro News (b) 5,073 5,919 7,146 32 18,170 195 284 18.649 World a (b) 14,789 6,866 8,173 158 29,986 18 %4 458 30,556 
> . Sun. Edition (m) 6,628 7,860 10,066 3 24,557 197 470 25,224 Sun. Edition (m) 15,183 6,456 8,521 179 30,339 16 115 568 31,038 

aleig News and OREGON 

Observer (b) 3,522 7,576 12,426 2 23,526 9% 154 23,776 

ros Edition (m) bo: = 14,025 P 25,962 107 187 26.256 sm Bulletin (r) 900 100 70 1,070 10 10 1,090 

imes (r) 99. 0: 1,079 6,131 63 50 170 6,414 hugene 
Wilmington Dispatch (r) 2,172 865 837 3,874 1267 45 8&5 5,271 Register (a4) 1,842 2,087 663 4,592 523 93 66 5.274 
Sun. Edition (m) 1,824 883 850 3,557 1285 44 114 5,000 Sun. Edition (m) 1,859 2,104 718 4,681 523 93 66 5.363 
(6 mos. audit Dec. 31, 1920) Pendleton East Oregonian (r) 1,704 731 278 7 2,720 299 55 72 3,16 
Star (b) 2,957 1,602 865 5,424 661 93 182 6,360 | Portland News (r) 23,149 2.671 2,151 29 28,000 90 125 28.215 
Sun. Edition (m) 4,566 1,445 1,009 7,020 633 89 224 7,266 Oregon Joutnal (r) 36,497 9,264 22,961 68,722 442 422 69,586 
vl (6 mos. audit Dec. 31, 1920) Sun. Edition (m) 40,220 12,106 31,155 83,481 610 884 84,975 
Winston- Oregonian (b) 37.498 11.443 31.217 80,158 667 689 81514 
Salem Journal  —=—s- (b)s «3,927 3,644 1,154 2 8,727 87 26 393 9,232 Sun. Edition (m) 49,019 11,384 36,708 97,111 806 820, 98.727 
Sun. Edition (m) 4.474 3,698 1178 11 9,361 87 39 475 9,962 | Telegram (r) 30,827 9,924 17,195 74 58,020 404 356 58,780 
Twin City Salem Capital Journal (r) 3.265 1,377 256 3 4,901 71 «+182 5.154 
Settinel (r) 7,547 1,363 597 35 9,542 100 92 199 9,933 | The Dalles Chronicle (r) 1,285 209 79 «19 1,592 35 81 1711 





For Explanation of Key Letters, See Note on Page V 
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Select Exceptional 
Markets and Mediums 


— population and A.B.C. circulation figures 

you can quickly see that the Erie Times reaches 
practically all of the families in the city of Erie, 
Pennsylvania, and the majority in the suburban 
territory. In this population unit of 154,000 this 
complete coverage means exceptional advertising 
returns—greater than from some markets, though 
larger, but with selling costs increased by the need 
of several newspapers for full service. 


Erie’s economic stability is the result of diversified 
industries. 


If you cultivate properly this Erie market you will 
be assured of steady business. 


The Erie Times, a home paper, gives an advertiser 
the opportunity to develop a splendid market at 
a minimum of expense. 


ERIE DAILY TIMES 


A. B. C. Member Evenings except Sunday 


Representatives 


E. Katz Special Advertising Agency 


New York Chicago Atlanta Kansas City San Francisco 
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for July 23, 1921 XII 
CITY, COUNTRY, SUBURBAN, BULK, NET PAID, ARREARS, SERVICE COPIES AND UNPAID, AS SHOWN BY 
“A. B. C.”” REPORTS 
PENNSYLVANIA SOUTH DAKOTA—Continued 
Total Total—Arrears Total 
Key Total Total—Arrears = Total Let Total Total Total Bulk NetPald Service Copies Distri- 
. aper er ub’ban Coun ale inc. Bu 
———. “GR! alte clus Mheout, “tautsens Bley | _ coy, paneer Ui) st cy Salt fc. Blt “asd nse 
— 7 Sioux Falls Argus-Leader (r) 6460 6494 4,628 16 17,598 521 110 ‘270 18,499 
Allentown Call (b) 12,140) 11,721) 1,140) 114, 25,115)2202) 619) 494) 28,430) pee (a) 2485 $063 3148 4 10700 1487 45. 259 12.461 
aes 2954} 620} "dof 320$ 31940}. 63) 263) 249) 4.515) Sun. Edition (m) 4,539 5,134 3,187 11 12,871 1461 47 315 14,694 
Total Daily te) 15,094 12,341 1,186 434 29,055 2265 43. 32,945 ' Sun. & } , 4 6850 32 72 121 7075 
Watertown Public Opinion (r) 1,836 3,235 1,775 . 
Chron. & News (r) 4,168 457 70 «12 4,707 196 225 242 5,370 Sun. Kaien Gn) 1775 6808 32 64 82 6.986 
(6 mos. audit March 31, 1921) (6 mon. audit Marsch "31, 1921) . : 
Altoona Mirror (r) 14,441 6,872 2,150 93 23,556 252 134 23,942 
Beaver Times (r) 838 3,205 105 11 4,159 32 92 118 4,401 TENN 
Chambers- EN ESSEE 
b ic Opinion (b) 2, 2,257 220 4,539 13 69 39 4,660 
urg Pulfic Opinion) 200 ae Chattanooga News (r) 13187 4.241 1,988 96 19,482 23 2 
“hes Republi b) 1,335. 374 14. 1 1,724 71) 942 1,889) Times (b) 15,1 761 1, ; 2,7 
_— — ) boret 2a1c¢ 390% 4} 13°38) 183} 231} 13/800) Sun. Edition (m) 17,052 4,584 1,746 23,382 314 54 23,750 
Total Daily (e) 11,411 3,290 404 5 15,110 254 325 15,689 | Knoxville Jrnl. & Tribune (b) 9,107 8,018 3,051 20,176 182 .456 20,814 
Connellsville Courier (r) 2.691 1,755 $13 4.959 § 273 41 5,278 Sun. Edition (m) 11,499 4,848 2,985 19,332 169 241 19,742 . 
Easton Express (r) 7,837 4.785 476 28 13,126 113 237 986 14,462 Sentinel (r) 12,501 7,228 1,546 21,275 336 282 21,893 
Freepress (r) 6,810 3,607 222 3 10,642 1189 260 1224 13,315 | Memphis Comm’ Appeal & 28,014 4, 685 41,098 18324 S73 835 38282 
it 1 Sun. Edition (m 7 i ‘ 
Erie a. sain (a 8.10 101 i) 3190 624 10,915) 226) 269 11,607 News-Scimitar (r) 22,674 11,665 11,831 77 46,247 294 389 46,930 
Herald (r) 6826 Tsay Sit Bare oot 20 504 8.961; | Nashville | Banner (r) 19,170 18,612 3,677 7 41,466 740 342 42,548 
Total Daily (e) 14,927 3,521 945 19,393 226 548 401 20,568 Sun. Edition (m) 18,722 20,640 4,538 12 43,912 660 330 44,902 
Sun. Edition (m) 15,609 2,145 758 18,512 226 356 249 19,343 Tennessean (b) 15,528)11,210) 3,509 30,247 300} a23) 31,070) 
Times (r) 20,528 5,984 997 6 27,515 272 110 130 28,027 Tennessean. (r) i3'40y 1.947§ 403 16,190 215$ 450 16,8555 
Harrisburg News tr) 11.647} 8.405) $708 2 26,798 12} 277 iss 27,275) Total Daily (e) 29,368 13,157 3,912 46,437 515 973 47,925 
Patriot (b) 9,799§ 6,578§ 2,438f 2 18,817§ 10§ 274§ 194 19,2955 Sun. Edition (m) 17,146 9,914 5,442 32,502 300 591 33,393 
Total Daily (e) 21,446 14,983 12182 i 45,615 22 S51 382 46,570 TEXAS 
Telegraph (r) 12,694 11, y . 
igenc 3 9 4 438) 143) 13,013 P , 
“anal Shes &) 5088 7,859 332 i144 334 109} 11,8925 | Amarillo hy ng & or = Leo ame = = = 
M : 7 2 | Sun. Edition (m a . * 
Toms Daly (¢) Beane, | aoe Tie, tan. -aaapn | Auatio American (b) 3,676 1,948 233 5,857 31 125 6,013 
fMendvilie §=Repabiice Gs teat Suel sal Gf Keel ot 7st S208, Sun. Edition (m) 5,720 2,368 274 § 8,367 30 161 8,558 
T tal Dail ” de) 3.862 3,162 352 7 7383 01 153 "637 Statesman (r) 3,419 1,114 315 ll 4,859 857 76 200 5,992 
Mt. Carmel Item d (r) 25096 1,139 123 "358 30 92 3,480 Sun. Edition (m) 3,762 1,165 348 «(19 5,294 864 75 275 6,508 
oasis ous (r) 9,945 2.465 839 11 13,260 172 145 13.577 | Beaumont _ Enterprise (b) 6,175 5,396 8,197 19,768 17 72 161 20,018 
Norri ’ T: 6.387 2'240 175 140 8,942 102 258 9.302 Sun. Edition (m) 7,224 6,806 11,401 25,431 18 72 172 25,693 
soruews =T ines “ 1 <a3 Journal ) 5,032 3,904 491 9,427 108 67 207 9,809 
Oil City | Derrick 3,566 1,107 1,135 5.808 416 147 312 6,683 ee en ch tk te ae aS 
Philadelphia aoe. S)138.000 29°286 ox == oe = an.2z76 —— Sun. Edition (m ’ 7 ' ,2 
Sun ition (m ’ 5 a 
Chris Call (b) 1,005 535 1,586 3,126 58 223 3,407 
Nort American (b) 45,558 23,626 71,403 140,587 836 778 142,201 hristi et ein Oe ie oe me (le Sm i 
Sun. Edition (m) 48,246 27,067 108,462 183,775 1805 937 186,517 ‘ 1 eR a oi: ae 
Public Ledger (b) 52, pain ry 26, _ bry 246) 815) 101,924) | Dallas oe iN) eons aes ahaae $2159 S32 S88 aa tre 
Public Ledger (r)117,278$18,034§ 8,717 144,029 689/1306§ 146.0245 ews (b) 15, 5 , ’ 27 
: > Sun. Edition (m) 26,897 7,817 59,980 94,694 598 578 95,870 
Total Daily (e) 169,738 40,342 34,912 244,892 35 2121 247,948 | |. ao. Te — os = >. “Toe 
Sun. Edition (m) 88,507 40,211 83,957 212,675 519 1222 214,416 | Denton ae ne te) es ees fae fie ee ae 
Record (b) 50,363 27,131 31,980 109,474 484 538 110,496 | ©! Paso —— 7 ty inhi 14¢'s6? S401 28 30338 a S72 aan 
Sun. Edition (m) 61,660 29,947 27,725 119,332 597 852 120,781 Pt pumice i} 526 6694 898 4 18122 144 810 -18°776 
ittsburgh Chronicle-Tel’ph (r) 52,719 28,277 13,023 94,019 1514 223 95,756 imes KO), , 77 
Pittsburg Dispatch (b) 215621 10.907 22.723 55.251 521 252 56.024 : : Sun. Edition (m) 11,201 7,807 940 19,948 144 493 20,585 
Sun. Edition (m) 23,376 16,939 33,392 73,707 oe te Sees | Pert Werk Boome | a I Epon sf 2S 
Gazette Times (b) 39,393 18,732 33,190 91,315 915 98 92,328 a eee Cae * 254i saoes 3235 ‘an den 52 
Sun. Edition (m) 33,453 23,873 41,063 98,389 1310 100 99,799 Star-Te Sa, tt 4,188 = br : coast = iw ly oe 
Post (b) 34,394 13,962 19,762 68,11 661 270 69,049 | ot Sele ee ee ee ee ee S> fe 
Sun. Edition (m) 40,376 32,878 37,102 110,356 785 311 111,452 | Galveston _—e et , e -- , , “f 
Press (r) 98.346 27,184 10,438 135 1594 378 137,940 Sun. Edition (m) 8,887 a “as ° ‘oe PB 
"3 Y ¥ , t r Tribune (r) 7,192 41 61 . 7 8,929 
Pa Réition @} gt grt ryory a — See see | Houston Clironicle (r) 21.523 2,794 22,275 361 46,953 365 346 47,664 
ood b 3,539 2721 "446 1 6.707 48 79 70 6.904 Sun. Edition (m) 23,992 3,556 29,533 95 57,176 504 341 58,021 
Pottstown = pe oublicon * 4457 4861 2,098 11416 110 56 «11'582 Post (b) 18,769 2,626 16,008 20 37,423 223 485 38,131 
Pottsville = rebut (r) 17384 14.173 1973 4 33/534 1961 677 875 36.747 Sun. Edition (m) 20,149 3,246 21,476 17 44,888 410 638 45,936 
Reading y= *) 18's ’ ; San Antonio Express (b) 13,526 16,885 125 30,536 139 155 30,830 
un. Edition (m) 15,913 6,507 699 23.119 120 408 489 24,136 = 
i-Tel 6.273) 1.555 314 6 8.148) 303) 167) 144 8.762 Sun. Edition (m) 23,636 23,804 139 47,579 207 188 47,974 
jt Se a ib) 5,196 eit 33} } 6.702 187} its} 79 7183} ‘ ee (t) 12,512 7,288 19,800 309 150 = 20,259 
Total Daily (e) 11,469 2,846 529 6 14,850 490 282 323 15,945 — oo &? age aoe an = fo <_< 
Scranton Republican ae tn oo meme m ime (mo News st) «34308 5,844 20,087 209 461 20,757 
i ’ '. 5 Tr 4 » 
Shamokin News (r) 2,369 779 196 28 3,372 69 23 3,464 | Temple ae Sites = — = _ ro . oo 
T (3 mos. Sept. 30, 1920) = _ Sun, Ec 2,05 5,62 , , 
| Texa F Four States Press(b) 2,146 294 1,136 1 3,577 1407 22 159 5,165 
s Herald (r) 3,259 1,391 243 30 4,923 29 150 64 5,166 | Texarkana tes | , ; 
ones Telegraph (r) 2,682 1.945 237 138 5,902 89 134 §.225 Sua. Edition (m) 2.80 | 235 1S 3,846 1400 23 257 5,526 
* . ? os. auc Mé ol, 
Titusville Herald oa & <2 SE | Wate News-Tribune (b) 5,627 6,967 12,594 197 197 12,988 
erven Times (r) 2,392 1,251 396 2 4,041 279 77 169 4.566 ete. S&S oe ry yo eR 
Washington Observer ey 4 — 63 7} 30} as tar 10,673) | wichita Falls Times (r) 6.287 1,515 1,237 2 9,041 80 271 9.392 
eporter (r) 4,838 124 262 5,224) 50) 96f 102 5,472) - owe 87 1508 8 8996 80 22 9 
otal Daily (a) 6,647 8,112 798 3 15,560 80 250 255 16,145 Sun. Edition (m) 5,904 1,576 1, , 4 300 
yy ieee Barve oesday Indeg’t (a) 4412 Mash ZA? isza0 igh 130 «18,589 UTAH 
Sunday Indep’t (m) . +, . 7 . 
Times-Leader  (r) 7,156 10,022 750 17,928 254 303 18.485 
Williamsport Sun (r) 10,562 5,533 656 16,751 19 261 17,031 | Ogden Stenderd. on r® 7,066 1.596 1,368 as 10,048 103 190 10,328 
Salt Lake 
City Deseret News (r) 7,957 3,906 13,964 50 25,877 276 1044 827,197 
RHODE ISLAND Telegram (r) 14,319 2.964 7,059 12 24,354 200 688 25,242 
. ‘ Sun. Edition (m) 15,040 3,376 8,961 28 27,405 205 606 28,216 
Bawtacket Pile :) eee ue lUflCUe se Se Tribune (b) 17,420 5,085 19,434 4 41,943 765 296 621 43,625 
TOV) ’ , , . m ge.6 pa 
Journal (b) 18380 9.832 3182 10 31374 268 319 31,961 Sun. Edition (m) 25,153 8,577 37,538 3 71,271 765 480 816 73,332 
tan ete et ke Me Se VERMONT 
News pa 468 5, , \ 
Tripene oe, 3 206 = 24,199 | Barre Times (r) 2,387 3,575 1,100 3 7,035 186 94 7,285 
Rie see ee cm) i i ee 3g | 12728 | Burlington Free Press (b) 2,908 1,297 6,665 4 10,874 367 249 11,490 
ester . ’ . , ° 
y ‘Sun. Edition (ny) 2464 1820 247 2531 G4 BL fe7e | Rutland Herald (b) 2,780 4,206 1,997 8,987 234 110 23 9,331 
Woonsocket Call & Reporter (r) 7,536 5,352 427 13,315 167 74 13,556 | VIRGINIA 
: Harrisonburg News-Record (b) 838 4,968 919 6,725 64 110 6,899 
SOUTH CAROLINA Lynchburg 7 ance 2 Toae ‘ 3st 3,548 i} seist } Soy iit 5,882) 
Charleston American (b) 3,629 492 1,374 5.495 2006 148 162 7,811 “Teal Delly ‘i 7D tie sae of} ae 62 See 
Sun. Edition (m) 6,360 451 1,315 8.126 1094 115 221 9.556 Sun. Edition (a) 3399 3191 3°547 10°39? me (eae 
News and Cour. (b) 3,778 3,826 2,411 10,015 198 169 10,382 N’port News Press (d) 2,526 2.641 309 5,476 230 245 5,951) 
pie ee an ea oe ee Times-Herald (x) 7,8243 2,950§ 54 10,828 230 305} 11,363) 
_ = i) & " st Total Daily (i) 10,350 5,591 363 16,304 460 550 17,314 
elembin = Record CO Oe ee — a = BY Sun. Press (m) 5,064 3,925 _ 315 9,304 230 245 © 9,779 
ee SS So ae ae yon 887 380 226 14,536 | Norfolk — Ledger-Dispatch (r) 33,747 3.213 2,998 44 40,002 187 546 40,735 
ote. Editi Ph ) 4972 3908 12.977 21.887 2 © «622219 Virginian-Pilot (b) 21,130 4,331 8,361 26 33,848 185 415 34,448 
; aon te (b 4003 $777 1.157 10.937 114 326 11°377 Sun. Edition (m) 27,535 5,212 7,233 70 40,050 205 360 40,615 
Greenville News oi: 23 3845 «(1288 «(10 936 io 336 «10. Richmond News-Leader  (r) 37,401 2821 5,313 45,535 415 141 46,091 
ee oe oS a ae 7290 im a tae Times-Dispatch (b) 12.432 1.291 9.570 73 23,366 233 149 «23.748 
‘. os x = , : : Sun. Edition (m) 28,514 4,216 11,810 18 44,558 274 142 44,974 
Spartanburg Herald (d) 1,283) 2,949) 224. 2) 4,458 58) 119) 4,635 Sui 4 
P Journal (r) 2,803 819 45 3 3,670 54 102 3,826{ | Roanoke Times (d) 2,718) 2,241) 5,303 4} inert 309} or 10,625) 
Total Daily (i) 4,086 3,768 269 5 8,128 112 221 = 8461 World-News (r) _8,9785 oa enn ? sae re pt ty 
; , ’ . Total Daily (i) 11,696 3, ‘ , ’ 
a ee ee a Sun. Edition (m) 5,390 2,687 6234 11 14,322 237 116 = 14,675 
Staunton —_Leader (r) 1 $82 248) 229 2,059 63} = 2,215) 
SOUTH DAKOTA News-Leader (d) | 568§ 3,202 613 4,383 116§ 85§  4,5845 
Sm Geis fe oe se 
A re Sun, Edition (m) 63 1 " 
—- | Figures net available, Winchester Star (r) 1,450 1,555 466 3,471 65 197 3,733 
Sun. Edition rt} 
Mitchell Republican (d) 58) 1,743 sm 3,111 42) 76) 2,229) WASHINGTON 
Republican (r) 1.6084 ola 247 465} 101} 39} 2,6555 ia Gs See eae we mt «(akon ee a oe 
otal Daily (i) 1,662 2,357 557 4,576 143 165 4,984 | Aberdeen orl r) 2, : 12.754 182 a1 iste 
Sun. Edition (m) 1,701 2,429 580 20 4,730 135 167 5,032 | Everett Herald (r) 6,781 5,339 6. 7 5 








For Explanation of Key Letters, See 


Note on Page V 








XIV Editor & Publisher for July 23, 1921 


FACTS 


1. The Publishers’ A. B. C. statements for the six months ending April 1, 1921, 
show the national circulation of The FORWARD to be 42,667 more than the 


combined total circulation of the only two other Jewish A. B. C. dailies: 


jowtsh: Dieiiy Pewwad... . ....4 56.0 cee 8s 182,834 | 


Jewish Morning Journal................ 76,237 
EE ok siktcrnodonen So eres 63,930 


2. The aggregate total circulation of all Jewish dailies published in the United 
States is less than 400,000. Of this The FORWARD circulation is close to half, 
which indicates that every other purchaser of a Jewish newspaper buys The 
FORW ARD—a fact which has no parallel in any other field. 





3. The FORWARD, owing to its tremendous numerical preponderance, is read 
by every class of Jew, in greater number than any of its contemporaries—a fact 
which makes The FORWARD the best qualified medium for any class of 


advertising. 











4. The FORWARD carries the largést volume of local and national advertising— 
a fact which proves its force as a result-producing power. 


5. The FORWARD is the only Jewish daily having an independent, well-organ- 
ized SERVICE department, with a staff of trained specialty men constantly call- 
ing on the Jewish trade, making trade investigations, putting up window displays 
and obtaining dealer-co-operation—a SERVICE which is a fact, not a promise. 


6. Using The FORWARD the advertiser reaches half of the Yiddish reading pop- 
ulation, at a lineage rate which is one-fifth of the aggregate rates of all the Jewish 
dailies published in this country—a fact which has earned for The FORWARD 


its position of leadership as a Jewish national advertising medium. 


‘‘The Gateway to the Jewish Market’’ 


The 


JEWISH DAILY FORWARD 


| 175 EAST BROADWAY 1128 BLUE ISLAND AVE. 
NEW YORK CITY CHICAGO, ILL. 


ee 


—— 
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2 1921 XV 
CITY, COUNTRY, SUBURBAN, BULK, NET PAID, ARREARS, SERVICE COPIES AND UNPAID, AS SHOWN BY 
“A. B. C.”” REPORTS 
WASHINGTON—Continued CANADIAN PA\}’ERS 
Hd Total Total Total Bulk N Pala bam ay my one 
+ Tota ota ota u et Pai ce Copie: - 
_ City Paper ter City Sub’ban Country Sale inc. Bulk and Unpaid bution ALBERTA 
Seattle Post-Intell. (b) 31,068 3,465 12,848 1 47,382 68 951 350 48,751 
Sun. Edition (m) 30,241 5,623 23,289 59,153 95 1002 624 60,874 Py vets) _Teted Tote Gem WAG Gln) 6oatl 
cd es ties os re 5 Pn Bs. oa ere City Paper ter City Sub’ban Country Saie inc. Bulk and Unpaid bution 
iwmnes r ’ ’ ’ . . 7. > > > Ss 5 
Sun. Edition (m) 59,847 10,479 19,905 90,231 1219 115 91,565 | “*leary = Albertan y= a  ~ eal 
. . erald (r) 15,257 8,659 1,217 17 25,150 314 669 26,133 
Spokane Chronicle (r) 24,514 11,370 2,428 16 38,328 388 550 39,266 Edmonton Bulletin (b) 3 159) 3 983) 573) 7 715) 461) 228) 8 404) 
Spok’an--Review (b) 15,577 14,947 15,108 45,632 466 493 46,591 Bulletin (r) "6075 2005 156{ 1'4635 231 128) 1.8224 
Sun. Edition (m) 21,189 17,284 15,202 53,675 635 480 54,790 : : 2 >> 9175 40? 386 ery 
Total Daily (ce) 3,766 4,683 729 9,178 692 356 10,226 
Tacoma Ledger (b) 6,753 3,624 2,583 3 12,963 154 401 13,518 Journal (r) 13,334 5,417 828 26 19,605 277 476 20,358 
Sun. Edition (m) 19,996 “8,593 3,771 20 32,380 400 432 33,212 : : 5290 «9'07 45 #299 =’ 376 = <7 
Sy ca T pits 21027 9°310 21424 4 32765 536 302 33,603 Lethbridge Herald (r) 2,522 2,070 765 5,379 110 9 259 5,757 
3 a. ee : oe rete ~ , Medicine Hat News (r) 1,640 186 177 26 2,029 113 63 99 2,304 
Walla Walla Bulletin (r) 3,101 am 4 57 5,516 180 74 134 pened 
Sun. Edition (m) 2,980 2,01 4 52 5,442 180 74 119 5,81 
Union (b) 1,905 1,527 219 362 4013 353 21 323 4,710 BRITISH COLUMBIA 
Sun. Edition (m) 1,926 1,544 239 368 4,077 363 21 345 4,806 : 
Wenatchee World (r) 1,702 2,015 2,724 33 6,474 102 123 6,699 Nelson News (b) 949 2,750 270 2 3.971 346 77 146 4,540 
Yakima Herald (d) 1,584 3,245 S 5,453 255 108 = Bro} Vancouver Province tr) en = — 16 oS an = bor “ = 7 
Sun. Edition (m) 3,458 3,554 7,598 255 108 6 8,0 Sun (b) 4 646 ,6: 75 20,697 2 2 
Republic (r) 4,939 376 230 5,545 138 184 64 5,931 = bo Edition (m) 16,854 be oes val oy — +. = is —_ 
rid (r) 6,427 3,428 6,24 6,26 62 2 r+ 
Victoria Colonist (d) 7,171 930 2,007 3 10,111 383 471 403 11,368 
WEST VIRGINIA a . 
s . Edition (m) 9,164 931 2,096 52 12,243 383 458 604 13,688 
Charleston Gazette (b) 5,296 7,325 3,057 15.684 124 140 246 16,194 Times (r) 6,930 531 1065 23 8,549 6 296 333 9,184 
Sun. Edition (m) 6,028 8,532 3,253 3 17,816 116 164 = ooeee 
Mail (r) 5,947 5,260 1,496 1 12,720 215 219 102 256 
Sun. Edition (m) 4,693 4,838 d 31 11,126 215 219 161 11,721 MANITOBA 
Clarksburg Telegram (r) 4,979 1,901 73521 7,636 151 87 7,874 | Winnipeg Bulletin (r) 34,062) 1,102) 16,856) 232 52,043 66) 299) 52,408) 
j Sun. Edition (m) 4,551 2,723 2,066 4 9,344 112 85 9,541 Free Press (b) 8,497§ 123) 16,3894 4§ 25,0135 68§ 475  25,556/ 
Fairmont Times (b) 2,512 2,473 1,465 21 6,471 102 218 6,791 Total Daily (e) 42,559 1,225 33,245 27 77,056 134 774 77,964 
, Sun. Edition (m) 2,662 1,654 838 10 5,164 89 76 5,329 Tribune " (x) 21,029 1,172 17,519 24 39,744 137 386 40,267 
,- soe Virginian (r) 2,883 2,084 269 4 5,240 105 173 5,518 
Huntington Advertiser (r) 7,221 1,189 306 8,716 169 185 9,070 
Hoan; Edition (m) 6451 L67L | S60" 8,682 140 190 9,012 NEW BRUNSWICK 
erald-Dispatch (b) 6,521 2,450 084 4 12,461 60 178 186 12,885 , P 
Sun. Edition (m) 6,778 2,414 2,837 12,029 60 178 240 12,507 | St-John =— Telegraph ns flO eS Se ee 
pecdamwe Journal (r) 2,221 1,019 19 are = h. lll rere — : _ ’ 
arkersburg Sentinel (r) 4,549 8 + 10 .740 171 94 6,012 
Wheeling Intelligencer (b) 2,761 1,951 4,468 180 373 449 10,002 NOVA SCOTIA 
News (r) 7,410 4,272 1,553 13235 323 608 14,166 : > sal t 2,569 44 3 3 2136) 232 > 65 
Sun. Edition (m) 7,008 7,100 3,220 17,328 345 576 18,249 | Halifax — | SaaBy ay Baeohazrey Lash Sash Leeeey 
Total Daily (e) 5,303 12,572 57 17,932 4408 361 746 23,447 
WISCONSIN Herald (b) 2,885) 8,610) 2) 11,497) 4) 120) oH 11,988) 
Mail (r) 11,770) 4,724) lj 16,495} 25 119) 366 16,9825 
Appleton Post-Crescent (r) 4,228 2,998 448 71 7,745 77 226 8,048 | Total Daily (e) 14,655 __. 13,334 3 27,992 6-239 733 28,970 
Beloit News (r) 5,441 2,177 266 53 7,937 16 183 8,136 | Sydney Post (b) 1,217) 1,655) 1,097) 3,969 342) 136) 108) = 4,555) 
Eau Claire Leader (d) 2,404) 2,589 352) 1 5,345 137) 149 5,631) ost ; (r) 1,075{ 669f 1445 1,888) 16) 108) 2225 2,234) 
Telegram (r) 2,332 6ll 77 1 3,021 11st 160 3,2965 Total Daily (e) 2,292 2,324 1,241 5,857 358 244 330 6,789 
Total Daily (i) 4,736 3,200 428 2 8,366 252 309 927 
Son Edition (m) 2,442 2,604 35344 5,443 138 169 5,750 ONTARIO 
Fond du Lac ren (r) — 2,649 = : oon = 83 119 6,566 2 - z a 
Reporter (r) 2,648 1,721 1 109 429 103 100 5,741 srantfor rpositor (r) 7,341 2,586 395 4 10,356 145 173 251 10,925 
Green Bay Press-Gazette (r) 6,244 3,469 466 + 10,183 141 10,384 | Brockville Ree'd’r & Tir nes (r) 2,148 1,493 267 3,908 451 105 88 4,552 
Janesville Gazette (r) 4,579 4,078 342 «(110 9,009 178 192 9,379 | Fort William TJimes-Journe (r) 3,837 395 811 5,043 151 197 212 5,603 
pon News (r) 5,363 196 143 3 5,705 81 72 5,858 P (6 mos. ante March 31, 1921) 
-aCrosse Trib. & Leader Galt eforter (r) 2,842 1,258 140 6 4,246 21 179 166 4.612 
Press (r) 6,937 5,081 484 5 12,507 90 190 12,787 Guelph Mercury (r) 3,444 350 157 1 3,952 19 180 120 4,271 
Sun. Edition (m) 6,337 5,035 486 616 11,874 lll 192 12,177 | Hamilton Spectator (r) 23,511 3,712 4,077 31,300 460 468 32,228 
Madison Capital Times (r) 2,845 4,228 3,876 10,949 83 228 11,260 | Kingston British Whig (r) 3,417 2,363 14 5,794 251 138 226 6,409 
Wis. State Jrni. (r) 8,489 4,940 1,689 1 15,119 197 268 15,584 | Kitchener Record (r) 4,096 584 154 3 4,837 71 157 5,065 
Sun. Edition (m) 6,897 4,371 1673 15 12,956 188 286 13,430 | Lindsay Post (r) 1348 1,001 448 1 2,798 190 93 214 3,295 
Milwaukee Journal (r) 67,280 21,422 22,272 105 111,079 354 391 111,824 | London Advertiser (b) 516) 13,092) 6,062) 13 19,683 3679) 350) 116 23,828 
4 l l l l 
Sun. Edition (m) 54,687 16,244 18,567 9,498 201 400 ,099 Advertiser (r) 5,148) 1,406f 3055 j 6,859§ 7495 182} 715 > seit 
Sentinel (b) aeiret eben 10,945 6 ease <3} 376) 46,196 Total Daily (e) 5,664 14,498 6,367 13 26,542 4428 532 187 31,689 
Sentinel (r) 19,174§ 6,859§ 4,772 9 30,814 105 506 31,330 Free Press (b) 1,621213,056) 7,017) 17) 21,711)2139) 203) 378) 24,431) 
Total Daily (e) 43,709 17,170 15,717 15 76,611 33 882 77,526 Free Press (r) 9,207§ 1,055) 178) 2) 10,442§ 1785 121) 260§ 11,001f 
Sun. Edition (m) 39,647 15,915 18,821 15 74,398 20 365 74,783 Total Daily (e) 10,828 14,111 7,195 19 32,153 2317 324 638 35,432 
Wisconsin News (r) 39,396 12,993 12,101 35 a = ae one Ottawa oa (b) 19°726) oe 1,304) 1) aes 286) 123) 10,804) 
Monroe Times (r) 978 1,274 189 44 4 4 5. itizen (r) 14,726f§ 1,932f 1,705f 9§ 18,3725 2465 164) 18,7825 
Oshkosh Northwestern (r) 7,941 4,081 1,285 2 13,309 531 71 203 14,114 Total Daily (e) 20,886 4,862 3,009 10 28,767 532 287 29,586 
Racine wae News (r) 6,842 918 353 113 179 142 8,434 Journal Dailies (b) 1,665) Pinst 1,544) 9) 4,414) 288) 126) 4,828 
TimesCall (r) 5,377 1,233 192 6,802 164 76 7,042 Journal Dailies (r) 13,245§ 5,114§ 2,899f 10§ 21,268) 426{ 1894 21883 
Sheboygan Press (r) 4,974 3,111 249 7 8,341 84 134 8,559 Total Daily (e) 14,910 6310 4443 19 25,682 714 315 = =26,711 
Superior Telegram (r) 8,169 4,524 5,228 3 17,924 49 74 230 18,277 *Le Droit (r) 4,552 1,254 4,889 65 10,770 520 260 377 11,927 
Wausau Record-Herald (r) 3,844 1,460 201 4 5,509 118 43 5,670 | Peterbor’gh Examiner aa (r) 4,538 1,039 336 5,913 840 116 331 7,200 
(3 months December 31, 1920) 
St. Cath’rines Standard (r) a 2,573 541 188 8,704 212 270 9,186 
WYOMING St. Thomas | Time s-Journal (r) 3,721 3,488 1,000 8,209 575 424 304 9,512 
Cheyenne State-Tribune (r) 2,639 Gazi, 572 25 4,863 294 44 49 5,250 Stratford Bearne mes ied 601 579, 280 2.651 368 135 199 3.353 
Herald (r) 1,707 874 236 12 2,829 499 250 115 3,693 
Toronto ay , (b) 26,086 14,471 49,040 31 89,628 836 831 91,295 
. Jail anc 
Empire (b) 35,916 12,174 35,239 12 83,341 56 1339 760 85,496 
FOREIGN LANGUAGE PAPERS ght World (mm) 66.883 13.023 25.294 105,170 411 316 103,897 
tar (r) 62,507 14,549 18,691 41 95,788 817 181 96,786 
ILLINOIS 7 sun. Edition (m) 73,051 18.811 20,134 111,996 263 65 «(112.324 
eleg 95,993 2, 9 073 5 
Chicago Abendpost (r) 35,672 4,878 5,729 46,279 200 235 46,754 | windsor BordanCitiee = 1S Ge So St BAe 
Sun. Edition (m) 26,903 3,146 4,930 34,979 140 235 35,354 Star (r) 12.222 3,780 1,027 17.029 179 217 17.425 
Jew aves ‘ee 16,920 = 17,173 34,643 50 80 34,773 | Woodstock Sentinel-Review (r) 3,2 2,211 5,503 327 208 218 6,256 
Monday to Friday morning 
Sat. Edition (y) 17,916 555 16,871 35,342 50 680 35,472 
Sun. Edition (m) 17,144 567 17,540 35,251 50 80 35,381 PRINCE EDWARD ISLAND 
Charlotte 
Town Examiner (r) 5‘8 846 1.414 300 30 89 1,833 
MASSACHUSETTS Guardian (b) 957 6,260 7,217 900 122 454 8,693 
Fall River L’Independent (r) 2,867 90 219 3,176 90 93 82 3,441 
New Bedford L’Independent (r) 1,915 109 82 2,076 10 89 64 2,239 QUEBEC 
e Montreal Gazette (b) 21,657 602 5,401 6 27,666 66% 668 23.998 
NEW HAMPSHIRE Herald (r) 8.145 157 3,509 L811 774 670 41% 13,669 
LaPatrie (r) 10,034 1,781 8,230 20,945 688 926 241 22.800 
M hester L’Avenir (The country circulation includes 2,750 circulation which is distributed in tt 
eed National (r) 3,172 636 633 4441 50 60 120 4,671 United States.) We eee eee 
LaPresse (r) 73,654 14,039 45,724 133,417 2960 1504 250 138,131 
NEW YORK (The country circulation includes 21,647 copies distributed in the United . tates 
through the New England Edition.) 
New York Day and Warheit (t) 35,501 4,551 20,521 60,573 100 107 60,780 LeCanada (b) 5,076 1,071 1,911 058.1089 236 191 9 574 
Sat. Morning (y) 47,177 5,002 22,136 py eo a pee LeDez oir (r) .e* 1,109 6,666 40 A 349» 290° 468 .370 13.477 
Sun. Edition (m) 42,425 4,687 21,764 5 , Star (r) 73,311 1,847 32,487 4 107,649 - 1496 482 109 627 
’ Il Progress« Quebec LeSoleil (r) 13.329 6,622 24,239 56 44,246 3930 795 456 49.427 
ielo- Asa,’ (b) 43,030 13,178 41,600 97,808 892 126 422 99,248 | Sherbrooke LaTribune (r) 1,588 3,754 2,196 7,538 234 71 7,843 
Sun. Edition (m) ae oe oo By - p-; = = Ba Record (r) 2,092 4,560 2,861 9,513 123. 177 9,5.3 
Jewish Forward (t) ’ ’ f , ’ 
“Sat. Meruin (y)105,905 5,190 42,464 153,559 2897 162 600 157,218 SASKATCHEWAN 
Sun. Edition” (i) 108,660 5,190 42,246 153,096 2897 162 600 156,755 | 
Tewish Journal 69.291 1,760 6.716 77,767 100 300 200 78,367 | Moose Jaw Times (r) 4,600 3,013 885 8,498 1342 113 7 15 193 
“(Monday to Friday Morning) Prince Albert Herald (r) 1,602 1,172 238 3,012 73115 3.200 
Sun. Edition (m) 57,014 1,566 6,705 65,285 100 300 200 65,885 | Regina Leader (b) 5,171 9,207 7,182 21,560 196 235 21,991 
Nees Wesker Sebaae. Post (r) 4,968 3,540 1,796 10,304 201 204 10.709 
Zeitung (b) 40,013 3,919 14,590 $8,522 26 93 58,641 | Saskatoon Phoenix ‘b) 1,301 2,133 321 3,755 188 121 4.064 
Sun. Edition (m) 75,543 10,184 31,191 116,918 51 45 117,014 | Star (r) 5,957 13,271 2,150 9 21,387 308 328 27.993 





For Explanation of Key Letters, See Note on Pege V 
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You Cant 


Row a 








An unbalanced advertising 
campaign, like a one-oar boat, 
never gets anywhere. 


Sound copy must be balanced 
by scientific space selection. 
Mediums deserve as much 
attention as merchandising. 


To buy space scientifically, cir- 
culation must be analyzed— 
not merely counted. 


Do you ask of a publication not 
only “How much?” but also 
“How did you get it?” and 
“Where does it go?” If you fail 
in these particulars, you are 
trying to make an advertising 
campaign go with only one oar. 


The answers to these questions 
can be obtained by studying the 
A.B.C. reports. To read the 
circulation figures only is not 
enough, even though they are 
verified by the A.B.C. audit. 
This is but the beginning. 


Use your A.B.C. reports to the 
full. Thus you buy space scien- 
tifically and know your mes- 
sage will reach its destination. 








Be sure to get your copy of ‘‘Scientific Space Selection,” the 
new A.B.C. book. A guide to every advertiser, space- 
buyer and publisher who is interested in the sale or 
purchase of white space. Price, two dollars and a half. 
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